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INTRODUCTION

This book, Fundamentals o(Journalism and Mass Communication, offers a
comprehensive view ofthe basics ofJournalism. Starting from the definition, scope
and functions ofjournalism, the book goes about explaining the origins and history
ofpress inIndia, models of communication and the latest trends in mass media.

Unit 1 helps you to understand the definition, nature and scope ofjournalism.
It will also explore the scope of press in ademocracy. the principles and forms of
journali<;m.

Unit 2 focusses on the origins and evolution of press in India. Y ou will then
learn the development of press and about the major mass media in Tamil Nadu.

Unit 3 teaches you about the definition. nature and scope of mass
communication. Youwill al<;olearnabout the process, functions anduses ofmass
communication.

Unit 4 throws light on the basic models and theories of communication.

Unit 5 exposes you to the media for mass communication including the
latest media like the Internet. computers and mobiles.

Inthis book. each unit is -;upplcmented with Summary. Key Terms. Answers
to 'Check Your Progress', Questions and Exercises and Further Reading sections
to aid the student inpreparation.

Introduction

NOTES
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INTRODUCTION

Inthisunit,youwilllearnthedefinition ofjournalism, itsnature, scope and functions.
Youwillalsolearntheroleofpressindemocracy, basicprinciples ofjournalism
and different kinds ofjournalism.

Journalism is a profession that is, in principle, meant for public service.
Mahatma Gandhi, for the same reason, has described journalism as a service.
However, with the growth and development ofpolitical parties and trade rivalries
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between business houses, JOurnalism has bernnlc a urt of industry with significant
power to manipulate the public opinion in order to muster power for itself or to
support the political powers selectively 11 J\i-; also hccome an industry that can
generate employment tomillions and creak- profirsinhundreds ofcrores. This unit
onjournalism deals with various aspects o 1),iurn;1li-,m along with its briethistory.
The purpose ofthis unit isto make you aware ofthc nature and scope ofjoumalism.
Asjournalismisanactivity pel formed withinagn,:nsn,:iety, itaffectsorisaffected

by the political and social orders. I Icncc. inil, " .p;1 the role of journalism in
variouspolitical systemswtllalsobediscus-;\: ; ... ,:".;, iournalismisatennthatis
used in a global sense. there an: many kinJ--, ,... ,,,:n nalism and many types of

media. Various kinds ofjournalism and variuu:-- J-\1\ cry mechanisms like print,
radio, television and Intcmet would also he explored in this unit to give a wider
perspective to thisterm.

UNIT OBJECTIVES

After going through this unit, you will be abk to:
* Define and discuss journalism and ih role in society
» Explain the role ofjournalism in democracy and other political systems
 Understand the principles on whi(+ ,;n profcss;on ofjournalism works

* Describe variouskindsofjournalism,iqunderstand thedifference between
them

* Discuss the use of various mass mclia in journalism

WHAT IS JOURNALISI\1'?

In modern times, journalism is seen a:- the profession of gathering news and
infolmation, processing itand finally disseminating it through a particular media.
Thenews and information so gathered is required tn be relevant to society. Itis for
this reason that journalism. popularl) knl;,, 11 asthe press. has beendefined asan
institution of mass communication .:-ss..::it :5;i:., devoted to public service. It started
asasmall private trade and later became i, :ndustn hi11 it hasnow grownenough
and has acquired gigantic proportion nf-:nrp()ratc bu:,iness which in some places
has also become a multinational busin,. ,

Journalism has been descrih, d in : he Encyclopaedia Britannica in the
following words:

Journalism includes the writing and editing of newspapers and
periodicals. The gathering and transmission of news, business
management of journals and advertising in all its phases are often
thought ofas coming,vithin the field ofjoumalism and following the
advent ofradio and television, there was a trend toward including
all communication dcaling\\ 1th current affairs in the term.



Onthe other hand, the New Webster's Dictionary gives a crispier meaning
ofjournalism:

(Journalism is) the occupation of conducting a news medium,
including publishing, editing. writing or broadcasting.

Many other defmitions could be found in various books, dictionaries and
encyclopaedia, butit would be enough to understand that journalism is an activity
that involves the gathering of news and information, processing them by
contextualizing them for the society where they have to be disseminated and
distributed. The dissemination is actually done by replicating the said news and
information with the help of one medium or the other, i.e., print, radio, television,
Internet, etc.

Origin and Nature of Journalism

Journalism is as old as the primitive human societies. It has been a common human
tendency to share new things with follow beings. In interpersonal communication,
we normally ask questions like -what is cws.» and -what is happening?' etc. These
questions are not rdcrring to the news a-; we understand it now. Some people in
India say that mythical characters like Narad Muni and Sanjay were the earliest
reporters, but the fact is that these were the people who were involved in simple
interpersonal communication. The activity of journalism as we know it today, came
to existence only after the emergence of societies where printed word was used
for mass communication.

The press or journalism has been seen as an important institution of society
as the larger societies need to disseminate news and infommtion for maintaining
the status quo or changing the social order if the need be. The transition from
feudal societyto bourgeois democratic society could not have been possible without
the printing press, which initiaily allowed the publication of books that became the
instruments ofadvocacy of various ideologie:-. \Ve may recall the great debate
between the French thinker . Descartes and Pascal. The philosophical vision of
Descartes served as the basis of bourgeois revolution in France. The printing
press was later used for practicing journalism and was given the status of the
fourth estate of democracy as it had to strengthen the gains of democracy and to
prevent the return of feudal system. However, when democracy became the
established order of governance, the freedom ofpress was used by various sections
to gain the control ofthe society.

The history of printing is traced back to ap 868 when the Chinese used the
movable type ofprinting. However, Johann Guttenberg Ims the credit ofdeveloping
movable metal types and the ink suitable for them in ap 1456. Twenty years later
the frrst printing press of England was set up in Westminster. Printing press was
introduced in India as early as ap 1556 and it took us more than two centuries to
get the frrst newspaper rolling out. Some say that the first newspaper was started
by an American, John Campbell in 1704. Many others consider Relation al/er
Furnemmen und gedenckv.ilrdigen Historien as the first newspaper. This
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newspaper printed inGerman language was published in Strasbourg from 1605
onwards. Adetailed description of the historyofpress is given inunit 2.

In modem times, journalism, as a central activity of the society, is required
to maintain the social, political and economical order; it is required to provide
information required in society. Journalism and media have acquired the status of
industry and have become a major source of employment at various levels.
Journalism has evolved into many forms to keep pace with the changing interests
of people and the newly found segmented audiences. It is also true that with every
new innovationand inventioninthearea ofmediatechnologies, journalism has
also changed itself'to suite the newer environment. It is for this reason that one can
say that journalism as an activity would always remain relevant.

Functions of Journalism

Apart from disseminating news and information in society in public, interest,
journalismisalsoseenasabridgebetweenthegovernmentandthepeople,inthe
sensethatitcommunicates the policy and programmes ofthe government tothe
people and at the same time conveys the grievances and perception of public
about issues ofthe society to the authorities.

Astheownership oftheinstitutions ofjournalismisinthehands ofpeople
withacertainamount ofcapital toinvestinthisindustry, thereisalways apossibility
ofusing it for the benefit ofthe interests ofcertain individuals. Inmodem societies,
wefind linkages betweentheeconomically stronger groupsandthepolitical parties.
Hence, journalism also functions asa means ofinfluencing the political system by
various kinds of interest groups. The recent exposure ofthe corruption in the
distnbution of2G spectrum in our country has clearly shown the nexus between
the top political leadership, managers ofbig corporate houses and the journalists
trying to work for the benefit ofbig players in the area of telecommunication. The
investigations and publication of the tapes ofNira Radia in conversation with some
prominent journalists oflndian media recently have exposed this nexus which
gives apicture ofjournalism having a function oflobbying for economic interests.

The political system uses journalism for the dissemination of news and
information foritsowninterests. Besides, theroleofpressisone ofmaintaining
the status quo as every morning the newspapers by and large make us feel that
thingsareallrightintheworldingeneralandinthe countryinparticular. Evenon
the days where we get one or more shocking news, we are assured that rest isall
right. Thistooisanimportant function ofthe press. Theexample also shows that
thepolitical systemusesthemediaandthelobbyists tonegotiate witheach other
forthe formation ofgovernment as well as for reducing conflicts that could lead to
destabilizationofpolitical power.

Journalism as the fourth pillar ofdemocracy has been granted the freedom
inalmost all constitutions as the freedom of speech and expression because itis
journalism that has to function as the watchdog ofdemocracy by constantly being
vigilanttowardsthe functioning oftheotherthreepillars, i.e.,legislature, executive



and judiciary. Allgovernments in democratic systems try to use journalism for
propagation oftheir views and insome countries the governments own various
media to do so, but the presence of free press in democracies has always kept
these governments on their toes by constantly investigating and exposing their
misdeeds or anti-peoplepolicies.

Thepressorjournalismalsohasthedutyand:functiontobevigilant tothe
political, economical and social processes. The watchdog function ofpress maintains
thatthemediaissupposedtoservetomonitorthe government. Hence, press was
also called the watchdog. The social theorist James Mill (1773-1836) was the
first to propound the concept ofthe 'watchdog' :function ofthe press. He advocated
press freedombecause it 'made known the conduct ofthe individuals who have
chosen to wield the powers ofgovernment.'

Though the role of press in being a watchdog over government was
advocated by Edmund Burke inhisseventeenth centurypronouncement in England
thatthepresshadbecome aThird Estate in Parliament, it wasnotuntilthe eighteenth
century that Cato's Letters, aseries ofletters written in England thatadvocated a
freepress, were widelyreprinted inthe colonies and began the Americanideaof
the press being a fourth estate, a watchdog ofgovernment.

Scope of Journalism

In the world today, a large number of people are eager to know about what is
happening around them. Journalism is a vital instrument to provide them with the
information regarding the happenings around us. Journalism has over the years,
amassed alot ofimportance asitnot only informs the people, it also records the
daily eventsofvarious areas othurnan activity and thereby provides their historical
record.

Initsearlier days, journalism was so closely linked with the printed word
that it became synonymous with press. Even today, we use the term press for
peopleengagedinthebusiness ofjournalism. Freedomofpress, press gallery or
press conferences are terms difficult to erase from our memory inanage where
radio, television and onlinemedia also indulge in journalism. The press and the
occupationofjournalismhadalotofscopethosedaysasithadthedutytoinform
the people, atthesame timebeing vigilant. Journalism inprint mediaobviously
involved writers as aresult the journalists were also called scribes.

In the present day, the nature and scope of journalism has changed
considerably as various typesofmediaare:functioning. Therearebroadcasters
working inradio and television. There are producers and technical people who
contribute in production and dissemination of news and other current affair
programmes. Information technology and its deadly combination with
communication technology popularly known as ICTs have given birth to various
platform on which journalism is being done these days. Online or Web journalism
andjournalism formobilesarenew professionsthatareincludedinthelistofthe
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scope ofjournalism. There are so many activities that require specialized training
and the dependence on mere writing skills is no longer the truth of journalism.

Ifthe initial phase ofjoumalism was only concerned with news reporting
and editing, then modem journalism has also stepped into various new domains of
journalism. Travel journalism, life style journalism, business journalism, science
and technology journalism and many more have been added in recent decades.

Ifthere is an activity that will never become redundant in future, then it is
journalism. There will always be the thirst for knowledge and information, and
journalism of various kinds will be available in the service of mankind.

Journalism requires the presence of mind and passion to move around the
world. Journalism is al-;0 interdisciplinary in nature and publishes various sociai
economic, political, cultural issues and events. It also deals with the current
developments and historical changes ofa society.

CHECK YOUR PROGRESS

I.  What is the meaning ofthe term journalism'?

2. Journalism not only disseminates the newsinasociety, italso helps in
maintaining the in the society.

3. What are the main functions of journalism?
4. Which ofthe following is not the function ofjournalism?
(a) Propaganda (b) Public service

(c)Disinformation (d) Information

PRESS AND DEMOCRACY

Traditional media was the principal means of communication inancient times and
it continued to remain so even in the expanded feudal system. It was onlyafter the
emergence of printing press in Europe in 1456, the term press was used as a
means of communication. The first newspapers were either the replica of
government's orders or were the vehicles ofadvertisements that also carried some
news to attract people.

It was only after the establishment of bourgeois democracy that the power
of press as a vehicle of maintenance ofbourgeois democracy was felt and it was
duly given the status of the fourth estate of the democratic system. The role of
legislative, executive and judiciary was that of maintaining abalance among each
other, while the press was to keep a vigilant eye on all of them.

It later grew into a more biased and partisan press as the democracies
became stable and different pressure groups emerged of which many started using
this institution for their own benefit. Major business and industrial houses started



investing large capital in this profession because it was considered asapowerful ~ Journalism: szl’ge’ Scope
. . . .« . an unctions
means of manipulating public opinion.

Modem daydemocracies have aninherent relationship with media not only
for the purpose of wooing people in favour of one or the other political party, it
also helps various pressure groups to communicate with each other, negotiate
settlements and make way for helping governments to arrive at policies through an
informed debate conducted by media.

NOTES

Theinterdependencehasacquired suchsignificance thatone cannotimagine
ademocracywithoutjournalismandmassmediawithoutavibrantdemocracy.

Evolution of Democracy

The word democracy is derived from two Greek words namely 'demos' and
'kratos'. 'Demos' means the people whereas 'kratos' means the rule. Hence,
democracy meanstherulebythepeople. Thoughtheearliest formofdemocracy
was seen inAthens around 500 gc, some say that the earliest evidence ofdemocracy
is found in Mesopotamia as early as 4000-2000 sc. The democracy of Athens
had given the right to govern merely 15 per cent citizens out of the total population.
Onlymencouldtakepartindecision-makingandthewomenandgirls werekept
away fromit. Inthis democracy ofAthens, there were around 25 percent people
who lived asslaves. Theseslaves werenot considered ascitizens but were protected
bylaw.

Inmodem times, the beginning ofdemocracy could be traced back to the
signingofMagnaCartain 1215 whenthe written laws were givenahigherstatus
than therights ofthe King. Some ofthe powers of the king were also transferred
tonobles. Laterin 1295, King Edward I decided to have an elected parliament
which included the clergy, aristocracy and representatives ofboroughs and counties.

Itwasmuch laterintheseventeenth and eighteenth centuries, alsoknown
as the Age of Enlightenment, that the beginning of modem bourgeois democracy
was seen all around Europe. Avast majority of European states were monarchies
during that time and political power was in the hands of themonarch or the
aristocracy. European monarchs until nineteenth century believed that they were
ordained byGod toruleandquestioning theiractions wastantamount toblasphemy.
This view was first challenged bya small section ofenlightened intellectuals, who
believed that reason and principles ofliberty and equality should guide human
affairs than archaic dogmas. According to them all humans are born equal and the
concept ofvesting political authority in the hands 0fGod's chosen people (monarchs)
isirrational. They argued that governments are meant to serve the people, not vice
versa. Both the governed and those who govern should be equal in the eyes of
law.

These ideas ofhberty and equality inthe last quarter ofthe eighteenth centuty
inspired the French and American revolutions. The winds of freedom and liberty
setbytheFrenchrevolution mightbeshort-lived, butthe American and French
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revolutions inspired the growth ofdemocracies across Europe. These democracies
cametobecalled hberal bourgeois democracies since their supporters were known
as liberals.

When the first democracies rose in Europe often preceded by violent
movements, the liberals were viewed as dangerous elements who threatened the
peace and stability. Liberalism and democracy were strongly opposed by the
monarchs who claimed themselves tobedefenders of naturalorders and traditional
values. Their claims seemed to be true for a while when Napoleon Bonaparte
himself became the emperor of the young French Republic, went ahead and
conquered most ofEurope to set a French empire. However, liberal ideals inspired
by French revolution spread among the general European population. During
nineteenth century, most European traditional monarchies were forced to the state
ofdefence and withdrawal. Reforms and revolutions set most of Europe on the
pathofliberaldemocracy. By 1900, liberalism from the state ofafringe opinion
has grown to become anirresistible political movement.

However, the political analysts differentiate liberalism and democracy.
Liberalism promoted byenlightenment; hberals were oftenviewed as individualistic
innature and liberalism was viewed asa movement to limit the powers of'state
whereas democracy was viewed asthe power of masses. Hence, hberal democracy
is treated as a compromise between liberal individualism on the one end and
democratic collectivism at the other end.

Afterthe emergence ofasocialist state in the Soviet Union and the growing
popularity ofsocialist ideas, the bourgeois democracies all around the world were
givennew lease oflife by the new economic philosophy of social welfare and were
renamed associal welfare states. Todaywe find many kinds ofdemocracies guided
by different types of constitutions. Some countries have worked out two-party
democracies and some like India have taken the path of multi-party democracies.
Theidealdemocracy may remainadream to berealized, but Abraham Lincoln,
the sixteenth President ofthe United States, has aptly defined democracy asthe
governance ofsociety ofthe people, by the people and for the people. Hesaid in
alecture delivered at acemetery on the site ofthe Battle of Gettysburg'

...wetakeincreased devotion to that cause for which they gave
thelastfullmeasure ofdevotion-that weherehighlyresolvethat
these dead shall not have died in vain; that this nation, under God,
shall have a new birth of freedom-and that government of the
people, bythepeople, forthepeople, shallnotperish fromtheearth.

Evolution of Press

The printing press immediately after its invention printed the Bible, and later was
used to publish books that became the basis of various debates and growth of
knowledge. [twasmanyyearslaterthatperiodicals werepublished. Thoughthe
first ever example ofsuch aperiodical was the monthly Notizie scritte ofgovernment



ofVenice in 1556. These were handwritten newsletters that conveyed politicalL
military and economic news to Italian cities till seventeenth century.

As has been stated, Relation aller Furnemmen und gedenckwurdigen
Historien is considered to be the first newspaper. In 1618, the Dutch Courante
published from Amsterdam was the first to appear in the folio size. The first
newspaper of France was La Gazette (originally called Gazette de France)
publishedin 163 1. InPortugal, it was A Gazeta (1645) andin Spainitwas Gaceta
de Madrid (1661). The Daily Courant was the first English daily to be published
during 1702-1730, though some other sources describe London Gazette of 1666
as the first true newspaper in English.

Theactual growth ofthe press orthe newspapers started after the Industrial
Revolution on one hand and the emergence of democracies in Europe, America
and Canada on the other. The press grew in leaps and bounds with the rapid
technological growthinthe developed world, wherethe printing technology saw a
quick shift from letter typesetting and peddle press to revolutionary desktop
publishinginlessthanacentury. Printmediajournalismisstillgoingstronginspite
of the popularity of television and the Internet. In fact, all media from print to
radio, television and online are included inthe termpress, asit represents journalism

The growth of journalism and media has reposed new responsibilities and
expectations on this profession. It has been by and large fulfilling its role in creating
awareness among citizens byproviding them necessary news and information.

Press as the Fourth Estate

Inthe mid-nineteenth century, the press assumed the status of fourth estate, with
most parliaments and other government houses setting aside area specifically for
the press.

Edmund Burke, first coined the term Fourth estate in 1787 in a parliamentary
debate in the House of Commons, United Kingdom. Earlier writers applied this
term whilereferring to lawyers.

In fact, the press apart from sitting in the lobbies ofparliament was seen as
a collaborator of the liberal democrats as they wanted it to be vigilant against
those who would be eyeing for reversal of the system and they wanted it to be
advocating the gains of the democratic system In a later stage, the newspapers
shifted their partisanship from the ideals of democracy to the interests of certain
politicians or economic elite serving astheir public relation agent. The notion of
press as a watchdog also emerged from the same idea of considering press as a
part of the democratic system, where it was supposed to play the role of the
balancing and corrective agency for the other three states, i.e., the legislature, the
executive and thejudiciary.

In the United States, when the freedom of press was being misused for
various political and economical interests and biases, a press commission was set
up that later promoted the idea of social responsibility of press. Social responsibility
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was enshrined in the declaration of press as the fourth estate. Dealing with the
samenotion, M. Gentzkow, E.L. Glaeserand C. Goldin (2004 ) intheir research
paper The Rise of the Fourth Estate: How Newspapers Became Informative
and Why it Mattered writing about the American newspapers say that there was
a partisan press in the late nineteenth and early twentieth century which due to the
compulsion ofgrowing competition became more informative thereafter. According
tothem,

...throughout much ofthenineteenth century US newspapers were
often public relations tools funded by politicians, and newspaper
independence was a rarity. The newspaper industry underwent
fundamental changes between 1870 and 1920 as the press became
more informative and less partisan.

Inthepresenttimes, we find in India thatall the fourmajor components of
democracy called chaukhamba (four pillars) by Ram Manohar Lohia are at logger
heads. Allare aspiring for special privileges in the name ofthe constitution. We
haveseen increasing instances ofjudicial activism and we have also seen excessive
useoftheprivileged freedom ofexpression by the press tostall governments to
regulate the content on one hand and conduct media trials on matters pertaining to
crime. In fact, a balanced approach from all these components of democracy
alone can take us closer to the ideals ofa democratic society.

Theroleofpressasthefourthestatecanonlybeachievedbyexercisingthe
freedomthatthepressenjoys. Inthefollowing sectionoftheunitwewilldiscuss
the origin and the concept of freedom of press.

Freedom of Press

The concept of freedom of speech emerged gradually during the European
Enlightenment. It can be found inearly human rights documents. It was in England
that a Bill of Rights of 1689 granted 'freedom of speech in parliament'.
Subsequently, the Declaration ofthe Rights of Man and ofthe Citizen was adopted
during the French Revolution in 1789 that specifically affirmed freedomofspeech
as aninalienable right. The Declaration provides freedom of expression in Article
11, whichstates that:

The free communication of ideas and opinions is one of the most
precious ofthe rights of man. Every citizen may, accordingly, speak,
write and print with freedom, but shall be responsible for such abuses
of'this freedom as shall be defined by law.

Itwas the Glorious Revolution 0f 1688 in England which established the
parliamentary sovereignty over the Crown and the right ofrevolution. This was a
critical moment in history which changed the path ofhuman societies towards
collective governance from the old oppressive feudal system. This led to new
ideasand visions of societies and the Western Liberal theory was one such attempt.
JohnLocke wasone ofthe majorcontributors tothisliberal theory. Heopined in



his Two Treatises of Government that the people acquired some of their rights in ~ Journalism: Nature, Scope

trusteeship with the sovereign (government) and it is the responsibility of the
government to protect those rights.

Until 1694, there was astrict licensing system in Britain according to which
publications were allowed only with a licence obtained from the government. Earlier
in 1644, duringthecivil wartime, John Milton wrotehis pamphletAreopagitica.
Inthis work, Milton argued against this form of censorship by the government.
Although, thisworkattracted little attention whenitwas firstpublished, it istreated
asa significant milestone as one ofthe most eloquent defences of press freedom.

NOTES

JohnStuartMill(1806--1873)whowasastaunchadvocate ofpress freedom,
contributed significantly for the modern social and political theory. His justified the
hberty ofthe individual against the unlimited state controls. Inhisbook On Liberty,
Mill defended the general principles ofliberty. Among his varied argumentations
for individual freedom is this interesting argument where he says,

Ifallmankind minusone,wereofoneopinion,andoneandtheonly
one person were of the contrary opinion, mankind would be no
more justified in silencing that one person. than he, ifhe had the
power, would be justified insilencing mankind.

On Liberty was also a radical work of the time because it supported moral
and economic freedom ofindividuals from the state.

Mill divided human liberty into its components or manifestations:
* The freedom to think and feel asone does. This includes the freedom of
opinion and includes the freedom to publish opinions known as the-
freedom ofspeech

* The freedom to pursue tastes and pursuits, even if they are deemed
'immoral,’ and only so long as they do not cause harm

» The 'freedom to unite' or meet with others, often known as the freedom
ofassembly.

The constitutions of Belgium inasearly as 1831 had incorporated the freedom
of speech in its Article 19. In Britain, it was in 1689 that the Bill of Rights was
passed by the parliament that guaranteed the freedom of speech in parliament
though Magna Carta, an English charter originally issued in the year 1215, and
passed into law in 1225 is considered to be the first ever constitutional provision
of freedom of speech.

In America, the freedom of speech and press was assured by the first
amendment to the bill ofrights. The First Amendment wasad9pted on December
15, 1791. The Amendment states:

Congress shall make no law respecting an establishment ofreligion,
or prohibiting the free exercise thereof; or abridging the freedom of
speech, or of the press; or the right of the people peaceably to
assemble, and topetition the Government foraredress ofgrievances.
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After World War I, the United Nations adopted the Universal Declaration
ofHumanRightswhichstatedinitsArticle 19thatthe fundamental rightoffreedom
of expression encompasses the freedom 'to seek, receive and impart information
and ideas through any media and regardless of frontiers,' Consequently, almost
every member country has included this article in its constitution.

It is interesting to note that the World Press Freedom Day is celebrated
across the globe every year on May 3 recalling Article 19 of the Universal
DeclarationofHumanRights, which was adopted by the United Nations in 1948.

The Indian Constitution provides for 'the right to freedom of speech and
expression' (Article 19( 1) a). However. this right is subject to restrictions under
sub-clause (2). whereby this freedom can be restricted for reasons of'sovereignty
andintegrity oflndia, thesecurity ofthe State. friendly relations with foreign States,
publicorder, preserving decency, preserving morality. inrelationto contempt,
court,defamation, orincitement toanoffense'. However. the word 'press'isnot
mentioned in this article, Laws such as the Official Secrets Act and Prevention of
Terrorist Activities Act (PoTA) have been used to limit press freedom. Under
PoTA, aperson could be detained forup to 6 months for being incontact with a
terrorist orterrorist group. PoTAwasrepealed in 2006. but the Official Secrets
Act 1923 continues.

Critics of the Role of Media in Democratic Societies

Not everybody today feels that the media in present times is free and fair. Itis also
true that the media today has grmrn so much that it can no longer be perceived as
the crusader of truth on all occasions. due to various pressures and allurements.

Critics of the role of media in liberal democracies like Noam Chomsky
allege that concentration of media ownership leads to major distortions ofdemocratic
processes. Theyargueth tthe corporate media limits theaYailability of contesting
Yiews and effectively propagandizes a narrow spectrnm ofelite opinion. Thisisa
natural consequence, they state. ofthe close ties between the powerful corporations
and the media and is not due to any conscious conspiracy.

It is observed by such critics that the systemic bias shapes the content of
media outlets to correspond with corporate interests. Although freedom of speech
issecured and protected by the state, only those thatadhere to that limited spectrum
ofopinionare granted significant and consistent access to the major mediaoutlets.

Media commentators also point out that influential early champions ofthe
media industry held fundamentally anti-democratic views, opposing the general
population's involvement in creating policy. Walter Lippmann, for example, sought
to "put the public inits place' so that those in power would be 'free of the trampling
and roar of a bewildered herd,' while Edward Bernays sought to 'regiment the
public mind every bit as much as an army regiments their bodies.' They also say
that even though law ensures the right to free speech, the ability to spread information
to large numbers of people is limited to only those who can afford it.
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CHECK/ OURPROGRESS

5. How do press and media help democracy?

6. Why is the press called the fourth estate?

PRINCIPLES OF JOURNALISM

As a vocation, journalism has many facets. A journalist could be working in a
newspaper, but he is only a particular kind of journalist. Today journalists work
forradio,tclevisionandtheInternet. However, termslike journalistand journalism
are associated with newspaper or press. Though the term media is being increasingly
used to incorporate other media, we still use certain terms like press conference,
correspondent, etc., that relate to print media.

Over the years, journalism has seen many ups and downs, journalists have
been involved in various types of reporting some of which have been vehemently
criticized bypeople. In fact, after the press was given freedom in many democracies,
it was found that in order to shield the business interests of their owner, the press
isbeing used to mould public opinion in some very unethical ways.

It has become imperative in all societies for journalists to decide for
themselves good practices and the norms for behaviour known as ethics. We
would first ofall deal with the desired standards for journalism practice and then
discuss the ethics of journalism in a wider sense, which deal not only with the
behaviour but also with certain practices that violate the laws of the land. As the
freedom ofpress needs to be guarded, journalists and newspapers are required to
be careful indealing with certain kinds of news which lead to defamation or hbel

Canons of Journalism

There arc always dissatisfactions and complaints against journalism People feel
that journalists are biased, they are not truthful or they take sides. The matter of
fact is that journalists work under many kinds of pressures and the very nature of
news writing is such that in spite of the good intentions of journalists it becomes
difficulttosatisfy everyone. Journalist associations and many other bodiessuchas
press councils have evolved certain guidelines for journalists. Though not as 'official’,
through the years there have been codes of ethics drawn up and endorsed by
editors and journalistsassociations.

The American Society ofNewspaper Editors founded in 1922 made certain
parameters inwhichjournalists wereaskedto function. Theywerecalled'"Canons
of Journalism'. These canons were listed as follows:

1. Responsibility (of newspaper and journalist)
2. Freedom ofthe Press (a vital right of mankind)
3. Independence (fidelity to the public interest)
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4. Sincerity, truthfulness, accuracy (good faith with reader)
5. Impartiality (news reports free from opinion or bias)

6. Fairplay, decency(recognition ofprivate rights, prompt correction of
errors)

Itisinteresting tonotethatthese canonsofjournalism werealsodescribed
by Casper Yost in his book Principles of Journalism in 1924 and they still hold
good; though now we have added a few more things to it, as the practices of
journalism has shown us the newer dimensions ofthe canons. In the following
passages of'this section we would discuss various aspects of good practices in
journalism. We would start our exploration with the canons as described by Yost
(1924).

Responsibility: The right of a newspaper to attract and hold readers is
restricted bynothing but considerations of public welfare. Theuseanewspaper
makes of the share of public attention it gains serves to determine its sense of
responsibility, whichitshares with every member of its staff. Ajournalist who uses
hispower foranyselfishorotherwiseunworthy purposeisfaithlesstohightrust.

Freedom of Press: Freedom of the press is to be guarded as a vital right
ofmankind. It is the unquestionable right to discuss whatever is not explicitly
forbidden by law, including the wisdom ofany restrictive statute.

Independence: Freedom fromall obligations except that offidelity tothe
public interest is vital. Promotion ofany private interest contrary to the general
welfare, for whatever reason, is not compatible with honest journalism. So-called
news communications fromprivate sources should not bepublished without public
notice oftheir source or else substantiation of their claims to value as news, both in
form and substance. Partisanship in editorial comment which knowingly departs
fromthetruthiscontrarytothebestspiritofjournalism; inthenewscolumnsitis
subverting the fundamental principle of the profession.

Sincerity, Truthfulness and Accuracy: Good faith with the reader is the
foundationofalljournalism worthy ofthesame. Byevery consideration ofgood
faith, anewspaper is constrained to be truthful. It isnot to be excused for lack of
thoroughness oraccuracy within its controlor failure to obtain command of these
essential qualities. Headlines should be fully warranted by the content ofthearticles
which they surmount.

Impartiality: Sound practice makes clear distinction between news reports
and expression of opinion. News reports should be free from bias of any kind.
Thisruledoesnotapplytotheso-called specialarticlesunmistakably devotedto
advocacy or characterized bya signature authorizing the writer's own conclusions
and interpretations.

Fair Play: A newspaper should not publish unofficial charges affecting
reputation ormoral character without opportunity given to the accused to be heard;
right practice demands the giving of such opportunity in all cases of serious
accusation outside judicial proceedings. Anewspaper should not invade private



rights or feelings without ensuring public right as distinguished frompublic curiosity.
Itistheprivilege, asitisthe duty, ofanewspaper to make prompt and complete
correction ofitsownserious mistake offacts oropinion, whatever theirorigin.

Decency: Anewspaper isaccused ofinsincerity ifwhile professing high
moral purpose, it supplies incentives to base conduct, suchasare to be found in
details of crime and vice, publication of which is not demonstrably for the general
good. Deliberate pandering to vicious instincts will encounter effective public
disapproval and professional condemnation.

Ethical Standards of Journalism

Similarly, the International Federation ofJournalists (IFJ) has also prepared a
codeofconduct forjournalists. Organisations like All IndiaNewspaper Employees
Federation, Indian Journalists' Union and National Union ofJournalists are members
ofthis organization.

The International Federation of Journalists, according to its website, is the
world's largest organization of journalists. First established in 1926, it was
relaunched in 1946and again, initspresent form,in 1952. Today the Federation
represents around 600,000 members inmore than 100 countries. The [F] Code
of Conduct, firstadopted in 1954, provides a code ofethics adopted by all national
representativejournalists' organizations in Europe. Therefore, the [FJ Code of
Conduct provides the basis foracommon understanding on ethical issues through
voluntary adoption ofjournalists and publishers. Inthis area, IFJ sees noactive
role for national governments.

IFJ declaration of principles on the conduct of journalists

This international declaration is proclaimed as a standard of professional conduct
forjournalists engaged in gathering, transmitting, disseminating and commenting
onnews and information in describing events.

(i) Respectfortruthandfortherightofthepublictotruthisthefirstdutyofthe
journalist.

(i) Inpursuance ofthisduty,thejournalist shallatalltimesdefend theprinciples
of freedom in the honest collection and publication ofnews and of the right
offaircomment and criticism.

(i) Thejournalistshall report only inaccordance with facts of which he/she
knows the origin. The journalist shall not suppress essential information or
falsify documents.

(iv) The journalist shall use only fair methods to obtain news, photographs and
documents.

(v) Thejournalistshalldotheutmosttorectifyanypublished information which
is found to be harmfully inaccurate.

(vi) Thejournalistshall observeprofessional secrecyregarding thesource of
information obtained in confidence.
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(vii) Thejournalist shall be aware ofthe danger ofdiscriminationbeing furthered
bythemedia, and shalldotheutmosttoavoidfacilitating suchdiscrimination
based on, among other things, race, sex, sexual orientation, language, religion,
political or other opinions, and national or social origins.

(vii) Thejournalist shall regard as grave professional offences the following:
a. Plagiarism;
b. Malicious misrepresentation;
c. Calumny, slander, libel and unfounded accusations;

d. Acceptance ofabribeinanyforminconsiderationofeitherpublication
or suppression.

(ix) Journalists worthy of the name shall deem it their duty to observe faithfully
the principles stated above. Within the general law of each country, the
journalist shall recognize in professional matters the jurisdiction of colleagues
only, totheexclusion ofeverykind ofinterference bygovernments orothers.

Press Councils and Ethics of Journalism

In many countries, including India, there are autonomous or independent institutions
that look after the grievances of public regarding the work of newspapers and
other periodicals. In Britain, the Press Council was established in the earlier days,
butasitwasfeltthatitisnot veryrepresentativeand effective, anew body called
the Press Complaints Commission (PCC) was formed. In India, there is an
autonomous body chaired bya retired justice of Supreme Court oflndia, which is
called Press Council oflndia. Similarly, inmany other countries there are Press
Councils that look into the grievances of public regarding the functioning of
newspapers and the conduct ofjournalists. The process ofnominations inthese
organizations may differ, but journalists and media organizations are adequately
represented inthem along with representatives from almost all walks oflife.

After the expansion of privately owned television networks in India, there
have been many complaints from various groups ofpeople regarding news coverage
and entertainment programmes. Inrecent years, the Government oflndia has tried
tomakesucharegulatory body, but it has been opposed tooth and nail by media
organizations and journalists. Some news and entertainment channels have made
anindependent organization called News Broadcasters' Association and has come
up with certain codes of conduct. However, the issues have not been properly
addressed till date.

Inthefollowingpassages, wewilllookatthe codeofconductassuggested
by The Press Complaints Commission (PCC) and the Press Council of India
(PCI) asthey are much more comprehensive than those of journalists associations
mentioned here.

The Press Complaints Commission, situated in London, is charged with
enforcing the following Code of Practice, which was framed by the newspaper
and periodical industry and was ratified by the PCC in September 2009.



The editors' code

Allmembers ofthe presshaveaduty tomaintainthe highest professional standards.
The code, which includes this preamble and the public interest exceptions below,
sets the benchmark for those ethical standards, protecting both the rights of the
individual's and the public's right to know. It is the cornerstone ofthe system of
self-regulationto which the industry has made abinding commitment.

Itisessential that anagreed code be honoured not only to the letter but in
the full spirit. It should not be interpreted so narrowly as to compromise its
commitment torespect the tights ofthe individual, nor so broadly that it constitutes
anunnecessary interference withthe freedomofexpression orprevents publication
in the public interest.

It is the responsibility ofeditors and publishers to apply the code to editorial
material in both the printed and online versions of publications. They should take
care to ensure that it is observed rigorously by all editorial staff and external
contnbutors, including non-journalists, in printed and online versions ofpublications.

It is said that the editors should co-operate swiftly with the PCC in the
resolution of complaints. Any publication judged to have breached the code must
printtheadjudicationinfulland withdueprominence, including headlinereference
to the PCC.

1. Accuracy

(i) The Press must take care not to publish inaccurate, misleading or distorted
information, including pictures.

(i1) Asignificant inaccuracy, misleading statement or distortion once recognized
must be corrected, promptly and with due prominence, and-where
appropriate-an apologypublished.

(i) The Press, whilst free to be partisan, must distinguish clearly between
comment, conjecture and fact.

(iv) Apublication must report fairly and accurately the outcome ofan action for
defamationtowhichithasbeenaparty,unlessanagreed settlement states
otherwise, or anagreed statement is published.

2. Opportunity to reply: Afair opportunity toreply to inaccuracies must be
given when reasonably called for.
3. *Privacy!
(1) Everyoneisentitledto haverespect forhis or her private and family life,
home, healthand correspondence,including digitalcommunications.

(it) Editors will be expected to justify intrusions into any individual's private life
without consent. Account will be taken ofthe complainant's own public
disclosures ofinformation.

" Private places are public or private property where there is a reasonable expectation of privacy.
* Refers to public interest. Check the explanation for this* mark in subsection 1.4.3.2 after Point 16.

Journalism: Nature, Scope
and Functions

NOTES

Selj Instructional Material

19



J OZFZ””S”}-‘ Nature, Scope (fu) Itisunacceptable to photograph individuals in private places without their
an unctions
consent.

4. *Harassment

NOTES (i) Journalists mustnotengageinintimidation, harassmentorpersistent pursuit.

(il) Theymustnotpersistinquestioning, telephoning, pursuing orphotographing
individuals onceasked todesist; norremainontheir property whenasked
to leave and must not foHow them. Ifrequested, they must identify them.;;elves
and whom theyrepresent.

(fu) Editors must ensure these principles are observed by those working for
themandtake carenottousenon-compliant material fromothersources.

5. Intrusion into grief or shock

(i) Incases involving personal grief or shock, enquiries and approaches must
be made with sympathy and discretion and publication handled sensitively.
Thisshouldnotrestricttherighttoreportlegal proceedings, suchasinquests.

*(i1) When reporting suicide, care should be taken to avoid excessive detail
about the methodused.

6. *Children
(i) Young people should be free to complete their time at school without
unnecessary intrusion.

(i) Achild under 16 must notbe interviewed orphotographed on issues involving
theirownoranother child's welfare unless a custodial parent or similarly
responsible adult consents.

(fu) Pupils must not be approached or photographed at school without the
permission ofthe school authorities.

(iv} Minors mustnotbepaid formaterialinvolving children's welfare, nor parents
or guardians for material about their children or wards, unless itis clearly in
the child'sinterest.

(v) Editorsmustnotusethe fame, notoriety orpositionofaparent orguardian
assolejustification for publishing details ofachild's private life.

7. *Children in sex cases

(1) Thepressmustnot,eveniflegallyfreetodoso,identifychildrenunder 16
who are victims or witnesses in cases involving sex offences.
(il) Inany pressreport ofa caseinvolving asexual offence againstachild
a. The child must not be identified.
b. The adult may be identified.
c. The word 'incest' must not be used where a child victim might be
identified.
d. Caremustbetakenthatnothinginthereportimpliestherelationship

between the accused and the child.
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(i) Journalists must identify themselves and obtain permission from aresponsible
executive before entering non-public areas ofhospitals or similar institutions

to pursueenquiries. NOTES

(i) The restrictions onintruding into privacy are particularly relevant to enquiries
about individuals in hospitals or similar institutions.

9. *Reporting of crime

(i) Relatives orfriends of persons convicted or accused of crime should not
generally be identified without their consent, unless theyare genuinely relevant
to thestory.

(i) Particular regard should be paid to the potentially vulnerable position of
children who witness, orare victims of, crime. This should not restrictthe
right to report legal proceedings.

10. *Clandestine devices and subterfuge

(i) Thepress must not seek to obtain or publish material acquired by using
hidden cameras or clandestine listening devices; or by intercepting private
or mobile telephone calls, messages or emails; or by the unauthorized
removalofdocuments orphotographs; orbyaccessingdigitally-held private
infonnation without consent.

(i) Engaging in misrepresentation or subterfuge, including by agents or
intermediaries, can generally be justified only in the public interest and then
only when the material cannot be obtained byother means.

11. Victims of sexual assault: The press must not identify victims of sexual
assault or publish material likely to contribute to such identificationunless there is
adequate justification and they are legally free to do so.

12. Discrimination

(1) The press must avoid prejudicial or pejorative reference to an individual's
race, colour, religion, gender, sexual orientation orto any physical ormental
illness ordisability.

(i) Detailsofanindividual's race, colour, religion, sexual orientation, physical
or mental illness or disability must be avoided unless genuinely relevant to
the story.

13. Financial journalism

(i) Evenwhere the law does not prohibit it, journalists must not use for their
own profit financial information they receive in advance of its general
publication, nor should they pass such information to others.

(i) Theymustnotwriteaboutsharesorsecuritiesinwhoseperformancethey
know thatthey ortheir close families have a significant financial interest
without disclosing the interest to the editor or financial editor.

Self-Instructional Material ~— 21



Journalism: Nature, Scope
and Functions

NOTES

22 Self-Instructional Material

(i) They mustnotbuy or sell, either directly or through nominees or agents,
shares or securities about which they have written recently or about which
they intend to write in the near future.

14. Confidential sources: Journalists have a moral obligation to protect
coi;tlidential sources of information.

15. Witness payments in criminal trials

(i) No payment or offer of payment to a witness, or any person who may
reasonably be expected to be called asa witness, should be made inany case
once proceedings are active as defined by the Contempt of Court Act 1981.

This prohibition lasts until the suspect has been freed unconditionally by
police without charge orbail or the proceedings are otherwise discontinued,
orhaveenteredaguiltypleatothecourt;or,intheevent ofanot guiltyplea,
the court has announced its verdict.

*(ii) Where proceedings are not yet active but are likely and foreseeable, editors
must not make or offer payment to any person who may reasonably be
expected to be called as a witness, unless the information concerned ought
demonstrably to be published in the public interest and there is an over-
riding need to make or promise payment for this to be done; and all
reasonable steps have been taken to ensure no financial dealings influence
theevidence those witnesses give. Inno circumstances should such payment
be conditional on the outcome ofa trial.

*(iii) Any payment or offer of payment made to a person later cited to give
evidence in proceedings must be disclosed to the prosecution and defense.
The witness must be advised of this requirement.

16. *Payment to criminals

(1) Payment oroffers of payment forstories, pictures or information, which
seek to exploit a particular crime or to glorify or glamorize crime in genera
must not be made directly or via agents to convicted or confessed criminals
ortotheirassociates---whomayinclude family, friendsand co!leagues.

(it) Editors invoking the public interest to justify payment or offers would ne<'d
to demonstrate that there was good reason to believe tht: public interest
would be served. If, despite payment, no public interest emerged, then the
material should not be published.

(For explanation of the* marked matter, see subsection 1.4.3.2)
The public interest

There may be exceptions to the clauses marked * where they can bedemonstrated
to be in the public interest.
1. The publicinterest includes, but is not confined to:
(1) Detecting or exposing crime or serious impropriety.
(it) Protecting public health and safety.



(iii) Preventing the public from being misled by anaction or statement of
anindividual or organization.

2. Thereisapublic interest in freedom of expression itself

3. Whenever the public interest is invoked, the PCC will require editors to
demonstrate fully that they reasonably believed that publication, or
journalistic activity undertaken with a view to publication, would be in the
public interest.

4. The PCC will consider the _extent to which material is already in the public
domain, or will become so.

5. In cases involving children under 16, editors must demonstrate an exceptional
publicinteresttoover-ride thenormally paramount interestofthechild.

KINDS OF JOURNALISM

Journalism is practiced in many forms with many types of objectives in mind.
1 rereiswhatisknownasmainstreamjournalismthatdeals withanything under
the sun, whereas there are various other kinds of journalism that have a very
specific area or audience in mind. The periodicity of the instrument of journalism
matters. The journalism in a daily newspaper is different from that ofa magazine.
The useof media for disseminating news and information also affects the journalism
Newspaper journalism hasanage old tradition and works entirely differently in
comparison withthe journalism inradio, television and Internet.

1.5.1 Mainstream Journalism

The journalism practiced on day-to-day basis in big media houses is called
mainstreamjournalism. Thebroadsheet daily newspaper ortabloid formatisan
example of mainstream print media, and the news bulletins inradio and television
are also the examples of mainstream journalism Whenever we talk ofthe press as
aninstitution, we are normally referring to this main section of the press.

The main stream media is also big as opposed to small-scale efforts of
alternative media. The big media involves bigger investments and hence isregulated
bymany internal and external influences. Theneedto earnprofits forcesthemto
seek more and more advertising revenue and the space for news shrinks
considerably. The owners ofsuchmediaarealso cater to other trade or industry
and to protect the interest of their other business, they many a times influence
news reporting and editing. In spite of many such weaknesses, main stream media
remains very significant and strong because of its reach among masses.

The various aspects of reporting and editing in mainstream journalism are
dealt withinthesubsequent books ofthisseries. Hence, we would only look into
variouskindsofjournalismthatareabitdifferent frommainstreamjournalism
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1.5.2 Area Specific Journalism

The journalism has not only developed as a result of the changes in the social
structure and the technology of mass media, it has-also changed drastically due to
the ever growing body of information relating to various specialised activities of
human being. Thishasled to the emergence of specialised journalism dealing with
areas like business, traveL fashion, automobiles, real estate, computers, mobiles,
etc.

Business and :financial journalism has become so important insocieties that
we find avariety of newspapers principally dealing with this theme. The Economic
Times and The Financial Express or The Business Mail could be examples of
such newspapers. Similarly journalism of solely dealing with traveL fashion, mobiles,
computers, cars and other technologies has emerged to satisfy the needs of people
interested inthem.

Another area of such journalism is looking after a particular segment ofthe
readers, listeners and viewers that has nothing to do with the area wise specialization,
but has a powerful identity as a group inthe society. Women and children are such
groups and even the youth asserts its identity as a different group. In India, magazines
like Femina, the Competition Review or Junior Statesman are targetting these
audiences.

Magazine Journalism

24 Self:Jnstructional Material

Magazine journalismisentirely different fromnewspaperjournalismasithasmore
shelfvalueandcoversalonger periodas compared to dailynewspapers. Adaily
newspaper becomes part of the waste by evening and it reports events on daily
basis. Magazines have a possibility oflooking at and reporting an event in its
totality asithaslotoftimetoprepareand publishthestory. Thearticlesinmagazines
arelongerthanthose whichappearinnewspapers and eventhenews magazines
try to analyse the story instead of narrating objectively the event in the briefest
possiblemanner. Thepictures playadifferent partinthelayoutofthemagazine.
Pictures are used in newspapers to enhance the content of news whereas in
magazines the pictures could be used merely for making the page more attractive.

Magazines have seen a great change after the innovation ofcolour printing.
Colour photographs inglossy pages have made them more attractive and impressive,
and inspired by this even newspapers have adopted colour printing. Magazine
journalism isclassified depending upon the periodicity and subject matter. Aweekly
news magazine has adifferent objective than the fortnightly ormonthly magazine.
Similarly, amagazine on fashion or films would be more picturesque than that one
on politics, economy, business and agriculture.

Another major difference between newspapers and magazines is the
schedule of production. A newspaper has to be published every day and thus
involves hectic work onthe part ofjournalists and other people connected with



the production ofthe newspaper. Journalists ina weekly magazine have more time
andinafortnightly ormonthlymagazine theyhave comparatively muchmoretime.

Tabloid Journalism

It is difficult to tell when anewspaper moved away from the tabloid format to
broadsheet, but after this shift tabloid journalism changed drastically. In most
countries, themidday or evening newspapers are in tabloid fonn They arenonnally
not delivered at homes because oftheir time of publishing. Theyare distnbuted on
thecrossroads, malls and smaller markets; in Western countries, the grocery shops
aresupplied with copies of midday or evening tabloids. InIndia, publishers engage
hawkers to sell the papers who have developed an art ofattracting people towards
their product. They sell these midday or evening newspapers in busy crossroads,
markets andincitytransport buses and trains. Unlike dailynewspapers, tabloid
journalism thrives on sensationalism ofone kind or the other. There were and still
are certain tabloids that publish nude photographs on the last page, evenifthey
may have very good reports inside them. The phenomenon of paparazzi or
photographers running behind celebrities and their scandals is another kind of
sensationalismthat such journalism promotes.

Tabloid newspapers have become more relevant after the emergence of
radio and television as daily newspapers are always behind them in disseminating
news. Theyalso haveanadvantage ofallowing the reader toread themincongested
buses, metrosandother city transports, asincomparison tonewspapers they are
easy tohandle.

Investigative Journalism

Thestory of investigative journalism asakind isnot very old and can be traced
back tothe mid-twentieth century. Though all forms ofjournalism are supposed to
be investigative, the differentiation between investigative and other forms of
journalism is justified ifwe look at general everyday journalism, we find that most
of the news does not require any kind of investigation. Moreover, journalism lost
muchofitsvigourafteritstarteddependingonpressrelationsexecutivesandthe
official press conferences ofgovernment and other institutions where press releases
were given to reporters and they came very handy in making reports.

Thechallengeofjournalism thendepended ontheability ofajournalist to
probe further on the stories, do cumbersome research and then come up witha
storythatwouldstirtrouble forpeopleinpower. The mosttalked aboutexample
ofiinvestigative journalism is the Watergate scandal. The Watergate scandal was a
political scandal thattook place inthe United States inthe 1970s, resulting from
thebreak-in to the Democratic National Committee headquarters at the Watergate
office complex in Washiregton, D.C. Exposure ofthe scandal ultimately led to the
resignation ofthe US President, Richard Nixon,on9August 1974; the firstand
theonly US President whoeverresigned. Italsoresulted intheindictment, trialL
convictionand incarceration ofseveral Nixonadministrationofficials. The connection
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between the break-in and the re-election campaign committee was highlighted by
media coverage. In particular, investigative coverage by Time, The New York
Times, and especially The Washington Post, fuelled focus on the event.

Similarly, in India the most talked and perhaps the first investigative report
was on the Bhagalpur blinding.

On 22 November 1980, the front page of the Indian Express displayed
the picture ofa blinded man under the heading 'Eyes punctured twice to ensure
total blindness.'The article byArun Sinha, the Patna Correspondent, drew attention
totheatrocity. Twodayslater, thematterwasraisedin Parliament. Theweeklies
took up the story, and published more close-ups ofthe blinded prisoners, with
gory details of eyeballs being pierced with cycle spokes and acid poured into
them The then Executive Editor ofthe Indian Express, Arun Shourie wrote two
front-page articles criticizing the administrative, police and jail procedures which
allowed such atrocities to take place.

Later came the story on the Bofors Guns Scandal. The case came to light
during Vishwanath Pratap Singh's tenure asdefence minister,and wasrevealed
through investigative journalism by Chitra Subrarnaniam and N. Ram ofthe Indian
Express and The Hindu.

Advocacy Journalism

Advocacyjournalismisoneofthealternative formsofjournalism. Ifthe press or
main stream journalism is called fourth estate, then alternative journalism inall its
formsiscalled the fifth estate. Advocacy journalism is ina way just opposite of
main stream journalism as the main objective of such journalism is to create
awareness about a certain issue. A part ofadvocacy journalism also finds its place
inthe mainstream by way of getting publi-,hcd in opinion writing. Ina way, all
journalism practices byor for various nongovernmental organizations can be seen
asadvocacyjournalism. NGOs working on the issue of gender,empowcmlent,
labour issues, health and hygiene, bonded labour, child labour, violence against
women and children, etc., indulge in advocacy at both the levels, i.e., mainstream
press and house publications.

Therearejournalists who after working with mainstreamjournalism feel
that they arenot able to give their best or arc not able to get proper coverage for
the issues oftheir commitment. They also start newspapers, magazines or wall
newspapers withaverylowbudget. Some ofthem do get significant readership
too. Many such newspapers and magazines are supported by various corporate
houses and government organizations inthename of social responsibility.

CURRENT TRENDS

Journalismhaschangedalotoverthecenturies. Earlieritwasasimpleprocess of
gathering, processing and disseminating information. Today, competitive markets



have layed many responsibilities and the nature and work of journalists have
changed. On one hand, we find big conglomerates pumping huge amounts of
money into different media technologies and on the other hand, there are people
with relatively smaller amounts in media. The technology and the economics of
management of media have forced the companies to employ journalists with multiple
skills.

Convergent Journalism

Convergent journalism is the name given to multi-tasking injournalism where a
journalist is expected to not only produce a report for the newspaper, he is also
required to give it orally for radio and/or television and at the same time give a
briefone for mobile news services. Ajournalist needs to be trained in many skills
like writing for newspapers, radio, television, online and mobile news service.
Gone arc the day-; when the journalism institutes were training journalists in
specialised area for aspecific media.

The convergent journalism is the end result of the convergence of media
and communication technology. Themost popular fonmofconvergent journalism
are to be found in media houses owning more than one type of media. Today,
almost all newspapers are having their hard copy editions and the online editions.
They have also taken interest in the mobile news service as it gives them a better
market reach. Even the radio and television hotL"™es have their online services where
they not only provide the audio-visual content, but they also give textual reports.
Looking at the economy of media management they prefer muhi tasking journalists
instead ofhaving specialist inaparticular media, though the demand forspecialisation
in various kinds ofjoumafo,m like economic journalism, sports journalism, defence
journalism, etc. h h,:yinincreased over the years.

Supplement Journalism

One recent trend in journalism is knovm as supplement journalism, which involves
creating appropriate content for the newspaper :-.upplements that are provided

with the main newspapers. Itisconsidered as, 1]i . Idnion to the main product.

We all know that the newspaper is a product thalL creates or should create an
interest in every member of the society. Hence, they come up with supplements
meant for women, children, school and university going youth and the old and
seniors. They also bring out supplements related to different walks oflife and
profession. The supplements on real estate, fashion, education, health, shopping
and matrimonials are specific and subject oriented. Newspapers also come up
with pullouts attimes as sponsored supplement for which the government orsome
institution or corporate house makes the payment. Suchsupplements arenormally
based on the information that the concerned body thinks to disseminate at alarge
scale.Itismostly thepublicitymateriallike thespeechofthe CEOofanorganisation
along withtheagenda oftheirannualmeeting ortheachievements ofa government
publicised onthe occasion of completion ofa particular period or the information
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regarding social issues like diseases, government schemes, social problems like
bonded labour or dowry, etc.

Theresultofsupplement journalismisthat newspapers which were nonnally
of12-16 pages now have 24-36 pagesofreading material in them. Abig advantage
ofsupplements in newspaper is that the whole family is able to read the newspaper
at the same time, each reading the topic that interests him.

Online Journalism

We are living in an age where speed matters. The print journalism in spite ofbeing
analytical, used to appear stale in comparison to the news breaking style of television,
a few years back. Today, even the television news looks slower than SMS
messaging or the various news services incorporated by mobile service providers.

The information technology revolution has changed the world dramatically
inthe past two decades. From slow word processing computers, the I'T has moved
towards fasterprocessors, increased busspeedand bus width toallowaudioand
videotobeplayed atreal time. The communication technology hasalso moved
away fromtheslow and narrow copper lines to optical cable capable of carrying
varioussignalsatthesametimemoreefficiently. The widening ofpathwayshas
become possible due to the conversion of signals from analogue to digital. The
Information Super Highway works on broadband connectivity of ever increasing
bites.

This has brought online journalism to the forefront. Newspapers have
responded welltothenew culture ofpaperless worldand havestarted moving in
adirection that isnot only convenient but economical. Many newspapers have
alreadystartedtheironlineeditionsthatcouldbeaccessed ontheNetbypayinga
certain amount as subscription. In order to keep the conventional layout ofthe
newspaper that has become a matter ofhabit for many of us, they also have the
replica of the hard copy on the Net. This combination of Web journalism and
mobile news services is the most recent trend of journalism

SUMMARY

 Thepress or journalism has been seen as an important institution of society
as the larger societies need to disseminate news and information for
maintaining the status quo or changing the social orderifthe need be.

* Thehistoryofprintingistraced back to Apb 868 whenthe Chinese used the
movable type of printing. However, Johann Guttenberg has the credit of
developing movable metal types and theink suitable fortheminap 1456.

 The political system uses journalism for the dissemination of news and
information for its own interests.



Thepressorjournalismalso hastheduty and function tobe vigilanttothe
political, economical and social processes. The watchdog function of press
maintains thatthemediaissupposedtoservetomonitorthe government.

It wasonlyaftertheestablishmentofbourgeoisdemocracy thatthepower
ofpress asa vehicle of maintenance ofbourgeois democracy was felt and it
wasdulygiven the status ofthe fourth estate ofthe democratic system.

Edmund Burke, firstcoined theterm Fourth estate in 1787 inaparliamentary
debate inthe House of Commons, United Kingdom. Earlier writers applied
this term while referring to lawyers.

Over the years, journalism has seen many ups and downs, journalists have
been involved in various types of reporting some of which have been
vehemently criticized bypeople.

Allmembers ofthe presshaveaduty tomaintainthe highest professional
standards.

It is the responsibilityofeditors and publishers to apply the code to editorial
material in both the printed and online versions of publications.

The journalism practiced on day-to-day basis in big media houses is called
mainstream journalism.

Business and financial journalism has become so important insocieties that
we find avariety ofnewspapers principally dealing with this theme.

Magazine journalism is entirely different from newspaper journalism as it
has more shelf value and covers a longer period as compared to daily
newspapers.

Tabloid newspapers have become more relevant after the emergence of
radio and television as daily newspapers are always behind them in
disseminating news.

Though all forms of journalism are supposed to be investigative, the
differentiation between investigative and other forms ofjournalism is justified
ifwelook at general everyday journalism, we find that most ofthe news
does not require any kind of investigation.

Advocacy journalismisinaway justopposite oftheniainstream journalism
as the main objective of such journalism is to create awareness about a
certain issue.

Convergent journalism is the name given to multi-tasking in journalism where
ajournalistisexpected tonotonlyproduce areport forthenewspaper, he
isalsorequired to giveitorally forradio and/or television and at the same
time give a briefone for mobile news services.

One recent trend in journalism is known as supplement journalism, which
involves creating appropriate content for the newspaper supplements that
are provided with the main newspapers.
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1.8 KEY TERMS

News: The communication of information on current events which is
presented byprint,broadcast, Internet orword ofmouthtoathird pailyor
mass audience

Propaganda: Aform ofcommunication aimed at controHing public opinion
byusing selected facts, ideas or allegations or deliberate spreading ofideas -
orinformation, true or untrue, with the purpose of manipulating public opinion
to gain support for one's cause or to discourage support for another

Disinformation: False or inaccurate infonnation that is spread deliberately
synonymous with and sometimes called black propaganda

Press: Thesectionofthemassmediaindustry thatfocussesonpresenting
current news to the public

Objectivity: Judgment based on observable phenomena and uninfluenced
by emotions or personal prejudices

Bias: A tendency in anews report to deviate from an accurate. neutral,
balanced and impartial representation of the 'reality' ofcvents and social
world according to stated criteria

Accuracy: Thequality ofcorrectness astothe fact, precision,and detailin
theinformation resourcesandinthedelivery ofnews orinformationservices

Broadsheet: 600 mmby380 tmn(23.5 by 15 inches), generally associated
with more intellectual newspapers

Tabloid: Halfthe sizeofbroadsheetsat 380 1m11by300 mm(15"x 11.75"),
and often perceived as sensationalist in contrast to broadsheets

First Amendment: An amendment to the Constitution ofthe United States
guaranteeing theright offreeexpressionthatincludes freedoms ofassembly,
the press, religion and speech

Paparazzi: An Italian term used to refer to photojournalists who specialize
incandid photography ofcelebrities, politicians and other prominent people

Supplements: Anadditional section ofa newspaper devoted toaspecific
subject; apublication that has arole secondary to that of another preceding
or concurrent publication

Convergence: Useofdifferent media forthe delivery ofnewsand current
affairs programmes

CK YOUR PROGRESS'
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1. Journalismisthe collection, writing, editing, and presenting ofnews ornews

articles forwidespread distnbution, typically inperiodical print publications
andbroadcastnewsmedia, forthe purpose ofinforming theaudience. Itis
also considered as a profession of public service.



2. Status quo or equilibrium. Journalism: Nature, Scope
and Functions

3. Some of the main functions ofjournalism include disseminating news and
information tothe public, entertaining the public; acting as watchand fourth
estate against government; educating the public about politics and other

things; etc. NOTES

4. (c)disinformation

5. Mediahelps democracy by giving correct information to the people and
thenithelpstoconvey the publicopinion tothe governments. Mediaexposes
the governments ifthey are straying from the path ofdemocracy and public
responsibility. Media has the power to expose corrupt practices of the
government and could act as ameans to take the politicians to the courts.
This way media plays key role in democracy.

6. Pressactsasawatchdog playing the role of the balancing and corrective
agency fortheotherthreestates, i.e., thelegislature, theexecutive and the
judiciary. Hence the press is called the fourth estate.

QUESTIONS AND EXERCISES

Short-Answer Questions
1. What is freedom of press?
'Why accuracy and truthfulness are required innews reporting?

. Why are the ethical norms necessary for journalists?

ESENVIN N

. Whatarethemechanisms oflooking into the grievances against Newspaper
orjournalists?

. What istherole of Press Councils and how do the deal with the complaints?
. Whatisthewatchdog function ofjournalism? Write indetail withexamples.

. What is the role and relevance of Press Councils?

0 3 N

. What are the Cannons of journalism?

9. What do the critics of freedom of press say about the freedom of press?

Long-Answer Questions

L Write ashort note on origin and growth of journalism. Discuss its utility for
the society.

. Write shortnotes on the origin and growth ofDemocracy in the world.
. What isthe future of journalism? Explain.
How would you explain the evolution ofdemocracy?

. Describe the origin of newspapers in Europe.

> K N N VR

. Afreeand vibrant press isnecessary fora democracy. Comment critically.
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7. Write anessay on the Cannons of journalism and there relevance today.

8. Discuss theprinciples, norms and basics and media editor issupposed to
know to playa constructive role?
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2.0 INTRODUCTION

In this unit, you understand the origins and evolution press in India. You will then
learnthedevelopment ofpress and about the major mass mediain Tamil Nadu.

The press has been playing asignificant role in the growth and development
ofmodem India. Afteritsemergence inIndia,joumalismcontnbuted toour freedom
struggle tothe extent that many people think that it was a profession with amission
which, after attaining freedom, hasbecome amissionless profession.

The most important feature oflndian pressisits spread and growth in the
context ofour plural society. The Indian language journalism is the most vibrant
andhasbeen growingrapidly, dayinanddayout. Evenduring the pre-independence
era, the press played akey role in our struggle forindependence. Many illustrious
leaders like Mahatma Gandhi, Bal Gangadhar Tilak, Jawaharlal Nehru and.
RangaswamiAyangar werealso theeditors ofnewspapers. Many intellectuals,
writers and poets like Subramania Bharati, Subramania Aiyer, Bhartendu
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with journalism during those days.

Inthisunit,wewilldiscusstheoriginand growthofpressanditsimpacton
Indian society. We will also show the significance oflndian language press specially
that in Tamil in Tamil Nadu. We would sec to what extent the press and other
media have penetrated in Tamil Nadu after independence.

2.1 UNIT OBJECTIVES

After going through this unit, you will be able to:
* Know the origin and development of printing press
* Understand the use of printing press for journalism

* Learn about the growth and development oflndian language journalism

Describe the emergence and grovv1:h ofjournalism in Tamil Nadu

» Explain thespread of other media in Tamil in India and elsewhere

EVOLUTION OF PRESS IN INDIA

Theevolution ofpress and its emergence in Indiacannot be traced properly without
understanding the originofprinting press. Thereisnodoubtaboutthe factthatit
was the Guttenberg revolution that led to the subsequent growth of press and
journalism. Inthis unit, abriethistoryofthe growthand development ofprinting
and newspapers is given before tracing the rise of press in India. India has the
unique advantage of having a diverse press in the sense there are newspapers and
periodicals inmany major languages ofthe country. Hence, the history and growth
oflndianlanguagejournalismhasbeengivenanimportantplaceinthissection.

Origin of Press

Primitive attempts at printing can be traced back to Mesopotamian era around
3000 He. However, first recorded printed books are known to be Chinese classics,
where the print patterns were cut in stone and copies were made by rubbing ink
over these patterns. Using seals made of wood for printing on paper or cloth were
common around fifth century in China. The earliest complete book Diamond
Sutra, a Buddhist scripture, was block-printed in ap 868 in China. This technique
ofprintingusingwoodenblockswas furtherenhanced inKoreabyusing metal.

Firstknownmoveable type system was created in China by PiSheng. He
used clay for such moveable types. Metal movable type was first invented in
Korea during the Gmyeo Dynasty (around

1230). This led to the printing ofthe Ji/gi in 1377, the earliest known printed
book using metal types. Jikji is the selected teachings ofBuddhist sages.



Ahnost at the same time this very printing technique was practiced using Methods of Effective ITT-iting
clay, wood, metal and stone in the Middle East. Arabs and Egyptians used the
technique to print their prayer books. When Arabs invaded Europe and Central
Asia, thistechnique travelled along. This was the time, precisely from seventh to
thirteenth century when books were made and designed manually and were religious NOTES
in nature.

Printing and book making skills were developing in the fifteenth century in
the West and so was the need to know about the world. Wilbur Schramm in his
book The Stm:F o(Human Comml Inicatiol Is mentioned, 'In fourteenth and
fifteenth centuries a new urban class of merchants, traders and al lisans emerged
to share power with the landed aristocracy. Many of them became highly prosperous
and could afford to pay for information'. All sorts of information related to trade
was the need ofthe time. Thus, books on navigation, militaiy science, cargo handling
and reports on prices and sales in faraway markets were required. The wealthy
middle classalso desired to share itsknowledge gained from reading with nobles.
A deep interest in the Greek and Roman classics on one hand and in science on
the other was observed in the society.

To fulfil the needs and demands ofthe society by providing books produced
manually was a time consuming and labourious task. During this period, many
parts ofthe world \Vere witnessing various changes in the techniques of printing
manually. But the biggest change was seen in the mid-fifteenth centmy when Johann
Gutenberg, a goldsmith by profession, brought into existence two important
developments in the field of printing. These were movable metallic types and
mechanical printing press. He used analloy oflead, tinand antimony to give shape
to his moveable types. He came up with metal castings bearing individual alphabets
on them that were aJTanged in the required sequence when set for printing. The
second development was a machine that had two platforms, a mobile one for the
plate of type and the other stationaiy plate for paper.

Using this technology he printed in his press several copies of Bible on
paper that 1!sed to be engraved and printed on vellum earlier. The Bible printed in
1455 wasaremarkable achievement and finest example ofthe new art of printing.
this Bihie is called CilItel 1belg Bible.

News hcforc the era of printin

In ancient Egyptasearly as 2500 sc paper was used for writing whereasiriGreece
hy 150 gc parchment used to be the writing material. In those days, scribes in
palaces and coul 1s used to write various events, announcements, proclamations
and happenings for the royalty as well as for general public. In the first century sc
in ancient Rome during Julius Caesar's reign, hand written and carved metal and
stone sheets caJTying government announcements were posted in public places
and outside the Senate chamber. Perhaps this was the very first hand written
government announcement bulletin ofitsown kind thatwascalledas' Acta Diurna'
or '"The Day'sAction'.
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Another example ofearly bulletins isthat of China where during Tang dynasty
an official gazette ofbulletin carrying reports from inspectors ofvarious provinces
along with official announcements, was circulated among the court officials. This
was called 7i-pao or palace report.

Emergence of newspapers

Thetrend ofcirculating information fromtop to bottom, thatis from government to
public, continued even in post-Gutenberg Europe. There are evidences of several
formsofnewspapers invarious stages. Inthefirststage, there wasasinglenewssheet
with an account of single news event and it was called 'relation'. Second form was
'‘Coranto’, covering a series of events either from one country or from various
countries. The third form 'Diurnal’ used to carry initaseries of related events.
Andthelast, thefourth form, was 'Mercury'inthe formofaboundbookofnews,
more precisely asunnnary of important news occurred during aperiod of6 months
ormore.

Nieuve Tzdingen issaid to be the first newspaper inAntwerp in 1605. This
paper was published by Abraham Verhoeven and was developed out of a
commercial bulletin that circulated in Holland and Italy.

Another account of first newspaper in German language is that of Relation
al/erfurnemmenundgedenckurdigenhistorienthatwaspublishedin 1605 by
Johann Carolus in Strasbourg. The available issue of one ofthe papers is of 24
September 1621 and the publisher'sname is givenas Bourne. Bourne, Thomas
Archer and Nathaniel Butter are considered to be pioneers in the historyof English
Language journalism. Seventeenth century witnessed the publication of many
newspapers in many countries. The first newspaper in France La gazette was
published in 1631, in Portugal, the first newspaper was A Gazeta published in
1645 from Lisbon, and Gaceta de Madrid was the first newspaper in Spanish
that was published in 1661.

Itisinteresting to know whythese earlynewspapers hadacommon word
gazette orgazettaintheirnomenclature. Infact,inItaly the price foranewspaper
was a small coin called gazetta. Hence, this word got anew meaning and was
used for newspapers. These first newspapers were usually single page weeklies.
Another name for some newspapers in early seventeenth century was'courantos’
meaning currentofnews.

The firstnewspaper ofcolonial America Public Occurrences Both Foreign
and Domestic was published in 1690 in Boston. It was a four-page monthly.
Benjamin Harris, anEnglishman, was the force behind this. In hispaper, he criticized
Englishmen for torturing French captives. Not only this, he had also posted
allegations stating the King of France as being immorai hence within four days
after its publication, the order for its closure were released by the government.
After fourteen years, John Campbell published Boston Newsletter on24 April
1704 that lasted foralong time.
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almost at the same time. On 21 December 1719, Gazette was launched from
Boston that became the face ofnationalism during the American Revolution due to
its anti-British policy. The next dayon 22 December 1719, Weekly Mercury was
published by Andrew Bredford. Franklin Brothers came up with New England
Courant on7 August 1721. These and many other newspapers like Maryland
Gazette (1727), Pennsylvania Gazette, New York Gazette (1725) provided
strength and vigour to the revolution. The period between 1830 and 1835 wasa
critical period in the arena of American journalism. Papers like Morning Post
(1831), Transcript (1830) from Boston, New York Tribune (1841) and New
York Times (1851) laid a solid foundation and directed journalism towards a
mature path. American journalism not only promoted the business in the field but
also developed itself in the area of art and aesthetics. Various institutions like
American Newspaper Publishers Association (1887) and American Society of
Newspaper Editors (1922) were established. To raise the standard of journalism,

1be Pulitzer Award was initiated. Various other newspapers ofthis period include
-".:Boston Globe(1872), Washington Post(1877)and The Christian Science
itor (1908).

The eighteenth century issaid to be the most important period in the field of
journalism in England. Swift, Fielding, Samuel Johnson, Edison and many more
namesarestillknown forliteratureas wellasjournalism The famousnewspaper
Spectatorwasinitiatedin1711. London Daily Advisorwaspublished in 1726.
In1785, London Daily Universal Register wasestablished and after 3 years its
name was changed to Times. Some other papers like Morning Chronicle (1769),
Morning Post(1772),Daily News(1846), Daily Telegraph (1855),and Daily
Standard (1857) are worth mentioning.

NOTES

Russia was a bit slow in this race. The first newspaper in Russian was
published in 1703.

Rise of Press in India

Ineveryera, people had their own systems of disseminating information. As in
West there used to be newssheets named Acta Diurna carrying important
announcements and news from palaces and courts for the public, India also had it
information transmission methods. Butthere areno evidences found from that
period except that ofthe Mauryan Empire during third century ac when various
politicalmessages and socialmorals by emperor Ashok were communicated to
the people through inscriptions and rock edicts. Evidences ofnewssheet are found
frommedieval India during Akbar's period. There was aproper systemofcollecting
thenews fromthe provinces and nearbyregions. The one who brought thenews
wasknownaskhabar-navis (newscollector). Thoseinvolved inwriting orscribing
the news were known as waquia-navees or event writers. And the newssheet
thatused to beinthe formofascrolled letter wasknown as Roznamcha or daily
accountofevents. Theevidences ofissues othandwritten dailies during the Mughal
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Bhatnagar mention,; .1 the book The Ri.,t' and Growth o/Hindi Journalism.

The techno\ Jyry ofprinting was bruuy-! 1110 India by Portuguese missionaries.
NOTES The portupucs'- ,,1stallcd the very first pnming pic-;s in Goa in 1550. Their purpose
wastopublis11and then circulate evangelil;al !ih:rature for spreading Christianity in
India. In 1684, East India Company set up a printing press in Bombay, in 1772 in
Madras and in 1779 in Calcutta. But these were not meant to publish n ws. A
British officer. \-Villiam Boltz. attempted for the first time in Calcutta m 1776 to
publish anewspar..::-. Some records mention this date as 1768. But in return, he
was ordered to kave B1.-11gal and finally India by colonial officers. The next twelve
years no one d ired to think of publishing newspapers. It was only on 29 January
1780 in Calcutta,, hen James Augustus Hickey published the first newspaper of
colonial India in Ernlfo,h. The paper ,vas named as Bengal Gazette or Calcutta
Gellerol 131 em,cJ :md it \\as claimed to be impal lial. It proclaimed itself under
the masthead. as-a,,eek ly political and commercial paper open to all parties but
influenced by nmle-. Hickey straight forwardly criticized government officials and
attacked the then Governor General Warren Hastings. Forhisoutspoken criticism
of malpractice-; and corruption, he was put behind the bars and his press was
seized in 1782. This two-paged weekly of size 12"x8" with three columns on both
sides of the paper. became an 'ideal' for future journalism. It used to carry the
news of the tussle between company and Indian princes, accounts of parties,
marriages and balls organized by the Europeans residing in Calcutta. There wasa
column named 'a poet's comer' where Hickey presented his critical views and
thisweekly also carried notices and advertisementsrelated to thearticles forsales.

The second newspaper of colonial India was India Gazette under the
ownership of Peter Recd. This weekly started its publication in November 1780
in C:lkutt, It mostly carried news of business and trade activities along with
major political-:..:\\..., relating to the East India Company. /ndia Gazette never
went agailN tlie-.\ i._hes of the then government. Hence, it was rewarded with
government advertisements and free postal services. The following years saw a
series of new publications either owned by British or having their patronage.

Francis Gladwin published Calcutta Gazette in March 1784. This weekly
mainly carried official advertisements and notices. On 6 April 1785, a monthly
magazine named Oriental Magazine of Calcutta was published. Stefen Cassan
and Thomas Johnjointly published aweekly called the Bengal Generalin Calcutta.
In October 1785, the Madras Courier was published under the editorship of
Richard Jonstone from Madras. This was the first paper to be published from
Madras.

Inthe same year, famous historian William Jones published the 4siatic
Miscellany. This journal got its name changed from Asiatic A,fiscellany to Asiatic
Miscellany and Bengal Registerin 1787. The publication of Calcutta Chronicle
started in 1786 from Calcutta. Bombay, now called Mumbai, saw its first weekly
paper Bombay Herald in 1789. Next year, one more weekly Bombay Courier
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1791 was Bombay Gazette.

It is interesting to note that these newspapers, published in English language,
were run by those British people who profited from the bitter experiences of
James Hickey and avoided any kind oftussle or encounter with the authorities. As
Calcutta was the centre of major political and business activities, it had a large
number oflearned people and intelligentsia; and hence most ofthe newspapers in
the early days were published from here. It could be said without hesitation that
journalism in India emerged from this city.

Growth of Journalism in India

Amongst the Indian language newspapers Sul I 1.1char Dmpan was the first to be
published in Bengalese language t<..11low1:d by:1 Ikn alimonthly Imp:azinc Dig-
Darshan. Both were published by missionaries i,i - ":Ip,sre in [?<i. The,)bjective
ofthese newspapers was to spread Christianity :il:10ng i,idians. The foundcrs of
these newspapers were Dr J. Marshman and Williwn; .iiey. T!,c missionaries
undertook educational and humanitarian work hut pliman!: witha <hlk-rcnt intention.
In 1813 a pamphlet was brought out by Mar .hm 111 and Carey on Advantages of
Christianity inpromoting the establishment and prospects ofthe British Empirein
India.' In this pamphlet, they wrote

Itismyopinionthattothe veryendoftime,thoughtheimbecility of
their character which Christianity itself will never remove, they will
be dependent for some other nation. Every converted Hindu or
Mohommedan is necessarily the cordial friend of the British, on the
grounds ofhis owninterest and security, for on the continuance of
their empire in India his very existence depends."

The Indians were a closed society during that period. Only a few were
well-educated and most of them aped Western culture. A large number of people
were ignorant to the worldly knowledge and so were comfortable in their respective
shells oforthodoxies. The down-trodden were backward in all senses and were
looked down with hatred by higher castes. Untouchability, sati pratha, superstitions,
child marriage and many other social evi!s were prevailing. In such a scenario
conversions were asigh ofreliefand selt:respect for many people oflower castes.

Raja Ram Mohan Roy stood against the attacks on Hinduism. His misson
was to discourage the activities of missionaries and to eradicate the social evils of
the Hindu society. Hecame up with three journals. The first was Sambad Kaumudi,
aweeklyin Bengali in which he strongly protested against the custom ofsati. This
journal was published in 1821 under the editorship of Bhawani Charan Bannerji.
The second one was Brahminical Magazine and the third Mirat-ul-Akhbar a
weekly in Persian. Mirat-ul-Akhbar was devoted to international affairs. It was
closed down in1823 in protest against the press regulations of 1823. Through his
journalism he appealed to the people to discard the rigidities of caste on one hand

" G.N.S. Raghvan: The Pressin India.
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Methods of Effective HHting and to equip themselves with modem knowledge on the other. Heis considered
asthe father oflndian press who was a reformer and thinker at the same time.

There are three newspapers that were considered by various scholars as
the first Hindinewspaper. According tosome scholars Banaras AkbharofRaja
Shiva Prasad Sitare Hind was the first Hindi newspaper where as some others
consider Digdarshan published by the missionary of Serampore in 1818 asthe
first newspaper in Hindi. Banaras Akhbar was published from Varanasi (U.P.) in
1845. Thelanguage ofthis newspaper was Urduand Persian, though it wasscripted
in Devnagari. After many discussions and researches, it was considered as the first
newspaper from a Hindi speaking state. Digdarshan was first published in Bengali
by the missionaries of Calcutta School Book Society and later they thought of
publishing in English and Hindi as well because ofits educational and entertainment
content. It wasmainly aneducational monthly withanaimtoeducate Indian students
and adult learners. Thus, Digdarshan was set classified under the category of
Hindinewspapers.

NOTES

Most of the scholars have certified Uddant Martand as the first newspaper
inHindi. Thejourney of Hindijournalism began on 30 May 1826 from Calcutta
with the first issue of Uddant Martand under the editorship of Pandit Jugal Kishore
Shukla. The meaning of Uddant isnews and that of Martand is sun. Likewise,
this newspaper spread its thoughts amongst the people and prepared a battle
ground for therevolution ofindependence struggle.

Jugal Kishore Shukla was an excellent editor and had mastery of many
languages including English, Bengali, Urdu and Persian. His newspaper carried a
variety of information like description of travels; business and legal news;
informationreJated toarrivaland departures ofships; publicnotices; appointments,
retirements and resignations in offices; and alot more.

In 1848, Malva Akhbar was published from Indore. This was the first
newspaper inthree languages, i.e., Marathi, Urdu and Hindi. The editor of this
newspaper was Pandit Prem Narayan who was the inspector of education of
Indore English Madarsa. The format ofthis newspaper was alittle peculiar-the
leftsideofthepage wasinHindiand therightsideusedtobein Urdu. Sincethere
was alarge number of Marathi speaking people living inIndore, the newspaper
also carried a number of stories in Marathi. The price of the newspaper was 4
annas.

The first daily newspaper in Hindi-Bengalinamed Samachar Sudha Varsha
was published from Calcutta in 1854. The editor othis newspaper was Shyam
Sunder Sen. This was a bilingual daily. Its first two pages were published in Hindi
andtheresttwoinBangla. Along withtheinformationrelatedtobusiness, trade,
ships and cargo this newspaper carried the comments, views and thoughts of
intellectuals onsocial reforms. Fromtimetotimeitused to warnand remind the
then government ofits duties towards the people of India. The newspaper suffered
a lot because ofits fearlessness and progressive ideas.
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Pradesh, it was indeed a surprise when Sheikh Abdullah published Simla Akhbar
inHindiandlocallanguagesin 1848 from Shimla. Thelayout wasexcellentand
the language was quite interesting and chirpy. The objective ofthe newspaper was
to attract provincial kings and people ofhill areas. It isalso interesting to note that
only fifty copies were published, out of which the Hindus used to buy twenty two,
Englishmeneightandtherestweredistributed freeofcost. Theincome fromthe
newspaper was 30 rupees whereas the expenditure was 40 rupees. Postal expenses
werehugeandcirculation waspoor. Thatwasenoughtoexplainwhythisnewspaper
closed downin 1849. Butnext yearagain it started publishing once intwo months.

Dainik Batori, the first Assamese newspaper celebrated its golden jubilee
recently on 11 August 2010. It was published from the Thengal Bhavan, at a
distance 8 kms from Jorhat, in 1935. Nilomani Phukan was the editor and it was
published fromtheresidence Thengal Bhavanofarichteaplanter ShivaPrasad
Barna. Thesizeofthenewspaper was45x30 cmandabananatreeand garland of
flowerswerepainted asthesymbol ofthisnewspaper. Thenewspaper playedan
important role inbuilding mass opinion about the affairs of Assam.

A Marathi-Englishfortnightly magazine Darpan was published in 1832 from
Maharashtra by Bal Shastri Jambhekar. The objective ofthe newspaper was to
inform people about the happening on social, political and cultural areas and
suggesting ways for the progress ofthe society.

The creditofinitiating Gujarati journalism goes to the Parsicommunity. The
first Gujarati newspaper was Mumbaina Samachar that was started in 1822.
There were only 150 customers of'this weekly which was prettygood for those
times. Fardoonji Marjban, the initiater of Mumbaina Samachar, kept himself
away fromallsorts of communal controversies and thoughts. Hewelcomed the
articles fromall sections of the society.

Year 1843, saw the first Kannada newspaper Mangalooru Samachar.
HermannMongling, amissionary, wasthe founder ofthisnewspaperanditwas
published from Mangalore.

Deepika, the first Malayalam daily, was published in 1888 by a Catholic
priest Nidhirikkal Manikkathanas. Some people say that Vignayan Nikshepan
wasthe first newspaper in Malayalam asit was published in 1840 from Kottayam.
J.Natrajan in his book The Hist01y of Indian Journalism mentions thatin 1876,
a weekly newspaper named Satyanadam was published from the capital
Ernakulum. The editor ofthis newspaper was Father Luis. Till 1884, the concept
ofpolitical journalism was not present in the journalism ofKerala.

Before the Sepoys Mutiny of 1857, an atmosphere of self-respect, self-
confidence andeducation wascreatedamongthepeopleoflndiabyIndianlanguage
journalism. The newspapers advocated new ideas and strongly condemned evil
practices prevailing inthat era. More attention was paid to social reforms. Starting
with Bengali and Hindi journalism, soon the impact was seen in the whole country
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Methods®1 Efeciive wriing  When various newspapers, magazine started getting published in various states in
their respective languages. It can be said that this was the period ofrenaissance in
India.

NOTES 2.2.4 Spread of Presses in Indian Languages

There was arapid growth of journalism in many states not only in English and
Hindi, butintherespective languages ofeachstate. Maharashtra stood ahead of
allstates. Themainemphasis wasonsocialreforms and patriotism Asocial reformer
Mahadev Govind Ranade started /ndu Prakash, a bilingual paper in English-
Marathiin 1862. Another socialreformer Gopal GaneshAgarkar along with Vishnu
Krishna Chiplonkar and Bal Gangadhar Tilak established aMarathinewspaper
named Kesari in 1880. Kesari was known for its aggressive tone and appeal for
national awakening. There was another paper Mahratta in English to their credit.
In fact, Mahratta in English was a soft version ofaggressive Kesari.

Tilak always stood for the freedom of speech. He established Kesari and
Mahratta as two powerful weapons. On the one hand, if Kesari prompted the
aggressive notes about revolution and self-government, Mahratta on the other
explained them in sober voice. Tilak was a radical as far as nationalism was
concerned butatthe same timehe was aconservative insocial matters. Agarkar
on this ground left Kesari and started his own bilingual publication Sudharak.
Gopal Krishna Gokhale was a main contributor to this journal.

Bal Shastri Jambhekar after successfully publishing Mumbai Darpan
encouraged his friend Vittal Kunte alias Bhau Mahajan to publish a weekly in
Marathi called Prabhakar in 1841. Under the editorship ofKrishnaji Triambak
Ranade, Gyan Prakash was published from Pune in 1849. The nature of this
daily was serious and thought provoking. V. Gokhale published Mirlaman Deepika,
aweekly fromMumbeai. Asthe editor Krishna Shastri Chiplonkar published Vichar
Lahari, afortnightly to protest against the activities of missionaries. Bhau Mahajan
came forward with a weekly Dhoomketu, as a weapon to promote Western
education.

Thedevelopment ofHindijournalismcouldnothavetakenplace without
Marathijournalism Marathiinfact set standards in polishing the Hindiin which we
speak today. Notonlythis, Marathijournalism seasoned the press with professional
approach andattitude.

Towards the end ofnineteenth century there were very few papers in Assam
thatmissionaries wererunning. Published fromJorhat forashortperiod oftime,
the daily Batori may be considered as an exception as before the publication of
DainikAssamiya and Assam Tribune there were no dailies publishing in English
or Assamese. Times of Assam, an English paper fromDibrugarh, the oldest weekly
paper Assamiya from Guwahat Shramik fromDibrugarh andDainikJanmbhumi
from Jorhat are a few to mention.

Gujaratipressdeveloped from 1850 onwards. Someofthese survived for

15-20 years whereas a few are still running. To raise the Parsis'issues and to
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withmonetary aid from Khurshedji Kama. Muljiedited this paper for only for9
months initially and then from 1861-63. The next editor Kervasharu Karaji did
not accept Nauroji's ideology and always criticized the policies ofthe Indian National
Congress. Finallythispaperwenthand-in-hand withthe British Government.

Dadabhai Kovasji Dadhiwala started a full-fledged business paper Akhbar-
e-Saudagarin 1852. After 14 years, itsname was changed to Native Merchants.
Samachar Darpan and Chabuk got merged with Akhbar-e-Saudagar in 1868
and 1872 respectively. Later its name was changed to Hindustan.

There was no newspaper published before 1857 in Southern Maratha
Pradeshortoday's Kamataka forvariousreasons. The firstpaperwas published
by Christian missionaries, but Kannad journalism started quite late.

Press in Punjab most probably came into existence during 1850-60. A
presswas established in Ludhiana by Britishmissionaries after 1809 during the
reignofMaharajaRanjitSingh. First, the Gurumukhi grammarin 1838 and English-
Punjabidictionary in 1854 were published fromthis press. Thetypes in Gurumukhi
were casted and the first Punjabi paper was published. Under the editorship of
MunshiHariNarayan Shri Darbar Saheb waspublished in 1867 from Amritsar.
Hindi loving Firaya Lal was its proprietor. By 1880 newspapers started
concentrating on Punjabi language and grammar. Bhai Gurumukh Singh, aleader,
spread the principles of Sabha through Gurumukhi Akhbar (1880) and Khalsa
Akhbar (1885). He published two more papers Khalsa Gazette and Sukhkarak.
Sudhar Patrika, Singh Sabha Gazette, Amar Kund, Khalsa Naujawan
Bahadur and many more papers had only reform and religion as their aim.

The first Oriya magazine Junaruna was published in 1849. The editor was
Charles Lacey who was associated with Oriya Missionary Press. Another
publication under the editorship of William Lacey was Prabhat Chandrika.

TheAmrit Bazaar Patrikaisthe oldest Indian-owned daily. Initially itwas
aweekly inBengali. The aim for publishing it was to fight the cause of peasants
exploited by indigo planters. This patrika was started from a village of Amrit
Bazaar in Jessor district now situated in Bangladesh. In 1871, it moved to Calcutta
and was published in English as well.

India's english press

Amongst the English language papers The Hindu, Bombay Times and The
Tribunewereextremelypopular fortheirthought provokingarticles. The Hindu
wasestablished by sixyoungmeninMadrasin 1878.G. Subramania Aiyar and
M. Veeraraghavachariar very aggressively criticized the bureaucracy through their
views and opinions.

Bombay Times merged with two other papers namely Standard and
Bombay Telegraph Courier in 1861 and the result was the emergence of the
Times of India. The Times of India weekly edition was launched in 1880. Thomas

NOTES

Self-Instructional Material

43



Methods of Effective Writing ] Bennett who became the proprietor of the Times of India had good relations

NOTES

44 Self-Instructional Material

with Indian writers. Bennett and a master printer from England named Coleman
jointly fomled a company in 1892. Much later in 1942 the ownership was
transferred to Ramkrishna Dalmiya. Aftertwo years Dalmiyasoldthe company to
Sahu Jain group. Shanti Prasad Jain, son-in-law ofDalmiya thus became the first
Chairman ofthe group.

The Tribune was started asa weekly in 1881. Agreat admirer and follower
of Raja Ram Mohan Roy, Sardar Dayal Singh Majithia launched the paper in
Lahore. Its first editor was Sitalkant Chatterji. The Tribune became a daily in
1906. Ithad the privilege to have nationalists like Bipin Chandra Pal and Kalinath
Roy as its editors. Inits first issue on 2 February 1906, The Tribune said:

The aim of The Tribune will be, as its name imparts, fairly and
temperately to advance the cause of the mute masses. We shall
strive as much as lies in the compass of our humble abilities to
create and educate such opinion.

CHECK YOUR PROGRESS

1. Who was the inventor of printing machine that became the forerunner of
printing machines of the present? Also state when it was invented and its
basic features.

2. What was the name of the first book printed on the Gutenberg printing
machine?

3. What was the name of the first newspaper and its year of publication?

4. When was the first newspaper started in India and in which year?

5. Which wasthe first Indian language newspaper and when was it published?

GROWTH AND CURRENT STATUS OF
JOURNALISM

From the very beginning, Indian press was not welcomed by the then British
Government. Indian press was struggling hard for its freedom. Earlier in 1799,
Wellesley issued some guidelines for the press to publish the printer's name in the
paper. In 1823, the Acting Governor General John Adam made more restrictions
on the press. Now a licence was essential for any paper before it gets printed.
Charles Metcalfe, a member of the Governor General's council in 1827 freed the
press to some extent. He stood for the freedom of press.

Governor-General Lord Canning established the 1857 Act. Obtaining a
licence forany kind of printing was made mandatory. The government was given
rights to ban the press. Inspite ofsuch instructions, total bans and difficult situations,



the Indian press continued writing against British regime and promoting Indian  aerhods 91 Efeciive writing
people to fight for their rights.

Early Days of Journalism in India

A proponet of freedom Azimullah Khan started Payame Azadi on 8 February NOTES

1857 from Delhi. This Hindi-Urdu paper was like a bigul that called upon the
peopleto fight fortheirnationagainst the British. British government seized copies
c¢.Kthis paper. Thepublisherand printerof PayameAzadi was Kedar Baksh, son
ofBadshah Bahadur Shah Zafar. The stories ofthe struggle ofMangal Pandey,
Tatiya Tope, Nana Saheb, LaXIni Bai and Kunwar Singh were given space in this
paper. Similarly one ofthe papers Sultan-ul-Akhbarafter publishing anorderby
Bahadur Shah Zafar asking people to throw the British out oflndia, faced trial in
1857.

Ishwar Chandra Vidyasagar came up with Som Prakash, apaper in Bengali
in 1858 that was well-known for its fearless criticism. Pioneer established by
George Alan in 1865, Amrit Bazar Patrika by Moti Lal Ghosh and Shishir
Kumar Ghosh in 1868, and Indian Ghosh by Devendar Nath Tagore in 1861
were among those non-Hindi papersthatraised voice forthe welfare of Indians
and worked for uplifting the masses.

Bhartendu Harishchandra is considered to be the pillar of Hindi journalism.
He developed new trends in Hindi literature in making the masses more hberal and
sensitive. flis thought provoking articles on social reforms and democratic
consciousness prepared a battle ground for masses to fight for their rights with
British. Kavivachan Sudha in 1868, Harishchandra magazine in 1873,
Balabodhiniawomen'smagazine published in 1874 wereafewtohiscredit. The
credit of starting 'swadeshi movement' can be given to Bhartendu Harishchandra.
On 23 March 1874, in Kavivachan Sudha he writes, '... that we pledge not to
buy and wear any cloth made by British.'

By 1870, the press was growing rapidly. Hindi Pradeep by Pandit Bal
Kishan Bhatt, was a supporter of nationalism. Published in 1857, it was a literary
magazine initially that soon got converted into apolitical-literary magazine. This
magazine wasinspired bytheextremist toneofnationalismofBal Gangadhar Tilak.

Somemagazines and papers ofArya Samajtradition also cameinto existence
to create a new conscious platform for cultural and literary understanding. Sajjan
Kirti Sudhakar a weekly from Udaipur was started by the king of Mewar,
Mabharana Sajjan Singh in 1879. In 1882 Desh Hitaishi was published fromAjmer.
Many such papers were inspired by the revolutionary thoughts ofMaharshi
Dayanand Saraswati, who not only nurtured the thoughts ofArya Samaj, but also
raised voice for independence and nationalism.

In 1879, Sir Ashley Eden passed Vernacular Press Act. This Actallowed
heavy censorship and control over papers and treated English language journalism
differently fromregional ones. It was anyway received with heavy criticism from

the press.
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Hindi daily Hindustan was published in 1885 from Kalakankar. Pandit
Madan Mohan Malviya was its editor. It supported the ideology of Congress and
brought new standards for the growth and development of Hindi language and
Dev:nagari script.

Bharat Mitra published by Pandit Chotu Lal Mishra in 1878, Sar Sudha
Nidhi and Uchit Vakta by Pandit Durgaprasad Mishra in 1879 and 1880
respectively were the papers of political awareness. Bharat Bhrata, another paper
published from Reenva on 15 January by Lala Baldeo Singh, was fully committed
to Indianindependence.

Pandit Amrit Lal Chakravarty started Hindi Bangvasiin 1890. This paper
set an example of good language. Many important journalists of this era like
Balmukund Gupt, Vishnu Paradkar and Laxminarayan Gardereceived their initial
training injournalism while writing for this paper.

This phase (1857-1900) proved to be extremely critical and important.
Throughlanguage, religion, literature and refonns, the consciousness ofthesociety
was being developed. The seeds of political awareness were sown by making the
masses aware, literate and thoughtful.

Press during Freedom Movement

Beginning oftwentieth century was a period of turmoil. Extremists and moderates
had different opinions regarding the resolutions for supporting theboycott and
Swadeshi campaigns for reversing Bengal's partition. Annie Besant founded the
HomeRuleLeagueinMadrasin 1915. It wasaimed to press the demand for self-
government. Lokmanya Tilak formed another Home Rule Leaguein 1916in Pune.
Gandhi's Satyagrahain1919 against theRowlett Billand many othermajorpolitical
events were published in various newspapers. It was aperiod of struggle for the
freedom of press and nationalism.

Mahatma Gandhi entered the political arena in 1919. He published a single-
paged newspaper named Satyagraha from Mumbai on 7 April 1919 to counteract
theRowlett Act. Hetaughtthe Indianstobeproud oftheirculture. Hisaimwasto
make them adopt the Indian way oflife in values and thinking and at the same time
tell themthe ways to struggle for their independence.

TheJallianwala Baghmassacretook placein 1919. Distinguished editors
were being put in jails and the British government was trying every method to
control the press. At this time, Gandhiji accepted the editorship of Young India
that was managed by some Gujarati enthusiasts. Very soon this weekly newspaper
started publishing in Gujarati under the name Navjivan. With the support of
Mahadev Bhai, Shankar Lal Banger and J.P. Kumarappa, Gandhiji started
publishing this newspaper in Hindi. As Gandhiji was against the multiplication of
wants, he discarded the idea of advertisementsin the newspapers. Inone ofthe
articles in Young India in 1919 he wrote, '...there were, for each province, only
one advertising medium not a newspaper, containing innocent and unvarnished
notices ofthings useful for the public.’



His simple ideas had a far-reaching influence throughout the country. Gandhiji =~ Methods of Effective Writing

hadedited Indian Opinion in 1904 when he was in South Africa. Indian Opinion,
aweekly, waspublished in English, Gujarati, Hindiand Tamil. This weekly onone
handexpressedthe grievances oflndians who werediscriminated againstbythe
regime ofBritishcolonistsandontheotherittaughtthemassestofollow thepath
oftruthfulness.

In 1933, Gandhiji started the publication of Harijan with the monetary help
from Ghanshyam Das Birla. The aim of this publication was to fight against
untouchability. Harijan was an extremely popular paper that hardly contained any
matterthatcouldbecalledasnewsbutitwas fullofavariety ofthoughts onmany
subjects. Gandhi's writings inspired many writers and leaders to come forward
with newpublications.

There were many leaders who were already publishing various newspapers.
Instead of guns and bombs, the revolutionary movement was growing with the
publication of newspapers. Sir Phirozeshah Mehta laid the foundation of Bombay
Chronicle in 1913. B.G. Horniman was appointed as its first editor. Bombay
Chronicle was nationalist English daily and asupporter of Gandhian thoughts.
Pandit Madan Mohan Malviya, who edited Hindus.tan, launched the Leaderin
1909 fromAllahabad. Pandit Motilal Nehru started publishing The Independent
fromLucknowin 1919.

One of the important English newspapers of this era ofrevolution was
Swarajya. It was founded in Madras in 1922 by T. Prakasam who was also
known asAndhrakesri because ofhis heroic struggle and patriotism. K. Rama
Rao, as one ofthe editors of Swarajya, once said that Swarajya nurtured many
journalists and it will be remembered in the history of journalism for its brave
effortsthoughitwasfacingadifficulttimebecause oftheshortage ofmoneythat
was essentially required to run the newspaper.

National Herald emerged in Lucknow in 1938 as English daily. It was
founded by Jawaharlal Nehru. Throughout its journey, it struggled withthe
Government's policies. It spoke for the Congress. Nehm gave full freedom to the
editors of the newspaper to express viewpoints of Congress on sensitive and
serious matters withoutany fear. K. Rama Raoand Chelapathi Rauwereitstwo
great editors.

The Hindustan Times was started in 1923 by the Sikhs of the Akali
movement. Its first editor was K.M. Panikkar. It was inaugurated by Mahatma
Gandhi. MotilalNehm, JawaharlaINehruand Mohammad Aliwere some ofthe
writers of its first issue. Later the newspaper was sold to Pandit Madan Mohan
Malviya. K.M. Panikkar was not happy with the management and he resigned on
the ground that Malviya was converting the newspaper into acommunal mouthpiece.
Later the paper was handed overto G.D. Birla. Devadas Gandhi, K. RamaRao,
Durga Prasad, J.N. Sahni and K.Santhanam have been the editors of The
Hindustan Times.
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Sachchidanand Sinha and Hasan Imam started the publication of Searchlight
in 1918 inPatna. Dr Rajendra Prasad was associated with this bi-weekly paper
that played a very important role in the freedom struggle by supporting non-
cooperation movement in 1920 through its reports and articles.

Apublication of 4nand Bazar Patrika group named Hindustan Standard
emerged in 1937. 1t carried the message of Gandhi and fought for the national
cause. Abhyudaya, Pratap, Swadesh, Aaj and Swatantra were amongst some
oftheHindinewspapersthatplayedaverynotableroleininspiring themassesto
fight fortheir freedom. Abhyudayastarted publishing fromPrayagin 1907under
the editorship of Pandit Madan Mohan Malviya. It brought aspecial issue after
the execution ofShaheed Bhagat Singhthat inspired many revolutionaries. Ganesh
Shankar Vidyarthi published Pratap from Kanpur in 1913. Through the
revolutionary thoughts of Ganesh Shankar Vidyarthi, Pratap became a synonym
ofmassrevolution. He supported peasants' movement and raised the voice for
the welfare of a ccmmon man. It is said that the office of Pratap was another
home for revolutionaries like Bhagat Singh. The Hindi newspaper 4qj started
publishingin1920undertheeditorship of Babu Shriprakash. LaterBaburao Vishnu
Paradkar became its editor. Paradkar guided many revolutionaries, nationalist
leaders and journalists through his fearless writings. He wrote for the upliftment of
the society. A thinker, writer and ajournalist Vishnu Paradkar spread the thoughts
and principles ofMahatma Gandhi through his paper. Paradkar was also an editor
ofarevolutionary newspaper named Ranbherithat was published fromasecret
unknown place. In fact there were many such newspapers like Revolt, Viplav,
revolution, Gadar, and Bagavat to name a few. Pandit Makhanlal Chaturvedi is
remembered inthe field ofjournalism for his efforts in bringing common man close
to the mainstream of the national movement. He edited a newspaper named
Karmveer that started publishing from Jabalpur in 1920. Karmveer provided a
national platform to many writers, poets, revolutionaries and thinkers.

Inaway, thejournalism ofthis period was what worked as the foundation
for the post-independence journalism. The mission to a larger extent disappeared
and aftertheinitial euphoria ofNehruvian dreamand the dreams of socio-economic
development, the pressinIndiabecamecritical oflIndian governments policy.

Post-Independence Era

The most significant development injournalism inpost-independent India was the
inclusion of freedom of press in the constitution ofthe country. It is an indirect
insertion in Article 19A which gives the freedom ofexpression to the people of
India. Asadirect consequence ofthisright to freedom was a large-scale expansion
ofthe press in India which today has as many as 69,223 publications registered
withtheRegistrarofNewspapers. Thenumber givenhere includes newspapers
and various other periodicals.

Another important development was the categorization of newspapers into
national and regional categories. During the independence movement allnewspapers
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single nationalist mission of independence. However, the massive growth of
newspapers inpost-independence Indiaand the reorganization ofthe nation by
way of making states on the basis of linguistic identities on one hand and the
establishment offederal structure widening the gap between the centre and states
led to this categorization. The newspapers were also divided into three major
categories ofbig, medium and small-scale depending uponthe capital invested
and circulation.

Themajormediahousesstartedanumber of magazines for various target
groups during this period. Magazines like Dharmayug, Dinaman, Sarika, Parag,
Femina and Filmfare ofBennett & Coleman Ltd., and The Illustrated Weekly,
Saptahik Hindustan, Nandan and Kadambini of The Hindustan Times group
were very popular during this period. The Sunday and The Ravivar weeklies of
Anand Bazar Patrika and The Caravan, Sarita, Mukta and other magazines of
Delhi Press also had a wide readership.

Regional newspapers also emerged as strong as the national press. 4aj,
Dainik Jagaran and Amar Ujala in Uttar Pradesh, Searchlight and Prabhat
Khabar in Bihar, Rajasthan Patrika in Rajasthan, Nayi Duniya, Nav Prabhat,
Dainik Bhaskar, Nav Bharat, Hitavad and MP Chronicle in Madhya Pradesh
hadawide reachand circulation. Similarly, Enadu inAndhra Pradesh, Matribhumi
and Malyala Manorama in Kerala, Tina Bhumi and Dinakaran in Tamil Nadu
and Kannada Prabha and Praja Vani in Kamataka are the major newspapers
with considerable impact.

Press in the Emergency and its Aftermath

The major turning point in the development of press in India came after the
introduction of emergency by Mrs Gandhi in June 1975. There was a total
censorship on the content of newspapers. Press had never felt the taste of
government regulations till that time. The whole editorials and many news stories
were reedited and black ink was used to erase them at the last moment.

Remembering those horrible days a senior editor Kuldeep Nayyar once
said inaseminar that Mrs Gandhi just wanted the journalist to bend alittle but they
instead started crawling. But after the emergency was over, the Indian society
changed rapidly and the practises in journalism also changed. There were changes
inthe technology that made the nature of newspaper industry take aquick tum.
The growing consumerism too madepresslessandlessresponsible towards the
issuesofpoorpeople. Themajorstoriesdiscussed inthepress during this period
werethe Bhagalpurblinding case, Boforsgunscandai RamJanmbhoomi-Babri
Masjid Controversy andanti-Mandal agitation. Anotherimportant change was
the corporatization of newspaper industry.

The expansion of the terrestrial network of government-owned television
network Doordarshan and the introduction of colour technology made television
the most popular medium. In fact, looking at its popularity, various media houses
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started producing video magazines. One must remember that the video coverage
produced by 'Living Media India Limited' ofthe anti-Mandal agitation made a lot
of stir among people.

Cable satellite mushroomed all over the country during the Gulf war which
was shown extensively in CNN and was seen by people in India with the help of
thenewly emerging cableservice providers. This was also the beginning ofvarious
international channels andaprocess of globalization thathad to gainpaceinthe
days tocome.

The new economic thinking and the recent globalization brought many
changes invarious countries. InIndia, the impact ofglobalization was felt inthe
beginning ofthe ninth decade when the then government ofP.V. Narashimha Rao
initialized hberalization bydoing away with the bureaucratic and complicated licence
regime and privatization by disinvesting major government-owned industries and
monopolies. This was the time when the information technology and
telecommunicationtechnologies witnessed majorinnovations and developments.

The emergence ofonline journalism and multimedia gavea new dimension
tojournalismand the mobile technology with its valueadded services like SMS
introduced more changes. The community radio is another very important
introduction in the journalistic scene in India, though it isstill not allowed to broadcast
the news.

ORIGIN AND GROWTH OF JOURNALISM IN
TAMIL NADU

It isa well-established fact that Tamil is the oldest and the richest ofthe Dravidian
languages oflndia. Theliterature of Tamil language ismore than2000yearsold.
The knowledge by tradition was recorded onpalm leaves. It was the late sixteenth
century when the art of printing was first introduced in Tamil Nadu.

Dr Nadig Krishnamurthy in his book Indian Journalism says that 'when
Christian missionaries entered Tamil Nadu to introduce their religion, the Tamilians
co-operated with them in popularizing the Jesuit doctrines.' Perhaps, this was the
reason why among alllndian languages, Tamil was the first to be cast in Germany.
In 1677, Kristhova Vedopadesam was produced by father Gonsalvez of Spanish
mission in Vaippukottai. Another printing press was installed in Tirunelvelli district
in 1678 by Jesuit mission. The first Tamil Portuguese dictionary was printed in
1679.

S. Soma Sunder Desikar and P.N. Appuswami, while briefly outlining the
growthofTamilliterature, write that Christian missionaries forthe firsttime printed
the firstbook onreligionin Tamil in 1575. Later on,books and booklets with an
objective to spread Christianity were published.

Madras Courierwasthe firstnewspaper of Tamil Nadu that was published
in 1785 from Madras. It wasrecognized by then government and an official printer
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resigned from this paper to become the editor of Harkaru. Boyd died a year later
and the publication of Harkaru was closed down.

There was no competitor of Madras Courier till 1795 when R. Williams
started Madras Gazette. After only a few days, Humphrey came up with the
publication of India Herald. It was necessary, those days, to take the permission
of government before publishing any newspaper. Humphrey was arrested and
deported as he brought out his newspaper without any prior permission.

Censorship wasimposed in Madrasin 1795 and for the first time publishers
of Madras Gazette were asked to produce the newspaper before a secretary of
armed forces for scrutiny before its publication. It was proposed by the governor
of Madras Sir Fredrik Adam in 1834 that an act should be passed by Madras
presidency and licences should be made compulsory for all printing presses.

First Tamil book of literary importance was Tamil Expositor that was
published in 1811. This book had 92 pages where Tamil idioms were recorded
withanaimto printand publish the best Tamil literature. With anaimto publishthe
best Tamilliterature East India Company was establish a college of Tamilscholars
at Fort Saint George in Madras. In 1820, Madras School Books Society was
formed and many books for schools were published from here, along with the
books on grammar, dictionaries and scientific literature.

Theveryfirstattemptin Tamiljournalism was made bythe Religious Books
Society. This society started the publication of a Tamil magazine. In spite of
government aid, this publication lasted for not more than 3 years. Next newspaper
that was published in Tamil was named Rajvritti Bodhini (1855). The major
content of this paper was translated excerpts from English Newspapers along
with general information. The same year, another weekly newspaper Dina
Vartamani was published under the editorship of Rev P. Percival from Dravid
press. The usual contents of this paper were domestic and international news and
information of common interest. It was funded by the Government ofMadras and
surprisingly had a circulation of 1000 copies and each copy was sold for 2 annas.

In the first stage of nationalist revolt (1857), the Tamil journalism kept itself
away from any kind of'social and political controversy. Inthe early days missionaries
published various newspapers with the contents that were approved by the
government. Though the articles were taken from the English newspaper, their
obJectionable contents were not published. Even the English newspapers were
careful while publishing such content. In fact, they did not want to displease the
government as the censorship in Madras was more strictly followed in comparison
with other parts of the country.

Though nothing much iS known about Native Herald ofMadras, this paper
lasted for 16 years from 1845 to 1861. It was published by missionaries. Madras
Mail was started in 1873 as an evening newspaper that had acquired its place
amongst other Indian newspapers ofEnglish. The founders of Madras Mail were
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time because of machinery and staff, but it became a successful newspaper of
European business community in the later days.

While assessing Anglo-Indian press in general, G. Subramania Aiyar, the
editor ofthe Hindu said,

The Anglo-Indian journals are certainly more powerful, more
prosperous and more influential than Indian journals. They know
their trade and they have got facilities which we do not have.
Journalism to Englishmen here is more or less a trade, a means of
livelihood but to Indians, journalism is something more earnest,
somethingmorenearlytouchingtheinterests oftheircountry.

Jana Vinodhini was a British-sponsored publication. It became popular
because ofits literary and educational articles. A series ofRamayana published in
thisjoumalattractedalargenumberofpeople. In 1865, Viveka Vilasamappeared
with an objective to counteract the missionaries' religion-related propaganda. Same
year, another monthly magazine Amrit Vachani was started to promote literary
interest inpeople. This wasperiod whenalmostall publications were concentrating
on literary and social issues. People were getting educated and awakened through
journalism. Twophilosophical magazines Nilalochani fromNagapattinamand
Siddhanta Deepika from were started in 1868.

Swadeshmitran is considered to be the first Tamil newspaper in the real
sense. It was published as a weekly in 1882 by G. SubramaniaAiyer. Well-known
poet, journalist and patriot Subramania Bharati was also associated with
Swadeshmitran. A.Rangaswamiand C.R. Srinivasan, twootherablejournalists
had also been the editors of Swadeshmitran. 1t is important to note that
Swadeshmitran,as a spokesman of the Congress, was known for its editorials
anditssimplelanguage andstyle. Itinitiated political consciousness among masses
bypublishing articles on political and economic issues under the editorship of C.R.
Srinivasan.

V Kalyanasundara Mudaliar started a daily named Desha Bhaktan in 1917.
Thispaperhadanaimtobringrefinementinthecontentandstyleofnews, butdid
not last long. It closed down in 1920. At the same time a political and literacy
magazine Navashakti by Kalyanasundara Mudaliar was abig success. ACongress
man and asupporter ofAnnie Besant's Home Rule Movement, Dr P. Varadarajulu
Naidu was a well-known journalist who started the publication of Tamilnadu
from Madras in 1926. It presented its contents in asimple, easy-to-understand
and colloquial style. Because of these characteristics, Tamilnadu attracted a large
number ofreaders. A sudden loss ofinterest onthe part of people of Tamil Nadu
was observed when the newspaper did not support the civil disobedience
movement.

The year 1885 had marked a change as the newspapers began to attack
the British Rule. But the caste-based papers ofTamil Nadu did not follow any
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League.

New India and Deshbhaktan brought a change in the nationalist press.
They wrote against administration and remained anti-goverrnent. The goverrnent
took the support ofAnglo-Indian press to weaken the political awareness in Tamil
Nadu. One finds that there were three types of press at that time, i.e., anti-
government nationalist press, pro-government Dravidian and Anglo-Indian press.
India (1931), Jayabharati and Dravid were some political newspapers of that
time.

AlongwithIndiaandDravid, Jayabharati wasatabloid newspaper priced
at 3 paise. Along with India and Dravid, Jayabharati fostered agreat interest in
political issues in masses. Weekly paper India was edited by Subremania Bharati.
A well-known poet, patriot, thinker and journalist Subremania Bharati led
successfully the national awakening campaign through his refined prose and poetry.
S.Ganeshan published Swatantra Sanghthatbecame extremely popular for the
support it gave to civil disobedience movement in 1930.

Adifferentnewspaper withadifferent flavour ofthe presentation ofnews
and views appeared in 1934. This paper was named Dinamani by the express
group and was sold for a very low price, just 6 paise. Hence, it became very
popular among the masses and its circulation shot up considerably. The Dinamani
introduced an interpretative style ofreporting. It has weekly edition, the Dinemani
Kadhir, which is one of the most popular journal of Tamil Nadu and a highly
circulated inIndia. ACongress man and writer himself, T.S. Chokalingam was the
first editor of Dinamani. He left the Dinamani in 1943 and started Dinasari a
daily in 1944: Chokalingam knew many languages like Malayalam, Hind Bengaa
Sanskrit, German, English and Tamil. Hehad initiated in Dinamani avariety of
articles on science and technology, political science, economics, agriculture, etc.
His language was simple and the style was acceptable to all. He entered into
journalism with an aim to teach and guide the masses to be good citizens and
patriots.

Dina Thanthi, a daily newspaper was started by S.B. Adityan in 1942.
Published form Madurai the paper's target audiences were lower class and semi-
literate people. Hence, the contents and styles of presentations also matched with
theaim. Infact, S.B. Adityan wanted to bring outa Tamil newspaper that would
make ordinary people interested inreading it for the stories of crime, violence,
cinema and other such subjects. Soon after it gained popularity, the Dina Thanthi
started publishing from Madras and other cities too. It is known for its great reach
among poor and downtrodden.

As Robin Jeffrey in his article on Indian languages newspapers (Economic
and Political "Weekly, 1997) says 'Thanthi took the credit for Reforming Tamil
prose and making reading accessible to alarge number of people who became the
political constituency ofthe DMK.'
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Today, Dina Thanthi is the largest circulated Tamil daily.

Acongressman, T.V.RamasubbaAiyerstarted adaily Dinamalarin 1951
fromThiruanantapuram.During this period, the merger ofTamil areas in Travancore
wasthe ongoingissue. Dinamalar actively participated in thisagitation and became
very popular though its office was raided and copies ofthe paper were seized by
the police. After the reorganization of the states, Dinamalar started concentrating
ontheproblems oflocal people. It started itseditions in Tiruchy (1966), Madras
(1979) and in Erode (1984). Dinamalar is also known for the introduction of
offset printing in1981.

Makkal Kura! another Tamil daily was started in 1973 in Madras. It
introduced photo typesetting and modemtechniques forprinting. In 1982, it started
News Today, an evening English daily.

Periodical journalism in Tamil made its appearance in 1924 with the
publication of dnand VzkatambyS.S. Vasan who introduced many good writers
to hisreaders. Another important feature ofthis periodical was the publication of
political cartoons in it. Kalki, whose real name was R. Krishnamurthi, gave anew
dimension to Tamil short story and historical novel writing through his periodical.
Mali,awell-known cartoonist, made the periodical popular and famous during
thestruggle for freedombyhiscartoons onpolitical events. Later, R. Krishnamurthi
started his own weekly named as Kalki. Another weekly magazine called
Kumudam emerged in 1947.Agreat philanthropist Alagappa Chettiar started this
weekly with an aim to popularise features and cinema.

ATamil weekly for children Kalkandu appeared in 1948 under the editorship
of Tamil Vaman. Some other popular weeklies are Dravidnadu, Sharatam Malai
Marasu, Ena Muzhakkam and Thainadu. Monthly Magazines are also very
popular in Tamil Nadu. An illustrated periodical, Pesam Padam completely
devoted to film industry started publishing in 1942. Ambulimama isachildren's
monthly from Chandamama group. It was edited by V. Chakrapani. Hanuman,
Ma, Ijeri, Cauveri, Uma and Kalai Kathir are other reputed monthly magazines.

Tamil Nadu has been rich in English journalism from the very beginning, be
it Anglo-Indian press or Dravidian press. Swarajya of Madras was a nationalist
and patriotic newspaper that was founded by T. Prakasam in 1922. It supported
the patriotic efforts of freedom fighters oflndia under the leadership ofMahatma
Gandhi. K.M. Pannikkar was one of its earliest editors. Through his pen, he
attacked the policies of the Governor Lord Wellington and his administration. He
evenconcentrated onsocial issues. Onesuchexampleisofcarryingacampaign
against the proposalof sending devadasis toWembley to participate in an exlubition.
K. Rama Rao also served as its editor.

Started asaweeklyin 1878 fromMadras, The Hindu isstillawell-reputed
dailynewspaper. The Hinduwas started by six young men. G Subramania Aiyer
andM. Veeraraghava Chariarwerethejoint proprietors ofthepaper, whichbecame
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ideas were ahead ofhis time.

The Hinduhad the opportunity othaving various learned scholars and leaders
as its editors from time to time. S. Kasturiranga Ayengar, a lawyer became its
editor in 1905, while A. Rangaswami Iyengar, a Congress man, became its editor
in 1928. It was the first paper to introduce photo typesetting for printing. Sports
Star and Frontline are its popular and reputed magazines.

Initial Hindi magazines of Tamil Nadu were Swayamsevek and Tilak
published in 1921. Actually, Hindi journalism took off'in Tamil Nadu with Hind;i
Pracharak, amonthly magazine started in January 1923, which became very
popular among Hindi loving masses ofTamil Nadu. A literacy magazine Dakshin
Bharat was started in 1938. HindiPracharak was closed down just ten months
beforethepublication ofDakshin Bharat. Its editorial team consisted of various
scholars and writers like Kaka Saheb Kalelkar, Pattabhi Seetharamaiyya, and N.
Sundaryyartonameafew. During World WarIl, thereemergedaneed fornews,
commentsandviews. Hindi Pracharaknowbecame Hindi Pracharak Samachar
tomeet therequirements. With theaid ofthe government in 1947, Dakhini Hind
appeared whose first editor was Ramanand Sharma who was asocial worker and
aliterary personality from Bihar.

A religious magazine Brahma Vidya published from Madras by
Theosophical society and a women's magazine named Stri Dharm under the
editorship of Dr Muttulaxmi Reddy, Sharda Devi and Hrishikesh were other
popular Hindi magazines ofTamil Nadu.

Amagazine onliterary and social issues Yuga Prabodh started bya group
ofyoungenthusiast of Madras. It waspublished in 1955 and theeditor was well-
known social worker and literary personality Madanlal Sharma. Nirmala was
another literary magazine published from Madras in 1957. It had a variety of
material like stories, poems, articles and various other kinds ofinformation. Its
editor was Vishwanath Sinha ,1ho had been earlier associated with Yuga Probodh.
Inits first issue the Hindi translation of AK. Pattuswami's famous story Pol/ad
Ulagam was published as Gaon ki Or as its title in Hindi. The third issue of
Nirmala wasproud to have Chakravarti Rajgopalachari, Manmathnath Gupta,
Balraj Sahani and many more as its contributors. Ankan, Sangam Sandesh,
Ajanta, Chandamama and Guriya to name a few were amongst other popular
Hindi magazines of Tamil Nadu.

CHECK YOUR PROGRESS

6. What was the first publication in Tamil?
7. Whichis thelargest circulated Tamil daily?
8. When and where was The Hindu launched? Is it weekly or daily?

NOTES

Se/f-Instructional Material

55



Methods of Effective Jfriting

NOTES

56 Self-Instructional Material

MAJOR NEWSPAPERS, MEDIA AND THEIR
RECENT TRENDS IN TAMIL NADU

The newspaper and the electronic media have been as vibrant in Tamil Nadu as in
any other state in India. It has seen many ups and downs too. Inthis section, we
would make and attempt to give an overview of the spread of media in Tamil
Nadu. Most of the information given about the newspapers is based on the annual
reports of Registrar ofNewspapers oflndia and other organizations ofthe ministry
ofinformation and broadcasting.

Newspapers

Dinamalar is a leading newspaper of Tamil Nadu. Dinamalar was started by
T.V.Ramasubbaiyerin 1951 in Trivandrum. In 1956, hestarted operating from
Tirunlveli. Dinamalarhasatotal claimed circulation 0f5,00,863 asper the records
till 2002. This paper has 10 editions. In 1966 it started publishing from Tiruchirapalli.
This Tamil daily opened itsaccount in Chennai in 1979, in Madurai in 1981 and in
Erode in 1984. In 1992 and 1993 Dinamalar established its presence in
Coimbatore and Vellore respectively. After seven years, Salem was the next city
from where Dinamalar started publishing. In the same year, Dinamalar was
published from Nagercoil. It has three supplements namely, Siruvarmdar,
Varamalerand Computer Malm: Siruvarmalarisaimedtowards children. Every
Friday this supplement brings out various stories and scientific facts with pictures.
Varamaler is published on Sundays. Social features, short stories, entertainment
andnewsareitsmaincontents. Computer Matarprovides useful information on
technology.

Express Publications Ltd. located in Madurai publishes English daily The
New Indian Express from Chennai. Its publication was started in 1963. RNI
sixty-fourth report mentions that its total claimed circulation 1s41,313. ATamil
daily of the same group Dinamani publishes from three cities in Tamil Nadu. The
first publication of Dinamani was started in 1957 in Madurai. Next it was in
Chennaiin 1960 andafter31 years,1.e., from 1991 Dinamani started publishing
from Coimbatore. Total circulation of all editions of Dinamani is 1,62,796
approximately. The RNIreport 0f2007-2008 shows it as 1,08,635

A Tamil weekly, Tamilian Express is another publication of Express
Publication Ltd. This weekly, having a total claimed circulation ofabout 23,636,
was started from Chennai in 1996. The RNI report 0f2007-2008 shows it as
5184. The New Sunday Express first published in 2000 from Chennai. In2001
its two editions started in Coimbatore and Madurai. Atotal claimed circulation of
both the editions is 78,429. A non-news-interest publication of the Express
Publications Ltd. isa Tamil fortnightly named Cinema Express. Having a total
claimed circulation 030,388, this publication was started in 1982 from Madurai.
The RNIreport 0of2007-2008 shows itas 15,575. Indian Express Newspapers
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Chennai in 1980. Itsclaimed circulation is 36,080 approximately.

K.P.K.Publications Pvt. Ltd. publishes twonewsinterest publications in
Tamil. ATamil dailynamed Yogalatchumi was launched in 1997 in nine cities,
seveninTamilNadu, oneinPondichery andoneineachMysoreand Karnataka.
Seven cities from where Yogalatchumi is published are Tirunelvelli, Vellore,
Tiruchirappalll Salem, Madura Chennai and Coimbatore. In Tamil Nadu, the
totalclaimed circulationofthispaperis 75,416 approximately. Anotherpublication
of'the same group is Thamizh Murasu. In Tamil Nadu it appeared in 1998 in
Tiruchirapalliand Tirunelvelli. Itis a Tamil daily having a total claimed circulation of
20,499 in Tamil Nadu.

Dinakaran, aTamil dailyis published from seven cities of Tamil Nadu. It
first appeared in 1977 in 3 cities namely Chennai, Coimbatore and Madurai.
Dinakaranwasstartedin Tiruchirapalliin 1981 andinSalemin 1983.In Vellore
itappeared in 1988 and next year it started publishing from Tirunelvelli. Itisa
publication of KS.Publications Pvt. Ltd. having a total claimed circulation of
3,01,581 approximately. The RNI report 0of2007-2008 shows it as9,50,874.

Malai Mataris apublication ofMalar Publications Pvt. Ltd. Itis a Tamil
daily published from 7 cities of Tamil Nadu. First edition of Malai Matar was
published from Coimbatore in 1977. Two years later another edition was started
in Salem. It first appeared in Chennai in 1983. In 1985 this Tamil daily started
publishing fromtiruchirapalliand Madurai. Nagercoil saw its first edition in 1989
and Erodein 1991. Malai Mataralso published from Pondicherry, aunion territory.
Its total claimed circulation in Tamil Nadu is 72,379 approximately. The RNI
report 0£2007-2008 shows it as 86,219.

MahalaxmiMediaPvt. Ltd. bringsoutaTamildaily namedKaalai Kadhir
from Salem and Tiruchirapalliin Tamil Nadu where it was started in 2000 and
2001 respectively. One more edition of Kaalai Kadhir comes out from Bangalore.
Its total claimed circulation in Tamilnadu is 21,637. The RNI report of
2007-2008 shows it as23,974.

Athirstam was first published in 1986 from Madurai. Athirstam appeared in
1993, 1994 and 1997 from Tiruchirapalli, Coimbatore and Tirunelvelli respectively.
ThisisaTamil dailyby S. Manimaran. S. Manimaran also publishes another Tamil
daily Thina Bhoomi. Its first edition appeared in 1993 in Chennai in 1994 Thina
Bhoomi was published from two cities of Tamil Nadu namely Coimbatore and
Madurai. Tirunelvelli saw its first edition in 1997 and Tiruchirapalliin 1998. The
total claimed circulation of Athirstam in Tamil Naduis 16,347 and that of Thina
Bhoomi 1s 15,381 approximately. The RNI report 0f2007-2008 shows it as
95,675.

Thanthi trust brings out a Tamil daily named Daily Thanthi. Its first edition
appeared in 1942 in Madurai. Daily Thanthi or Dinathanthi inTamil was founded
by S.P. Adithanar. Hisaim was to educate ordinary people and bydoing thishe
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1953 and 1954, Daily Thanthi was started in Coimbatore and Tiruchirapalli
respectively. Intwo other cities, namely Tirunelvelli and Vellore, it was started in
1967and 1969respectively. Cuddaloreand Salemare the othertwo citieswhere
this Tamil daily established its presence in 1972. Some more editions appeared in
1994 in Erode, in 1996 in Nagercoil and in 1999 in Thanjavur. Total claimed
circulationofDaily Thanthiin TamilNadu was 5,29,994 in2002 which hasrisen
t012,57,027 copies by June 2010 as per the figures of ABC. The RNI report of
2007-2008' shows it as 8,15,153.

Thanjai Malai Murasu Pvt. Ltd. brings out two Tamil dailies from Tamil
Nadu. Thanjai Malai Murasu was published in 1961 from Tiruchirapalli and
Madurai Malai Murusu in 1962 from Madurai. Total claimed circulation of these
two dailies is 19,468 of which Thanjai Malai Murasu claims a circulation of
9705.

Some Englishdailiesare also published from Tamil Nadu. Bennett Coleman
& Company Ltd. brings out one ofits publications The Economics Times from
Chennai. Its edition first appeared in 1994. The claimed circulation ofthis daily is
32,540.

Business Standard Ltd. had started publishing The Business Standard in
Chennai from 1998 onwards. Its claimed circulation is4363.

Kasturi and Sons Itd. publishes one English daily The Hindu from Chennai.
Itis printed fromnine centres. It first appeared in 1878. Now itsclaimed circulation
i59,37,222. English daily from the same publisher is The Hindu Business Line. It
started publishing in 1994 from Chennai. Its claimed circulation is48,890. Kasturi
& Sons Ltd. also publishes three weeklies and one fortnightly in English from
Chennai. The Hindu International Edition was started in 1975. This weekly has
acirculation of2,377. Another weekly The Hindu started publishing from 1957
from Chennai. Its circulation is 9,95,469. Sports Star is the third weekly that is
published by Kasturiand Sons Ltd. It started publishing in 1978. Its circulation is
56,398 approximately. One fortnightly in English is Frontline that first appeared
in 1984. It has a circulation of 66,438. Beside these, Tamil Sudar, Vidythalai
Uthayan, Thinakural, Tamil Murasu and Thenseide are some of the other
popular newspapers of Tamil Nadu.

Radio

Theradio inIndiawasowned bythe government and asaresult, after independence
Akashvani initially broadcasted programmes and regional news in Tamil from
Delhithroughitsshort wave transmitters. Laterregional broadcasting stations were
developed inmany cities of different states. Tamil Nadu was also covered with
thisnetwork and Chennai and othermajor cities gotthe facility of programming
and transmitting through medium wave frequencies. Radio hasalways beena popular
mediuminIndiaasalargenumber ofour population had beenilliterate tillrecently.
Besides, Indiais largely an oral societyand many folk traditions oftheatre, storytelling
and spiritual pravachans or discourses are very popular amongst the masses.
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toopenthissector ofmass communication forprivate players. Intheyear2001,
FM stations invarious metros and othercities were auctioned. Asofnow, Tamil
Naduhasmorethan 14 FM channels. Thegovernmentrun FM channelsare AIR
FM Gold and AIR FM Rinbow, where as the private FM channels are Aha,
Anna, Big FM, Chennai Live, Hello FM, Mop FM and Loyola FM. There are
also some radio channels owned by bigger chains like Radio City, Radio One,
Radio Mirchiand Red FM. The FM channel run by IGNOU, called Gyanvani,
transmits its educational programmes.

Itisinteresting tonote that Tamil broadcasting isnotrestricted tothenational
boundaries buthasahuge spread all over the world. There is Tamil Starradio in
Canada which is a privately owned 24 hours radio. In Malaysia, there are two
FMchannelsandinSingaporethereisone Tamilchannel. It isawell-known fact
that there is a large population ofTamilians in Sri Lanka. As aresult, there are five
active FM radio stations besides the Sri Lankan Broadcasting Corporation which
has asignificant broadcasting in Tamil language.

It is also interesting to note that the first Tamil radio in Europe started
operating in Paris. The name ofthis radio station was TR T Tamil Oli. It was perhaps
sobecause Pondicherry earlierwasaTamil French colony and there weremany
Tamil immigrants in France. ATamil radio called IBC Tamil Radio operates from
London. Another radio called TBC (Tamil Broadcasting Corporation) also operates
from London. It is run bya para-military group 'Kamna' which is apro-Sri Lankan
outfit. Tamil broadcasting is also available on World Space Radio which is known
as KLRadio.

Television

In Tamil Nadu, people got acquainted with television when Doordarshan Kendra
Chennaiwasinaugurated on 15 August 1975.Doordarshan Chennaiextendsits
services byvarious terrestrial transmitters ofdifferent capacities in various parts of
Tamil Nadu. DD Coimbatore, DD Madurai, DD Puduchery and DD Chennai are
the government-owned channels. DD Chennai hasa three-tier programme service,
nationai regional (Podhigai TV) and local channels. The local channel is aimed at
the needs of people in their local languages or dialects.

Among private satellite TV channels, Sun network is ranked as the second
largest television network oflndia. It was launched by Kalanidhi Maran in 1993.
Ininitial days, theduration ofthetelecast was only forthree hours, but gradually
with a variety of programmes on various subjects, Sun TV has made a remarkable
progress. Sunnetworks channel canbeviewed intwenty-seven countries ofthe
world. SunTV network hastwentychannels outofwhichsixarein Tamilandthe
restareinother Dravidian languages namely Kannada, Malayalam and Telugu. Its
Tamil channels are Sun TV, Adithya TV, Chutti TV, KTV, Sun Music and Sun
News. SunTVisageneral entertainment channel wheresas Adithya TV isa Tamil
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Sun Music provides Tamil music and Sun News presents news and current affairs.

One ofthe latest Tamil Satellite TV in Tamil Nadu is Kalaignar TV that was
started on 15 September 2007. This channel was launched by Tamil Nadu's Chief
Minister M. Karunanidhi on the birthdayofDMK founder Anna. Based in Chennai,
this TV network has five channels. Kalaignar TV is ageneral entertainment channeL
and IsaiAruviis dedicated to Tamil music. IsaiAruvi was also launched by the
ChiefMinister M. Karunanidhi in 2008. Seithigal is Tamil news channel where as
Sirippoliisacomedy channelinTamil Thisnetwork runsanotherchannel Kalaignar
Asiafor Tamils living in various parts ofAsia. It also broadcasts its programmes in
Canada through its media partner Tamil one.

Raj TV network runs four channels in Tamil Nadu namely, Raj TV, Raj
Digital Plus, Vissa TV and Raj News. Raj TV network was started in 1994 in
Chennai. This Tamillanguage satellite television was promoted by M. RaaJhendhran,
M. Raja Ratnam, M. Raveendhran and M. Raghunathan Raj group ventured into
the media and entertainment business in 1987. This group of four brothers has
builtuptheirreputationbyproducing various TV serials and other programmes
based on filmsand songs. On 14 March 1998, this group launched their 24-hour
Tamilmovie channel named Raj Digital Plus. Launched as analog channel, Raj
Digital Plus was soon converted into adigital channel in 1999. Raj TV, the flagship
channel, was also converted into a digital channel in 2000.

With theemergence of'satellite television channels in Tamil Nadu, we find a
number of channels flooding into the state. Jaya TV has emerged as one ofthe
leading Tamil satellite channels. Launched in 1999 it is based in Chennai.
Programmes ofJaya channel can be seen not only in India but also in Middle East,
New Zealand and various other countries of Asia and Australia. Very recently the
network haslaunched two other channels. These are Jaya Plus, anews channel
and JayaMax whichisamovie channel. Itisthe second Tamil channels to complete
10 yearsofbroadcasting.

Some other entertainment channels running in Tamil Nadu are Star Vijay,
Zee TamiL Mega TV, Polymer TV, Vasanth TV, Win TV, Makkal, Moon TV and
Imayam TV to name a few. For those interested in spiritualism and religion, there
are channels like Salvation TV andAshirvatham TV. AngelTV and Jesus TV talk
about Christianthoughts. SriSankara TV and Krishna TV telecast programmes
onHinduism

Other satellite channels like Discovery, Disney XD, Cartoon network and
many more are also watched in TamilNadu with the programmes dubbed in Tamil
language. The Internet also provides television viewing. Tamil IPTV and BSNL
IPTV (Internet protocol television) are some examples.



Online andWeb Journalism

Online and Webjournalism in Tamil Nadu too have grown rapidly during the last
two decades. Apart from Major newspapers like Dinakaran, Daily Tanthi,
Dinamani and Nakkiran weekly, published fromIndia, thereare Tamil language
newspaper online editions of Malayesa Nanban and Kuyil from Malaysia and
Tamil Maresu from Singapore have their online editions.

There are many portals and websites involved in Web journalism in Tamil.
Websites likewww.tamilnewsweb.com, www.tamilnet.com, www.alltamil.com,
www.ealamweb.com, www.lankaweb.com, www.tarnilserve.com, etc. are
websites whereas www.andhimazhai.comisaTamil portal. Major Webportals
like www.yahoo.com and www.google.com are also involved in Tamil language
Web journalism.

Evenradio and television houses are not lagging behind. There are sites like
www.tamilwebradio.com, Shyam Radio that claims to be the first Tamil Online
Radio,www.tarniltubevid.com and many others that are active on the Net. For
accessing news and television footage one can log onto www.tarnilwebtv.in,
www.hariwebtv.com, www.vhtv.in, www.tamiliptv.tv.These websites are actively
involved in radio and television Web journalism.

CHECKW/ OURPROGRESS

9. List two Tamil websites involved in web journalism.

SUMMARY

* Journalism in India is not very old as the printing press came to Goa in
sixteenth century and the very first attempt of publishing newspaper was by
a British national. However, in the late nineteenth century the Indian language
press along with the English language press involved itself with the mission
ofsocial reforms and national independence ona massive scale.

* After independence, the press and other media in India hasgrown consistently
and hastoday acquired the status ofindustry. The mission hasbeenachieved
and journalism has now become a profession.

* Thejournalism in various media in Tamil Nadu has also grown in the same
tradition and hasdone considerably well after national independence.

* One ofthe significant aspects ofTamiljournalismis that itis constrained by
the geographical boundaries ofournation, itispractised throughitsdiaspora
inmany other countries like Sri Lanka, Malaysia and Singapore.

+ Asfarasthetechnology ofmediaisconcerned, theretoothe Tamiljournalism
hasleft no stone unturned. Tamil journalism is practiced today from print to
Internet and mobile.
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KEY TERMS

Media (plural ofmedium): Allmediatechnologies-includingtelevision,
newspapers, radio and the Internet-which are used for mass
communications (delivering messages to a large audience), and to the
organizations which control these technologies

The Indian Emergency (25 June 1975-21 March 1977): A21-month
period, when Prime Minister Indira Gandhi, declared a state of emergency

Intemet(also known as Web or Net): Aglobalsystemofinterconnected
computer networks that serves the information needs ofbillions ofusers
worldwide

Sepoys Mutiny (1857-58) of India: Also know as the First War of
Independence, it is a widespread but unsuccessful rebellion against British
rule in India begun by Indian troops (sepoys) in the service ofthe British
East India Company

ANSWERS TO 'CHECK YOUR PROGRESS'

. Inthe mid-fifteenth century Johann Gutenberg, agoldsmith of Germany,

invented the printing machine. Two important features ofhis printing machine
are: (i) He used an alloy oflead, tin and antimony to give shape to his
movable types. Hecameup with metal castings bearing individual alphabets
onthemthatwerearranged intherequired sequence whenset forprinting.
(1) Hismachine thathad two platforms, amobile one for theplate oftype
and the other stationary plate for paper.

. The Bible was the first book printed in 1455 on the Gutenberg printing

machine. Itwasaremarkable achievement and finest example ofthenew
art of printing. This Bible is called Gutenberg Bible.

. Nieuve Tidingen s said to be the first newspaper published inAntwerp in

1605.

. On29 January 1780 in Calcutta, James Augustus Hickey published the first

newspaper of colonial India in English. The paper was named as Bengal
Gazette or Calcutta General Advertiser.

. Amongst the Indian language newspapers Samachar Darpan was the first

to be published in Bengalese language followed by a Bengali monthly
magazine Dig-Darshan. Both were published by missionaries in Serampore
in 1818.

. In 1677, Kristhova Vedopadesam was produced by father Gonsalvez of

Spanish mission in Vaippukottai.

. Today, Dina Thanthi is the largest circulated Tamil daily.
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INTRODUCTION

Thisunitteaches youaboutthedefinition, nature and scope ofmasscommunication.
Youwillalso learn about the process, functions and uses of mass communication.

Communicationisallpervasive. Allliving organisms fromanimalstothe
super apes (humans) are involved in some form of communication. In this unit we
willexplore this wonderful gift ofnature. We will begin with the general meaning of
this word and then go deeper into various definitions of communication. In order
to understand the meaning of communication various aspects of communication
need to be understood. We will find out what are the factors and functions of
communication andhowmany types ofcommunication are round inhumansociety.
Wewillalsodiscuss the relationship communication has withindividuals, society
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at large, its political life, development and cuhure. In the last part ot the unit we will
focusontheimpactofrecenttrendslike globalizationand convergence ofmedia
communications.

UNIT OBJECTIVES

After going through this unit, you willbe able to:
* Define communication and explain its meaning, scope and nature

» Understand the factors and functions of communication

* Describethe process ofcommunication and factors thatinfluence this process

» Discuss various kinds of communication and their functions

 Explain various spheres ofhuman activities where communication playsan
important role

* Discuss the recent trends in the communicationsarea

COMMUNICATION

Communication began with the birth oflife on earth. Communication should not
always be seenassomething which involves language and other signs, but it should
beseenasintended transmission ofanysignal fromasourcetothedestination. In
thissense, allphysiological processes could also be considered as communication.

Harold Benjamin, a learned professor of education has described
communication as,

A necessary tool ofleaming and mass communication is prerequisite
to mass education. A public-spirited press is therefore a chief
instrument whereby contemporary society orders and changes its
ways in the direction of clearly envisioned goals of increased human
welfare.

Communication isas essential for survival as food orair. People want to
learnabout each other, they want toknow what is happening around them, they
wanttosittogethertodiscussandplantheirdestinies, theyresolve problemsand
crises through communicating to each other. The governments and the businesses
aroundtheworld feeltheneedtocommunicate withthecitizensorconsumerson
day-to-daybasis. Suchsignificance hasmade communication avery important
area of study and research.

Meaning and Definition of Communication

The word communication is derived from the Latin word communicatio or
communicare that mean communicate, discuss, impart or share. It was used
prominently in France in late fourteenth century and later in England.



Different dictionaries and encyclopaedia define communication in their own
way. The Random House dictionary for example gives the following meanings of
the wordcommunication:

1. The act or process of communicating; 2. The imparting or
interchange ofthoughts, opinions, or information byspeech, writing,
orsigns, 3.Something imparted, interchanged, ortransmitted, 4. A
document or message imparting news, views, information, etc.
5. Passage or opportunity or means of passage between places,
6. Communications, a means of sending messages, orders, etc.,
including telephone, telegraph, radio, and television, 7. Biology. a.
the activity by which one organism changes or has the potential to
changethebehaviourofotherorganisms.b. transferofinformation
from one cell or molecule to another, as by chemical or electrical
signals.

Business dictionary defines communication as a two-way processofreaching
mutual understanding, in which participants not only exchange (encode-decode)
information but also create and share.

With growth ofknowledge, the need to define communication differently
anddistinctively wasfelt. Inthe following passages wewilltrytounderstand the
larger and broader perspective of communication and journalism to the students.

Functions and Scope of Communication

Communication is used in human societies mainly to share information and
knowledge and to entertain its members. Inthis sense, communication is all pervasive
and avery important process inthe society. Here, various functions ofcommunication
insociety will be discussed in detail.

Information

Information is an integral part othuman existence. Human beings have the brain
and sensory perceptions to collect and process information. Lifeingeneral became
easier as people started sharing a lot of information with each other. Ifinacity
somebody wants to buy something or eat something, itisnecessary to know the
location and types of stores or restaurants that he/she wants to go. There are
many ways ofgetting such information, onecouldask somebody aboutitorone
could look for such information in a city guide. Similarly, in order to save oneself
fromvarious diseases itbecomes vitalto getinformation about the diseases and
the precautions one must take. Young people interested in making a career in any
fieldneedtocollectinformationaboutvariousopportunitiesavailabletothem.

Thedifference between information and news liesintheir generality and
particularity. News isapiece ofinformation which relates to more people because
it isgeneral in nature, whereas information is what different people need for different
purposes. It canalso be said that news isinformation that doesnot remain relevant
forlong time. If we say a20 year old man died today when the engine ofhis car
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caught fire, then it is infonnation in the fonn of news, but ifwe say that a leaking
fuelpipecanmakethecarenginecatch fire,thenwearegivingapieceofinfonnation
that isrelevant for a longer time .

Entertainment

Enteltaimnent is based on corrn nuni\.".ation. The enteltainer, the person or object,
transmits the information that entertains others. In earlier days, cormnunities
depended on dances and slmgs for entertainment. In the present day, there is a
widerangeofbooks fromstories.noYelstothose onspirituality, travel, geography,
history and many more subjects. There are magazines and newspapers with lots
of information. There arc museums and exhibitions of painting, sculpture and
photography that impoltant infonnation. Cinema starting from the era of'silent
movies hasbccumc a very good source of distraction. Musical concerts and dance
and drama performances too arc good source ofrelaxation. Various games and
sports also entertain the active participant or the passive spectators.

Persuasion

Communication isseenasanactivity thattakes place betweentwoormore persons.
Everyindividual has different types ofneeds. Sometimes people need to persuade
the other person in some way to get things done. If babies use non-verbal
cormnunication to attract attention, then matured individuals use speech ortext to
persuade.

Communlcatiol 1 topersuadeisusedinfamilies, groups,andinpubliclifein
different ways and for different purposes. In family, apart from many other instances
ofpersuasion, parents or children persuade each othertoagree with their decisions.
The deadlocks in industrial disputes are resolved with the help of negotiations
between the owners and the workers. The strike by workers itself is an act of
cormnunication to persuade the owners to meet their demand.

Advertising, aform of mass communication, is one ofthe best examples of
theartofpersuasion. The market depends onadvertising topersuade its consumers
to sell the products even ifthere is no felt need of such products in the society.
Political parties too indulge in the act of persuasion for reaping the benefits in
elections. Political persuasion is nonnally known as propaganda.

Cultural promotion

Cormnunication in a society has always been used for the preservation and
continuation of culture. Language is the most important medium of communication
in the history of mankind and language is also part of culture in a society. Apart
from the expressions inthe form ofvisuals like painting and sculpture, language is
the most potent means of expression inany culture. The affinity oflanguage with
culture is so strong that after independence the Indian states reorganized its provinces
on the basis oflinguistic identities.

The British anthropologist, Edward Burnett Tylor, defined culture as 'the
universal human capacity to classify and encode their experiences symbolically,



and communicate symbolically encoded experiences socially.' Anthropologically
culture also covers economic and political organization. law and conflict resolution,
patterns ofconsumption and exchange, material culture, technology, infrastructure,
gender relations, ethnicity, childrearing and socialization, religion, myth, symbols,
values, etiquette, worldview, sports, music, nutrition, recreation, games, food, and
festivals.

People communicate their ideas through literature, theatre, painting, sculpture
and information about cookery, sports, etc. Fairs and festivals are also ways of
communication. In modem times, the mass media, such as cinema, TV and radio
are massive communicating industries that play part in communicating cultural
activities. Infact, theterm culture industry was perhaps used for the firsttime by
Adorno and Horkheimer in their book Dialectic o.fEnlightenment, which was
published in 1947. It was there that they spoke of'mass culture' and 'culture
industry'. The culture industry makes products,vhich are tailored for consumption
by masses,, which often involves a great deal of communication.

The mass media inits different form like newspapers, magazines, radio,
television, cinema and internet chum out a huge amount of cultural content every
day. The cultural industry not only makes profits but also plays role social integration.

Transmission of knowledge

The present development and progress would not have been possible without the
communication skillsand techniques supported initially by language inthe f01mof
speech and later in the form of writing. In the oral societies, knowledge was
transferred through speech and various methods were innovated for the same.
Writing wasthenextinnovation thatallowed usto transferknowledge fromone
generationtootherand fromoneplacetootherwithoutanylossofmeaning. The
books in the form of manuscripts were preserved in churches and ashrams for the
benefit of mankind.

Theinventionofprinting pressallowed thespread ofknowledge onamassive
scale. Wehavereached astage today where we do not need the written word to
record knowledge. We have also found that various aspects ofknowledge cannot
be very aptly recorded by written words. Hence, the technologies ofaudio and
video recordings have also been used to conserve and propagate knowledge. The
role ofNational Geographic Channel, Discovery Channel and History Channel in
the dissemination ofknowledge is well known.

Education tooisanimportant medium forcommunicating ethics, behaviour
and knowledge.

Integration

Communication, verbal ornon-verbal, integrates the society both incase othumans
and animals. Various ways and means of communication help human beings and
animals unite, coordinate, assist or relate to each other.
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Peoplelearnand acquire knowledge and share it with their fellow beings. In
India, the philosophies of'advait’ (monism) and 'dwait'(Dualism) are similar to
those in west about dualism and monism. Human beings have always desired to
beinunison with the external world and that desire itselthas been defined as Yoga
bySwami Vivekananda.

Rapid growth of population and civilization created the need of mass
communication forintegrating and coordinating humanactivties. Institutions like
education and media are heavily dependent oncommunication Parliament,judiciary
and various other institutions meant to keep the society united also need to
communicate.

CHECEH/ OUR PROGRESS

1 Recollect the various meanings of communication asstated in dictionaries.
2. Define information

3. What are the main functions of communication?

PROCESS OF COMMUNICATION

Communication isaprocess that involves aseries ofactions to transmit amessage
from one end to another. For a simple example, analyse what happens when one
is thirsty and wants a glass of water to quench the thirst. Here, the thirsty person is
the sender ofa message which is formulated in a language which the receiver of
that message understands. Ifthe language is English the message prepared could
be asentence like 'give mea glass of water please!' This is sent through a medium
and the communication is considered as complete ifthe receiver of the message
understands. Ifthe receiver gives a glassof water to the originator ofthe message,
then we say the purpose of communication is served. In this case the action of
giving the water would be the feedback. Sometime the act of communication
becomes difficult as there are many people talking to each other and in spite of
talking loud to the extent of shouting may not reach the ears of the selected
respondent. It is said that the noise in the channel has not allowed the
communication to take place and as a result the receiver of the message has not
reacted in the manner desired by the speaker.

Factors of Communication and their Functions

Now, let usunderstand various factors ofcommunication without which the process
ofcommunication cannot be complete.

Sender (communicator): The first factoressential forany communication
to take place is sender who wants to send a message to the person with whom he/
sheis communicating.



Message: It is the end result of ideas, emotions and thoughts that the Com’””’;fca”do”' An
. ntroduction
sender feels necessary to communicate.

Channel (or medium): Channel is the means of communication like

telephone, TV, human voice, books, etc. NOTES

Receiver (Audience): All messages have a destination commonly known
as audience.

Feedback: The reaction from the receiver of the message is called the
feedback. For example if somebody asks for a glass of water by saying 'Please
give me a glass of water', then the recipient of the message should respond to it
by offering himor by refusing to offer a glass of water. The response ofreceiver is
called feedback.

Noise: The communication channels usually have many disturbances that
interfere with the message that is being communicated. Unwanted fluctuation in
the flow of electricity or other undesired signals can interfere with the eclectic
signals that are being transmitted. All such undesired interferences are called noise.
Noise can be sound or sometimes electronic.

Roman Jackobson's model of communication

Roman Jackobson (1958) described the process with the help of two layered
model of communication (see Figure 3.1):

- Context

Addresser Message | ! Addressee

[_ Contact
l: Code

Fig. 3.1 Jackobson 's Model of Communication

Factors of communication

There are six factors ofcommunication according to Jackobson. Theyare addresser,
addressee, message, context, contact and code. Whenever there is a
communication, thereissomebody who iscommunicating with others; this person
iscalled the addresser, i.e., the originator ofthe message. All communications are
meant for some person or persons who are referred to as addressee in Jacobson's
model. What the addresser and the addressee share is the message which is the
central element of any communication. This model till this stage appears to be
linear but Jacobson adds three more factors that form part of the environment in
which the communication takes place. There is a purpose that is relevant to both
the addresser and the addressee over which the communication began. This is
called the context of communication. Communication cannot take place ifthere is
no contact between the parties involved. When people are at great distances this
contact is created though the medium like wire, wireless, and television. We do
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meaning should be in a language (code) which the addressee understands.

Referential

1 Conative

Emotive

i

Meta Iingual!

Fig. 3.2 Jackobson S Functions of Communication

Functions of different factors of communication

After descnbing the factors, Roman Jackobson posits a function withthese factors
(see Figure 3.2). The function associated with addresser is emotive also known
as expressive as each instance of communication shows emotions, attitudes, state
of mind, the social status of the speaker, i.e. all those elements that make the
message uniquely personal. Sometimes the speaker tries to highlight the emotive
function to the extent that other functions of communication remain only in the
background with least effect. The addresser directs the messages towards
addressees in order to affect or change their state of mind or behaviour. The
addressee relates to the function called as conative, which refers to the effect of
message on the addressee. It assumes paramount importance in the case of
commands or propaganda. The message corresponds to a function called poetic
which emphasises the role of the addresser to encode a message in such a way
that it could live after the given situation for which it was prepared. This is a
reflexiverelationship of message to itselfand becomes very important inaesthetic
and cultural communication. When we move towards the environmental factors,
we find that the factor of context is associated with the referential function of
language andcommunication, the factorofcodecorresponds to the phatic function
and the factor of code relates to the function called meta lingual. The referential
function provides the reality orientation to communications and becomes very
significant when we want to communicate objective, scientific and factual realities.
Phatic function manages to keep the channels of communication openand allows
people to maintain the relationships as we find that the physical and psychological
connections are necessary for any communication. The function associated with
the shared code is called meta lingual. Every time when people communicate to
eachother, theyarereminded ofthe language they shareand every communication
has the potential of improving the shared code as the next part of communication
can be understood partly by the context.

Encoding and Decoding

Encoding and decoding are two very important elements in the process of
communication. The sender of the message encodes the message in say electric
signalsthat could betransmitted along achannel. Thenthereceiver ofthe message
decodesthemessages thathave beentransmitted to get back the original message.



This appears to be very simple if we think in terms of voice to be converted into
electromagnetic frequencies, but when welook deeper into communicative
situations where the human psyche isinvolved, then the complexities ofencoding
the messages isrevealed. The human emotions, ideas and thoughts are in the form
of psychic image (de Saussure, 1913) and they have to be first converted into
signs capable ofbeing articulated in the form of speech which islater encoded into
different kindsofsignalslikeradiowavesorscriptdepending uponthe medium
one wants to use. This can be done only ifthe receiver of the message has the
capability ofdecoding the speech from the signals so received into the speech and
then into the psychic images that were intended by the sender. The communication
cannottakeplace,vithout these elementsevenifthe otherfactors ofcommunication
are inplace.

Th..: encoding and decoding become even more complex when the factors
like inlliviJual\ person.1! experience (explained by Bertrand Russell as bundle of
sensory experiences) and the social hierarchy and sub-cultures are included inthe
process. Thes,:,\;  1rsslat affecting the encoding and decoding of the messages
and the;., 1,:,-.:!..,:1, Ity and availability 1George Gerbner, 1956).

Entropy and Redundancy

Entropy andredundancy are two other significant elements introduced by Shannon
and Weaver while presenting their mathematical model ofcommunication in 1948.
Redundancy isaconcept closely related to the information and is the predictability
ofthe message due to it being conventional. Entropy, on the other hand is just
opposite ofredundancy as it results in low predictability due to the message being
lessconventional and more deviant innature. Entropy asaresult produces high
information. When we say hello to each other this message is understood quickly
because they art conventional, redundant in communicating the information, buta
lecture onheart transplant methods inmedicine would be entropic toacommon
man. Butaheart specialist can understand because he may find lots of redundancies
because othis prior knowledge.

Infactthe redundancy and entropy have been explained by Shannon and
Weaver with the help ofthree levels of problems in communication. They are
named as technical problem, semantic problem and effectiveness problem. At
Level Aentropy isameasure ofthenumber of choices of signal that canbe made
and the randomness of their choices. 1fwe take the example of poetry and free
prosethenweseethattherhymeandmeterinpoetryrestrictsthechoice ofwords
at the end and hence the predictabilityof the word that would occur in a place
becomes more Y vhereas in a free prose, the restrictions areless in spite ofit too
being governed by the redundancies of grammar. Similarly the entropy and
redundancy are explained at the other two levels.

In media, advertising has a lot of entropy and it is required to draw the
attention of viewers of the advertisement in the deep ocean of printed word of
redundancy. Even at the level oftextual content in advertisement the emphasis on
theword 'new'isapart ofthis entropy. The news inthe newspaper is entropic as
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farasthecontent isconcerned butthe formorthe language innewsiskept at the
highest level of redundancy which makes it easier to be decoded by the reader.
One could easily observe that the meaning ofadvertisement is not very easy to
discover but theuniqueness of the choice of models or that of words draws our
attention to it where as the readers of newspaper read more textual material due
to the ease of reading the redundant language in spite ofthe fact that the formis not
always attractive. Similarly the art films are less popular because of their entropic
use of media whereas the Hollywood and Hollywood films are more popular due
to the formula that makes the feature filmeasier to understand.

CHECH/ OUR PROGRESS

4. Define medium.
5. What isnoise ina communication channel?

6. Whatisencoding and decoding?

KINDS OF COMMUNICATION

Human beings communicate inmany different ways forachieving different resuhs.
Sometimestwopeoplemay communicate witheachotherthrough verbaltalk or
writing. Therearealso situations where peopletalk to oneanotheringroupsasin
the case ofbusiness meetings. Sometimes one person talks to many, where it is
difficult to know the response or feedback ofthe audience.

In this section, we will discuss various kinds of communication like
intrapersonal communication and then we find interpersonal, grnup-and mass
communication.

Intrapersonal Communication

74 Self-Jnstructional Material

Human beings have the gift oflanguage which helps themto communicate with
each other. The process of thinking in human beings can be considered as
communicating to themselves. This kind of communication is called intrapersonal
orauto-communication. Intrapersonal communication isareflexive process thatis
essential for thinking, conceptualising and formulating ideas before they could be
used for other types of communication or purposes.

There are many examples of interpersonal communication in our daily life.
For example, we often come across monologues in literature, especially in drama
and we also find people indulging in loud thinking. The tendency ofloud thinking
becomes psychotic disorder when it crosses limits. In many societies people talk
to themselves inpublic as they are either very tense or they feel alienated.

Fromthetimelife occurred onearth, allliving mechanisms starting from
amoebahavetheneedtotalk tothemselves fortheirveryexistence. Inthissense



all physio-cerebral communications could be viewed as intrapersonal
communication. However, incommunication studies we only include human
corrnnunicationthattakesplacebetweentwoormorepeoplethroughsomemedium
like language.

Interpersonal Communication

Interpersonal communication is the most usual form of communication. In every
society individuals indulge in various kinds ofsocial relationships that could not be
sustained without talking to each other. Itis to establish this link between them that
human beings, ina way, invented language system that uses jaws and vocal cords
to articulate signals that could be transmitted to the ear which then decode it to get
the meaning.

Interpersonal communication takes place between two or more persons
when theyare present atagivenplaceatagiventime. Itisnotonly the language
that communicates, even the facial expression, gestures, postures, hair styles, dress,
etc become potent source of information.

Starting fromour primitive days ofexistence, interpersonal communication
hasbecomeapowerful coordinating tool forallhumandevelopment. Theproximity
orcontactbetween the people involved incommunication also evokesacertain
emotivity whichinturnhelps themto encourage, motivate, influence and persuade
each other. It also helps them to effectively coordinate their activities and works. It
is difficult to imagine the absence of interpersonal communication insocieties where
people doing things together. Written and spoken language is often the most
powerful means ofinterpersonal communication.

Group Communication

Any communication between more than two persons can be seen as group
communication. Group communication occurs when people gather intentionally or
when an act of communication in group is organized with a particular objective in
mind.

Group communication can be seen inodes, folk songs and storytelling devised
by tribal societies as means ofentertainment and to glorify their ancestor-heroes.

The religious gatherings like prayer meetings, educational endeavours, public
or private court meetings of kings and public meetings in modem democracies are
different instances of group communication. Multinational business, national
governance and international relations cannot be imagined without various forms
ofgroup communications. The meeting ofthe Board ofgovernors, the parliament
sessions, and the group of ministers' meetings, national and international
conferences, conventions and summits are all examples of group communication.

The sitting arrangements for group communication have their own
significations. Podium and audience arrangement generally does not allow two-
way communications; it would normally be useful for top-down communication.
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Board meetings arranged asround table conferences on the otherhand allow an
equal level two-way dialogue between the groups.

Mass Communication

Mass communication is anextension ofgroup communication, but italso involves
heterogeneous masses. What makes interpersonal and group communication similar
to each other is the homogeneity of the audiences. People involved in such
communication not only share the code of communication, they by and large share
thought process, culture and attitudes too. The feedback process of these types of
communication isalso different as the feedback is immediate in interpersonal and
group communications, whereas the feedback isdelayed and more complex in
mass communication asdifferent types of mass media are used for transmitting the
messages to masses.

Mass communication is aone-way communication in the sense that itis one
to many kind of communication whereas interpersonal communication is one-to-
one communication. In mass communication orone-to-many type ofcommunication
where the sender may think or pretend knowing his/her audience but is never sure
towhomallhe/sheiscommunicating. Thechallenge ofmass communication alone
has forced people concerned or involved in it to study the nature, attitudes,
demography, etc. of the audience as scientifically as possible. The shift of journalism
studies from language departments to independent interdisciplinary discipline isa
result of the complexities of mass communication.

CHECH/ OURPROGRESS

7. What is group communication?

8. Givean example 0;-mass media.

COMMUNICATION AND SOCIETY

Human communication has developed from simple verbal speech to the present
Internet age.

Individual and Social Needs

Communication isasnormal and necessary activity as breathing oreating food.
Human beings need to communicate to fulfil their basic needs and manage
themselves.

Speech is the most commonly and frequently used medium ofcommunication
in the life of an average individual in informal communications. These
communications are direct and immediate as the speaker and listener are present
atagiven place atagiven time. It is only when the individuals are separated by
distance orwhenthe matteristoolengthy orwhenarecordisneeded they take to
writing. Writing requires extra material in the form ofpaper, ink and writing tools.



Society isacollection of individuals, and the culture and norms in the societies
are also made by them. In earlier days, the narration ofheroic stories, singing etc.,
were a part of communication. In the later stages of social development group and
mass communications evolved.

Political Communication

Politicalcommunicationisafield ofcommunication thatis concerned with politics.
Communication often influences political decisions and vice versa. The field of
politicalcommunication concerntwomainareas. Election campaignsi.e., political
communication involved in campai!:,rning for elections and government operations.
Thisroleisusually fillfilled by a Ministry of Communications, Infonnation Teclmology
orsimilarpolitical entity. Such anentity isincharge ofmaintaining communication
legislation and would be responsible for setting telecommunications policy and
regulations as wdl asissuing broadcasting licenses, comments press releases, etc.

The politirs inasociety starts when more than two people meet. The first
and the smallest unit ofpolitical activity could be the family. Politicsis the activity
ofnegotiating about different social interests by those in power to govern. Politics
ishighly pervasive in nature of politics, and there is hardly someone who is not
touched by politics insomeway or the other. Alarge part othuman communication
inmodernsocieties isdevoted towhat could benamed as political communication.

InUS, many scholars ofmass communication, intheinitialdayshave studied
and researched the impact of mass media on the political behaviour ofthe masses.
The theories of communication theories like personal influence theory, cultivation
theory, agenda setting theory, dependency theory were the outcomes of these
studies. All these theories focus on the influence of social and political order on
individuals and the role of communication or media inachieving it.

Thenotionoffreedom ofpressessentially speaks abouttherelationsbetween
mediaand politics. Therenowned American journalist and political analyst Walter
Lippmann says that press is not a mirror of society; it is like a flashlight which
moves restlessly from one episode to another. But he admits that 'the quality of
news about modem society is an index ofits social organization'. Similarly, Noam
Chomsky and others have also indicated that the media inmodern societies are
used for 'manufacturingconsent' for the political powers.

In fact, political communication has become one of the significant areas of
media studies in modern times because political systems including democracies
have undergone many changes inrecent times. Therole oflobbyists and journalists
in governance and politics are essential inevery democracy. InIndia, the exposure
oftheconverzations between Nira Radia and some journalists reveals such lobbying.

Development Communication

Afterthe World WarIl, many countries gained freedom fromcolonialism. The
socio-economic conditions inthese countries were very pathetic. Hence, these
nations assisted by UN actively took up the task of socio-economic development
of theirpeople.
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In India, the Nehruvian dream of social plans and development was
supported wholeheartedly by the people oflndia and those who were ignorant
were informed bymass media. The popular cinema ofthat period urged the people
to participate in the process ofdevelopment. Indian government not only realised
the need ofcommunication for development, it also made policies to use radio and
other government agencies. The government even invited some internationally
renowned communication experts like Wilbur Schramm to suggest measures to
redouble the efforts. Schramm's book Mass Media and National Development
(1964) which was published in conjunction with UNESCO, stressed on the
importance of thelink between the mass communication, communication technology
and socio-economicdevelopment.

In early years, development and expansion ofagriculturaleconomy became
apriority issue ofcommunication asIndiaand other Asian countries were primarily
agricultural societies. In India, even a variety ofrice earned the name as 'radio
rice'.

The term 'development communication' came much later when Nora C.
QuebraL an expert on agriculture extension from Philippines coined it in 1972. In
apaper titled 'Development Communication in theAgricultural Context,' she defined
development as 'the art and science othuman communication linked to a society's
planned transformationfrom a state ofpoverty to one ofdynamic socio-economic
growththatmakesforgreaterequityandthelargerunfoldingofindividual potential’

It is interesting to note that Nora C. Quebral during her research at the
University oflllinois was inspired bypeople like Wtlbur Schramm and Paulo Freire.

Today, asthe UN bodies like World Bank, International Monitory Fund,
World Health Organization, UNESCO and UNDP are involved in not only
preparing a blue print of development globally, but are also helping various
governmentsinimplementing theirprojects, development communication has
become the key medium to encourage development. To promote health projects
and various programmes for the empowerment ofpeople huge amounts of money
is being pumped into communication campaigns commonly known as [EC
(Information, Education and Communication). It clearlyindicates the significance
ofcommunication indevelopment ofthe society.

Culture and Communication

Most of the communication is built of social and cultural factors while the
communication also influences and makes changes in the culture byits interventionist
character. Denis McQuail in his paper, 'The Influence and effects ofMass Media'
says after describing communications effects onpolitical systems:

.Itisnotdifficult to appreciate that we can arrive at one ormore
ways in which culture and social structure can be influenced by
development ofmediainstitutions. Ifthe content ofwhat we know,
our way ofdoing things and spending time and organization ofcentral



activities forthesociety areinpartdependantonmedia, thenthe
fact of interdependence is evident.

We already know the much talked about theory of cultivation of George
Gerbner (1976) whichsees thekeyto the effects ofmass mediaintheir capacity
totakeoverthe 'cultivation' ofimages, ideas and consciousness inanindustrial
society. Gerbnerreferstothe mainprocessofmassmediaasthatof'publication’
in the real sense of making public.

Marshal McLuhan (1964) in his well crafted book Understanding Media
indicates the power of mass media to influence individuals and their cultures through
his popular slogan 'Medium is the Message' and then goes on to explain how
print, radio, telephone, cinema, typewriter and television have not only provided
the new media of communication but have also changed the social behaviour. Ina
lighter vein, the best example of medium being message initselfis showninan
advertisement where aperson watching television isasked 'Is he watching news?'
and hereplies by saying 'Bullshit, [ am watching Television!' But it is true that with
each new medium, the human behaviour changes; ifthe spontaneity of spoken
language makes us more emotional then the use of written language makes us
morerational and individualistic.

McLuhan's prediction ofglobal village is the final argument in favour ofthe
significant impact of media. Intoday's globalized world, the combination oftelevision
and satellite along with broadband Internet and mobile telephony hascertainly
created aground for free international nmket and universalizationoflinguistic and
cultural life of the people.

CHECH/ OUR PROGRESS

9. Define political communication.

10. Define development communication.

RECENT TRENDS IN COMMUNICATION

The connnunication scenario has changed drastically starting fromthe late nineteenth
century with the rapid growth of communication technology and mass
communication. Today latest television technology is providing high definition sets,
satellite transmission and high definition digital signals. Similarly, FM, XM and
webradioshavechanged thenature and quality ofradio experience. The growth
ofinformation technologies in last two decades has further changed the media
scene the world over.

Inthenewworldeconomic order,underthe guidelines of World Bank and
International Monetary Fund, countries all over the world are liberalizing their
economies and licensing policies inorderto allow free trade. Globalization hasled

Communication: An
Introduction

NOTES

Self-Instructional Material

79



Communication: An
Introduction

NOTES

80 Selflnstructiona/ Material

to the spread of many multinational business giants all over theworld. The new
marketing methods are providing a wider reach and latest technology is reaching
third world countries, which earlier remained closed. Communication methods
and technology play an essential role on the process ofglobalization and changing
consumer behaviours.

In the following passages, we will discuss the recent trends in media
technologies andsocieties to gainadeeperunderstanding ofcommunication.

Communication and Globalization

Globalization is the process by which regional cconomies, socictics, and cultures
have become integrated through a global network of political ideas. conmmnication.
transportation, and trade. However. globalization i-, dri, cn hy;, L-rnnhination of
economic, technological. socio-ndtur;t!. and political factors. I he tcnn can ab,n
refer to thetransnational circulation ofidc:.1.:--. languagcs. (Ir popular culture.

After the collapse of the Soviet Union, globalization has become the
buzzword witheconomies ofdifferent countries sharing and assisting eachotherin
away that benefits both sides. The other salient features ofglobali;;ation include a
greater reliance on free market ;_'cdnorny, privatization, technology transfer, and
more freedom formultinational, tooperate. The World Bank and other International
organizations areassisting cnuntrics inthis new structural adjustment. Forall these
changes to take place etk<.:tive communication methods and systems are
indispensable. GlobaHzatinn is biinging new economic and management techniques
and greater access of international markets to developing countries. Latest
technology is helping to improve productivity and raising living standards.
Globalization also has a darker side, particularly ifit not managed well. Ahapahaz11rd
globalization can lead to increase in inequalities in income between individuals,
rapid fluctuations in the financial and stock markets, dumping ofundesired goods
and environmental deterioration.

Impact on India

Globalization of the Indian economy began in 1990s m; a result ofreducing restriction
on foreign trade, investment. finance flows and competition. Globalization was
triggered by foreign exchange crisis in 1991. which compelled the Indian
Government to open the market for foreign investment.

Important measures asapartoflndia'sglobalization driveincluded doing
away withindustrial licensing system tomake iteasier fornew entrepreneurs to
start industries, reducing the number of reserved areas for the public sector,
amendments in the monopolies, the Restrictive Trade Practices (MRTP) Act,
aggressive privatization of the public seector undertakings, reductions in import
tariffs, moreincentives forexpmlers and switching tomarket determined currency
exchange rates.

During the last two decades, current account transactions have been
liberalized, several new sectors were have been opened up for FDI (Foreign



Direct Investment) and portfolio investments. This facilitated the entry of many
foreign investors into, telecom, airports, ports, insurance and several other major
sectors.

Notwithstanding its negative aspects, globalization has definitely brought
many positive changes including improvement intheliving conditions of people.

After media deregulation, India has experienced an explosion in the
vernacular press and Indian language television channels. In the North, Hindi dailies
are claiming threeto four times more sales than English dailies; notasingle English
publication figures in top ten dailies in the country. Multiple editions have become
common given the availability oflnternct. Eenadu inthe South, for instance, has
editions from every district ofAndhra Pradesh; Rajasthan : Patrikapublishes
four editions and Malayalam Malloro1110 issues three editions. EcnclJu evenbrings
outhalfadozen editions forditkn: 111 localitiesin Hyderabad city. Aaj. Nui Dunz,""
and Amar Ujalu similarly publish several editions. Such ascenario allows media
scholarstohope that globalization docs not necessarily (and uniformly) lead to
cultural homogenization but rather, re-invigorate cultural diversity in new ways.
Thetheory of the confluence oflocal and global in globalization can be closely
linked to the notion of' globalization-.away ofaccounting for both global and
local, not as opposites but rather as 'mutually formative, complementary
competitors-.

Communication and Convergence

Mediaconvergenceisthe phenomenon ofinterlocking computing and information
technology, telecommunication networks, and content providers from the publishing
worlds ofnewspapers, magazines, music, radio, television, fihns, and entertainment
software. Media convergence brings together the 'three Cs'-computing,
communications, and content. Convergence helps to gain many new functions and
applications. Convergence hasinfactrevolutionizedthe media operations.

Encyclopaedia Britannica looks atconvergence inmediaattwo primary
levds:!

1. Technologies---creativecontent has been converted into industry-
standard digital forms for delivery through broadband or wireless
networks for display on various computer or computer-like devices,
from cellular telephones to personal digital assistants (PDAs) to
digital videorecorders (DVRs) hooked uptotelevisions.

2. Industries-companies across the business spectrum from
media to telecommunicationsto technology have merged or formed
strategic alliances in order to develop new business models that
canprofit fromthe growing consumer expectation for'on-demand'
content.

1 Encyclopaedia Britannica. 2010.
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The merger ofcomputing, telecommunication and broadcasting is changing
the wayindividuals work, study, playand live. Convergence hasresulted inthe
creation oflatest multimedia services that combine features of interactive computer-
based applications, audio and video, graphics, textand animation tonew media
experiences.

Convergence does not displace theage-old-technologies, but leaves enough
room fortheothertechnologiestoco-exist. Eachdifferenttechnologyhasitown
use and applications, no single combination can meet different needs ofthe
customers. Inthe coming years, we cansee ahost ofnew convergence applications
that would revolutionize the ways we use media.

Withdevelopment offaster processors to supportadvanced graphics and
multimedia capabilities, thedesktop PC has become acollaborative mediaand
communication tool.

Thehighcosts of maintaining three separate networks fordata, video and
audio, is another factor that is driving forward the convergence. Corporations
which have high communications budgets, can save substantial amounts in terms
ofequipment, staff, services and running costs using converged networks.

Talkingaboutthe educational field, ateacher candeliver hislecture remotely
todifferent parts inthe campus oreven to different locations inthe country live
which can be viewed on a video screen. If needed, such lectures can be even
stored as video-on-demand files ona website and retrieved ondemand. Converged
networks are also widely used for deliver corporate presentations, remote
conferences, communications and employee training.

India on the threshold of convergence

Innovations in convergence are taking place much faster than expected. The
convergence isalsoprovidingexcellent applications like web casting, video on
demand and internet via cable as well as via wireless.

Theoptical fibresareableto carryhigherbandwidth withsuperiorclarity.
The upgradation of cables to optical fibres is expected to revolutionize the
communications networks.

A dual play service is a marketing term for the provisioning of the two
services: it canbe high-speed Internet (ADSL) and telephone service over asingle
broadband connection in the case of phone companies, or high-speed Internet
(cable-modem) and TV service over a single broadband connection in the case of
cable TV companies.

Multi-play is a marketing term describing the provision of different
telecommunication services, such as Broadband Internet access, television,
telephone, and mobile phone service, byorganizations that traditionally onlyoffered
one or two ofthese services. Multi-play is a catch-all phrase; usually, the terms
tripleplay(voice,videoand data) orquadruple play(voice, video, dataand wireless)
are used to describe a more specific meaning.



Soon we may getall the three services of TV, Internet and Telephone via Communication: An
the same cable Introduction

CHECH/ OUR PROGRESS NOTES

11. Define globalization.
12. What do you understand by media convergence?

SUMMARY

» Communication is essential for a society to carry out different functions in
thesociety. Itisalsonecessary fortheenrichment and entertainment ofits
members. Therearemanytypesofcommunicationsand typesofmediaof
communication

* Indailylife, people need to share their emotions, ideasand knowledge with
one another for which they require interpersonal communication that takes
place between two or more people at a time.

* Insociety,peopleneedtodiscussandnegotiate ingroupsleadingto group
communication like board meetings, classroom teaching, seminars, etc.

 Several times there is aneed to inform a large number of people asin the
case of TV or radio broadcasts. Such communication is known as mass
communication. Mass mediainclude newspaper, radio, the Internet that
have awider reach than oralor written communication.

* Communication inmodern times has revolutionizedthe waywe use converse.
Earlier methods were limited for individual converzation, group meetings
and public communication within agiven society, but oflatenew technologies
ofcommunication have made the reach of communication much longer and
larger than it was before.

* Today with thehelp ofconvergence oftechnology, people have become
more conscious ofthe world and people around them Medialike the Internet
hasmade itpossible forthe citizens oftwodistant countries to beintouch
and chat over a broadband super highway of cyberspace.

KEY TERMS

« Communication: The process of sharing between participants through
sending and receiving messages

» Propaganda: A form of communication that is aimed at influencing the
attitude ofa community toward some cause or position
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Disinformation: False or inaccurate information that is spread deliberately
withintentions ofturning genuine infonnation useless

Medium: One of the means or channels of general communication,
information or entertainment insociety, such asnewspaper, radio or television

Channel: Aroute through which anything passes or progresses

Message: Acommunication containing some information, news, advice,
request orthelike, sent viaamessenger, radio, telephone or other means

Encoding: Converting a message, infonnation into code

Decoding: Translating data or a message from a code into the original
language or fonnto extract meaning from spoken or written symbols

Noise: An unwanted perturbation to a wantedsignal
Conative: The connection of knowledge that effects behaviour

Phatic: Speech used to express or create an atmosphere of shared feelings,
goodwill orsociability rather than to impart information

Interpersonal: The process of sending and receiving information between
two or morepeople

Intrapersonal: The act of having an internal dialogue with one's own self

Optical fibre: Athin, flexible and transparent fibre that acts asa waveguide
or light pipe, to transmit light between the two ends of'the fibre

Direct to Home: A term used to rcfrr to satellite television broadcasts
intended for homereception

ANSWERS TO CHECK YOUR PROGRESS'

1. Different dictionaries and encyclopaedia define communication in their own

way. The Random House Dictionary for example gives the following
meanings of the word communication: 1. The act or process of
communicating; 2. The imparting or interchange of thoughts, opinions, or
information hy speech. writing. or signs, 3. Something imparted,
interchanged, ortransmitted, 4. Ad{iument ormessage imparting news,
views, information, etc. 5. Passage or opportunity or means of passage
between places, 6. Communications. a means of sending messages, orders,
etc., including telephone, telegraph, radio, and teleYision, 7. Biology. a. the
activitybywhichone organism changes orhasthe potential to change the
behaviour ofother organisms. b. transfer ofinformation from one cell or
molecule to another, as by chemical or electrical signals.

. Thecontent ofallmeaningful communication andalluseful datais called

information.

. The main functions of communication include transmission of information,

entertaining people, persuasion, cultural promotion, transmission of
knowledge, and integration.
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. Medium or channel is the means ofcommunication like telephone, TV, human Com’””';iw”snf An
. ntroduction
voice, books, newspaper, etc.

. Thecommunication channels usually have many disturbances that interfere
with the message that is being communicated. Unwanted fluctuation inthe
flow ofelectricity or other unddesired signals can interfere with the eclectic
signalsthatarebeingtransmitted. Allsuchundesired interferences arecalled
noise. Noise can be sound or sometimes electronic.

NOTES

. Thesenderofthemessage encodesthemessage insayelectricsignalsthat
could be transmitted along a channel. Then the receiver ofthe message
decodes the messages that have been transmitted to get back the original
message.

. Anycommunication between more thantwopersons canbeseenas group
communication. Group communication occurs when people gather
intentionally orwhenanact ofcommunication ina group isorganized witha
particular objective in mind.

. Newspaper is an example of mass media.

. Political communication is a field of communication that is concerned with
politics. Communication ofteninfluences political decisionsand vice versa.
The field of political communication concerns two main areas: Election
campaigns, i.e., Political communications involved in campaigning for
elections; and government operations, thisrole isusually fulfilled by the
Ministry of Communications, Information Technology or similar political
entity. Such anentity isin charge of maintaining communication legislation
and would be responsible for setting telecommunications policy and
regulations as wellas issuing broadcasting licences, comments, press releases,
etc.

. Development communication canbedefined asthe artand science ofhuman
communication linked to asociety's planned transformation from a state of
povertytooneofdynamic socio-economic growth that makes for greater
equity and the larger unfolding ofindividual potential.

. Globalizationisthe process by whichregional economies, societies, and
cultures have become integrated through a global network ofpolitical ideas,
communication, transportationand trade. However, globalization is driven
byacombination ofeconomic, technologicasocio-cultural,politicaland
biological factors. The termcan also refer to the transnational circulation of
ideas, languages or popular culture.

. Media convergence is the phenomenon of interlocking computing and
information technology, telecommunications networks, and content providers
from the publishing worlds of newspapers, magazines, music, radio,
television, films and entertainment software. Media convergence brings
together the 'three Cs'-computing, communications and content.
Convergence helps to gain many new functions and applications.
Convergence hasinfact revolutionized the media operations.
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QUESTIONS AND EXERCISES

Short-Answer Questions

1.

2w

© 0 N O W

11

12.
13.
14.

How has communication helped societies to spread culture?
What is the role of communication in spreading knowledge?
What are the essential factors required for communication?

How does Jackobson's models help in understanding the communication
process?

. What do youunderstand by the terms encoding and decoding?

. Whatisthe relevance ofentropy in communication?

What is feedback and why s it important in communication?

Whatis intrapersonal communication?

. Howisinterpersonal communication different than group communication?
10.

What is mass communication and why is it required in society?

. Writeashort noteabout thedevelopment ofvarious kinds ofcommunication

over theages.
What is political communication?
What is culture industry and does it really promote cultures?

Why communication isnecessary for the development? Writeashort note.

Long-Answer Questions

1.

Explaintheprocess ofcommunication including factorsand functions of
encoding and decoding, entropy and redundancy.

2. Explainthedefinition, meaning, scope and functions of communication.

. Explain kinds ofcommunication-intrapersonal interpersonal. group and

mass communications.

. Discuss communication and society in the context of: (a) Individual and

Social needs, (b) Political Communication, (¢c)Development Communication,
and (d) Culture and Communication.

. Explain the recent trends in communication.Explain the role ofcorrnnunication

inthe context of convergence and globalization.

. Whatisglobalizationand how hasitaffected communication processes?

Discuss.

. What is convergence and what is its impact on human communication?

Examine indetail.

. What are the individual's needs interms ofcommunication? Analyse.

9. Whyis communication necessary insociety? Examine critically.
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INTRODUCTION

In this unit, you will learn the basic models and theories of communication.

Inspiteofbeingarelatively newareaofstudy, masscommunication inthe
last eight decades has grown into a full-fledged discipline and many scholars have
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studied various aspects of communication and mass communication. Some scholars
havetried to provide insights by proposing models of communication whereas
some others have described various aspects of mass communication in theoretical
terms.

Inthisunit, we willexplore various facets ofthe communication process
and its development in the form of mass communication. We will also discuss the
mass communication theory from the perspectives of various disciplines, i.e.,
psychology, sociology, political science, semiotics, cultural studies and economics.
Development has become a common word in the present times. It has also
influenced policy making in areas of mass media as development inany part ofthe
world cannot be executed without proper communication among various
stakeholders. Hence, we will discuss two major theories ofcommunication dealing
with development.

After having gone through this unit, youwill be well versed with various
models and theories of mass communication.

UNIT OBJECTIVES

After going through this unit, you will be able to:
* Learn about the origin and growth of communication studies
* Understand and describe various perspectives of communication
» Explain various theories ofcommunication
* Understand how media and mass communication functioninasociety

* Descnbe various aspects of media as they operate within different political
systems

¢ Learn about the recent trends of communication studies

INTRODUCTION TO THEORIES OF
COMMUNICATION

The inception of mass communication iS not very old. It started with the invention
of many technologies of media in the late nineteenth and early twentieth century.
The interest incommunication studies grew after the World War Ias behaviourism
and structural-functionalismmade it possible for thenewly emerging disciplines in
social sciences to acquire the methods and rigours ofother sciences. Communication
studies are built on the basis of three major interrelated disciplines: sociology,
anthropology and psychology. Incommunication studies, the main focusison
understanding people's behaviour inrelation to creating, exchanging and interpreting
messages.

Thestudies ofcommunication, whichstarted in United States inthe early
twentieth century, coincided with the construction ofsocial sciences on empirical



foundation. This wasthetime whenthe Chicago schoolcameupasthevanguard — Theories of Communication

of this movement and helped the communication studies with its micro-sociological
approachasitbelievedthatsocial sciencecouldplayasignificantroleinsolving
social problems. Inthelateryears, around 1940, mass communication research
became the new buzz word and helped the media managers with its qualitative
studies based on functionalist analysis.

Before the end of mid-twentieth century, many scholars propounded the
theories and models on communication and its impact on masses leading to ahuge
body ofliterature dealing withcommunication and mass communication.

Origin and Development of Communication Science

The history ofcommunication studies and research is hardly 90 yearold. Inthe
earlytwentieth centuryandlatenineteenth century there were manynewdisciplines
that emerged and many new ways oflooking at the things developed. FunctionalL
structural functional and structural methods influenced many new and old disciplines
such as linguistics, psychology, sociology and anthropology during mid-nineteenth
and mid-twentieth century. Inrelation tothese, the studies oncommunication were
very new. Scholars like August Comte, Emile Durkheim, Ferdinand de Saussure,
Sigmund Freud, George Lacan and Parson Talcott were prominent inpreparing a
ground for emerging social sciences. One can say that the modem sociology was
later formally established inthe 1890s by Emile Durkheim with a firmemphasis on
practical and objective social research.

Many models and theories of mass communication came into existence
with different perspectives. Some scholars studied mass communication from
psychological perspective while others looked at it from sociological and political
perspectives. Even people involved in inventing newer and more capable
technologies of communication suggested models. The students of mass
communication are often not very clear about the role and significance ofmodels
instudying communication.

We usually employ some words, pictorial representations, formulae and so
onto suggest or specify the relationships among those components involved inthe
problem that is being investigated. These words, pictorial representations or
formulae are called 'models." How the models help us in our understanding of
thingsisveryimportant. George Gerbner, inhis paper, 'Toward a General Model
of Communication' (1956), hasattempted to enlist four functions ofamodel that
help us to understand their significance.

He hasidentified four functions of the communication models. They are:

1. Organizing function: A model shows the various elements or
components ofcommunication and presents howtheserelatetoone
another.

2. Heuristic function: It means that a model can help people to identify
new hypotheses to test and new directions to look at communication.
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3. Predictive function: This means that from the known factors and
relationships inamodel we can make some relatively safe guesses
about behaviour andoutcomes.

4. Measurement function: Amodel serving this function can contain
explicit statements about the relative importance ofcertain components
and can show specific means for measuring aparticular dimension of
communication.

In fact, the concept of 'model' generally corresponds to 'theory.' If we
want to make a more specific differentiation between these two concepts, we
might consider 'model' as a brief form of'theory.'

The term 'theory' isoften intimidating to students. According to Miller (2002),
theories simply provide an abstract understanding ofthe communication process.
As an abstract understanding, they move beyond describing a single event by
providing ameans by which all such events can be understood. At their most basic
level, theories provide us with alens to view the world. Corrective lenses allow
wearers to observe more clearly, but they also impact vision in unforeseen ways.

S.W. Littlejohn (1999) in his book Theories ofHuman Communication
posits nine important and overlapping functions for 'theories.' They are identified
by him as organizing and summarizing knowledge, focussing attention on some
variables and relationships, clarifying, offering observational aid, predicting the
outcomes and effects, heuristic, control, generative forchallenging and achieving
change and last but not the least communicative function.

Ancient Indian Perspective of Communication Theory

Indiahastheprivilege ofmaking systematic studies oflanguage sincethe Vedic
period. Indianscholars like Panini, Patanjaliand Bhartrihari have tried to study
language from its phonetic form to its semantic objectives. The great scholar and
saint Bharat has seriously explored the depth oflanguage and communication and
expounded atheory of performing arts, oftheatre in particular, knm.vn all over the
world as Natya Shashtra.

Infact, oneneedsto look into various works oflndian scholars in order to
formulate acomprehensive theory of communication fromthe Indian perspective.
DhvanyalokofAnandwardhan, DhvanyalokLochan ofAbhinavgupta, Kavya
Prakash ofMammat, Kavya Mimansa ofRajshekhar alongwith works like Rig
veda, Taitirya Samhita and various Upanishads are important Indian works
that provide clues about the process of communication.

Some Indian and Nepali scholars like I.P. Tiwari, J.S. Yadava and N.M.
Adhikari have tried to propose an Indian perspective of communication with the
help ofthe works of our ancient scholars. Tiwari and Yadava have based their
works on the concept of'Sadharanikaran' as was propounded by Bharat Muni
in his Natya Shastra, whereas Adhikari based his work on the book of Bharat
Muni along with the Vakyapadiya ofBhartrihari. More thinkers and their works
needtobe explored in order to elaborate any significant Indian perspective.



CHECKH/ OUR PROGRESS

1. List the four functions of the communication models.

MODELS OF COMMUNICATION

Communication, as an activity, appears to be very simple to explain at the very
first instance, but when we explore it further, the complexities make it difficult for
ustodescribe communication insimpler terms. The models of communication
help us to understand the process of communication where the factors of
communication are shown ina particular order and relations. In this section we
wouldlook atvarious models ofcommunicationsuggested bydifterent scholars
fromtime to time.

Itisworthmentioning herethat we find two distinct types ofmodels of
communication, i.e., linear and non-linear. The model suggested by Shannon and
Weaveristhe first model of communication, though it was drawn by themto
explain the working of telephones. The linear models see communication as
transmission of message and consequently raise the issue of effect rather than
meaning. A situation of communication gap can only occur if we look at
communication asaprocess of transmission of message.

Shannon and Weaver Model (1948)

Claude Elwood Shannon published apaperintwo parts ‘A Mathematical Theory
of Communication'in 1948. Shannon in this paper developed the concept of
information entropy, which worked as a measure for uncertainty in a message. He
was essentially inventing something else that later on became the dominant formof
'information theory.' Warren Weaver afterwards made his theory available to
people insimpler versions, which was subsequently used by scholars widely in
social sciences. Many years later the same theory was published in a book co-
authored by Weaver. Hence, the model was named as Shannon and Weaver
model by social scientists though it appeared for the first time in the original paper
of Claude Shannon in 1948 (see Figure 4.1).

Information
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Fig. 4.1 Schematic Diagram of a General Communication System
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The model when used in communication studies would mean that
communication begins with the infonnation source or sender who creates a message.
This message is then transmitted along a channel. The role of transmitter is to
convertthemessagesintosignalsthatarecapable ofbeingtransmitted througha
channel. Thesignalssoreceived arethenreconverted totheoriginalmessage by
thereceiver so asto reach the destination. Shannon in this model very significantly
discusses the role of noise. The noise in his model refers to disturbances in the
channel that may interfere with the signals and may produce the signals that were
notintended. Shannonalso elaborates ontherole ofredundancy and entropy as
major concepts of communication as they help inovercoming the disturbances
caused by the channels.

In his paper Shannon discusses the terms entropy and redundancy in the
following words:

The ratio of the entropy of a source to the maximum value it could
have while still restricted to the same symbols will be called its
relative entropy. This is the maximum compression possible when
we encode into the same alphabet. One minus the relative entropy
is the redundancy. The redundancy of ordinary English, not
considering statistical structure over greater distances than about
eightletters, isroughly 50 per cent. This means that when we write
English halfofwhatwe write is determined by the structure ofthe
language and half’is chosen freely.'

Themodel of Shannon and Weaver is interpreted abit differently by scholars
ofcommunication studies with social science background. It is for the same reason
that the model of David Barlow becomes important where the mathematical
technicalities of Shannon's models were reinterpreted for human communication
process.

Harold Lasswell's Model (1948)

Harold Dwight Lasswell (1902-1978) was a leading American political scientist
and communications theorist. He was the Chief of the Experimental Division for
the Study of War Time Communications at the Library of Congress during the
World War II. He analysed Nazi propaganda films to identify mechanisms of
persuasionusedtosecuretheacquiescence and supportofthe Germanpopulace
for Hitler. He gave verbal models of communication and politics in the same year
when Shannon wrote his paper on mathematical theory. His odel of
communication isintheshape ofa questioncontaining manymore questions.

This linear model enumerates main variables involved in the process of
communication. The 'who' refers to the identification of the source and 'what'

' Calaude Shanon. The mathematical theory of communication, Bell System Technical Journals, vol.
27 July and October 1948.
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denotedbythequestion 'whatchannel'andthe characteristicsoftheaudience by
thequestion'whom'. Thechiefelements ofthingaboutthismodelisthatitmakes

the end result of communication asthe most important aspect ofthe whole process,

when Lasswell asks "What effect?' Ina way this model of communication appears NOTES
to be influenced to a large extent by the behaviourism which was the newly

developing trend in America those days. His model of communication can also be

descnbed as the psycho-sociological model of communication.

David Berlo's Model (1960)

David Berlo's model is popularly known as SMCR model. As has been said
earlier, itisasocio-culturalextension ofthe mathematical model ofcommunication
given by Shannon and Weaver.

Berlo says that the source and destination, i.e., the speaker and listener
should share certain elements in order to achieve successful communication. The
elementsthattheyshouldsharearedescribed ascommunicationskill, attitudes,
knowledge, social system and culture. Similarly, he has also found more elements
inmessage and channel. The elements of message are content, element, structure,
treatment and code and the elements within the channel have been seen as the five
sense perceptions, i.e., seeing, hearing, touching, smelling and tasting. Berlo has
also described each element of SMCR in great detail (see Figure 4.2).

S M C R

SOURCE MESSAGE CHANNEL RECEIVER
commupication seeing commupication
skills skills
attitudes - hearing attitudes

1 1

= ' .' 11

knowledge touching knowledge
'.I:" P
social system
- L
culture tasting culture
L ]

Fig. 4.2 David Berlo S Model of Communication (1960)

Theodore M. Newcomb's Model (1953)

Theodore M. Newcomb was an American social psychologist who carried out
work inthe area of interpersonal attraction. Newcomb's model isunique in the
sense that unlike other models he has given a triangular one which tries to explain
therole of communication in a society (see Figure 4.3).
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(Communicator} (receiver}
Fig. 4.3 Newcomb's Model (1953)

The three nodes of the triangle A, B, and C represent connnunicator, receiver
and theirsocial environment respectively. According tohimABC formasystem
where thereisarelationship of interdependence between the three. It means that
ifAchanges B, then C would also have to change. In case Achanges its relationship
with Cthen Bwillhavetochange itsrelationship with Cor A The corresponding
changes willmaintain the equilibrium within the system.

Letustake the example ofan election where Ais apolitical party, Bisthe
peopleand Cistheelectionitself. Aand Bneed torelate with eachotherinthe
context of election. This relation or connectivity isachieved by Aand B with the
help of various kinds of media and the result of elections would depend on how
much Ahas been able to influence B. If the connnunication is successful, the result
oftheelection would be inthe favour of Aor else they would go against, ineither
casetherelationship between Aand Bwould change because theenvironment C
has changed ina definitive manner.

Inaway, this model could be compared with the sociological theory ofthe
state ofequilibrium. Itis a model which underlines the significance ofconnnunication
inaneraofinformation where people believe inthe power ofknowledge and
where the political parties, governments and the people depend heavily onnews
and information in order to provide or get good and effective governance. This
good governance requires democratization of public policy which cannot be
achieved without intense connnunication.

Charles E. Osgood's Model (1954)

Charles E. Osgood made a new beginning in connnunication models by suggesting
the first circular model as it does not look at communication asa linear process
moving from point A to point B. Communication is a dynamic process for him
which canbegin withany stimulus received by the source orreceiver. His model
shows the significance ofboth the source and the receiver as the participant ina
communicative situation. In his mode both the ends have the capability ofencoding,
decoding and interpreting the messages (see Figure 4.4).
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Fig. 4.4 Osgoods Communication Model

Charles Osgood is the first person to underline the two-way nature of
communication whichmakes itaverygood model tounderstand the actual process
of interpersonal communication. Osgood has also talked about one-to-many and
many-to-one systems of communication while elaborating his model.

Charles Egerton Osgood was an American psychologist who is known for
his contribution ofdeveloping atechnique of measuring the connotative meaning
ofconcepts, known as the semantic differential. He hasalso contributed insights in
the area of psycholinguistics.

George Gerbner's Model (1956)

Another linear model of communication proposed by George Gerbner, former
Professor and Head ofthe Annenberg School of Communication inthe University
of Pennsylvania tries to take the best ofall earlier models that find communication
astransmission ofmessage. Hismodel, in fact, tries to improve upon the earlier
models. The unique feature of this model is that it relates the message with the
reality and thereby raises the question of perception and meaning.

Gerbner's model hastwo dimensions and three stages. The perceptual or
receptive and the communicative and means of control are the two dimensions
and the verticai horizontal and then vertical again are the three stages in this model.
The elements used in Gerbner's model are given in the Figure 4.5.

Inordertoexplainthismodel, wewilldiscussitindetail from firststageto
the last stage. To begin with the first stage called horizontal dimension, one hasto
start from the event E (external reality) as perceived by M (the human being or the
machine such as acamera or a microphone). M then selects E according to his
perception oftheevent. Ashuman perceptionisavery complex phenomenon, it
involves aseries of interaction and negotiation. This isthe complete process of
arriving at some perception of the event by matching the external stimuli with the
internal pattern ofthought or concept.

The vertical dimension is the second stage where the perceived reality is
articulated withthehelp ofa mechanismthatconverts Eintosignalsthatare capable
ofbeing transmitted along achannel. Here the E is converted into SE which we
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nonnallycallasmessage. Inthisstage,itbecomesnecessarytoselecttheappropriate
means orthe medium ofcommunication. Gerbnerisactually illustrating the notion
ofaccesstomediaatthispoint. Letustakethe example oftelevisionasmediato
understand the question ofaccess. Television is generally considered as the elitist
media.
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Fig. 4.5 Gerbner S Model

The third stage ofthis process is where the message reaches its destination.
Thisagain has the horizontal dimension where M2 isthe signal or statement SE
about the event E. Here the meaning ofthe messageis not contained inthe message
itsel(butitisarrived atthroughinteraction and negotiation thattakes place between
the message and the receiver. Gerbner introduces here the concept of culture and
saysthatthereceiver derives themeaning of SE onthebasis ofhis culture or sub-
culture which again requires the interactions and/or negotiations between M2 and
SE resulting in the generation of meaning of SE.

This model brings forth two important concepts ofaccess and availability.
Aswehavedescribed earlier, theselectionofreality intelevisionisinthecontrol
ofthe persons who control that media. It is for the same reason that the trade
unions across the world accuse the owners of the media and the middle class
intellectuals ofmisrepresentingthe workers agitationinparticularandthe industrial
newsingeneral. Hence, access tomediaisameans ofexerting powerand social
control. Athorizontal dimension, availability does something almost same as what
accessdoestothereality inverticaldimension. Ifselectivity triestointerpret the
reality interms ofa given perspective, then theavailability helpsto determine what
is actually perceived. At this level, the receiver of the message uses his own
selectivity that isthe end result ofhis socio-cultural environment. Itisamply clear
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misrepresentation ofrealityportrayed by the mainstream media because ofthe
differences in the sub-cultures of the encoder and the decoder.

Gerbner's revised model: George Gerbner later presented a modified
version ofhis model which included human and mechanical agents involved inthe
process. His later works like his studies of violence on television suggests that he
was aware of certain deficiencies in his model, but the significance othis work lies
inthefactthathehastried tosynchronise the process schooland semiotic school
of studies in his model.

Wilbur Schramm's Model (1971)

Wilbur Schramm was one among the leading experts inthe field of communication
studies. Hehas very effectively tried to explain the process of communication inits
widest sense from intrapersonal to mass communication. He has improvised the
model of Shannon and Weaver and has also made Osgood's model more effective
byintroducing thenotion offeedback. The stress on feedback andnoise asessential
components of communication process that improves upon Osgood's concept of
the source and receivers both having the encoding, interpreting and decoding
capabilities.

The feedback becomes a very important factor for a two-way
communication between two people where any further possibility of sender's
encoding ofanother message depends upon the constant feedback in terms of the
response. Hence, adialogue isa communication where two people talking to each
other become the sender and the receiver at the same time. Schramm also
interpreted feedback in another way where the encoder gets the response from
his/her own message. We always hear our own voice while speaking and read our
own writings before they are heard orread by others. The process of correcting
the pronounciationand spelling are the result ofthe feedback mechanism between
the encoding and the message. Inthissense, the sender alone is having both the
functions ofencoding and decoding forhis/herown message (see Figure4.6).
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Fig. 4.6 Schramm S Communication Model

Schramm then brings the notion of field ofexperience asasignificant factor
of communication. The large part field of experience of people is idiosyncratic or
private but the medium and apart of the field of experience should be shared by
individual without whichcommunication cannottakeplace (seeFigure4.7).
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Fig. 4.7 Field of Experience in Communication

Healso discusses the role of frame ofreference for people participating in
communicative situation. The frame of reference is the total sociological contest in
which the communication takes place and where the people relates to the messages
onthe basis oftheir own values, need and the social imperatives and constraints
imposed onindividuals.

Westley and MacLean Model (1957)

The significance ofthis model is that it introduces the concept of gatekeeping in
communication. The term 'Gatekeeping' was initially used by Kurt Lewin in 1947
in his research in the area of experimental psychology. Newcomb was highly
influenced by Lewin but did not pay much attention to this aspect as he was
involved in co-orientation model of communication. Later hisdisciple Bruce H.
Westley along with M.S. MacLean gave animprovised and extended version of
his model. Newcomb's model was designed to explain communication in generai
but Westleyand MacLean redeveloped thismodel tounderstand therole of mass
media in communication. Westley and Maclean added an additional element C
(the gatekeeper) in the Newcomb's triangular relationship of A-B-X (sender-
receiver-sourceof information). This has also been explained in terms of editorial-
communicating function (see Figure 4.8).
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Fig. 4.8 Westley and Maclean Model of Communication



Accordingtotheirscheme ofthings, thereceiverofthemessage gets what
the communicator wants him/her to receive. Itis so because they many at times do
not have any information about the facts that are told. For explaining this, Westley
and MacLean dragged axis X to such an extent that the triangular model becomes
linear. The other important aspect of their model is that they have revised it to
extenditfurtherwherethefirstlayertalksabouttherelationship ofreceiverwith
the sender and the social environment and the second layer involves a mass media
or an editor who mediates between the two.

Westley and MacLean argue that mass media has expanded our world so
muchthatwebyourselves cannotobtainalltheinformationrequiredbyusandit
is here that the role of mass media and journalists appear as they provide the
necessary orientation. In this scheme of'things, the sender and the mass media can
play dominant role and the receiver becomes totally dependent onthem for the
information and orientation to avoid the possible disconnect that could be caused
otherwise. Thus, theirs isadependency model that fails to take into account the
factthat mass media is not the only means of orientation towards the reality and
people have other means too. We all have family, friends, school, religious places,
social institutions, work places and various types of organization which onregular
basis supply us with information and orientation.

CHECK YOUR PROGRESS

List different models of communication.
3. What foris Westley and MacLean's model specifically adapted?

Whatdothree nodesofthe triangle in Westley and MacLean's model
referto?

Whatisencoding?
6. What isdecoding?

THEORIES OF MASS COMMUNICATION

As we have discussed earlier, sociology and anthropology as disciplines emerged
inthelatenineteenth century. Inthethirddecade oftwentieth century, behaviourism
influenced anthropological sociological and linguistics research inabig way. The
emergence ofnew technologies of communication and the evolution of societies
into large and organised units suddenly changed the world as thenotion of mass
societies and use of mass media for their control emerged.

In this section, we would first discuss the psychological theories, and then
would explore the sociological and political theories. We will finally look into various
cultural and semiotic theories.

Theories of Communication
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mind, behaviour and attitudes ofthe people involved in communication. There is
no doubt that the magic bullet orhypodennic theories were the result ofbehaviourism
school which tries to explain these processes as human psychological behaviour.
The only drawback of these theories was that they tried to generalise them and
they were less empirical and less rigorous in arriving at a conclusion.

The later phase of'this psychological approach gave rise to many theories
of which the theory of individual difference is the most significant. Individual
difference theory, sometimes called differential theory because researchers inthis
area study the ways in whichindividuals differ intheir behaviour. Thistheory suggests
that different personality variables result in different reactions to the same stimulus.
[t means that an individual's psychological mechanism accounts for his/her reactions
to messages transmitted by mass media.

It was observed that the reception of messages inindividuals depends upon
theirintelligence, belief, opinion, values, needsmoods, prejudices, etc. Asaresult
ofthe studies and researches two major concepts came to existence, i.e., selective
exposure and selective perception.

Selective exposure and selective perception

It is seen that people expose themselves selectively to the external world and
media messages on the basis of their conviction and beliefs. Whatever is against
their way oflooking at things is normally discarded. It isa common saying that we
look at what we want to see or the face of god depends on the feelings of the
devotee. Theideological positions people take also depends on their social existence
and in the second phase they begin to look at various social facts from the
perspective oftheirideology. So much so that in case they are exposed to opposite
ideologies, they perceive themselectively in order to use them with the acceptable
meanings within their own framework. This, however, reduces the gap between
their beliefs and the invitation to believe something alien to them. The tendency to
read into the messages whatever suits the individual ormembers of mass audience
iscalled the selective perception. It implies that media audience has the potential
ofmisperceiving and misinterpreting persuasive messages.

Joseph Klapper (1960) believed mass communication does not directly
influence people, but just reinforces people's predisposition. Mass communications
play arole as a mediator in persuasive communication.

Klapper gave the five mediating factors and conditions that affect people:

(i) Predispositionsand the related processes of selective exposure, selective
perception, and selective retention

(i) Thegroupsandthenormsofgroups, towhichtheaudience membersbelong
(fu) Interpersonal dissemination of the content of communication
(iv) The exercise of opinion leadership

(v) The nature ofmass media in a free enterprise society
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Theories of Communication Three basic concepts in his theory were:

(1) Selective exposure-peoplekeep away fromcommunication ofopposite
hue

NOTES (ii) Selective perception - Ifpeople are confronting unsympathetic material,
theydonot perceive it, or make it fit for their eA 1sting opinion

(in) Selectiveretention - Furthermore, they just simply forget the unsympathetic
material

De Fleur and Rokeach (1981) state that,

from the vast available content individual members of the audience
selectively attend to, interpret and retain messages, particularly if
they are related to their interest, consistent with their attitude and
congruent with their beliefs and supportive of their values

As has been said earlier, these psychological studies were the first ever
studies of mass communication, thus lacked the rigour and depth, and theyalso
didnotanswermany questions. [twasonly when the effects ofmassmediawere
studied in some political studies that a more comprehensive m1derstanding of media
and mass communication emerged.

Personal Influence Theory

When everybody in United States was involved inthinking about the impact of
massmediaontheperception ofmasses, there werea few who werestudying the
process ofcreating public opinion duringthe elections. They found thatthe personal
influence ofthe opinion leaders has more impact than the distant voice of mass
media.

Lazarsfeld disproved these theories when he conducted election studies in
The Peoples Choice (Lazarsfeld, Berel n, Gaudet 1944/1968) during the election
ofFranklin D. Roosevelt in 1940. This study was executed to determine the voting
patterns of people during the elections and the relationship between the media and
political power. It was discovered that the majority ofthe public remained unfazed
bypropaga:ada. Instead, interpersonal outlets proved more influential thanthe
media. Therefore, itwas concluded that the effects ofthe campaign werenotall
powerful to the point where they completely persuaded 'helpless audiences', as
claimedbythese theories and Lasswell. These new findings also suggested that
the public canselect which messages affect and do not affect them.

Their research paved the way oflooking at the information flow that allows
public opinion to go in favour or against the leaders.

Two-step theory

The two-step flow theory suggests that for effective communication, the information
should flow from the top political leadership to the party workers who have direct
contact with themasses. It isthese workers who are also the opinion leaders for
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their respective areas or community. This theory was a reaction to the undue
emphasis that was given to mass media as the instrument of attitudinal change
among masses, especially duringtheelections. However, themediascholarscame
out of their prejudice and gave an extended version ofthis theory known as multi-
step theory.

Multi-step theory

As was said above, the multi-step theory is an extended form of the previous
version of information flow. Unlike Westley and MacLean's scheme of
communication, this theorization takes into account other ways and means of
information flow for moulding thepublicopinion. Theleadership heremakesa
direct contact with the masses in addition to talking to them through the party
workers. Here, one finds thatthe presence ofparty workers at ground level helps
the masses to provide the necessary feedback which helps the party leadership to
reformulate the arguments or campaigns.

Whatisveryimportanttonoteinthistheoryistheinclusionofmassmedia
astheforcemultiplier oftheinterpersonal direct contact communication strategies.
There is no doubt that people get more influenced by their pier group and the
opinion leaders due to their proximity, but it is also true that people get their
information fromvarious otherchannels andmass mediaisonesuch potentand
easily accessible channel that allows people to know more facts and reasons to
vote for and against a particular candidate in the election or forman opinion about
various issues and people.

Sociological Theories

The second phase of formulation of mass communication theories was influenced
by new insights ofthe emerging approaches insociology. As aresult, anumber of
theories withsociological orientation and perspective came upinthis phase, though
the psychological insights were not forgotten Cultivation theory, use and gratification
theoryandtheagendasettingtheoryhavereallymadetheirplaceinthehistory of
mass communication theory.

Cultivation theory

The cultivation theory, developed by George Gerbner, is a scientific theory.
Cultivation theory inits most basic fonn, suggests that exposure to television, over
time, subtly cultivates viewers' perceptions ofreality. This cultivation canhave an
impactevenonoccasional viewers of TV, because theimpact onheavy viewers
has animpact on our entire culture. It looks at media ashaving along-term passive
effect onaudiences and has acompound effect over anextended period. Gerbner,
giving anexample, stating that there are so many images transmitted tothe viewers
thatitlooks like abombardment of images. He talks about dominant symbols,
images and messages ofmedia that areunknowingly absorbed by the audience
and they have a subtle effect on them. Ifthe television audiences are shown
glamorousplaces,bighouses, nicecloths, varioustypesoftoys,chocolates, fast
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Theories of Communication  food, electric and electronic gadgets repeatedly then the viewers start believing
thattheytoo canexpect suchthingsintheirlifeand they tend tobecome consumers.
Hence, itis quite evident that mass media, specially the television has enormous
impact onthemasses and ithasthe power to create consumers for growing markets
NOTES in Europe, US and elsewhere. Hence Gerbner describes media as the molders of
the society.

George Gerbner developed the cultivation theory as a part of his three-
s age research strategy, called cultural 'indicators'. The concept of a cultural
'indicator' was given by Gerbner in order to be a more common idea ofa social
indicator. The first part ofthis strategy is known as the institutional process analysis.
This investigates how the flow ofmedia messages is produced and managed, how
decisions are made, and how media organizations function. The second part of
this strategy is known as message system analysis, which has been used to track
the most stable and recurrent images in media content in terms of violence, race
and ethnicity, gender, and occupation. It deals with several questionssuch as'what
are the dominant patterns of images, messages, and facts, values and lessons
expressed in media messages?' The final part of the research strategy is the
cultivation analysis, where the answers to questions like what is the relationship
between attention to these messages and audiences' conceptions of social reality
are sought.

Thecultivation theory can have a negative effect onabusiness' image. Ifthe
public is bombarded with negative materials about a company, then it is very
possible that the public will no longer associate the company with its previous
reputation or achievements or even its products. The public instead will focus on
the negative materials attached to the company, and ifthey do still attach products
to a company's image, it is entirely possible that the public will then attach that
negative stigma to the products.

In order to sum up, we can say that the cultivation theory assumes that the
televisionisunique because itispervasive. Thepervasiveness oftelevision gives it
the power to establish the cultural mainstream. It cultivates broad assumptions as
opposed to specific attitudes and is a medium of conservative socialization as it
reinforces cultural norms and practices.

The theory has been criticized by many scholars for its over simplifications.
Denis McQuail argues that

itisalmostimpossible todeal convincingly withthe complexity of
posited relationships between symbolic structures, audience
behaviour and audience views, given the many intervening and
powerful social background factors'.

He observes that our attitudes are likely to be influenced not only by TV,
but by other media, by direct experience, by other people, and so on. Some
othersarecritical ofthistheoryascultivation theoriststendtoignoretheimportance
of the social dynamics of television. Interacting factors such as developmental
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stages, viewing experience, generalknowledge, gender, ethnicity, viewing contexts,
familyattitudes and socio-economicbackground all contnbute toshaping the ways
inwhichtelevision isinterpreted by viewers. When the viewer has some direct
experience ofthesubject matter thismaytendtoreduce any cultivation effect.

Agenda setting theory

Paul Lazarsfeld and Elihu Katzposited thistheory, which wasoneoftheearliest
theories of communication. According to them media does not tellus what we
should think about particular subjects we should; media simply informs us the
subjects on which we should form our opinions. In fact, Maxwell McCombs and
Donald Shaw gavethetitle'agendasetting theory'in 1968. McCombs extended
the concepts beyond point of knowing iftopics we discuss are decided by the
media. Fromhisoriginal theory which stated that themediaindeed selected our
topics, he went to posit that gives us topics inaway we often do not realize that
we being given topics.

Theagendasetting theorycomesupasaresuh oftheshortcomings of'limited
effect' school of thought which talked about the selected exposure, attention and
retention. Countering the point of view ofthisschool, theagenda setting theory
highlights the power of media though it also recognises the people's freedom and
right ofchoose the media and its content.

The important distinction between the agenda setting theory and the earlier
theories is that it uses quantitative research methods to prove itself.

Itisequally important toknow who setstheagendaand who gets affected
bythemediaagenda. Inthistheory, itisshownthattheagendaformediaissetby
the media 'gate keeper' or the editors or producers of radio and television
programmes, the candidates during the election, public relation people, 'spin’'
professionals and the various interest groups. Sometimes the compulsions ofnews
event also setthe agenda for media. The people who are affected by media agenda
are those who are in dire need of orientation.

Infact, while discussing the agenda setting, we should not onlybother about
how the agenda are made inmedia, but we should also find out who makes the
agendaincomplexandlargesocieties. Politicsplaysabigroleinthetopicspresented
to the public. A considerable portion of the politicians being owners of media
outlets, theydirectly control them Theyalso have the media background, worldview
and money toinfluence the public opinion. Inmost cases eventhe mediaoutlets
whicharenotownedbypoliticians, depend greatly onpoliticians forseveralreasons
and they work hand inglove with the politicians. This collusion between the media
in general and politicians often becomes a detrimental factors in influencing what
we are ultimately presented by the media to read, view, listen and think

Like any other theory, agenda setting theory too has its critics. They say
that this theory only shows that media agenda affects some people on some issues
some of the time but not always. Hence, it cannot be considered as global and
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Theories of Communication comprehensive theory. Some scholars find that this theory is having cognitive rather
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than affective focus. The drawbacks ofthis theory are that it does not deal with
presentational factors and with competing agendas.

It isinteresting to note that though the emphasis ofMcCombs and Shaw
wasonstudyingtheimpactofmediaonaudiences fromtheperspective ofmedia
agenda, thistheory also helps usexplore the relationship ofpolitical and economic
powers with media and the way they influence media organizations in setting the
agenda. Mediaregulations invarious countries also have theirimpactontheagenda
setting :functions ofthe media.

The use and gratification theory

The cultivation theory and the agenda setting theory were media centric in the
sense that they were more concerned about what media does to its audience.
These were the theories trying to study the power of media to change the behaviour
and attitudes of masses by bombarding images or setting the agenda of news,
programs and social behaviour ofpeople. They had lots of shortcomings butthe
most significant contribution ofthese theories was the emphasis on media that
madethesuccessors to think in just opposite direction, i.e., theaudiences or the
consumer of media messages.

The use and gratifications theory became a popular approach to
understanding mass communication. It placed more focus on the consumer or
audience, instead of the actual message itselfby asking 'what people do with
media' rather than'whatmediadoestopeople' (Katz, 1959). Inaway thistheory
once again introduces the concept of selective exposure and selective perception,
though the emphasis this time has shifted from 'masses as mere audiences' to
'masses asconsumers'. It says that the choice which people make are motivated
bythedesire to satisfy or 'gratify') arange ofneeds. Hence, the use and gratification
approach attempts to identify how people use the media to gratify theirneeds.

The principal elements of uses and gratifications include our psychological
and the environmental, our needs and motives to communicate, the media, our
attitudes and expectations about the media, : functional alternatives tousing media,
our communication behaviour, and outcomes and consequences ofour behaviour.
PeopleusemediasuchasTV, Internet, print, radio, etc. to gratify theirneeds for
information, entertainment, social interaction, escapism, etc.

McQuail pointsout thatthe audience normally seeks to gratify certainneeds,
whichcouldbetheirneed ofsurveillance orinformation, personalidentity, personal
relationship, social interaction and diversion or entertainment. People want
information to find out about the events happening in their society and the world.
Theyseekadvice oropiniononpractical mattersand theyalso wantinformation
fortheirself-education. Personal identity need refers to the reinforcement of values
and beliefs, knowing other people's values and thereby gaining insights into their
ownself Socialinteractionneedrelatestosocial empathy and interaction which
givespeopleasenseofbelongingandfinallyentertainmentisaneedthatisnecessary



furrelaxing andemotional release aswellasto getto knowthe cuhuraland aesthetic
enjoyment.

However, Katz, Gurevitchand Haas (1973 ) have categorized the various
needs and gratification for people into five categories:

(1) Cognitive needs

(i) Affective needs

(i) Personal integrative needs
(iv) Social integrative needs
(v) Tension freeneeds

Theuseand gratification theory too has its criticism. Many scholars find
that in order to become audience centric, this theory underplays the role of media
and does not recognize the power of media. However, in spite of these criticisms,
themost important and meaningful contnbutionis bringing individual members of
themasssocietyatthecentrestage ofmasscommunication process and studies.

Dependency Theory

The media dependency theory, also known as media system dependency theory,
isinfactanextension oftheuseand gratificationtheory. DeFleurand Ball-Rokeach
(1975)developedatheorythatmanyscholarsusetoexaminesocial phenomena
inrelation to the media.

In their theory Ball-Rokeach and DeFleur recommend, instead oflooking
solely atthe individual to assess media effects, it is worthwhile to consider the
entire social :framework within which the media function. This theory focusses on
theinterplay betweenmediasystems andlargersociety. DeFleurand Ball-Rokeach
have said that 'Media do not exist in a vacuum' and they further suggest that
"... the uhimate basisof media influence liesinthe nature ofthe three-way relationship
between the larger social system, the media's role in that system, and audience
relationships to the media'.

The dependency theory has its origins out of sociology, but it extends to
connecting individual cognitive effects of mediato events taking placeinthe larger
surrounding society. The outcome of the dependency on media is access to
information access and resultant power relations between the providers ofaccess
to information and the seekers of information. Globalization is partly an outcome
ofmedia dependency. This shows the important power dynamic role of media
dependency.

Theextentofneedsthatmediacould fulfilwidens, associeties grow more
complex and technology advances. It is assumed that if the centrality and the
quantity of the specific information provided by a certain medium increases; it
increasestheaudiencedependency ofthatmedium. Similarly, inasociety, ifthe
degree ofchange or conflict increases, the media dependency also increases. This
theory implies that media dependency canbe reduced byprocessing the information
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Theories of Communication  provided by the media in a 'criticaL literate and creative manner' (Ball-Rokeach,
1998).

The dependency theory also has many critics. Stanley Baran and Dennis
Davis, in their book Mass Communication Theory, offer the critique of
dependency theory that does not provide any specific use asascientific theory.
They state,

NOTES

their thesis never varied much beyond their initial assertion that
media can and do have powerful effects.. It has not yet been
conclusively demonstrated that the experience of media dependency
byaveragepeopleisstronglyrelated toabroad range ofeffects.

In fact, they suggest that we could be dependent on media without ever
experiencing dependency. Baranand Davis suggestthatdependency shouldbe
studied through examining behavioural rather than attitudinal variables. They purport
that thetheory might be better at explaining short-term rather than long-term social
phenomena. Finally, the theory is condemned because it does not identify an ideal
level of media dependency.

Mass Society Theory

Masssocietytheorycameupasaresultofgrowingindustrializationinthenineteenth
century Europe. Division oflabour led to rapid large-scale industrial organization,
the growing centralization of decision-making, the concentration of urban
populations, and the development of'a complex international communication
networks. This in tum generated political movements and the mass society. Alan
Swingewood points out in The Myth of Mass Culture that the aristocratic theory
of'mass society is to be linked to the moral crisis caused by the weakening of
traditional centres of authority such as family and religion. The society predicted
byJose OrtegayGasset, T.S. Eliotand others would bedominated by philistine
masses, without centres or hierarchies of moral or cultural authority. Insuch a
society, art can only survive by cutting its links with the masses, by withdrawing as
anasylum forthreatened values. Throughout the twentieth century, this type of
theory has modulated on the opposition between disinterested, pure autonomous
art and commercialized mass culture.

These types oftendencies are found even in India and many critics ofmodem
mass media find mass society and the ever growing commercialization responsible
for many 'evils' of mass media. It is true to some extent that alienation and
disinterestedness isthe result ofgrowing industrialization.

The theory of culture industry

Popular culture (also known as mass culture) is the totality ofperspectives, images,
attitudes, ideas and other phenomena that have an informal consensus within the
mainstream ofagiven culture. This was said particularly in the context ofWestem
culture ofthe early to mid-twentieth century and the emerging global mainstream
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ofthe late twentieth and early twenty-first century. However, popular culture has
found its relevance inthe developing third world too. Heavily influenced by mass
media, this collection ofideas permeates the everyday lives ofthe society. The
aristocratic apocalyptic view or the medieval worldview on mass culture is that it
leads to the destruction ofgenuine art.

The theory ofculture industry developed by Frankfurt School critical theorists
such as Theodore W. Adorno, Max Horkheimer and Herbert Marcuse 1is
diametrically opposed to the aristocratic view. In their view, the masses are precisely
dominated by anall-encompassing culture industry obeying only to thelogic of
consumer capitalism. These theoreticians were by and large influenced by the
Marxist theory.

The dominant ideology, in Marxist theory, is the set of common values and
beliefssharedbymostpeopleinagivensociety, framing how themajority think
aboutarange oftopics. Thedominant ideology isunderstood inMarxismtoreflect,
orserve, the interests ofthe dominant class inthatsociety-ifthedominant ideology
conflicted withthe legitimacy ofthedominant class's rule, thensociety would have
tobeinastate ofwarwithitself, withthe dominant classappearing asanillegitimate
occupation. This theory is summarized inthe slogan: The dominant ideology is
the ideology of the dominant class.

The concept of hegemony as propounded by Antonio Gramsci is that a
specific group, which stays in power, dominates the society. It does so by partially
taking care of and partially repressing the claims of other groups. It does not
appear to work anymore, as foranoppressed social class, the principle othegemony
asagoaltoachieve has lostits meaning. It is the system that has taken over and
instead ofcertain specific groupitis only the state apparatus that dominates.

Popular culture studies were developed inthe late seventies and the eighties.
Thefirstinfluential works were generally ofpolitically left-wing. Theyrejected the
'aristocratic' view and skeptic ofthe pessimistic view of the Frankfurt School.
The contemporary studies on mass culture accept that, the popular culture responds
to widespread needs ofthe public. They also emphasize on the consumers' will
and power to resist passive reception and indoctrination. Hence, they tried to
describe the whole culture as acomplex formation of discourses that generally
correspond tointerests ofaparticular class,and whichindeed canbe dominated
byspecific groups. However, theproducts ofmass cultureare, infact, productof
masssocietyandhencetheyarealwaysdialectically linked tothe producersand
consumers ofthese products.

Andrew Ross's chapter in No Respect. Intellectuals and Popular Culture
(1989) has an interesting example describing the above tendency. He shows how
blues and rock (music) does not present a linear narrative opposing the authentic
popular music, but how the popular music in the America has evolved out of
complex interactions between popular, avant-garde and commercial circuits,
between lower- and middle-class kids, between different races from the early
twenties until today.
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There have been doubts about popular culture being conservative by its
verynature. Ithas been felt that it canbe used ina subversive strategy as well. It
hasbeen largely agreed now that its fonns canalso function asanti-cultures. Horror
fiction and pornography draw their popular appeal from their expressions of
disrespect fortheimposed lessons ofeducated taste. They canbe considered as
the expressions of social resentment on the part of groups which have been
subordinated and excluded by the civilized society.

Theability ofthe popular culturetoresist dominant ideology anditseffective
role insocial change still remained questionable to some. Some critics by treating
popular fiction and film as attacks against the system whereas other scholars
believed that, by presenting their perversion as supernaturalL or at least pathologicalL
horror films precisely contnbute to perpetuating those institutions.

Umberto Eco's studies projected Superman and James Bond as myths of
good-and-evil world views. This is a lucid example of semiotic and political analysis.
Another waytobringinchanges inthe age mass media is to introduce small and
gradual changes in products which otherwise conform to the demands ofdominant
ideology.

Somescholars, descnbe howopposing forces usethelogic ofthemediato
subvertthem In No Respect, Andrew Ross mentions how thelatesixties Yuppies
would stage media events, such as the public burning ofdollar bills in Wall Street,
thereby drawing heavy media coverage. This politics of the spectacle brought the
countercultureright into the conservative media.

Alan Swingewood in his book The Myth of Mass Culture (1977) says:

the ideological messages the mass media receive are already
mediated bya complex network ofinstitutionsand discourses. The
media, themselves divided over innumerable specific discourses,
transform themagain.

Public logically relates those messages to individual existences through the
mediation ofsocial groups, family networks, etc., which theybelong to.

Political-Economical Media Theory

Anothertheoryinfluenced bythe Marxist thoughtisknownaspolitical-economical
mediatheorywhichmaintainsthattheeconomyisthebaseofthesuper-structure
ofa society and it is the economic ideology that decides the content of media
along withthe political policies ofthe state. Itisobvious insuch aparadigm that
the media along with the political system and other institution is the part ofthe
super-structureand hasto be inline with the economic philosophy ofthe state.

As the political-economical media theory puts a lot of emphasis on the
economic interests of the industrialists and other economically powerful people
who normally also own media, the independence of media appears to be reduced,
the media seems to be concentrating on large markets and the small and poor
sections of the potential audience is neglected.



In spite of the fact that this theory does not take the public media into
account whiledescribing the mediaintermsofricheconomic classand the growing
free market, it aptly describes the role of media, ingenerai owned bybig industrial
and business interests.

Cultural and Semiotic Theory

The semiotic and cultural theory came into being as aresult of major scholarly
works insemiology in Europe and semiotics in the US. The founders ofthis theory
were people like Ferdinand de Saussure, considered as fathers of the modem
linguistics and semiology, and logicians like Charles Sanders Pierce. Saussure in
his major work called the 'Course in General Linguistics' (1916) laid the
foundation ofanew disciplinecalledsemiology thatwaslaternourished by Rolland
Barthes (1957/1964), Umberto Eco (1976),Algirdas Julien Greimas (1987) and
many others. The contribution of C.S. Pierceisno less significant ashe defined
sign and signification in his works in 1902.

Themostsignificant contribution ofthistheory hasbeen the emphasis on
theprocessofcommunicationasagenerationofsignificance ascompared tothe
other linear models looking at communication as a process of transmission of
messages. The theorists have gone to the extent ofreducing the importance ofthe
speaker, writer or producer of the message, because they felt that the significance
takes place in a given cultural context at both the ends. For example, William
Shakespeare writes aplay in a given society to generate a meaning that is perhaps
quitecommunicable tothe viewers. Butaftertheplayhasbeenwritten, itgoesto
varioussocietiesintimeandspaceandgetssignified inaculture that wasnotthat
of Shakespeare. Hence, the death ofthe author was announced by Rolland Barthes
and anew dimension to communication was given where there is no possibility of
misunderstanding or non-communicability.

CHECK/ OUR PROGRESS
7. ListthefivecategoriesofneedsandgratificationsaccordingtoKatz,
Gurevitch and Haas (1973).
8. What isentropy interms with reference to communication?
9. Whatisredundancy withreference to communication?
10. What isselective perception with reference to communication?

11. Whatisselective exposure with reference to communication?

NORMATIVE THEORIES OF MEDIA AND MASS
COMMUNICATION

Apartfromvarioustheories propoundedinthelastseventyoreightyyears, there
are four major theories of press also knownasthe normative theories. They explain
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how media 'ought to' operate under the prevailing political and economical setup.
Itisawell-known factthateverysociety controls themassmediaaccordingtoits
needs and policies and for doing so it formulates certain guidelines of media or
press. The following theories precisely explain the various philosophies guiding
societies and its press.

Authoritarian Theory

Massmedia, although free in general sense, hasto functionunder state controls.
Freedom ofthought, according to authoritarian approach, was guarded jealously,
by the few individuals in the ruling classes, who are worried about the emergence
ofanew middle class and the impact of media on the middle class thought process.
Theruling callsalways tried to control the freedom ofexpression. The authoritarian
approach promoted blind obedience to the superiors on the ladder, and used
threats and punishments to control those who bypassed the censorship or the
regulation oftheauthorities. Press censorship wasjustified and defended onthe
grounds that the state, as the caretaker of the people, should always take
precedence over the freedom ofexpression of the people. This approach justified
itself on the basis of Plato's (407-327 gc) authoritarian philosophy, who believed
only a few wise men at the top can keep the state safe.

A British academician, Thomas Hobbes (1588-1679), argued that
maintaining order is the sovereign dutyand individual objections have to be ignored.
Friedrich Engels, a German thinker posited that only authoritarianism can ensure
and protect the right to freedom. We have witnessed during last century how
authoritarian and democratic governments controlled the media.

Free Press Theory

This theory advocates removal of all restraints on media. The theory hasits origins
inthe seventeenth century England where the invention and spread printing press
took place. Printing press for the fist time could generate thousands of copies of
books orpamphlets ataffordable prices. Thestate was believed to bea source of
interference ontheindividual'srightsandhisproperty. Libertarians treated taxation
asatheft by the authorities. This theory purported that popular will (vox populi)
should precede the power of state. -

Advocates ofthis theory were, an early sixteenth century philosopher, Lao
Tzu; a seventeenth century British philosopher, John Locke; the epic poet
(Aeropagitica), John Milton; and an essayist (who has written On Libert), John
Stuart Mill. In hisderopagitica ofl 644, Milton stated that there should be freedom
expressionand'lettruthandfalsehood grapple.' Afterthe Frenchrevolution, the
new republican government inits Declaration of the Rights of Man, stated that
'Every citizen may speak, write and publish freely.' Out of such doctrines
emerged the concept ofthe 'free market ofideas.' George Orwell, a British writer,
defined hbertarianism as 'allowing people tosay things youdonot want to hear'.
According to libertarians, the press must play the role of Fourth Estate where it
should reflect the public opinion.



Social Responsibility Theory

In their book Four Theories of Press, Wilbur Schramm, Siebert and Theodore
Paterson, criticized the 'free press theory' stating 'purelibertarianismisantiquated,
outdated and obsolete.' They advocated that the 'social responsibilitytheory' is
morerelevantand practicalthanthe'freepresstheory'. Thesocial responsibility
theory was evoked by the Commission of The Freedom of Press in US, in 1949.
The free market approach to press freedom according to the commission had
onlyincreased thepowerofrulingandwealthy classes. Andithadnotservedthe
interests oftheunderprivileged and the poor. The emergence and spread ofmovies,
radio and TV necessitated some sort ofaccountability on the part of media. A
judicious mix of state regulation, self-regulation, professional standards and ethics
were imperative.

Socialresponsibilitytheory thusadvocates aconscientious practice ofmedia
ethics should precede the right of free expression. The social responsibilitytheory
isoneamongotherpress theories. It isconsidered asatheorythat should serveto
the achievement ofvalid societal goals. Accordingly, the media have responsibilities
toward society; the media should be available to more than amarginal group of
people. It should be more representativeand should present more than the opinions
ofinfluential politicians.

Itwasthe American commission of 1947 that provided the philosophical
basisto the social responsibility tradition, but in was actually put into practice with
much more determination and effects in other countries, especially in Western
Europe inthe two or three decades following the World War II.

According to the social responsibility modeL the state could play an important
role inensuring that media fulfils their social obligations whilst retaining their
independence and the freedom of the speech. Mass media should provide citizens
withinformation, identify the problems inthe society, and expose the unlawful
activities ofthose who have power. Media also should have mobilization function,
campaigning for societal purposes in the areas of politics and economic
development. So, everywhere, social tasks come prior to media rights and
freedoms.

Communist Media Theory

Marx and Engels posited the communist media theory according to which 'the
ideasoftherulingclassesaretherulingideas'. Theybelieved thebourgeoisideology
pervaded throughout the mass media. Lenin strongly believed that the existence of
private ownership is incompatible with the freedom of press. He thought that
information generated with the help of modem technology must be controlled to
ensure the freedom of press.

Thecommunistmediatheoryadvocated thattheresponsibilityofmassmedia
waseducatingthemasses of workers and peasantsrather thansimply giving out
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information. The public must be encouraged to give feedback which helps the
mediato caterto the public interests. The theoryjustifies the state control onthe
basis of the communist theory that the socialist revolution would be led by the
proletariat comprising of peasants and workers. The socialist state would be ruled
bythe communist party, whichisthe vanguard ofpeasants and workers. According
to Marx, Engels and Lenin a socialist framework ensures a real democracy
compared tobourgeois democracies which arethe democracies fortherichand
elite. H ence, the state would control the press so that nothing is allowed to be
published whichis against the interests ofthe peasantry and working class.

OTHER THEORIES

Two more theories, later added to the theories ofpress as the earlier 'four theories
of the press' were not fully applicable to the non-aligned countries ofAsia, Africa
and Latin America, who were committed to social and economic development on
their ownterms.

Development Communication Theory

The underlying concept behind this theory was that communication is indispensable
to attain socio-economic development. The first four classical theories legitimized
capitalism, but the development support communication theory or development
communication theory, the media undertakes the responsibilityof promoting positive
developmental programmes, accepting restrictions and instructions from the state
to fulfil the political, economic, social and cultural needs. Hence, the stress on
'development communication' and 'development journalism' was seen inmost of
the developingcountries.

There was tacit support from various organizations ofUnited Nations to the
programmes ofdevelopment intheareas ofeducation, health, environment and
infra structural development. Organizations like UNICEF, WHO, UNCHR and
UNDP promoted the cause of development. The UNESCO not only set up a
commission for the study of communication problems headed by Sean McBride,
but it also started a programme for the development ofcommunication known as
IPDC. TheReportofthe SeanMcBride Commission appeared asthebook Many
T-bices, One World which became the first book for the students of development
journalism

Themajorthrustofthetheories ofdevelopment communication hasbeen
on the use of media as a support to the national development programmes like
population control, universal education, literacy programmes, employment
generation and empowerment of various sections of the population. However, the
weakness ofthis theory isthat 'development' is often takes the form ofgovernment
propaganda.



Participatory Communication Theory

The participatory communication theory or the democratic-participation media
theory isthe most recent addition to the list of normative theories. This theory has
emerged out of the fact that the media and the government do not payheed to the
people in their enthusiasm for development. This theory vehemently opposes th
commercialization of modem media and its top-down non-participant character.
The need foraccess and right to communicate is stressed. Bureaucratic control of
media isdecried.

This theory advocates the multiplicity of media and media organization 3
the smaller scale of operation as that alone could make me ia more democratic
and the participation of people in the process of development could also be
increased. It also opposes centralised, highly professionalized big capital media
along with the state-owned media as it finds them the necessary evils in a democratic
society.

Various NGO and other political groups have preferred to involve them in
advocacy and alternate journalism only to give voice to voiceless as they claim.
Various development programmes like the big dam projects or the nuclear power
plants projects have not been well received among people in countries like India.
These types of projects and controversies related to them have also justified to
certain extent the need of such communication theories.

SUMMARY

* The communication process and its impact have been studied in various
models andtheories giveninthisunit. Today mass communication hasevolved
into aseparate discipline.

* Major advances and contributions to this discipline took place after World
War I. Mass communication as adiscipline is closely related to the various
modemdisciplines like psychology, sociology, political science and linguistics
to name the significant ones.

* The communication process was first studied for the purposes of
telecommunication by Shannon and Weaver in the very first linear model
proposed by them. Later many more models withmany more modifications
were proposed.

* The impact of mass media was meticulously researched during American
Presidential elections. Various normative theories were propounded by media
scholars in order to describe the use of mass media in mass societies.

* The latest theories of mass communication were influenced by the post
colonial urge to bring the development to the forefront in the post-World
War 1II scenario. The theories of development communication and
participatory communication for development have emerged out of this

compulsion.
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KEY TERMS

Selective perception: Perceiving thingsaccordingtobeliefsratherthanas
theyreally are, and reacting accordingly

Selective exposure: Tendencyto avoid infonnation inconsistent with one's
beliefs andattitudes

Selective retention: A tendency or process related to the mind, where
peoplemore accurately remember messages thatare closertotheirinterests

Encoding: The process ofputting asequence ofcharacters (letters, numbers,
punctuation, and certain symbols) into aspecialized format for efficient
transmission or storage

Decoding: The conversion ofan encoded format back into the original
sequence ofcharacters

Entropy: Thedegree ofrandomness, lack oforganization, ordisorderina
with reference to communication

Noise: Any form ofundesired sound or electronic signals that can interfere
with the intended communication

ANSWERS TO 'CHECK YOUR PROGRESS'

1. The four functions ofthe communication models are as follows: (i) Organizing

function: A model shows the various elements or components of
communication and presents how these relate to one another; (i) Heuristic
function: It means that a model can help people to identify new hypotheses
totestand new directions to look at communication; (iii) Predictive function:
This means that from the known factors and relationships in amodel we can
make some relatively safe guesses about behaviour and outcomes; and
(iv) Measurement function:Amodelserving this function can contain explicit
statements about therelative importance of certain components and can
show specific means for measuring aparticular dimension of communication

. Different models of communication include the following: (i) Shannon and

Weaver model (1948); (11) Harold Lasswell's Model (1948); (i11) David
Berlo'sModel (1960); (iv) Theodore M. Newcomb's Model (1953); (v)
CharlesE.Osgood'sModel (1954);(vi) George Gerbner'sModel (1956);
(vii) Wilbur Schramm's Model (1971); and (viii) Westley and MacLean
Model(1957).

. Westley and MacLean model is specifically adapted and designed for

understanding the role of mass media incommunication.

. The three nodes of the triangle in Westley and MacLean model refer to

sender, receiver and their social context.



5. Encodingistheprocessofputtingasequenceofcharacters(letters, numbers, — Theories of Communication
punctuation and certain symbols) into a specialized format for efficient
transmission or storage.

6. Decoding is the opposite process; the conversion ofan encoded format
backintotheoriginalsequence of characters. Encodinganddecodingare
usedindatacommunications, networking and storage. Thetermisespecially
applicable to radio (wireless) communications systems.

NOTES

7. According to Katz, Gurevitch and Haas (1973), the five categories ofneeds
and gratifications are: (1) Cognitive needs; (i) Affective needs; (iii) Personal
integrative needs; (iv) Social integrative needs; and (v) Tension free needs.

8. Entropy refers to the degree ofrandomness, lack oforganizationor disorder
ina with reference to communication.

9. Redundancy helps combat noise in a communicating system (e.g., like
repeating the message).

10. Selective perception is a form ofbias because we interpret information ina
way that is congruent with our existing values and beliefs.

11. Selective exposure concept posits that individuals prefer exposure to
arguments supporting their position over those supporting other positions;
media consumers have more privileges to expose themselves toselected
medium and media contents.

QUESTIONS AND EXERCISES

Short-Answer Questions
1. What iscommunication?

2. Whatisthedifferencebetween modelsand theoriesandhowdotheyhelp
us in understanding the process of communication?

3. What is the significance of Mathematical Model of Communication in
communication studies?

4. Whatisthedifference between Shannon and Weaver model, SMCR model
and Lasswell's model?

5. Briefly explain hypodermic needle theory.

6. List the Klapper's five mediating factors and conditions that affect people.
Long-Answer Questions

I. Explaindifferent models of communication.

2. Explain different theories of communication.

3. List and explain sociological theories.

4. Listandexplainnormativetheories ofmediaand masscommunication.
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5. Write anote about the origin and growth of communication Theory.

6. What is the Indian perspective of communication process?
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INTRODUCTION

Thisunitexposes youtothe media formasscommunicationincluding thelatest
medialike the Internet, computers and mobiles. Mass communication hasbecome
one of the central activities of modem society. It is possible for people to
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communicate with each other at on interpersonal level with the help oflanguage in
the form of speech, but one cannot communicate with masses without using other
typesofmedia,suchasprint,radio, films, television and the mostrecent ofthem
known as new media. In this unit, a brief history and evolution of these media
along with the strengths, weaknesses and impact would be discussed with an
objective ofgiving acomprehensive picture ofthese mediaand theiruse and utility
inmass communication.

UNIT OBJECTIVES

After going through this unit, you will be able to:
 Learn about the various media ofmass communication
* Learn about the origin and growth of different media
» Know about the genres or types of each of these media

* Know theuse and impact of these media in mass communication

MEDIUM AND COMMUNICATION

Language as amedium of communication is originally oral. Oral communication
has developed over the ages and even in this age of sophisticated media and
communication technologies, the significance ofspoken language ininterpersonal
to mass communication has not diminished.

The spoken language can be found in many forms fromtribal societies to
welldeveloped modemdemocracies. Dialogue, speeches, folk talesand folk songs,
theatre, debate and discussions are such forms available in oral media.

Language: The First Medium

Eversincemankind developed their settlements, domesticated animals and started
living incommunities, man found a way to communicate using various speech
patterns for proper words for various things. This led to the birth of alanguage
which inlater years became atool to express thoughts, ideologies and expressions.
Growth ofvillages and later cities made the situation favourable for languages to
develop rapidly as media of communication. ",

Thetraditionoforal orverbalcommunication cqntinued foragesuntilthe
need for recording what had already been said was felt. Various records of the
societies, families, wisdom and skills of the communities were passed from
generations to generation only verbally. The disadvantages ofthis oral tradition is
whentheinformation and knowledgearepassed further, were foundtobeeither
incomplete or distorted or completely forgotten. This paved the path for the need
of written word to store knowledge not in memory but in records.



Oral Communication

Oral communication involves communication by word of mouth. It isan inter-
action that involves the use of spoken words. We are acquainted with various
typesoforal communication right fromourchildhoods. When wetalk with friends,
quarrel over petty issues, discuss current affairs and narrate stories to children, we
are involved in a process known as oral communication, which requires no formal
training. We come across several types of oral communications incorporate, social
and political sectors as well. They are in the forms ofstaff meetings, presentations,
debates, speeches, discussions, telephonic chats, classroom lectures or simply
informal converzations. Today it has become askillful task.

There are several advantages of oral communication.It is interpersonal,
involves flexibility, transparency and ahigh level of mutual participation. The best
partisthatthe feedback isspontaneous. Butthere are some limitations well like
oral communication isnot easy to maintain and sometimes itisnot authentic in
formal and organised converzations. Since ages, oral communication has helped
inshaping various aspects ofourlives, behaviour and even our way ofthinking.
We are told by our parents many do's and don'ts that we pass on to our next
generation. Thus we retain certain values, morals and traditions ofour ancestors.

In ancient times, the whole education system depended on the word of
mouth. Our ancient texts like vedas, aranyaks, upanishads and shrutis are a
result ofteachings that were passed on fromthe teachers todisciples orally. We
still find this system ofteaching and training in the families or gharanas ofclassical
music and dance.

Oral tradition of communication includes verbal arts or expressions like
customs, habits, songs, poetry, anecdotes, riddles, proverbs, tales, ballads,
storytelling and the elaborate epics. Fromancient times, oral tradition has been
used for religious, moral, social and political purposes.

Folk Songs and folk tales

All forms of folk culture are closely connected with the beliefs, customs, seasons
andagriculture. Having been precisely connected with day-to-day activities of
people, folk culture (folk songs, folk tales, etc.), expresses people's needs,
problems, thoughts, values, aesthetics, skills and life styles. Commonly known as
folkmedia,theyaremeantnotonlytoentertainthefolksbutalsotoeducatethem
Folk media are personal forms of entertainment, education and communication as
they areclose to the hearts ofthe people. Folk mediaisenjoyed by small groups
audiences, but the best part isthatit calls for their active participation which makes
it an extremely important and useful tool for communication purposes. Besides,
folkmediaareinexpensiveandeasilyaccepted withinaparticularcommunity.

Folk mediacanbecategorized into folk songs, folk tales, folk dances and
folk theatres, riddles and sayings. Every region oflndia has its own distinctive
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style and way of presenting these art forms. Some of the most popular folk art
forms are: Songs, dance, theatre, storytelling, riddles and puppetry.

There are hundreds of folk musical styles in India. Baul and bhatiyali of
Bengal are devotional in nature and they represent Vaishnava sect. Doha and
garba of Gujarat are sung during dances like dandiya and raas. Chaiti and kajri
ofUttar Pradesh are season specific. Chaiti is sung in the month of chaitra. Kajri
is also presented in question answer style. Both fall into the category of semi-
classical music. Bihu is sung with the bihu dance and it represents a new season
and harvest. Maand and panihari are from Rajasthan. Traditionally maand was
sung to welcome the victorious king coming after the battle. It involves classical
ragas. Gujarat's temple tradition of kee, fan has been a popular medium ofeducation.
Its theme involves a wide variety of vaishnava songs. Keertanas are also sungin
Mabharashtra and Bengal.

Story-telling forms are usually presented in ballad style. They present the
heroic deeds oflegends and kings. The A/ha narrates the story of two heroes
namely a/ha and Udal. The villupatti of Tamil Nadu indulges inmusical question-
answer contests presenting it with dialogues and verses. Stories like Sudalai madan
kathai and Draupadi amnwn karhai are presented in narrative style. Villupatti
has been extensively used in AIDS awareness programmes and also in family
planning programmes. Powada of Maharashtra is dramatic in nature. This folk
ballad tells the tales of historical events while describing the heroic deeds of
legendary characters. Pandavani of Madhya Pradesh is sung in ballad style. This
narrative tells the stories of Pandavas ofthe Mahabharat.

Folk theatre forms have been used to mobilise people during freedom
struggle. Tamasha ofMaharashtra is one of them. It is a vibrant and lively theatre
that involves a combination of music and dance. Its exotic dances, lavani songs
and dialogues build a rapport with the audiances inno time. Jatra focusses on the
episodes from the lives of Lord Krishna and Radha. It was used by leaders like
Motilal Rayand Mukund Dasto spread nationalist and socialawakening. Another
very interesting folk theatre form is bhavai from Gujarat. This style is full of
dialogues, mime, acrobatics, dance, songs and magic tricks. Songs are usually
based on classical ragas. The comedian character 7ang/a’ makes satirical
comments on leaders, current affairs and contemporary situations in between the
acts of the play besides exposing social and political evils. Yakshagana of
Kamataka is a very popular folk drama. Its themes are from Bhagvata. The
narrator sings verses and exchanges witty remarks with the players and audiences
as well. Therukoothu is Tamil Nadu's street theatre that brings together dance,
music with prose and drama. Ramlila, depicting the episodes from Lord Rama's
life, and Nautanki, a vibrant and playful theatre ofUttar Pradesh are very popular
amongst all.

Energetic, lively and colourful folk dances demand community participation.
Each dance form brings action in distinct characteristics oflife. Pung cholam of
Manipur, bihu of Assam, hikal ofHimachal Pradesh, chau ofBihar and Bengal,



dandiya of Gujarat and bhangra andgidda of Punjab are some of the folk dance
forms oflndia.

There are certain communities that are known for their distinct genres of
folk art forms. Kalbelia dancers, langa and mangan(var singers,jogis,saperas
and bhopas ofRajasthan are amongst them.

The wisdom and wit of the rural folk have been expressed through riddles,
proverbs, folk sayings and couplets. Kalgitura ofRajasthan, Ramdangal ofUttar
Pradesh and Kabigan of West Bengal are genres of poetry with riddles. They are
expressed in question-answer format. Hazarat Amir Khusro had written many
couplets and riddles on daily life patterns of people.

Puppetry is an extremely popular art form even today. There are four types
of puppets like string puppets, rod puppets, shadow puppets and hand puppets.
The puppetiy was used earlier as a source of entertainment which used to rely on
mythological stories or on popular folklore. Nowadays, puppets are used for
social awareness about family planning, AIDS, dowry, etc. It is also used for
product campaigns.

Traditional Media

Human beings in earlier days also expressed themselves in many other non-verbal
ways. Paintings and sculptures were such other forms that were used frequently
by those who had the skills for them. The cave paintings available in India were
found in many places. Those found in Bhimbetka near Bhopal and the caves of
Ajanta-Ellora are not merely wonders of art, they had lots of meaning for the
people ofthat time and are still very communicative. During the heyday offiuddhism,
many 'stupas' (dome like structures) and pillars were constructed. They used to
have the stories of'Jatakas' carved on the stones. They were clearly the messages
ofBuddhism meant for all those who were interested in the preachings ofBuddha.

Painting was another very popular and potent form of communication
especially in a country like India where literacy was the privilege of a few.
'Pattachitra’ ofOrissa and 'phud’ ofRajasthan were narratives of Gods, kings
and other legendary figures. Similarly, paintings were done in many styles using
various techniques. Rajputana, Tanjore and Mysore were the major schools of
painting in medieval India. The themes for most of these paintings were Hindu
Gods and Goddesses and scenes from Hindu mythology.

Written Communication

Written communication is a communication that makes use of the written word.
The content of a letter, book, manual, newspaper, report, office order, and
application is communicated through written words. Written communication is
required inschools, colleges, at work places or inour personal lives. Ithas become
an essential in most of the business enterprises.

The best feature of written communication is that it is documented. It can be
consulted or reviewed any time. There is hardly any scope of tampering or distorting
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thefactsoncetheyarewritten. Hence, written communication isnottemporary,
cannot be forgottenanditspreads the same messageto everyone, making ituniform
in nature as in the case of books, novels, reports, etc. There might be some
disadvantages also of written communication like it is time-consuming or it tends
tobeformai butasthe written formisreliable and authentic, it would be appropriate
to ignore its drawbacks.

Itisappropriately said that written word is power. Humans have undergone
ajourney ofthousands ofyears to achieve this power. The writing must have been
invented toreplacetheroleofmemoryinadvancing knowledge. Inearlierdays,
memorising the knowledge was considered askilful job. Legends, prayers and
even family or tribe records were maintained orally. As memorising and passing
the knowledge to next generations must have faced some loss or distortion of
content, the need for some method to record it must have arisen.

Theinsight that everything could be represented bya pictorial symbol led to
the invention of writing. Expressing through pictures was first carried out on clay
tablets in Assyria sometime in 3500 gc. The pictures were cut with a wedge-
shaped tool in the damp clay which was dried to serve as a permanent record.
'Cuneus'isatermthatoriginatedin Latinwhichmeansawedge. Hence, thisstyle
ofwriting was known as cuneiform writing. Next, hieroglyphs came intousein
Egypt. These were painted or drawnon papyrus. In Egypt, these pictorial writings
weremeantonly forthetemples. Thetermhieroglyphisderived fromtwo Greek
wordsnamely, 'hiero'and 'glypho', meaning sacred and engraved respectively.
Egyptian empire encouraged its scnbes in maintaining the accounts of’its temples
and military accounts. Sumerian cuneiform writing and the Egyptian hieroglyphs
are the earliest forms of writing.

As inpicture writing system, the glyphs represented objects, in the next
stage, i.e., phonetic system, glyphs referred to spoken symbols. This made the
task easy tomake asyllabary where alimited number of sounds were combined
to make anumber of words. Thus, the Sumerian system now had only about a
hundred symbols as compared to their system that had thousands of symbols.
This system isknown as the phonetic system of writing.

The new form of writing was based on the idea of the alphabet. People
were finding some system where each sound of the spoken language could be
represented by one letter sign. The idea was to combine relatively a few signs
whilewriting. From 100symbols, nowpeoplereduced thesymbolstoabouttwo
dozen ormore. Many types ofalphabetical writings were developed by various
civilizations. Some like Phoenicians, Canaanites and Hebrews did not use any
vowel in their alphabets. But out ofall, the Greeks developed the most simplified
and systematic system of writing by adding vowels to the alphabets.

5.2.4.1 Manuscripts and handwritten books

A manuscript is a hand ritten text on paper, cloth, metal, palm leaves, rocks,
leather, wood or any other material. Before the invention of wood block printing,
allwrittentexts were produced and reproduced by hand. The manuscripts were



produced in the form of scrolls or books, bound or tied. Writing was a special
profession in early times. Those engaged with writing were known as scribes.
Scriptoriums weremade where scribes used to write and preserve the manuscripts.

In Europe, the most common material used for writing was vellum or
parchment. Parchment is made out of animal skin. In Southeast Asia, the texts
were inscribed on metallic plates. Rare Buddhist manuscripts were inscribed on
brass, copper orivorysheets. In India palm (taarh) leaves were used for writing
purposesinancienttimes. Later, themanuscripts were writtenonbhoj-patras or
tamra-patras.

As the citylife developed, it demanded the growth ofeducation and learning.
Theuseoftabletsandscrollsextended frommaintaining officialand fumi1yrecords
and religious prayers to literary expressions. Proverbs, sayings, morals and ethics
were a part of wisdom literature all around the world. Then ubjects like medicine,
astronomy, mathematics and astrology found place in manuscripts. Various schools
developed. In Sumer, Egypt and Mesopotamia selected children studied writing
tobecome either apriest oraprofessional scribe. Indiaalso developed 'ashram
system' for studies but the education was imparted orally.

In India, most of the manuscripts found are written in Sanskrit. The
manuscripts of vedas in the form ofreligious and philosophical discussions were
writtenin vedic Sanskrit. All Upanishads, aranyakas along with Panini's grammar,
Charak samhita were part oforal tradition known as 'shrnti' that were written
later on taarh or bhoj patras. The inscriptions of Ashoka in Prakrit, various
scriptures ofBuddhism in Pali and many manuscripts in Tamil and other Dravidian
languages in Brahmi scripture are a part of our culture. Theses texts are in the form
of 'granthas’. The term 'granth’ is derived from the Sanskrit word 'granthi’
meaning aknotortie. The documented metal sheets or leaves tied and knotted
with a string were called granthas.

Mughalsalsoencouraged writings on various subjectsincluding literature in
particular. Some of the manuscripts of medieval India are Ain-e-Akabari,
Baburnama and Tuzk-e-JahangiriorJahangirnamathat were writtenin Persian.
All of them are autobiographies of these famous rulers. Most of their manuscripts
were illuminated. Anilluminated manuscript isamanuscript which has decorated
borders orillustrations.

CHECK YOUR PROGRESS

What is the original form of communication?

List different forms oforal communication.

Whichisconsidered astheearliest developed mediumofcommunication?
What do youunderstand by folk culture?

List some non-verbal forms of communication?

AN o

What are the major advantages of written communication over oral
communication?
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PRINT MEDIA

Print can bedefined asa medium that disseminates writing or textual matter. Printing
isdefined asaprocess that involves the use ofink, paper and a printing press for
reproducingtextandimage. Thetechnology ofprintingusingaprintingpressallows
a large-scale production of the same matter. Printing is a technique that is an
integral part of publishing.

Early Days of Print Media

Printing has covered a long journey starting from wooden block printing that was
inpracticeinChinaand Koreamuchbefore Johannes Gutenberg designed movable
types made out of molten metal alloy and a printing press in mid-fifteenth century.
Lots ofefforts were made byhim to cast right type ofletters, developing right type
ofink that he made from lamp black mixed in an oil-based varnish and combining
together all these important components for the use of printing. It is said that it
took himalmost 20 years to bring thissysteminto practice. Hissystemisconsidered
asthe first revolution in printing technology.

The second revolution in printing technology came at the end of the nineteenth
century. Two methods of mechanical typesetting were invented that speeded up
the process of setting the type in metal. They were monotype system and line
casting. The third revolution was phototypesetting. Finally, Desktop Publishing
[DTP]isconsidered the fourth revolution in printing. The DTP system has brought
dramatic changes inthe printing industry. Till date it is the widely accepted system
inprinting.

Printing originated with letterpress. It isalso known asreliefprinting. Inthis
system, theimage to be printed israised inreliefabove the surface that carries it
and the non-printing area is depressed. When ink is applied on the image area
only the raised surface gets the ink. This is pressed against the paper to get the
impression. Thedepressed area leaves no impression on the paper. Platen, flatbed
cylinder androtaryare the types of processes engaged inletterpress printing.

Platen press involves two plain surfaces. Paper is placed on one of the
surfaces, known as platen. The other surface on which thearranged images are
set firmly isknown as an image-carrier. Ink rollers pass the ink across the images,
paperisfedbyinsertingit between two flat surfaces and printing isdonebybringing
these surfaces together. It isaslow system but is best suited to print letterheads,
cards, flyers, formsandleaflets. Embossing, die-cutting, creasing, perforating and
hot-foil stamping can be done by platen press.

Flatbed cylinderpressisafurtherdeveloped process havingtwo features.
First, the steam power was used to operate the press and second, one of the
printing surfaces wascylindrical. Asthere was arevolving impression cylinder and
the machine was power driven, the printing speed was quite high. It could print for
longer hours and on large sized papers.



A further improvement in letterpress printing was observed by making both
the surfaces cylindrical. This was rotary press system. It is faster than flatbed
pressbecause ofthe continuous action of cylindrical image-carrier. Once the rotary
letterpress was used in thenewspaper industry, but now it has been replaced by
offset presses.

Offset printing is actually a modification of'the lithography process where
theimagetobeprinted isdrawnback-to-front with greasyink onaflatsurface of
a stone slab. In the early nineteenth century lithography press was used for
commercial purposes. [tcould notbeused much for the purpose ofmass production
as the stones are in short supply, expensive, difficult to store and easily breakable.
The lithography process was improved in 1889 by replacing lime stones with
grainedmetal platesofzinc. Thentheoffset printing came where inplace oftwo,
threesurfaces areused. Anoffset pressisalsorotary havingadampening unitas
anadditional operation system besides feeding, inking, printing and delivery systems.
There are three cylinders. They are a plate carrier, a rubber blanket and an
impression cylinder. Dampening unit is used in coating the plate with water. The
offset system occupies less space and the speed of printing is faster.

Themostrecent and the mostrevolutionary invention, inthe field ofprinting
technology, isthat of desktop publishing (DTP), which is anew wayto create a
print document in less time and cost. Supported by the Internet technology ofdata
transfer, it has given a new lease of life to newspapers in this age of advanced
technology like television and online journalism.

The details ofthis technology will bediscussed later inthis unit while describing
the advances of information technology.

Genre of Print Medium

Theemergence ofprint mediumhasbeenabigachievement formanasithasnot
only allowed to store and disseminate knowledge, it has also allowed us to
communicate innumerous ways in print. Books were the very first forms that were
printed and distributed, followed by periodicals, which soon gave place to
newspapers. People used print for pamphlets and handbills foradvertising and
political propaganda. Magazines in weekly, fortnightly, monthly and bimonthly
periodicity were developed at a later stage.

In the following passages, we will look at various genres of print in order to
understand its power and reach.

Books

Everyone would agree thatbooksareaninvaluable source ofknowledge. Aswe
have seenearlier, books were present even before printing was invented, but they
used to beinthe form of manuscript. Books helped people to think individually
and make discourses that would have been difficult in speech. In this way, we can
say that books not only stored knowledge but also paved the way for the
development ofknowledge.
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Therearemanytypesofbooksandeachonecanbeviewed withadifferent
approach. Books canbe classified according to their content. Theyare broadly
either fiction or non-fiction. By no means are books limited to this classification.

Fiction

Most books published today are :fictitious stories. They are in-part or completely
untrue or fantasy. Historically, paper production was considered too expensive to
be used for entertainment. Anincrease in global literacy and print technology led
to the increased publication ofbooks for the purpose of entertainment, and on
many social issues that are allegorically called social commentary.

Themostcommon fonnof: fictional bookis called thenovel that contains
stories that typically feature aplot, themes and characters. Stories and narrative
arenotrestricted to any topic. Ina way we can say that modem literature would
not have benefited with thisand other genre without the presence ofthe technology
ofprinting. Comic books are a genres of books in which the story isnot told, but
illustrated.

Non-fiction

Therearereference booksthat provide infonnation asopposed totellingastory,
essay, commentary, or otherwise supporting a point of view. Anencyclopedia isa
book or set of books designed to have more in-depth articles on many topics. A
more specificreference book withtables orlists ofdata and infonnation abouta
certain topic, often intended for professional use, is often called ahandbook.

There are books with technical infonnation on how to do something or how
to use some equipment. There are textbooks that help the students in their studies
in variousdisciplines.

There areseveral other types ofbooks which deal with various subjects in
various formats and have different objectives. Therearebooks on photography
having a major part of the content inform of photographs. The Life and Time
publications series ofbooks on various topics like forests, marine life, automobile,
architecture, etc.,havemanyvisualsalongwiththetextandprovides anentirely
different experience ofreading books.

Periodicals

Aperiodicalisapublished textthatappearsatregularintervals. [tcanbeweekly,
monthly, bimonthly, quarterly or an annual. In early years, almost allnewspapers
were like periodicals. Evennow, some small newspapers publishing from various
small towns and remote areas can technically be considered as periodicals as they
are not published daily, though they are called newspapers. Some examples of
periodicals are newsletters, magazines, journals and annual reports. There are
some exceptions as far as their naming is considered, for instance, The Wall Street
Journal is actually anewspaper and not ajournal.

The first issue of periodical Review was established in London in 1704.
This periodical offour pages was like a weekly newspaper, yet it was different



from early newspapers as it focussed on articles ondomestic and national policies.
Daniel Foe, the founder of Review edited the first issue from New Gate prison
wherehewaskeptforhiscritical views oncertainpolicies ofthe ChurchofEngland.

Thefirstmagazine waspublishedinlate eighteenth centuryin London for
theaffluent class ofthesociety. It wascalled The Gentleman S Magazine. Itwas
edited by Edward Cave who for the first time used the term 'magazine’ for his
periodical. The termmagazine has its roots in the Arabic word ‘makhazin’ meaning
aplacetostorethingsorastorehouse. InRussian, shops, wherethingsarekeptor
stored for selling, are known as magazines.

Magazines are amedium that present opinion and analysis ofissues indepth
which is practically not possible in case of newspapers. As they are not published
daily, magazines get enough time to work upon the issues to present research-
based articles and stories in detail. Magazines help masses in building opinions on
specificsocial.politicaland culturalissuesconcerning themandtheirsociety.

Usually magazines cover a variety ofsubjects like art, cinema, politics, religion,
literature, etc. Theycater totheneedsofeveryone. There are some other magazines
that are concerned about specific subjects like politics, cinema, tribals, literature
and so on. Such magazines are targeted to a specific audience. Magazines for
children, women, students, business community, etc., also fallunder the same
category.

With the growth ofindustry and various market trends, the tastes and needs
ofthemasses havechanged inrecentyears. Publishersunderstand theirmarket.
Hence, today we see a varietyofmagazineson automobiles, home decoration,
real estates, mobiles, computers, etc.

Magazinesarealsoavailable online. Theyshare some features withblogs
and onlinenewspapers. Online magazines are also called webzines. The suffix
'ezine'herereferstotheirdistribution carried outelectronicallywhere 'zine'isan
abbreviation ofthe word magazine.

Though magazines are also kept and preserved in libraries along with other
books, there was atime when people collected and preserved theissues oftheir
favourite magazines intheirhomes. The knowledge and information inthemnever
exhausts with changes in time.

Newspapers

A newspaper is also a periodical. It is published at regular intervals. Reports,
articles, editorials, features, notices, advertisements, cartoons and photos aresome
ofits contents. It is printed on a low grade paper that is not expensive and is
known as newsprint.

Anewspaper covers avariety oftopics. There are some newspapers that
concentrate on a specific topic for instance, a business newspaper covers all
information regarding business and economy and issues that affect the business or
essentials of business. A newspaper of general interest caters to the needs of
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eveiyone by covering stories on national, international regional, political aswell as
social events. Italso infonns usonbusiness, crime, sports, literature, fashion, films
and otherentertainments like puzzles, comicstripsand features onfood, places,
personalities and finearts. Weather reports, forecasts and horoscopes are other
attractive features ofa newspaper.

A newspaper is known by its editorial writing. In fact, the editorial page
reflects the policies and ideology of a newspaper. The editorial page contains
editorials written by theeditor orbyth editorial team oncurrent issues, articles
byguest writers expressing their opinions on certain issues and letters to the editor.

Newspapers can be categorized on the basis of their periodicity. A daily
newspaper is issued eveiyday and a weekly newspaper appears once a week.
Weeklynewspapers areusually small newspapers appearing fromdistricts orsmall
towns. They depend on mainstream major papers for their contents on international
and national issues.

On the basis of size, newspapers can broadly be classified in two categories,
namely, broadsheets and tabloids. The size ofa broadsheet is 23.5x15 inches.
Most ofthe dailies are ofthis size. Atabloidis 11.75x 15 inches, i.e., halfthe size
ofa broadsheet.

Newspapers that circulate nationwide are known as national newspapers.
Most ofthe big newspapers have their regional offices at various cities in order to
extend their reach. Local newspapers are area specific. There is still another
categoiy ofinternationalnewspapers the contents of which are repackaged as per
the needs and tastes of foreign readers. This type is uncommon in India but as
almost eveiynational newspaper is available on the Internet, they too can be read
worldwide.

In the last few decades due to the growing markets, newspapers have
become more colourful with a bundle ofadvertisements and celebrity news. Most
ofthe newspapers are coming with various types of supplements to cater to the
needs ofvarious sections ofthe society and also to keep up with the recent trend
ofvalue addition.

Posters, pamphlets, flyers and brochures

Apiece ofprinted paper that isclipped to community boards, pasted on walls or
simply hungonthedoorsandtreesisknownasaposter. Aposterincludes textual
aswell as graphic information. Some varieties of posters are completely graphical
or textualrepresentations.

Generally, posters are designed to attract the attention ofthe masses. Hence,
theyareattractive, colourful and eye-catchy. Theyareused inpropaganda, protests,
advertising or simply inform people about any event

Posters

Sincedecades, peoplehavebeenusingpostersinvarious fonnslikeplacardsand
poster bills. Weseeagitators holding placardsinrallies; evenatairports onecan



see people holding placards with the name of the person they are looking for
written on them. Often in markets or in our colonies we sec some information
regarding sale or tuitions printed ona piece of paper and pasted on the walls. This
is also a form ofposter that is used for the purpose of advertisement.

Earlier, posters were either drawn or painted manually. The technique of
lithography wasinventedin 1796 followed by chromolithographythat allowed for
mass production of posters. These techniques were found to be excellent for
printing and producing colourful posters. By 1890s the art ofposter making and
designing spread all over Europe and toward the end of the nineteenth century this
era came to be known as 'Belle Epoque’ because of the newly emerged poster
art. The rise of pop art culture on one hand and protests throughout the West in
1960s on the other led to the use of posters. During the Paris Students Riots in
1968 posters of revolutionary leader Che Guevara became a symbol of rebellion.
This poster was designed by Jim Fitzpatrick. Soviet Union posters during the
Great Patriotic Warandarecently stylized political poster by Sheard Fairey 'Hope'
are some other examples.

Advertising posters are used for films, books or event promotions and also
for inviting audiences for music and dance recitals and pop shows. Till recently,
Bollywood film posters were in high demand by the producers. Posters are also
used for academic purposes in promoting and explaining the theme of seminars
and conferences. Posters are being widely used in protecting environment, saving
wild life, and maintaining peace and harmony in the world.

Pamphlets

UNESCO's Institute of Statistics defines a pamphlet as a non-periodic printed
publication ofat least firty-nine pages exclusive ofthe cover pages. Apamphlet is
anunbound booklet. It does not have a hardcover. It may consist ofa single sheet
ofpaper, printed on both sides and folded usually in half According to the volume
of the matter and size of the paper, it may be folded in thirds or in fourths. It
contains information about a product or service.

When we buy an electric appliance, medicines, computers or mobiles, we
get a folded sheet of paper mentioning on it 'how to use' instructions. This is a
pamphlet. Actually pamphlets play a very important role in marketing business.
They areusually inexpensive and can be distributed easily to customers. They can
be used in political campaigning. They are also referred as leaflets.

Flyers

Flyersorhandbillsareasingle page unfolded leafletsusuallymeant foradvertising
services orproducts. They can beused by individuals in promoting their businesses,
products, services orany special cause. Flyers canbe handed to people inshopping
complexes. They are cost-effective and are considered as a very reliable form of
direct marketing or advertising. We get a variety of flyers in between the folds of
newspapers-they may be simple, colourful, printed on coarse, dull or glossy
paper, smallor large.
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Brochures

A brochure is atype of pamphlet or leaflet. It can be a single sheet or can have
multi-sheets. Inthelatter case, itisstapled onthe creased edge. Abrochure uses
high quality paper;itismore colourfulandisfolded. Itcontains information and
sometimes photos or graphics as well. Theatres circulate brochures amongst their
audiences before the playor concert starts, mentioning the castings and details of
theprogramme. Hospitals and hotels offer brochures totheir visitors informing
themabout their services.

Brochures are often printed on glossy paper. Professional and high quality
brochures are produced using in design, Quark Express and Adobe Illustrator.
Thereare various types of brochures like sales brochures, corporate brochures,
travei company and marketing brochures.

Print as a Medium

Printhas madealasting impact onthe society. The print media has beenestablished
more than three centuries ago and emerged as the sole media of mass
communication. It has seen many revolutions has been, and still is the biggest
reservoir ofknowledge accumulated over many centuries inthe formofbooks.

In fact, many scholars believe that written and print media are responsible
forushering inthe revolution ofscience and technology. We learnt many different
ways ofexpressing with thehelp ofprint medium. Pamphlets, posters, newspapers,
magazines and reference books can all be attributed to print media.

The contribution of print to democracy is enormous as everyone today
wouldacknowledge thatnewspapers and magazines are the lifelines ofmodem
democratic societies. Theyhelp people to become informed citizens and empower
them to debate and discuss various issues concerning the society.

CHECH/ OUR PROGRESS

7. Whoinvented themodem printingmachineand whenwasitinvented?

8. Mention a few forms of print media.

RADIO

The invention ofradio and its spread in Europe, along time after they had been
using print media, had aremarkable impact on spread ofknowledge. Marshall
McLuhan, aProfessor of English and arenowned scholar of media studies has
described radio asatribal drum asradio shocked the European people who had
learned to divide the world in public and private spaces.



Early Days of Radio Media/or Mass
Communication

Theneed for rapid long distance communication led to the invention ofradio. The
Mid-nineteenth century was a period where long distance communication
technologies were emerging one after the other. The first such instance was the NOTES
invention of the election dot and dash telegraph in 1844 by F.B. Morse. The
technology oftelephone in 1876, wireless telegraph in 1896 and the concept of
radio telephony got materialized in 1906. Allthis became possible dueto the hard
work and insights of thousands of scientists. Michael Faraday was conducting an
experiment on magnetic fields. Another scientist Maxwell predicted that
electromagnetic energy could be sent at the speed of light. He proved the existence
ofradio waves in the decade of 1860 and a little later a German physicist Heinrich
Rudolph Hertz found that the fast moving electric current could be projected into
the space.

Even during the beginning of eighteenth century common people travelled
long distances on foot, on horses or by carts. It took them months to reach their
destinations. Long distance communication was possible either byships or horses
thatcarried goods and messages fromone placeto the other. Muchbeforethisin
late sixteenth century, when ships sailed for trade, invasions and explorations, the
need to inform the near and dear ones about their well being would have been felt.

Giovanni Della Porta, a scientist insixteenth century, wrote in his book
Natural Magik about a device that would be able to '"Write at adistance'. He
wanted to useaspecial lodestone (anatural magnet) in his dream device that he
never found. This incident underlines the felt need for long distance device or
method forcommunication.

Inspired from Giovanni's imagination, Hertz invented a simple transmitter
andreceiverin 1887. Afew years later Guglielmo Marconi started experiments on
different wave lengths and types of antennae after having studied about Hertzian
waves. He wanted to send and receive messages by Morse code. Inthe beginning
of 1890, he sent wave signals at 9 metres and after some time in 1901 successfully
sentthewave signalstoadistance 03200 km, from England to Newfoundland.
Themessage wasletter'S' inMorse code that was the first Trans Atlantic message.

Now the task that remained to fulfill was to send and listen to the human
voicethroughradio waves. Reginald A. Fessenden transmitted voices from Boston
tosurpriseallradio operators, alongthe Atlantic sealanes. Instead ofthedotand
dashmessage, theyheardahumanvoice. They heard amalevoicereading from
the Bible, then a phonograph record followed by music on violin. This remarkable
event took place onthe Christmas Eve in 1906. Same year Lee de Forest designed
athree element vacuum tube. This amplified the radio signal. Next stage inthe
development ofradio was designing of portable radio transmitting and receiving
set that was widely used in the World War I. Radio was still not for public use.

Anumber of scientists in the West were experimenting onradio waves.
Hence, the creditofinventing radio goestoalargenumber ofresearchers, scientists
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and inventors namely Marconi, Nikola Tesla, Alexander Popov, Oliver Lodge,
Reginald Fessenden, Heinrich Hertz, James Clark Maxwell and many more.

The improvements in the radio technology now came more quickly. People
were interested in listening to the radio which seemed a bit distant due to many
obligations that had to be met before starting a broadcast for public. Improvements
in radio sets, the cost, a clear reception, regulations regarding air waves, etc. were
the initial problems. David Sarnoff, working for the American Marconi Company,
said that radio is becoming more than an experiment, but it should become a
'music box' for homes. He wrote a memorandum in 1916 in which he said:

I have in mind a plan of development which would make radio a
"household utility" in the same sense as a piano or phonograph.
Theidea is to bring music into the house by wireless The receiver
can be designed in the form of a simple "Radio Music Box" and
arranged for several different wave lengths, which should be
changeable with the throwing of a single switch or pressing of a
singlebutton. The"Radiomusicbox"canbesupplied withamplifying
tubes and a loud speaking telephone, all of which can be neatly
mounted in one box. The box can be placed on a table in the
parlour orlivingroom, the switch setaccordingly and the transmitted
music received.

Thefirstrealradiobroadcast wastransmitted from Pittsburg (Pennsylvania)
in 1920. It was Dr Frank Conrad who started regular broadcasts twice a week.
He used for this purpose, the recorded music and the response was huge and
excellent. Same year, the early result of the presidential election between Jams
Cox and Warren Harding were announced from the same licensed company later
named as radio station KDKA. Radio station KDKA probably still exists and is
considered as the oldest radio station.

Mediumwave and Shortwave

Today we can carry transistor radio sets in our pockets. Radio is inbuilt in the
latest mobiles. But in the early days, the size ofradio sets was quite huge. There
were heavy huge boxes around which people used to gather and listen to music,
news and other programmes.

Later, many radio stations appeared in various cities. Rich and wealthy
people or various organizations purchased the transmitters to broadcast theirown
messages. To accommodate so many people was the biggest problem as there
were hardly any locations on the frequency spectrum. In fact, the amplitude
modulation broadcasting system could carry the signals over long distances,
especially at night. People listening to a local station only heard a jumble of
broadcasts from various parts of the country.

Finally in 1926, The National Broadcasting Corporation (NBC) started
network broadcasting. By the end of the decade, people all over the country



could hear a broadcast of same radio station simultaneously. Radio was transformed
from long distance signalling device into a medium that served the entire nation.
Thebroadcast now offered a variety of content. It promoted singers, presented
sports events and was also used by politicians for theircampaigning. News

broadcastattracted hugeaudiences; radiobecame anintegral partofeveryone's
life.

Let ustryto understand how this technology ofreceiving voice inradio sets
wasmade possible. Radio communication used electromagnetic wavesto transmit
information, inourcasevoice, fromonepointtoanother. Ourvoice frequencies
range in 50-3000 Hz. The basic principle of radio communication involves
conversion of such voice frequencies to a higher frequency and then radiating
them through an antenna and at the receiver end again converting the electromagnetic
radiations to voice frequencies. Transmitters and receivers are required to propagate
and intercept radio waves. Radio waves carry the information or signals. This
information is encoded directly on the wave by interrupting its transmission or it is
impressed on it by a process known as modulation. When at the receiver end
these electromagnetic radiations are converted back to voice frequencies, the
process inknown as demodulation.

Amplitude modulation (AM)inthe oldermethod ofbroadcasting,anditis
stillinuse. Wealready knowthat AM radio was started with thebroadcast onthe
eveof 1906 by Canadian scientist Reginald Fessenden. During winters the AM
broadcast band is more favourable as the nights are lengthy, oflonger dark hours.

AM radio technology is asimpler broadcasting on several frequency bands.
It gets disrupted by manmade or atmospheric interferences. Hence, it is not well-
suited for music programmes but all over the world itisused inthe programmes of
news, talks, sports, etc.

Medium wave (MW) signals have a typical characteristic of following the
curvature ofthe earth at all times. They are also refracted offthe ionosphere at
night. Hence this frequency band is ideal for local as wellas continent-wide services.
This happens because AM signals get disrupted in large urban areas by metal
structures, tall buildings, lightning and atmospheric noise. MW isaradio wave
with awavelength between 100 and 1000 metres. Basicallyitisa frequencyinthe
range 0f300-3000 kHz.

Shortwaveisahigh frequency, between 3000-30,000 kHz. The wavelengths
in this band are shorter. SWradio is used for long distance communications. It can
easily be transmitted over a distance ofseveral thousands ofkilometres. Intropical
regions, SWis less disrupted by thunderstorms than medium wave radio and thus
can cover a larger geographic area. But overcrowding on the wavebands,
atmospheric disturbances and electrical interferences from appliances and
installations disturb the broadcast. In such cases, voice quality hence delivered is
poor at times. Even otherwise, the audio quality of SW broadcast is inferior in
comparison with MW though the SW frequencies canreach anylocationonthe
earth.
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It was SWthatmade it possible forusto listento BBC, Voice of America,
Deutshe Welle and broadcasts from all over the world. Similarly, the External
Services Division ofthe All India Radio uses the SW to broadcast its programmes
in various foreign languages to the concerned countries. SW transmissions were
ofgreatimportance tous fromthe verybeginning. It brought events to listeners
from other countries. Germany and Soviet Union started to broadcast internationally
in 1920s. Voice of America and BBC do broadcast in various languages.

FM Radio

From the early days of radio transmissions, scientists were annoyed by the hissing
noises caused by the atmospheric electricity. They made great effortstoreduce
this but the problem was not solved completely. Edwin Armstrong in 1933
developed anew kind ofradio signal based on frequency modulation. Frequency
modulation isa method of conveying information over a carrier wave by varying
its frequency. This isdifferent from AM in which the amplitude ofthe carrier wave
is varied while its frequency remains constant. Since this system is static free and
can carry much higher or lower frequencies, it proved to be an ideal carrier of
music. ReachofFM isonlyupto thehorizon hence, the broadcast islimited toa
specific area.

Armstrong used amuch broader bandwidth than AM stations. By doing
thishe gave not only hissing free reception but also much higher audio quality than
AM radio offered. Frequency band to FM radio is about 88-108 MHz. FM
Radio is broadcast in stereo that means it has 2 channels of information. FM
system rejects the noise better than the AM system. AM system picks up any
change inamplitude that changesthesignal. Thatisthereason why FMisableto
provide interference free reception and ahigh audio quality.

There were about twenty experimental FM stations in US in 1939. It was
fromherethat FMoriginated. Today, wehavealonglistofFMradiosalloverthe
world. Itisaradio thatis very popular amongst the youth. Though itprovides a
variety ofinformation, its main genre, however, remains music.

Therearepeople whoarguethat FMispromoting analltogether different
type of culture, where as there are those who feel that FM has brought people
much close toradio as it is interactive.

Satellite Radio, XM and Podcasting

Satellite radio isadigital radio signal. It isthelatest indigital radio technology. Itis
relayed through satellites hence can bereceived in amuch wider geographical
areathanterrestrial AM and FM radio. Satellite radio services are subscription-
based and are provided by commercial companies. Satellite radio isone ofthe
fastest growing entertainment services inthe World.

At present there are two space-based radio broadcasters namely World
Space and Sirius XM radio. These companies have merged into a single company
but the two services are not fully integrated yet.



The ground station transmits a signal to geo-satellites. These signals are
bounced back down by satellites to radio receivers on the ground. Radio receivers
receive and unscramble the digital data signal which contains more than 170
channels of digital audio. These signals contain encoded sound and information
about the broadcast that include the title of the song, artist's name and genre of
music to be displayed on the radio.

WorldSpace radio is based in Washington DC in United States. It has its
own satellites that are used for providing audio content in the continents like Asia
and Africa. The two satellites areAfristar and Asiastar. Each one ofthem sends
out three beams carrying 120 digital audio channels inall.

InIndia, some of the local language satellite radio channels areavailable
namely, Gandharva, Spandan, Sparsh, Shruti, RM radio and Farishta. Wecan
tune to Carnatic music, Hindustani classical music, pop, jazzandrock music as
well. Itis popular in hotels and shopping complexes. World space radio has its tie-
ups with international content providers like BBC and CNN. Telecom Regulatory
Authority oflndia is working onthe guidelines for this sector. It isalso said that
Indian Space Research Organization is working on amultimedia satellite platform
for hosting satellite radio.

Podcasting isaservice that allows the Internet users to pull audio files from
apodcasting website to listen to various programmes on their computers or on
personal digital audio players.

MTYV jockey Adam Curry and software developer Dave Winer jointly
developed podcasting in2004. Curry downloaded Internet radio broadcasts to
hisipod withthehelp ofaprogram called ipodder. Though podcasting isalmost
free of cost, some of the international companies are eyeing on it for making profit.
In Australia, podcast network runs commercials during its audio programmes.
The radio stations like the National Public Radio, the Canadian Broadcasting
Corporation and the BBC also podcast their programmes.

Very soon the use ofpodcasting technology will not be limited to music; itis
auseful tool in the field of education as well. Podcasting in India is at an initial
stage. Despite the fact that there are approximately 3000 Indian podcasters,
podcasting isnot a very popular venture. One of the podcasters is Sunil Gavaskar
who hosted a cricket podcast at Yahoo India. Some of the podcasts in Indian
languages are podmasti, podbharti and podbazar. The XM Satellite Radio (XM)
isone ofthe two satellite radio (SDARS) services in the United States and Canada,
operated by Sirius XM Radio.

Radio in India

The Times of India and the posts and telegraphs department jointly started
broadcasting radio programmes from Mumbai. This was called the Radio Club of
Bombay. Almostatthesametimeagroupofpeopleinterested inradio listening
joinedhands andformed anotherradio clubinMadras which wasnamed asMadras
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Presidency Club. This club started its broadcasts, mainly entertainment, from 31
July 1924. They installed a SW transmitter of one kilowatt but they could not
continue itbecause ofthe shortage ofmoney. The then government realised the
power and usefulness ofradio and launched Indian Broadcasting Company in
March 1927.

The date 23 July 1 27 is a memorable day in the history of broadcasting
when Lord Irwin, the Viceroy oflndia, inaugurated Bombay radio station. Same
year, Calcutta station was inaugurated by the then Governor of Bengal, Stalin
Jackson. Indian Broadcasting Company went bankrupt in 1930.

InJune 1936 the Indian State Broadcasting Corporation was renamed as
'All India Radio'. The 'Akashvani' got its name ten years later after independence
in1957. Akashvani isproviding various services like national, theregional, Vividh
Bharati, external services, school and university broadcasts. Popular genres of
radio are news, newsreels, features, drama, music programmes, talks, discussions
and live chat shows.

After independence many learned people from all walks oflifejoined All
India Radio. They chalked out radio programming with an aimto integrate masses
oflndia through various programmes on music, drama, literature and news. More
attention was paid to include Indian classical and folk music toattract more and
morepeople. ArtistslikePandit RaviShankar, Ustad Bismillah Khan,and Bade
GulamAli Khan were invited to perform. Many writers and journalist joined AIR's
news unit. Their understanding ofthe society, language and culture were reflected
in their comments and views that helped masses to come closer to the social
causes. Various other programmes on agriculture, health, science and social welfare
opened new horizons for the masses.

Radio as a Medium of Communication

Radio isauseful and powerful instrument for mass communication.It has certain
drawbacks and advantages as an audio medium. It is capable of disseminating
information at distances and in a very wide area, very quickly. Messages and
information can be delivered the moment it isreceived. Unlike television, it does
not require special arrangements for broadcast. Aradio reporter can be prompter
thanaTVreporterthusmakingradiomorereliable forbroadcasting theeventor
happenings and is certainly a faster medium than print.

As an audio medium, its reach is vast. It delivers the messages that are
heard and comprehended by all from highly educated intellectuals to neo-literates
aswellastoilliterates. Radio iscost effective too. Nowadays, peopleare able to
access FM radio on their mobile phones.

Radio isaboon for specially disabled persons who cannot see as they can
listen to the news, enjoy music and make themselves aware of the world which
they cannot see. Further, itenhances one's visual and imaginative powers. Through
radios peopleheardthe explosions ofbombs during World War [Iand could feel
the tragedy from their homes.



Radio provides the convenience toreceive messages, and enjoy music or
features while they are working. A busy executive may also listen to a current
affairs programme while driving, a student can listen to important announcement
and news while getting ready for his college, and a farmer may listen to agriculture
or music during his work in the field. Radio does not snatch time from one's
working schedule.

The government oflndia launched several projects inthe fields ofeducation,
healthcare, agriculture, etc. like school broadcast (1937), adult education and
community development (1956), farm and home broadcast (1966), university
broadcast (1965), etc.

Today, the radio has become interactive and has started live broadcasts
wherepeoplecanparticipate by sharingtheir views ontopicsthatarediscussed.
Almost allservices ofall India Radio offer live participation ofaudiences. FM
radio stations are much ahead in this regard. The instances like road accidents,
traffic jams, sudden full in temperature orrains in a particular area, storms, etc. are
regularly reported.

Some governments have provided aid or sponsored programmes on
education, agriculture, health, women empowerment, etc. But more guidelines,
schemes and formats have to be chalked out to work onissues like hunger, poverty,
unemployment and so on. Masses should come forward with new innovations and
constructive ideas to deal with these problems.

Germen poet, playwright and theater artist Bertolt Brecht (1898-1956)
expressed his views on the functioning of radio as a means of communication
while delivering a speech in 1932 and said:

It was not the public that waited forradio, but radio that waited for
public; to define the situation ofradio more accurately, raw material
was not waiting formethod ofproduction based onsocialneeds but
means of production were looking anxiously for the raw material.
Radio could bethemost wonderful publiccommunication system,
imaginable, agigantic system ofchannels couldbe, thatis, ifitwere
capable of notonly transmitting but of receiving, of making the
listener not only hear but also speak, not of isolating him but of
connecting him.

People tune to radio for various reasons. Some really want to be informed,;
someuseitasabackground voice while they are working; some merely want to
getentertained. Radio isacompanion for those who arelonely. It playsaroleof
social lubricant by bringing people together through exchange ofviews; it integrates
them through music, social and political issue and thus creates ahealthy enviromnent
ofharmony, awareness and social consciousness. It has been an excellent tool for
education.

Asearlyasin 19J7, AIR commissioned aschool broadcast project in which
fourmajor cities were selected, 1.e. Delhi, Calcutta, Madras and Bombay. Initially
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this program was not cuniculum oriented, but later AIR tried to follow the school
curriculum in veinas it was not the same in all the states of the country. In 1965,
AIR also started a broadcast project for universities to expand and enrich the
higher education.

Forthepurpose ofeducating adults and developing the community, aproject
named 'Radio forums Project' was started in 1956. This was an agriculture-based
project that was commenced with the help of UNESCO in Maharashtra. 144
villages inthe vicinity of Pune were benefited from thisproject. Another successful
project was started in 1966 for farmers. During the 'green revolution' farmers
adopted useful agriculture related techniques that were broadcast on radio. This
programme wasairedunderagriculture extension projectofthe Government of
India. The broadcasts were planned to provide information on agriculture
technology, fertilizer insecticides, seeds, agriculture machines, etc. In 1960s, with
thehelp ofradio broadcasts, anew variety of rice was harvested inabundance. It
was popularly named as 'Radio Rice'. Even now various stations of all India
Radioareregularly broadcasting programmes for farmersand theircommunity
withanaimto educate, inform andto entertain them. Radio is providing significant
information through popular programmes on various issues like environment
protection, landand water conservation, roleofpanchayats, bio-technology for
agriculture, etc.

Radio isempowering rural and urban women with its specially designed
programmes targeted to educate them in the areas like health, family welfare,
childcare, food and nutrition and home management. It also educates them about
their rights. Radio programmes on family welfare in various formats like discussions,
drama, jingles and feature have made women aware of the benefits of a small
family.

Theradio fromitsinception hasbeenaninstrument ofthe conservation of
various art forms. It has promoted popular and classical music, folk music, theater
and literature. Radio services like Vividh Bharti are major source of entertainment
forthesoldiersserving thenationatremote placeinourborder. It hasalso inculcated
aninterest towards light filmmusic in the masses.

Radio provides platform to various artists, writers and musicians to spread
their art and skaills.

Thus, radio has been an ideal instrument of shaping the future oflndia,
buildingthenation withconstructive andrational approach andatthe same time
helped in conserving our traditions and values.

CHECH/ OUR PROGRESS

9. What is meant by FM radio?
10. What issatellite radio?




CINEMA

Apart from listening to audio messages, human beings have been using visual
messages for communicating. Images have a greater impact than simple voice
messages. Acombination ofboth has the greatest impact.

Early Days of Cinema

Thewordcinemaisderived from Greek word 'kineto'whichmeans'movement'.
Thus, the word 'movie' came into existence. The technique of filmsisrelated to
the discovery and development of photography. It was in the early nineteenth
century when scientists were working on optics, they invented many devices like
thaumatrope (byFiltonin 1826), Phenakistoscope (by Belgianscientist Joseph
Plateau), stroboscope (by Viennese scientist Simon Stampfer), to name a few.
The working principle of allsuch devices was same, ie. adisc with painted pictures
ofdifferent movements ofanobject onit, when rotated gave animpression asif
the object is moving. Later, using this principle E.J. Marey of Paris devised a
photographicgunin 1882 fortakingthepicturesofmovingobjectslikebirdsand
animals. Sevenyearslaterhemodified hiscamerawhereinplaceofarolloflight
sensitive paper, heused celluloid film Henamed hiscameraas'chronophotographe'.
AnEnglishman Edward Muybridge used a battery of cameras inarow torecord
the movements ofracing horses in 1877. Thomas Alva Edison experimented with
moving pictures under the direction of W.K.L.Dixon in 1888. Dixon made a
remarkable effort byusing celluloid films designed by George Eastman. These
celluloid films later became the best medium for photography as it was possible to
rollthem. The camera that Edison had designed was heavy thus not portable.

French brothers Louis Lurniere and Auguste Lurniere succeeded in inventing
aportable, suitcase sized cinematograph or camera that contained afilmprocessing
unitandaprojector. Thetechnology ofLurniere's cine-camera wasbased on his
contemporary Edison's bulky camera. Their first film depicted the arrival ofa
train. The first public show of films by Lurniere brothers was organised in France
in 1895.

Silent movies

Bytheend ofnineteenth century, movie cameras were onhigh demand. Motion
pictures became a profitable business at restaurants and fairs. Most ofthe early
films were short, usually of 15 to 60 seconds duration, taken on 35 mm wide
celluloid strips with 16 frames per second. The themes included workers in a
factory, trains at station, parade, picnics, sailing and so on.

The first 30 years ofcinema was dominated by silentmovies. It issaid that
for sound effects sometimes musicians were hired to perform live during the film.
Interestingly, inthosedaysfilms were showninspecial venues like fairsand theatres
asapart ofthe show or in restaurants and inns. The first proper cinema theatre
was The Nickelodeon. It was opened in Pittsburgh in 1905. By this time, the
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duration ofthe films was increased and some filmic effects were also used. This
was the beginning ofediting in films. Edison first used the stop motion technique in
his film The Execution of Mary, where the camera was stopped at one action
and restarted at other. The two pieces of film were cut and pasted so that the
action appeared continuous. George Melles, a magician by profession, used
superimposition, G.A. Smith used reverse motion and Robert Paul used different
speeds of the camera for special effects. Some of the silent films are Birth of a
Nation (1915) by D.W.Griffith, The Last Laugh (1924) by F.W. Human,
Potemkin (1925)by Sergei Eisenstein, The Gold Rush(1925)by Charlie Chaplin,
Metropolis (1926)byFritzlangand The Blue Angel (1929)by Josefvon Sternberg.
Another silent film Nanook ofthe North (1922) by Robert Flaherty is considered
tobethefirstnon-fiction filmorfirst documentary. The silenteraended in 1929
after amethod ofrecording sound with the image was discovered.

Talkies

Warner Brothers introduced anew sound-on-disc systemin 1926 by recording
music and sound effects on a wax record and then synchronizing it with projector.
They released their first motion picture Don Juan which proved to be success
The Jazz Singer in 1927 brought a revolution in the history of talking pictures.
The Jazz Singer was the first film where spoken dialogues were used with other
sound effects. In fact, Dickson and Edison started working on sound devices
much early in 1895. They had developed akinetoscope, a visual component to
their cylinder phonograph. They combined these two devices to make a
kinetophone. That wasan experimental stage when many enthusiasts and scientists
were working on various types of sound systems.

Warner Brother's technology named vitaphone used a separate phonographic
discforsynchronizing thepictures. Thistechniqueallowed thedialoguesand music
togoalongwiththepictures. Introduction oftalkiesbrought manychanges. Various
studios jumped into this profitable business. Some ofthem were 20th Century
Fox, Paramount Pictures, Columbia Pictures, and Warner Brothers and so on.
They started hiring actors and directors on long-term contracts. Some ofthe noted
directors of mid-twentieth century are Frank Capra, Vivtor Fleming, Alfred
Hitchcock and Orson Welles.

Trends in Film Making

The society, its political social and cultural conditions, its people and their behaviour
have influenced film makers from the verybeginning. In very early pictures, called
musicals, a narrative style was adopted as the theme of the film. In the period
between 1910s to 1930s, modernity and criticism were the main themes portrayed
infilms. Charlie Chaplin's The Great Dictatorisanexample thatexpresses social
conflicts with modernity. Valentine, also known as German Chaplin, did something
similarinhiscomedies. That wastheage ofenlightenment incinemathat displayed
semantic logic.



Musicals, adistinct style of portraying the classics, were influenced by the
books, novels of the times. This period was a period of cross-cultural pollination.
Directors were more inclined towards the world's literature. Excellent examples
are Les Miserables ofVictor Hugo, written in 1862 and screened in 1907 and
Tolstoy's Anna Karenina and also Crime and Punishment. Even vampire fiction
was readily accepted by the directors. Bela Lugosi's Dracula in 1931 was a
super hitmovie.

Post-World War Il movies depicted the lives of common people, their
sufferings and agonies. The Bicycle Thiefand Umberto D by the Italian director
Vittorio De Sica are remarkable examples ofltalian neo-realism that existed inthe
post-World War Il era. Almost all post-World War Il movies depicted social
commitment in various ways. Rossellini was another Italian director who depicted
through hisvisual expressions Italian political life, affection forhumans, anurge to
rebuildthenationthatgotdestroyed by war. Felliniand Andrei Wajdawerealso
inspired by the neo-realism ofthe Europe.

French cinema ofthe post-World War Il era produced many fine movies
likeMarcel Came's The ChildrenofParadL'iein1945,Rene Clement's Forbidden
Games in 1952 and Jacques Becker's Golden Helmet in 1952 with a distinct
literary presentation.

Infact, the period between 1950 and 1960 was aperiod whenanew wave
emerged in the world of cinema. New wave cinema is also referred to as art
cinema. The Frenchdirectors gotinspiration fromAlexandre Astruc's writings
wherehesaysthatfilmshouldberegardedasaformofaudio-visuallanguage. He
introduced the concept of 'camera-pen'. Francois Truffaut, Jean-luc-Godard and
Jacques Rivette are some of the famous directors ofnew wave cinema. Truffaut's
The 400 Blows, Godard's Breathless andAlainResnais'sHiroshima Mon Amour
carried adistinctive style and ideology ofthe director and were quick and cost-
effective as far as their making was concerned.

Inthe Great Britain post-World War Il movies were literary in their taste
and texture. British cinema ofthis period was elitist and culturally conservative to
some extent. Many classics were adapted by the directors for films and Hamlet,
Great Expectations (1946) and Oliver Twist (1948) are some examples.

SovietUnionfilmindustry produced some great prize winning movies during
1950-60 for instance, Mikhail Kalatozov's The Cranes are Flying in 1957 and
Grigory Chukhrai's 'Ballad ofasoldier'in 1959. Literary adaptations like Grigory
Kozintsev's Hamlet in 1964 and Sergei Bondarchuk's War and Peace in 1967
were extremely impressive in their stylistics. Directors like Sergei Paradzhanov
and Andrei Tarkovsky came with their legendary works. Shadows of Forgotten
Ancestors (1964) by Paradzhanov and Ivans Childhood (1962) by Tarkovsky
had a remarkable impact on world cinema. Safaris, Nostalgia, The Sacrifice
and Mirror are some other unforgettable works of Tarkovsky.
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Indian Cinema

DadaSahibPhalkeis considered asone ofthe pioneers oflndian cinema. He got
inspired after watching a fiknLife of Christ and thought of making a fihnon the life
of Lord Krishna. But the idea failed due to financial crises, yet he did not lose
heart and in 1913 produced Raja Harishchandra with hisown Indian team. He
produced various short and full-length feature films on mythological tales and
historical epics. Women in those days were hesitant and social norms also did not
allow themto enter into film world. Allwomen characters were played by men.
Savitri, Lanka Dahan, Krishna Jamuna and Bhasmasur Mohini are some of
the feature films produced by Phalke.

Thecreditofbringing cinema inIndiaalso goes to various photographers
who produced short films in early twentieth century. A photographer from
Maharashtra named H.S. Bhatvadekar is amongst them.

Certain other fihn makers during 1920-30 picked up social themes for their
films. Chandulal Shah, Himanshu Raiand D.G. Ganguly were some such film
makers. Till then it was the era silent movies. The talkies era started with Alam
Ara'in 1931. 1t wasdirected by Ardeshir Irani who included twelve songs inhis
film. During this period Hindi cinemawasinfluenced by Parsitheater. The loud
makeup,dialoguedeliveryofrenownedactorslike SohrabModiand PrithviRaj
Kapoor reflect the elements of Parsi-styled theaters. In those days, theater artists
were offered leading roles as they had the experience ofacting. Indian Peoples'
Theater Association (IPTA) influenced the works ofK.A. Abbas, Sahir Ludhiyanni,
Bimal Roy and Chetan Anand to name a few.

During 1940-50 the trends shifted tosocial concerns. Inthe coming next
two decades, the formula films overpowered the film industry. Rajkapoor, Guru
Dutt appeared as powerful directors and actors. They contributed to Indian
cinema'smasterpieces likeAwara, ofinternational fameespecially inthe former
Soviet Union, Aag, Pyaasa, Kaghaz ke Phool and Baazi. Starting with Apu
Trilogy in 1954, Satyajit Ray appeared with his distinct style and cine autography
of middle class portrayal.

1960 took a tum towards romantic musicals and 'triangle masala' from
social concerns. The Film Finance Corporation was established the same year. It
provided loans to new and upcoming directors and producers to make low-budget
films. It wasthetime whenthe new wave cinematook an entry into the filmindustry.
Mrinal Sen's Bhuvan Sham, Basu Bhattacharya's Sara Akaash, and Rajnigandha
and M.S. Sathyu's Garam Hawa were some of the films classified under this
category.

From the early days oflndia Cinema, Chennai had a huge film industry
producing films in Tamil, Telugu, Kannada and Malayalam onalarge-scale. M.G.
Ramchandran isstillabig name in industry, people remember him as an actor,
leader and even as a God like figure ofTamil cinema. Starting from mythological
and romantic films, Tamil film industry experimented with the new wave cinema



onlyinlate 1970s. DoraiJaybharathi, Balu Mahendru, Bhagyaraja and Rudraiyya
are amongst those who brought the concept ofnew wave cinema in Tamil film
industry. Tamil film industry has provided Hindi cinema some talented actor like
Rajni Kanth and Kamal Hasan. From Keechaka Vadham (1917) and Mayil
Ravana (1918) to Dasavathaaram (2008) and Ethiram (2010) the Tamil film
industry has travelled along way.

Genres of Films

Documentary, feature fihnand telefihns are amongst some forms offihns. According
to a Scottish documentary maker, a documentary is a 'creative treatment of
actuality'. In 1926, he defined anon-fiction filmas adocumentary.

AnAmericanfilmmakerPareLozentzdefinesadocumentaryas'a factual
film', which has to be dramatic innature. Adocumentary can be classified into
several genres. Avery popular form of documentary in early twentieth century
was called 'travelogue film'. It was also known as 'scenics'. Frank Hurley, an
Australian photographer and adventurer, made a documentary named as South in
1919 on Trans-Antarctic expedition. He had participated in several Antarctic
expeditions. He also served as an official photographer with Australian forces
during World War II. This documentary had depicted the failure ofthe expedition.
Nanook of the North produced by Robert J. Flaherty in 1922 is said to be a
romanticized documentary.

Documentary can also serve as propaganda film. Frank Capra's Why We
Fight in 1944 was commissioned by the US government to convince the US
public that it was time to go to war. During 1940s, British documentary makers
blended propaganda, information and education in their propaganda documentaries.
Their appro.;tch was more poetic in nature.

Before each election, politicians convey their achievements to public through
propaganda documentaries. Making adocumentary on wild life is an interesting
task that requires lots of patience where asadocumentary ona biography demands
well researched facts.

With time and growth oftechnologythe trends indocumentaries are changing.
Instead ofportable camera and sound equipment, handicams are used for making
documentaries which reduce the cost of production. Usually documentaries are of
short duration of 5-30 minutes. They are cost effective and require less efforts
and time.

Feature films

Afeature filmisafilmoffulllength. AmericanFilmInstituteandthe British Film
Institute define feature filmas a filmwith duration 0f40 minutes or longer. In India,
the duration ofa feature film isusually more than 120 minutes. The Chamber's
Dictionary defines feature filmas a long cinematograph filmforming the basis ofa
programme. Feature films are also called movies.
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Story types or genres develop the category of films. Action films include
stunts, chases, battles and fights and usually demand high budget. Adventure films
are exciting stories othunts, searches for the unknown and unseen. They are full of
new experiences. Comedies are meant for provoking laughter and amusement.
The light-hearted plots of comedies attract wide audiences. Other genres include
horror films, crime and detective films. Dramas are serious presentations whereas
musicals are song and dance based films. Historical films are big budget films
portraying historical, mythical and legendary characters. Science fictions are
visionary and imaginative and war movies are sensitive. Sometimes, anew genre
develops on public demand or on the demand of current political andsocial
atmospherelike filmsonterrorism, diseases, marriages, furnilyrelations, etc.

Afilmiscreatedbyrecording photographic imagesusing cameras. Originally
the termfilmwasused foraphotographic film Afilmcanbe called asan extension
of photography. Acinemascope film, in comparison with aregular film, has a wide
lengthandashortheight. Filmscanbeeducative, forinstance, afimbasedonthe
works ofa leader oronaclassic novel. They can be made for propaganda or can
be artistic in nature.

Telefilms

Telefilrns are films produced for television broadcasting. Usually they are short
films with a low budget. Doordarshanhas produced certain qualitytelefilrns in the
past. It has introduced the works offarnous writers like Premchand's Nirmala,
Bhishrna Sahani's Tamas, etc. in the form of telefilm. Such films are either funded
by the ministry, NFDC or commissioned by Doordarshan. The regional centres of
Doordarshan havealso produced many telefilrns of 1 hour duration. FTII produces
telefilrns that are telecast on Doordarshan.

Famous directors like Shyam Benegal and M.S. Sathyu have also directed
several class telefilrns. Telefilrns on Doordarshan have also served as laboratories
foryoungupcoming directors and actors astheyhad experimented with the subject,
form, content and innovation.

Cinema as a Medium

Most of the cinema is meant for entertainment. It is a product that is made for
consumption. Suchfilms maybeenjoyed bythose who simply wanttorelax and
wander inaworld of fantasies. This dreamy effect makes the audience to forget
aboutthereal world. Sometimes the impact ofthe filmsisnotrealised atonce. It
lives with usin our subconscious mind and appears gradually.

Cinema always tried to cope with the changing reality. It picks up issues
from the society. Ifcinema focuses on serious and grave issues, it can make us
more responsible towards our society by creating sensitivity and feelings for our
own people. Onthe other hand, depicing and justifying violence, crime, vulgarity,
lustand unreal lavish life styles can corrupt the people's minds. Thus it canalso
produce lame and uncultured class of people.



Mostofthe commercial cinemahasadrastic negative effectonthe youth.
Theyblindly followthe filmyidealsinfashion, glamourandglitz. Theystriveto
behave like actors and try to look like them. This hampers their mental and
psychological growth thatis required in the building ofa nation.

Onegoodthingthat cinemahasbroughttousisanunderstanding ofcreativity
through cinematography. Indian films too have given the best lyrics, composers
and singers to the society. Cinemahasintroduced various forms of music, from
classical to folk and from devotional to pop. Films made on the literary works
havenotonlyintroduced to us great writers and their thoughts butalso helped in
developing abetter understanding ofthe society and its people.

Cinemaasanextensionoftheatreisanart. ARussiantheoristoffilms, V1.
Pudovkin wrote in 1933 in this context:

Itis asynthesis of each and every element-the oral, the visual, the
philosophical; it is our opportunity to translate the world in all its
lines and shadows into anew art form that has succeeded and will
supersede all the older arts, for it is the supreme medium in which
we can express today and tomorrow.

Interestingly, the famous filmdirector Jean-Luc-Godard speaking oncinema
as anart has a different viewpoint. He said:

The cinema is not an art which films life, the cinema is something
betweenartandlife. Unlike painting and literature, thecinemaboth
givestolife and takes from it, and I try to render this concept inmy
films. Literature and painting both exist as art from the very start,
the cinemadoesn't.

Notonlythis, he furtheradds by saying that 'Cinema isthe most beautiful
fraud in the world.

CHECK/ OUR PROGRESS

11. Whatisadocumentary film?
12.  What is feature film?
13. Mention a few types offeature films.

TELEVISION

Televisionisabrilliantinvention ofthetwentieth century. Ithasnotonlymadeit
possibletoviewtheeventsand happenings ofthe world instantly, ithasbrought
the cinema in the form of soap operas and telefilms and even in its usual form to the
drawing rooms ofthe people. It hasbecome avery powerful and the most accessed
medium. Manypoliticianshavebeenabletocaptureand maintaintheirpolitical
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power with the help of television. Some of these people own television networks
not only in Europe and Latin America but in India as well.

Early Days of Television

In 1884, a German scientist Paul Nipkow experimented with a rotating disk
containing small holes and found that this device othis can work as a scanner. The
disk, knownas Nipkow disc, produced patterns ofelectric impulses required to
transmit pictures. This device became an integral part of the technology of
transmitting images. Eventoday, this scanning concept isastanJard component of
television (now popularly known as TV).

Rosing inRussiaused Braun's cathoderay oscilloscope asadisplay tube
for producing very feeble TV signals in 1907. In England, Campbell-Swinton
worked out anelectronic system for TV in 1908. Ahigh schoolboy fromRigby,
Philo T. Farnsworth of United States in 1922 drew an electronic circuit for
transmitting and receiving moving images. His study was based on Nipkow disk.
Nextyear Charles Jenkins sent still TV images by wireless from Washington to
Philadelphia.

DuringthesameperiodaRussian Scholar Vladimir Zworykin, whowasa
communication specialist and had already worked on TV circuit, cameto US to
begin his research on more sophisticated and practical electronic systems required
for actual TV transmission and reception. This was the time when inventors were
working onthe TV system invarious countries. John Baird a Scottish Engineer
tooused Nipkow disk to successfully produce faint pictures inblack and white.
Hedemonstrated thevery firsttelecastin1926. His TV systemwas lateradopted
bytheBBC.

InBerlin, a TV service was started in 1935. The pictures were produced
on a film and then scanned using Nipkow's model. BBC began its telecast in
1936 fromAlexandra Palace, London. Afull-fledged TV Station with studio was
built in New York City's Empire State Building in 1932 and the telecast was
started in1936. Initially, the telecast had only two programmes per week and that
toocame to asudden halt during World WarII. Justafter the war there emerged
anumber of TV stations in some major cities. By 1946 new licences for TV
transmitters were issued and then there was a rush to bring home anew medium of
communication. As TV sets were very expensive at the initial stage, only a few
could afford them.

Those owned TV sets, used to have big gatherings of TV viewers at their
homes. It was a luxury item and status symbol in those days. Federal
Communications Commission (FCC) had issued approximately 100 licenses by
thebeginning 0f1948. Most ofthecities had theirownstations. There appeared
aproblem of signal interference or clash in various stations. Reception was either
not clear or it was not there at all. FCC ordered a freeze on the issuance of new
licenses and manufacturing. Hence, America had to wait till the freeze was lifted.
Inthemeantime, FCCworked outthetechnicalitiesof TV broadcasting inorder



to allocate frequencies to FM Radio and TV When this chaotic situation of signal
interference and overlapping was solved, the freeze was lifted in 1952.

The earliest design of colour TV system was perhaps made in Germany
around 1904.In1925, Zworykinalsoclaimedtohavedesigned anall-electronic
colour TV system These two systems failed but they were thefirst attempts towards
the development of colour TV system A successful system began broadcasting in
Americamuch laterin 1953 after many researches and lots of efforts. Some people
say that John Baird, the inventor ofthe world's first working TV systemin England
in 1923, experimented with acolour TV using cathode ray tube and a disc with
colour filters. In 1944, he demonstrated world's first electronic colour TV.
However, the colourtechnologywastheninitsraw state, it took several years to
refine itself

During 1952-1960 TV industry saw rapid growth and spread inthe West.
196(}-1980 wastheperiod whenthereweremany TV networksandtheywerein
competition with each other. BBC during this period focused its attention on
educative programmes meant for building the character and enhancing cultural
values, correcting pronunciationsand shaping the middle class intelligentsia. BBC
is still known for itsresearch-based documentaries.

News fromthe very beginning had adramatic effect onsociety. In 1933,
people watched President Roosevelt's address to thenationon TV Avery popular
programme World News Round Up was aired on CBS in 1938. A telecast of
Soviet Premier Khrushchev representing his nation at United Nations was shared
by millions of people. Cameras recorded him expressing his dissatisfaction by
pounding one ofhisshoes onhisdesk, which hetook offwhile thesession was in
progress. President John Kennedy's assassination and Lyndon Johnson's succession
receive massive 4 days coverage in 1963 and the moon landing in 1969 was
viewed in 94 per cent homes.

The TV industry grew further with the growth of cable TV and with the
adoption of video cassette recorders. Cable TV system was needed in those
areas that were not getting the proper signals because ofgeographical conditions
ormanmade conditions aswell. Tallbuildings, densely populated areas, valleys or
hillsblocked TV signals. As aresult, TV receiver could not receive them Initially
cable system started on a low-scale but when picture quality improved, the cable
TV started spreadingrapidly.

The beginning of70s was the period when video cassette recorders (VCRs)
appeared allover the world forrecording the programmes of one's choice from
the TV network. It was also a very useful device for editing. VCR was invented in
America by Ampex Corporation. Charles Ginsberg designed this machine to
record TV programmes onamagnetic tape. Japanimproved thetechnology by
standardizing the systems and became the number one manufacturer and exporter
of VCRs. VCRs became more popular for movie viewing. Movies were recorded
on VCRs and cassettes were sold in the markets or at book stalls. The tape
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technology of VCRs gave rise to digital storage technology where any programme
can be squeezed ondcompact disk.

The Russians launched Sputnik, the world's first satellite on4 October 1957.
A few months later, the US launched Explorer I on 1 January 1958. In 1976,
history was created by Home Box Office (HBO) by starting satellite delivery of
programming to cable networks with the telecast of The Thriller from Manila, a
heavyweight boxing match. The match was played between Joe Frazier and
Mohammed Ali. With the growth ofsatellite broadcasting, peoplelooked to the
multi-channel facilities at low price, very attractive. .

Satellite system provides clear pictures and stereo sound on various channels.
Conceptually, satellite system is a wireless system that delivers TV programming
directly to viewers. Satellite TV systems transmit and receive radio signals using
satellite dishes. These dishes act like antennas. Earlier the size ofthe uplink dishes
was quite huge as much as 9-12 metres indiameter. Geostationary Satellites are
placed ingeosynchronousorbits. They stayin one place intheskyrelative to the
earth. Each oneisapproximately 22,200 miles or 35,700 kms above the earth.

The first eversatellite TV signal wassent from Europe to the Telstar Satellite
in1962. Thefirstgeosynchronouscommunication satellite Syncom2 waslaunched
in 1963 and Intelsat I, the first commercial communication satellite was launched
in 1965. Intelsat I is also called Early Bird. Soviet Union was the first to start
nationalnetwork ofsatellite TV whichwasnamed'Orbita' and wasdevelopedin
1967.

Allover the world, satellite TV has grown rapidly in recent years. TV is
migrating fromanalog to digital where audio and video are transmitted by discrete
signals. The latest advanced broadband technology allows consumers to combine
video, phone and data services with an access to the Internet. The most significant
advantage of such a system is that digital channels are accommodated in less
bandwidth. Thisallows more channels to flow in the same space. Digital system
provides high definition TV service with better picture, better sound and multimedia
service with feedback and talkback facility. Digital signals react differently to
interference and obstacles. The common problems faced in analog TV were
ghosting ofimages, noise, poor clearity or wavy picture. But using digital technology,
audio and video are synchronized digitally hence providing a crystal clear reception.
Itisasystem ofstoring, processing and transmitting information through the use of
distinct electronic pulses that represent the binary digits O and 1. Inanalog system,
the sound ofthe broadcast is modulated separately from the video. Analogisa
transmission standard that uses electrical impulses to emulate the audio waveform
of'sound.

Television in India

TV inIndia appeared on 15 September 1959 in New Delhi. It was started as an
experiment to train personnel and to find out its possibilities in the field of community
development and education. UNESCO granted a sum of $20,000 and offered



therequired equipment to make this experiment possible. Inthe beginning 180
communityteleclubs benefited from the programmes that were telecast twicea
week, each of20 minutes duration. Therange ofthe transmitters wasjust40km.
After2yearsin 1961, itwas found that the programmes had some impact onthe
audiences. Asaresulteducational programmes onscience forteachers were started
in1961.

Programmes on entertainment and information were introduced fromAugust
1965. Nextimportant step was the introduction ofthe programmes on agriculture.
Withthehelp ofthe Department ofAtomic Energy, the Indian Agriculture Research
Institute, Delhi Administration and the State Governments ofHaryana and Uttar
Pradesh, a programme named Krishi Darshan was started for the farmers. The
range of the transmitters was now increased up to 60 km.

By 1975 there were four TV centres in the cities like Mumbai, Srinagar,
Amritsar and Pune (relay centre). Under satellite instructional TV experiment
scheme six states were selected for the transmission of educational programmes.
This project lasted for 1975-1976. Commercials were soon introduced on TV.
Sameyear TV wasseparated from AllIndia Radio and asanindependent media
was called Doordarshan. Doordarshan National Programme was started in 1982
and colour TV was also introduced the same year.

Television as a Medium

TV isan audio-visual medium. It provides visuals along with sounds. Because of
this distinctive feature TV dominates over other media of mass communication. In
its presentations, TV carries some of the characteristics of film, stage and radio. If
thelanguage ofradio consists of sounds and spoken words, thenthe language of
TV contains various types of visuals, i.e., stills to moving pictures and various
types ofnatural and artificial sounds.

TV visuals can show something that cannot be described in words. For
instance, in radio, the description of mountains covered with snow requires a
language, speechand style that creates animage of snow-covered mountains in
the minds oflisteners whereas in TV the visual of snow-covered mountains alone
isenoughtosend the message acrosstothe viewers without usingasingle word.
InTV close-ups even the smallest detail becomes prominent that is capable of
leaving an impact on the viewer. TV is also a medium of glamour and instant
recognition. The shine and shimmer ofthe screen adds to the glamour.

Watching people, events, happenings, etc., inmoving visuals gives afeeling
ofreality. TVnotonlystrengthens one'sbeliefabout theeventsbeingtelecast on
it, but also attracts masses much more than print orradio. One can sit and continue
watching for hours together without getting bored.

The negative sides of TVs are they are producing millions of couch potatoes
all over the world, where people spend lots of time watching TVs, ignoring other
important things. Abook,,a newspaper oreven radio makes onethink and imagine
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whereas TV makes the person just watch it just does allow a person to develop
skills imagination and thinking. It takes away one's valuable time without letting
him know about it.

The integration of TV with Internet and telecommunication technology has
made TV interactive. With its chat shows and phone-in programmes people from
various comers of the country can exchange ideas, thoughts and express themselves
on a particular subject and at the sametime.

TV is a democratic medium that conveys the same message at the same
time to everyone from masses surviving inhutments to those living in huge mansions.
It has the power of conveying the views and opinions of important persons to
common people and it also conveys the problems and grievances of common
person to the concerned authorities. Ina multilingual and multicultural society, like
in India, TV establishes harmony and uniformity in the society.

Use of television

TV haswith the distinct characteristic of capturing the audiences' attention which
is considered as the best tool for teaching and training the mass audiences. Its
audio-visuals makes it more effective then radio that depends solely on audio.
From the very beginning, the experts were of the view that TV can make difficult
and tough aspects of various subjects interesting and easy to understand through
its distinct quality ofdemonstrating them visually with abetter presentation.

State universityof[OWA used TV as an instructional medium in 1932 on
an experimental basis. Since then there is no looking back and many universities,
private organizations and various governmental departments have started using
TV as an instructional medium not only in the field of education but also in the
arena ofhealth, environment, etc. all over the world.

In India, since its inception, television was considered as an appropriate
and efficient tool which could be used in education and development. Educators
planned out a project for imparting education to schools. This first developmental
project oflndian television was designed for the secondary schools of Delhi. The
Broadcasts were syllabus based and their aim was to improve the standards of
teaching science. Very few schools had laboratories, equipments and well-qualified
science teachers. This new teaching method was welcomed by the students and
teachers. This project was made possible with the financial aid by the Ford
Foundation. In 1969, UNESCO found in a survey that students in the schools
having television sets performed better than the students in other schools. In those
days few schools and individuals owned television sets.

A specially designed project called 'Krishi Darshan' for famlers was started
on 26 January 1966. The aim was to inform the farmers about the latest
developments iNagriculture and new techniques offanning.
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The last two decades of the 20th century was a remarkable period from the point
of view of media and communication technology. It was also a period of the
emergence oflntemet, globalization and expansion of markets.

The advances ofinformation technologies not only realised the dream of
Marshal McLuhan who invented the technology oflintemet, they also changed
the technologies of print, radio and television.

Theunceasing innovations in the telecommunicationtechnologies notonly
helped the growth and expansion of the Intemet it also paved the way for a new
media nmvadays popularly calk:d 1111. 1Thilcs. Mobile technology in convergence
with information technology ha:-. enormous potential in the days ahead.

5.7.1 History of Computers and Internet

The innovation ofthe first computer called Mark-I is as recent as 1940, though
the origin of computers is traced to 3000 years back when the first computing
machine known as Abacus was ck\.::loped in China. Later, Charles Babbage was
credited with the hypothesis which alkm cd theill\ ention of computer.

The development of computer-. in the initial 15 years was very slow as the
vacuum tubes were used in them. The EO-IAC (Electronic Numerical Integrator
and Computer) machine developed in 1942 was very huge as it used around
18000 tubes. It was only after the emergence of'silicon transistor in 1954 and the
invention ofintegrated circuits around 1964 that the research and development of
computers gained pace. These twc, majorinventions allowed themanufacturing of
small sizecomputers.

Computers were not very popular in the initial days as one had to learn a
number of commands to operate them. They were mainly used by scientists and
researchersingeneralandthe computer -.cil'lltistsinpailicular. [twasonlyin 1984
when theApple machine innovated by Steve Jobs and Steve Wozniak was launched
in the market that the fancy for this \vondcrful machine caught on. Apple was the
first GUI (Graphic User Interface) machines which even a child was able to use
for making drawings or play games.

Thecomputer during these days hccame much more thannumber crunching
machines. They were mainly used as sophisticated v,;ord processors in comparison
to the recently developed electronic typewriters. Some people also used these
machines to make drawings or dra\v charts and graphs. A few years later they
became effective publishing machines when the software like Ventura or PageMaker
along with many other software for creating drawings or digitalising photographs
were launched in the market.

Information and Communication

Technologies (ICT)

Information and Communication Technologies (ICTs) is a broader term for Information Technology (IT),

which refers to all communication technologies, including the internet, wireless networks, cell phones,
computers, software, middleware, video-conferencing, social networking, and other media applications
and services enabling users to access, retrieve, store, transmit, and manipulate information in a digital

form.

Media for Mass
Communication


https://ec.europa.eu/programmes/horizon2020/en/h2020-section/information-and-communication-technologies
http://techterms.com/definition/it
https://en.wikipedia.org/wiki/Software
https://en.wikipedia.org/wiki/Middleware
http://techterms.com/definition/socialnetworking

NOTES

What is e-Governance?

Electronic governance or e-governance is adopted by countries across
the world. In a fast-growing and demanding economy like India, e-
governance has become essential. The rapid growth of digitalization
has led to many governments across the globe to introduce and

incorporate technology into governmental processes.

Electronic governance or e-governance can be defined as the usage of Information
and Communication Technology (ICT) by the government to provide and facilitate
government services, exchange of information, communication transactions and
integration of various stand-alone systems and services. In other words, it is the use of
technology to perform government activities and achieve the objectives of
governance. Through e-governance, government services are made available to
citizens and businesses in a convenient, efficient and transparent manner. Examples
of e-governance include Digital India initiative, National Portal of India, Prime Minister
of India portal, Aadhar, filing and payment of taxes online, digital land management
systems, Common Entrance Test etc. E-governance can take place in four major
types of interactions:

1. Government to Government (G2G) where information is exchanged
within the government i.e. either, between the central government,
state government and local governments or between different
branches of the same government.

2. Government to Citizen (G2C) where the citizens have a platform
through which they can interact with the government and get access
to the variety of public services offered by the Government.

3. Government to Businesses (G2B) where businesses are able to
interact with the government seamlessly with respect to the services
of the government offered to businesses

4. Government to Employees (G2E) where interaction between the
government and its employees occurs in an efficient and speedy
manner.

The objective of E-governance?

The objectives of e-governance can be stated as follows:

e To support and simplify governance for government, citizens, and businesses.

e To make government administration more transparent and accountable while
addressing the society’s needs and expectations through efficient public
services and effective interaction between the people, businesses, and
government
To reduce corruption in the government.
To ensure speedy administration of services and information

e To reduce difficulties for business, provide immediate information and enable
digital communication by e-business.

While e-governance provides the advantages of convenience, efficiency and
transparency, it also has problems associated with it. They are as follows:

e Lack of computer literacy: India is still a developing country and a vast majority
of the citizens lack computer literacy which hinders the effectiveness of e-
governance.

e Lack of accessibility to the internet or even computers in some parts of the
country is a disadvantage to e-governance.



E-Governance

e E-governance results in a loss of human interaction. As the system becomes po rtal
more mechanized, lesser interaction takes place among people.
e It gives rise to the risk of personal data theft and leakage. The Indian e-governance portal

e E-governance leads to a lax administration. The service provider can easily is https://nceg.gov.in. On this portal, one
provide excuses for not providing the service on technical grounds such as can get comprehensive information
“server is down” or “internet is not working” etc. regarding National Conference on E-

governance and reports on earlier
conferences. Additionally, the portal

E-Govel’nance In the Indlan Context provides links to the following important
pages:

E-governance in India is a recently developed concept. The launch of National
Satellite-Based Computer Network (NICENET) in 1987 and subsequent » Digital India
launch of District Information System of the National Informatics Centre e National Portal of India: It is
(DISNIC) programme to computerize all district offices in the country for which developed to provide access to
free hardware and software was offered to the State Governments provided information and services being
the requisite impetus for e-governance. E-governance thereafter developed provided by the government
with the growth of technology. Today, there are a large number of e- e PM India Website: provides
Governance initiatives, both at the Union and State levels. In 2006, information relating to the Prime
the National e-Governance Plan (NeGP) was formulated by the Department Minister’s Office.
of Electronics and Information Technology and Department of Administrative e United Nations e-governance
Reforms and Public Grievances that aims at making all government services website

accessible to the common man, ensure efficiency, transparency and reliability
of such services at affordable costs to realise the basic needs of the common
man. The NeGP has enabled many e-governance initiatives like:

o Digital India was launched in 2015 to empower the country digitally. Its main
components are:

o Developing a secure and stable digital infrastructure
o Delivering government services digitally
o Achieving universal digital literacy

e Aadhar is a unique identification number issued by UIDAI that serves as proof
of identity and address on the basis of biometric data. It is being used to
provide many benefits to the members of the society. One can e-
sign documents using Aadhar.

e myGov.in is a national citizen engagement platform where people can share
ideas on and be involved with matters of policy and governance.

o UMANG is a Unified Mobile Application which provides access to central and
state government services including Aadhar, Digital Locker, PAN, Employee
Provident Fund services etc.

o Digital Locker helps citizens digitally store important documents like mark
sheets, PAN, Aadhar, and degree certificates. This reduces the need for
physical documents and facilitates easy sharing of documents.

o PayGov facilitates online payments to all public and private banks.

e Mobile Seva aims at providing government services through mobile phones
and tablets. The m-App store has over 200 live applications which can be
used to access various government services.

e Computerization of Land Records ensures that landowner gets digital and
updated copies of documents relating to their property.

In addition to the above, State level e-governance initiatives include:

e E-Seva (Andhra Pradesh) facilitates payment of utility bills, issuance of
certificates, licenses and permits.

e Khajane Project (Karnataka) digitalized the treasury system of the state.

o FRIENDS (Kerala) is a single-window facility to pay taxes and other financial
dues to the State government.

e Lokvani Project (Uttar Pradesh) is a single-window solution relating to the
handling of grievances, land record maintenance and providing a mixture of
essential services.


https://nceg.gov.in/

