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CAREER OPPORTUNITIES IN MEDIA WORLD

Mass communication and Journalism is institutionalized and source
specific. It functions through well-organized professionals and has an ever
increasing interlace. Mass media has a global availability and it has
converted the whole world in to a global village. A qualified journalism
professional can take up a job of educating, entertaining, informing,
persuading, interpreting, and guiding. Working in print media offers the
opportunities to be a news reporter, news presenter, an editor, a feature
writer, a photojournalist, etc. Electronic media offers great opportunities of
being a news reporter, news editor, newsreader, programme host,
interviewer, cameraman, producer, director, etc.

Other titles of Mass Communication and Journalism professionals are
script writer, production assistant, technical director, floor manager,
lighting director, scenic director, coordinator, creative director, advertiser,
media planner, media consultant, public relation officer, counselor, front
office executive, event manager and others.
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INTRODUCTION

The book deals with the concepts of Cyber Journalism. The students will learn
about ‘What is Cyber Space’? The book will cover the Fundamentals of Cyber
Media. The students will also learn the Advantages & Disadvantages of Cyber
Journalism

Further the students will learn the Basic rules of Writing News stories, Features &
Articles on the Web. The book will also cover Impact of Web Journalism and
Recent Trends in Presentation & Layout of Web Newspapers & Magazines. The
book covers Trends in Cyber Reporting & Editing, Impact of globalization on Web
Journalism, Cyber Laws, and Concept of e –governance.
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UNIT 1 . CYBER JOURNALISM

OBJECTIVES

 To learn about Cyber Journalism
 To know the Fundamentals of Cyber Media
 know the Advantages & Disadvantages of Cyber Journalism
 to learn about Writing for Web Media
 to know the Recent Trends of Presentation & Layout of Web Newspapers &

Magazines
 to see the Analysis of important Indian News - based Websites
 to learn Trends in Cyber Reporting & Editing
 to learn the Impact of globalization on Web Journalism, Cyber Laws,

Concept of e -governance

1.1. WHAT IS CYBER SPACE?

Cyberspace is a domain characterized by the use of electronics and the
electromagnetic spectrum to store, modify, and exchange data via networked
systems and associated physical infrastructures. The term originates in science
fiction, where it also includes various kinds of virtual reality experienced by deeply
immersed computer users or by entities that exist inside computer systems.

Cyberspace is a metaphor for describing the non-physical terrain created by
computer systems. Online systems, for example, create a cyberspace within which
people can communicate with one another via e-mail, do research, or simply
window shop. Like physical space, cyberspace contains objects files, mail
messages, graphics, etc. and different modes of transportation and delivery.
Unlike real space, though, exploring cyberspace does not require any physical
movement other than pressing keys on a keyboard or moving a mouse.

Some programs, particularly computer games, are designed to create a special
cyberspace, one that resembles physical reality in some ways but defies it in others.
In its extreme form, called virtual reality, users are presented with visual,
auditory, and even tactile feedback that makes cyberspace feel real.

Edited with the trial version of 
Foxit Advanced PDF Editor

To remove this notice, visit:
www.foxitsoftware.com/shopping

http://www.foxitsoftware.com/shopping


Cyber Journalism

7

The term was coined by author William Gibson in his sci-fi novel
Neuromancer 1984.

What is Information Super Highway?

The Information superhighway is a term that is sometimes used to describe the
Internet.

Nam June Paik, a 20th century South Korean born American video artist, claims to
have coined the term in 1974. “I used the term information superhighway in a
study I wrote for the Rockefeller Foundation in 1974. I thought: if you create a
highway, then people are going to invent cars. That's dialectics. If you create
electronic highways, something has to happen.” The term was popularized by
former Vice President of the United States, Al Gore in the early 1990s in a
speech outlining plans to build a high-speed national data communications
network.

1.2. Information superhighway is a popular collective name for the Internet and
other related large-scale computer networks.
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The information superhighway can be defined as ‘an information and
communication technology network, which delivers all kinds of electronic
services-audio, video, text, and data, to households and businesses. It is usually
assumed that the network will allow for two-way communication, which can
deliver ‘narrow-band’ services like telephone calls as well as ‘broad-band’
capabilities such as video-on-demand, teleshopping, and other ‘interactive TV’
multi-media applications. Services on the superhighway can be one-to-one
telephone, electronic, mail, fax, etc) one -to-many broadcasting, interactive TV,
videoconferencing, etc); or many-to-many bulletin -boards and forums on the
internet.

The example of the ‘information Superhighway’ is the internet, which had its
roots in the need during the mid-1960s for linking military computer researchers in
the United States. Commercialization of the networks began when the internet was
opened up to the private service providers like Prodigy, Delphi, Genie, America
Online AOL and Compuserve. The World Wide Web was developed at the
European center for Particle Research in 1989, but took off only in 1993 when
software developed at the University of Illinois and subsequently elsewhere,
created ‘browsers’ and graphical interfaces making the search and interrogation of
‘pages’ on the WWW possible. Hundreds of ‘sites’ were placed on the Web.

1.3. Internet and Information Revolution

It all started in October 1969.
Scientists at the University of
California, Los Angeles, were
ready for a critical experiment.
They had a computer and
communications node, while
colleagues installed similar
equipment up the coast in
Menlo Park. They planned to
test whether they could link
the two computers over
telephone lines to operate as
one system. The researchers
began to tap in the message:

'log in' to make the link. The system crashed.
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Thus was the beginning of Internet revolution. By the end of the month they
achieved the link. Of course, the purpose in those days was to ensure that nuclear
missile systems could be kept operative even if part of the network was put out of
action in a war.

The commercial importance of this breakthrough was not fulfilled for another 25
years - just as the invention of the steam engine by James Watt in the 1780s did not
become really useful and developed until the launch of the rail engine two decades
late. The significance of the Internet is that it takes the computer and 'information
technology' onto a new stage: computers now communicate with each other.

The Internet, which had its roots in the need during the mid-1960s for linking
military computer researchers in United States, was established to permit military
exchange information. This was the origin of Arpanet, the network of the
Pentagon’s Advanced Research Project Agency ARPA. In 1975, Arpanet, which
had grown from four to about one hundred nodes, was handed over to the Defense
Communication Agency. Meanwhile, in the 1980s, the National Science
Foundation developed its own academic networks NSFNET), providing
researchers’ access to super-computers at Cornell, Illinois, Pittsburgh and San
Diego. It comprised high capacity telephone lines, microwave relay systems,
lasers, fiber optics and satellites. The NSF network became a backbone connecting
several other networks of educational agencies, government agencies and
researcher organizations. The cost of the backbone was borne by NSF, with
members funding cost of their local networks including cost of outsiders who enter
the system.

By 1990, NSFNET had replaced Arpanet. This later developed into the
INTERNET, a network of networks. Up to this time, access to the networks was
‘universal’ and free in academic and research institutions. In 1992, NERN or the
National Education and Research Network, or ‘enhanced internet’ permitted the
exchange of more and lengthier material, even full-motion video. Doctors could
send x-rays and cat-scans to faraway colleagues in other countries, students could
access the library and have whole books transmitted to them, and farmers and
weather pundits could receive maps from satellite phones.

The department of Science and Technology India) established the ERNET in
India, serving to link the institutes of science and technology across the nation.
Later, the universities and other teaching and research institutes too were linked
together. Other networks the government of India established included NICNET
for administration and planning, Indonet for access to specialized information
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through satellite communication, and Railnet for the Indian railways ticketing,
scheduling and planning activities.

Commercialization of the networks began when the internet was opened up to the
private service providers like Prodigy, Delphi, Genie, America Online AOL and
Compuserve. The World Wide Web was developed at the European center for
Particle Research in 1989, but took off only in 1993 when software developed at
the University of Illinois and subsequently elsewhere, created ‘browsers’ and
graphical interfaces making the search and interrogation of ‘pages’ on the WWW
possible. Hundreds of ‘sites’ were placed on the Web, but the number of
commercial .com sites soon outnumbered the education .edu, govern ment
.gov and organisation .org domain names.

In 1994 the mass media began devoting a significant amount of coverage to the
impending arrival of the Information Super Highway. Readers of newspapers and
popular magazines were repeatedly exposed to rosy predictions of increased access to
information, improvement of education and health care, and diversity in home
entertainment that would all come from the promised "500 channels" of information.
While these social and recreational benefits might be a possible result of increased

channel capacity, they are certainly not the inevitable outcome that the mass media
would have us believe. Technological developments do not in themselves provide
widespread social benefits. Both technology and social benefits are shaped by social
forces that operate on a much broader level. We need only look at similar predictions
in the recent past to see that the benefits promised by a greater channel capacity may
prove to be a hollow promise.
The 1967 report of the President's Task Force on Communications Policy made a

series of recommendations on the role that should be served by emerging cable
television systems. The industry should be structured "to cater to as wide a variety of
tastes as possible, the tastes of small audiences and mass audiences, of cultural
minorities and of cultural majorities. Television should serve as varied as possible an
array of social functions, not only entertainment and advertising, but also
information, education, business, culture, and political expression. Television should
provide an effective means of local expression and local advertising, to preserve the
values of localism, and to help build a sense of community. Policy should guard
against excessive concentration in the control of communications media."
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Newspapers, magazines, radio, television, and cable television from around the
world set up their own websites, offering news services, headline news,
accompanied with colorful graphics. The services were offered free to begin with,
but gradually most of the services were restricted to ‘subscribers’. By mid-1998,
most major Indian newspapers, magazines, publishing houses, political parties,
commercial firms, banks, etc. had their own sites, so did most state governments.
All India Radio, Doordarshan, police departments, municipalities, and non-
government organizations. Advertising and commercial interests have taken
over the internet, and e-commerce is on the upswing.

1.4. FUNDAMENTALS OF CYBER MEDIA

On-line or Cyber Journalism

To get ‘online’, meaning to connect to the Internet, you need to have:

 A Computer: Computer equipment is a sizeable investment and thus you
should select a computer carefully. Before buying a computer, understand
your needs and then choose one accordingly. See that it comes with a
warranty and that after sales service is available in case you need it.

 Internet Service Provider: This is the software that you will require to get
online. You can now choose from a dial-up service or 24-hour broadband
services. This is the service that will help you to connect to the Internet and
start your surfing experiences.

The World Wide Web has spawned the newest medium for journalism, on-line or
Cyber journalism. The speed at which news can be disseminated on the web, and
the profound penetration to anyone with a computer and web browser, have greatly
increased the quantity and variety of news reports available to the average web
user.

The bulk of on-line journalism has been the extension of existing print and
broadcast media into the web via web versions of their primary products. News
reports that were set to be released at expected times can now be published as soon
as they are written and edited, increasing the deadline pressure and fear of being
scooped which many journalists must deal with.

The digitalization of news production and the diffusion capabilities of the internet
are challenging the traditional journalistic professional culture. The concept of
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participatory or citizen journalism p roposes that amateur reporters can actually
produce their own stories either inside or outside professional media outlets.

Most news websites are free to their users, except some websites, for which a
subscription is required to view its contents. But some outlets, such as the New
York Times website, offer current news free, but archived reports and access to
opinion columnists and other non-news sections for a periodic fee.

Many newspapers are branching into new mediums because of the Internet.
Their websites may now include video, podcasts, blogs and slide-shows. Story
chat, where readers may post comments on an article, has changed the dialogue
newspapers foster. Traditionally kept to the confines of the opinion section as
letters to the editor, story chat has allowed readers to express opinions without the
time delay of a letter or the approval of an editor.

The growth of blogs as a source of news and especially opinion on the news has
changed journalism forever. Blogs now can create news as well as report it, and
blur the dividing line between news and opinion. The debate about whether
blogging is really journalism rages on.

Cyber journalism is a term coined after the merging of various traditional media
brought about by the proliferation of media industries due to current influx of new
technology and globalization. Cyber journalism made possible by the Internet
technology has gained importance and is functioning as a pervasive medium along
with the traditional media such as print and electronic. However, cyber journalism
has created a big vacuum in journalism education and training since it is a recent
development in journalism and journalism educators are caught unprepared. While
journalism educators are well groomed and prepared towards the epistemology of
journalism education, and well aware of the demands of professionalism in the real
world, the emergence of cyber journalism has brought new challenges to
schools offering journalism courses.

Journalism educators have to strike a balance between the demands of new
journalism knowledge and professionalism. Furthermore with the onset of new
technologies, the definition of cyber journalist has gone beyond the realm of
journalistic education. Anybody who is techno-savvy can be a cyber journalist.
Hence, questions of professionalism, responsibility and credibility have now
become an epitome of cyber journalism.
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1.5. COMPARISON OF CYBER MEDIA WITH PRINT, TV & RADIO

Internet impacts on print media health

With the spectacular advances of digital technology shaking the world, the general
impression is that the three-century reign of newspapers and magazines is on the
decline, further fuelling a debate on the future of print media, an industry that has
taken too long to adjust to the new trends of the information age.

The first casualties of this media earthquake can be found in the US, where
thousands of newsprint jobs are being phased out. According to Agence France
Presse AFP), Challenger, Gray a nd Christmas - a New York-based global
outplacement that tracks job cuts - reported that 17 809 media jobs were eliminated
in 2006 alone, an increase of 88% compared to 2005 when 9453 jobs were
announced.

These media organizations will continue to make adjustments as their focus shifts
from print to electronic, Until they can figure out a way to make as much
money from their online services as they are losing from their print side, it is going
to be an uphill battle. Internet-mad people around the world are making a cheap
meal out of newspapers and magazines, getting anything from breaking news to
dating, shopping, advertising and betting online in the comfort of their offices and
homes.

A study indicates that 50 million of Americans log on the Internet daily to check
for news. Only a mere 17% said they get their regular news from newspaper.
The Internet has nowadays become a powerful media tool to such an extent that
many repressive governments such as China and Iran - to name only a couple -
have tightened the control of the net. In some countries, state spies strictly monitor
Internet cafés, and any 'harmful and illegal use' is met with the 'full might of the
law'.

But while some media experts acknowledge that things are changing, they warn
about digging an early grave for print media, saying that this power shift should
be treated with caution.

Despite the rise of Internet media, globally the number of newspapers has
increased remarkably, especially in the Third World. This is partly because there
are some developing countries - like South Africa - where the market is still
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growing, and partly because papers are becoming niche, more titles are serving
small, more select audiences.

What this points to is that is not so much that newspapers will disappear but they
will change radically. Newspapers groups, which can adapt and add value, which
are dynamic and flexible, will do well.

Nevertheless, unlike the US and other developed nations, most print media jobs in
Africa are safe, for now, partly because the continent just does not have the
resources to upgrade its technological capacities now and then. Also, due to
poverty, lack of computers and energy and technological illiteracy in many villages
and townships, many people only rely on newspapers and radio to get news.
European consumers are now spending more time online than reading newspapers
and magazines, according to a new study.

It's a worldwide phenomenon that online media is overtaking print media. In
almost all advanced countries excepting India and China, for their own socio-
economic reasons, online media is taking edge over print in various fields
including news and information. Online has beaten print medium even in consumer
ad market.

When searching for a new device, less than 25 percent of the families read any of
the pile of ads that swamps our letterboxes on weekends, whereas more than 70
percent of the homes visit both the Internet and physical shops for inspiration.
Editorials such as product tests and evaluations are an important source for
information and advice, together with one's closest family. At any phase
throughout the decision and buying process, printed advertisements are regarded as
the least important source.

Printing gained major prominence and acceptance after World War II when a
whole lot of stimulated minds put their thoughts and ideas into print and that sort
of revolutionized the print industry. Production of newspapers, novels and books
boomed and since then, there has been no looking back for the print industry.

Online text readership is expanding phenomenally. There are billions of web pages
for approximately one billion users online and the number is growing by the day.
Search engines, niche portals, online shops, emails, messengers have made the
world a much, much smaller place and it is just a matter of time before most
businesses go online. This online revolution is much bigger and faster than the
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print revolution and, by the looks of it, the print media will be in for a whole lot of
trouble if they do not adapt to the changing scenario.

Costs: Online publishing costs are incomparably lower than printing costs labor,
machinery, paper, color, distribution, etc. and, with newer technologies and faster
processors flooding the markets, the online machine publishing blogs, forums,
etc. costs will keep going down, while the “human” costs may remain the same
or become lower than similar costs incurred by the print media. For example, a
printing unit will need several technicians to produce a newspaper and organize it
for distribution. Comparatively, an online publishing unit does not need even
1% of the workforce that a print unit requires.

Distribution: Online distribution is literally free. Once a publisher has rented a
server space, then all he needs is a programmer and designer to upload his content.
There are no printing costs involved, no paper is used, no print run is needed, and
no ink is required. But there are publicity costs involved – the online publisher has
to promote his website to get people to read his content. Online marketing is done
by registering the site with various search engines and then by optimizing the site
using search engine optimization SEO techniques. Normally, a publisher should
appoint a web development company to market and promote his site online and
this entails a cost. Where newspapers are concerned, they too pay a certain
commission to their distributors or they have to set up a separate distribution
department.

Editing: Editing is very easy when it comes to online publishing. Once a mistake
is noticed, a correction can be easily made within minutes. The print media offers
no such luxuries. Of course, online media is not error-free – publishers should take
care to see that there are no broken links, badly programmed pages, etc. However,
corrections can be made in online documents, but for a printed document
once a document is printed then correcting it is impossible – you would need
to reprint.

Time: Print publishing is a time-consuming affair, whereas online publishing is
fast, instant and depends on the publisher’s web development team. News can be
uploaded in online media immediately as it breaks – there are no “publishing”
delays.

Audience Preferences: People are used to the printed word and it is going to take
time for them to make online media a “habit”. But experts and futurists feel that
this will surely happen and it’s just a matter of time before online media overtakes
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the print media. Ask yourself this question: What was the usage of landlines before
mobile technology invaded the market? The answer is there right in your mind –
the question is whether realization has struck you yet!

Profits: As of now, print publishing makes a hell of a lot of money than online
publishing. Again, this is because of people’s habits, and as we have discussed
above, habits will change eventually. But, again, experts feel that all this will
change – good sites with news are already attracting hordes of advertisements,
specially targeting the yuppie and middle-age groups, and many niche content sites
have a subscription model going for them. Given the rapidly expanding Internet
audience, it is just a matter of time before massive profits start rolling in for the
online publishers.

In the end, assuming you have great content, you must go online if:

i You are sure about making money out of it;
ii you have adequate working capital;
iiiYou are backed by an experienced, cutting -edge and consistent web
development team. If you meet these conditions, then you are certain to make a
living out of online media – something that you may not be able to do if you work
with the print medium.

Online media, also called new media, provides unique and new opportunities that
have yet to be fully explored. A publisher who perseveres will discover the real
potential of publishing online like no other.

1.6. Internet v/s TV

A new IBM online survey of consumer digital media and entertainment habits
shows audiences are more in control than ever and increasingly savvy about
filtering marketing messages. The global findings overwhelmingly suggest
personal Internet time rivals TV time. Among consumer respondents, 19 percent
stated spending six hours or more per day on personal Internet usage, versus nine
percent of respondents who reported the same levels of TV viewing.
Audiences have more control and are increasingly savvier about filtering
marketing messages, with serious repercussions for marketers, ad agencies,
broadcasters, publishers and cable companies.

Consumers are seeking consolidated, trustworthy content, recognition and
community in mobile and internet entertainment - and to effectively respond to the
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shift advertising agencies must go beyond traditional creative roles to become
brokers of consumer insights; cable companies must evolve to home media portals;
and broadcasters and publishers must raced toward new media format. Marketers,
in turn, are being forced to experiment and make advertising more compelling. TV
and the Internet are now essentially on an equal footing as entertainment sources,
with consumers turning to online destinations like YouTube, MySpace, Facebook,
games, or mobile entertainment.

In one corner of the arena, we have the traditional media power, Television. In the
other corner of the arena, we have the newcomer, Internet. Who is going to be the
winner for the hearts and minds of the people? At the present, the landscape for
this battle is asymmetrical. While most households have access to television,
only a minority has access to the Internet. As a whole, the Internet users are
younger than the general population. In addition, they are more likely to be
male than female.

While the Internet has not surpassed television yet, the key indicator is that the
highest preference for the Internet comes from younger people. This younger
generation will be brought up in an Internet-enriched environment, and they
will carry their habits and attitudes in the future years.

While the penetration of the Internet is still low, we must remember that this
medium has much more network externalities than broadcast media that is to say,
the utility of the Internet increases for all users when more people use it due to the
nature of technologies such as electronic mail, personal websites, bulletin boards,
chat rooms, electronic commerce, corporate communication, etc). So one can
optimistically feel that time is on the side of the Internet.
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1.6.1 Television versus the Internet Advertising

Television Internet
1. The television industry has standards
for advertising. Advertisers may not
pressure or mislead children; they are
not allowed to exaggerate product
characteristics; they can't directly urge
viewers to buy a product or service;
and advertising alcohol and tobacco
products to minors is forbidden.

2. Television advertising engages
children only as passive consumers
who just watch and listen.

3. TV advertisers purchase time slots
between TV shows, which they select
because they hope their product or
service will appeal to the same
audience the programs attract.

4. Advertising on television has a
certain "look and feel," which children
quickly learn to recognize. The sound
level even goes up when a commercial
comes on.

5. Traditional marketing tools such as
surveys may give advertisers a general
idea of their audience profile, in terms
of age and maybe gender.

1. Internet advertising is largely
unregulated, and knows no national
boundaries. In other words, almost
anything goes!

2. The Internet engages children
interactively; allowing them to react to
the content provided by the marketer
and participates in online
environments.

3. On the Internet, corporations create
their own programming. They build
entire online environments to create
associations with their own products, to
establish brand loyalty, and to collect
information about their present and
future customers.

4. Internet marketing is so blended into
the content of a Web site that the lines
are blurred between advertising,
entertainment and information.

5. Internet marketers are able to collect
data about specific users, through the
use of online registration forms,
quizzes and surveys - or through
computer “cookies,” or download.
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1.6.2. Internet plus Radio

Radio and the Internet make wonderful partners! Many stations have their own
sites that offer advertising opportunities, using the radio schedule to draw attention
to an interactive ad on the station's web site and draw them to your home page!

Radio can target specific consumer segments and since the average radio listener
spends 4 hours each weekday and 6 hours per weekend with their favorite stations,
it is easy to generate enough frequency to get them to check out your on-line ad as
well. Radio can draw consumers to your ads and also encourage them to print
coupons and offers from the web to redeem at your location.

Radio is virtually the only medium that can be used in tandem with the Internet.
People can listen to the radio on-line while surfing and radio ads can definitely
target them while they are actually on the Internet!

1.7. ADVANTAGES & DISADVANTAGES OF CYBER JOURNALISM

Advantages of an online system

Even the world's largest companies are now out-sourcing their IT systems and
support, despite having millions of pounds available to run them in-house. An on-
line system gives you the freedom to focus on your key result areas such as;
increasing the number of viewings, sales and rentals per branch, farming for
valuations, good customer services, financial services leads, staff training and
marketing. Your time can be spent increasing your market share instead of having
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to worry about a complex IT system. Would you choose to have your valuable data
held on an expensive in-house server or held on a high special server in a secure
environment, monitored by trained professionals?

The Advantages & Disadvantages of the Internet:

The Internet or the World Wide Web is indeed a wonderful and amazing addition
in our lives. The Internet can be known as a kind of global meeting place where
people from all parts of the world can come together. It is a service available on
the computer, through which everything under the sun is now at the fingertips of
anyone who has access to the Internet.

Advantages of the Internet

The Internet provides opportunities galore, and can be used for a variety of things.
Some of the things that you can do via the Internet are:

 E-mail: E-mail is an online correspondence system. With e-mail you can
send and receive instant electronic messages, which work like writing
letters. Your messages are delivered instantly to people anywhere in the
world, unlike traditional mail that takes a lot of time.

 Access Information: The Internet is a virtual treasure trove of information.
Any kind of information on any topic under the sun is available on the
Internet. The ‘search engines’ on the Internet can help you to find data on
any subject that you need.

 Shopping: Along with getting information on the Internet, you can also
shop online. There are many online stores and sites that can be used to look
for products as well as buy them using your credit card. You do not need to
leave your house and can do all your shopping from the convenience of your
home.

 Online Chat: There are many ‘chat rooms’ on the web that can be accessed
to meet new people, make new friends, as well as to stay in touch with old
friends.

 Downloading Software: This is one of the most happening and fun things
to do via the Internet. You can download innumerable, games, music,
videos, movies, and a host of other entertainment software from the Internet,
most of which are free.
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Disadvantages of the Internet

There are certain cons and dangers relating to the use of Internet that can be
summarized as:

 Personal Information: If you use the Internet, your personal information
such as your name, address, etc. can be accessed by other people. If you use
a credit card to shop online, then your credit card information can also be
‘stolen’ which could be akin to giving someone a blank check.

 Pornography: This is a very serious issue concerning the Internet,
especially when it comes to young children. There are thousands of
pornographic sites on the Internet that can be easily found and can be a
detriment to letting children use the Internet.

 Spamming: This refers to sending unsolicited e-mails in bulk, which serve
no purpose and unnecessarily clog up the entire system.

If you come across any illegal activity on the Internet, such as child pornography
or even spammers, then you should report these people and their activities so that
they can be controlled and other people deterred from carrying them out.

Child pornography can be reported to:

 Your Internet service provider
 Local police station
 Cyber Angels program to report cyber crime)

Such illegal activities are frustrating for all Internet users, and so instead of just
ignoring it, we should make an effort to try and stop these activities so that using
the Internet can become that much safer. That said, the advantages of the
Internet far outweigh the disadvantages, and millions of people each day benefit
from using the Internet for work and for pleasure.

UNIT 2 WRITING FOR WEB MEDIA

We all use the Web more than we did a few years ago, and we are going to depend
on it more in the future. From a journalistic standpoint, such a move in web use
signals a change in how journalists work and get us information. The most
significant change will be the equation of the relationship between reporter and
audience. It is changing! There will be more immediate communication among
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reporters and readers, and the readers will be able to participate in stories in a more
direct way.

2.1. Basic rules for writing News stories

The web is more flexible than other forms of journalism. It uses words, pictures,
audio, video, and graphics. A web journalist needs some knowledge in all of these
areas to reach maximum effectiveness.

The web is more immediate. There is no lag time in how quickly a story can be
posted. It can be done immediately. In fact, the most successful web sites
aggressively update their pages as a marketing tool. If consumers can always get
news instantly on the web, why should they wait for a newspaper or magazine, not
that these forms don’t have their strengths? Finally, the web is permanent. Once a
story regardless of length lands there, huge files can be saved forever in a variety
of digital ways, so our access to archival information will expand exponentially
over time.

One adaptation in web journalism, involves the classic inverted pyramid approach
to writing news stories. This approach also works on the web, but there is the
possibility of layering stories and creating hypertexts with links to numerous
sources on the web. More detail can be added to portions of the story that follow
the beginning, and links can be added throughout the text. Readers do not
necessarily have to approach a story in a linear fashion. Their approach can be
multi- directional, multi-layered. Given this possibility, writers have a great deal of
new responsibility and control over determining how people access stories.
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Another example of an adaptation necessary on the web regards the concept of a
summary. Summaries have been around in one form or another forever; however,
summaries are very important in web journalism. Instead of a typical lead
paragraph, which tries to hook readers with the most interesting idea in the story, a
summary paragraph identifies the key concepts and focus of a story. Readers can
then decide whether or not they want to access the whole story.

2.2. Writing News stories for the web only area of web journalism and involves
the new skills facing editors. Web site editors need to examine not only the quality
and precision of the writing but also the number and kind of links writers are
using. The editor needs to play a more pivotal role in deciding which links should
stay, or which ones should be eliminated. This is a new task for editors. Further,
given that more stories on the web will have the possibility of input from
information from variety of sources and geographic locations, more stories will be
written in teams, and editors will need to manage this process on-line, as opposed
to managing it face to face. Finally, editors will be the people who pay most
attention to the tone and style of the web site, and this task will require a wide
knowledge of things other than words alone.

Maximum access to information does not negate the necessity of someone
processing this information for readers, giving readers a sense of how it all makes
sense and how readers might access the information. This search engine needs to
be a human being, not a computer program. Also, all of this new “stuff” does
not ultimately change the nature of the job of. Being a journalist, this is to get
readers information, the story. Finally, the biggest is the new equation between
readers and writers. No one knows for sure, and the answer to this question will
determine what web journalism and all journalism will be in the future.

2.3. Features & Articles on the Web

Writing effective text for the Web is more than just stringing words together and
hoping for the best. It goes beyond just conveying information. If you really want
to capture the interest and engagement of your users and members, the text
needs to do much more. Ideally, you want your writing to:

 Attract their attention
 Grab their interest
 Pull them into the content
 Add real value to their work
 Make then want to register or return, and
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 Increase their sense of trust in your community.

These considerations apply whether you're writing an editorial, news item,
announcement, feature article, or forum posting.

Scan ability/Readability
Skimming instead of reading is a fact of the Web and has been confirmed by
countless usability studies. Web writers have to acknowledge this fact and write for
scan ability. Structure articles with two or even three levels of headlines. Nested
headings also facilitate access for blind users with screen readers. Use meaningful
rather than "cute" headings.

Brevity
Be brief and to the point. Web users are looking for solid, helpful information
and/or advice on well-targeted topics. Most of what they need to know about the
topic can be concisely covered in the web equivalent of two or three printed pages.
In fact, much can be covered in just one focused page.

Information
The information must be organized well to ensure ease of navigation and usability.
Remember to view your site from your visitors’ perspective.

Highlight the information which your visitors would find interesting and not that
which you consider important. Group similar batches of information together, and
keep the navigation consistent throughout the site. Do not build a menu with
countless choices on your site. This would bewilder and confuse the visitors and
they would leave without exploring further.

Title
Start with a punchy, attention-grabbing Title. 'Latest insights from our Euro
correspondent' is much more attractive than 'Minor changes in the monetary and
fiscal systems'.

 Don't use capitals in the title of your article. In general keep the use of
capitals to a minimum as it's not considered good internet etiquette TO
SHOUT

 Don't change the colour of your titles
 Keep titles as short and as snappy as possible
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Abstract & Synopsis
A good abstract and/or synopsis will encourage people to read your article, but try
not to make it too long as it can make your page look strange, and can reduce the
number of articles appearing on  second page.

It's usually best to write a special short summary that gives overview of the article
for the synopsis field. Also watch out for extra spaces at the end of your summary,
as this will add extra white space to your index page. A long synopsis will reduce
the number of articles that are displayed on your index page, and it should only be
an overview of the article to encourage people to click on the link and read on.

If you do not enter a synopsis then the default text displayed will be the first few
lines of text of your articles, which looks messy.

2.4. Preparing the full article
Writing the Body Text the first paragraph should always contain the key points.
Don't bother with any lengthy preamble. Web readers want the information
directly. In particular, they don't want to have to scroll down the page. Any content
which requires scrolling is called "below the fold" it's a newspaper term to
describe the lower half, and will probably never be seen by 80% of your readers.

So get the core information into the first paragraph. The second and third
paragraphs might contain supporting information. Again, to help readers grasp this
quickly; you should consider using bullet points and lists. Put any longer
explanation or background briefing towards the end, so that people can find it if
they really want it.

Embedding links

Embedding links is always a good way to refer or to outsource additional
information. Consider the following when using embedded links:

 Do not place long link addresses directly within the text. It forces the page
out of alignment, and will break it. Instead link a single word as click to
the targeted address.

 Do NOT overload your text with links

Paragraphs
In the body of your story try and keep paragraphs quite short. A large block of text
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on a page can be hard to read so don't be afraid to break it up into smaller pieces to
make it more readable.

2.5. Means of attractiveness

Text alone is a relatively boring medium for presenting your information. There
are many simple tricks and means, which engage the reader with your content:

 Don't play with the colour of your edits or in articles. From a usability
perspective a title is a link and it is best to keep them the same colour site
wide

 A colour scheme for a Web site usually consists of one or two principal or
foundation colours and an accent colour or two. Avoid using colour as a
visual cue. However, if you need to use colour as a visual cue, make sure
that you have provided adequate alternate cues

 Design your site initially in black and white, adding colour only to the
final design. This is not only helpful in designing a user-friendly site for
colour blind users but is always an excellent and effective design
technique

 Add a photograph, perhaps of a speaker, building, or book relevant to your
story. If an author of a story has a who's who record then by using the
who's who link it will automatically cross reference the story to their
record. You can find out if they have a record by clicking on 'Select Who's
Who' entry and doing a search on their last name. Where you can cross
reference articles to Who's who records. This is a great piece of
community functionality which we should use as much as possible

 Make sure there is strong contrast between the background and foreground
text or graphics

2.6. Effective web copy

Since your Web site is the first impression many people will get of your company,
you need to give serious thought to its content. Having well-written, incisive,
compelling content can mean the difference between making and losing a sale.

Here are some tips for writing great copy for your Web site.

Make it compelling. Copy should first and foremost hold your readers' interest.
Boring copy or lengthy descriptions of your products can overwhelm your readers
and actually turn away potential customers.
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Think like a customer. When you are writing descriptions of your products, try to
ask yourself these questions: What challenges are they facing? How can your
products make their lives easier? For example, if you are selling a software product
that automates everyday tasks, position this in terms of the benefit to the user.

Rather than highlighting the "task automation" aspect, talk about how much time it
can save. Task automation is abstract and vaguely technical, but everyone
understands time-saving. Make sure all your copy points out the benefits of your
products or services.

Create a jargon-free zone. Using jargon, whether it's technical talk or industry
buzzwords, can alienate people. You don't need to impress them with your
technical mastery. Just give them the facts in plain English.

Avoid imposing blocks of text. When Web surfers see a lot of copy, they can get

overwhelmed. That doesn't mean you can't provide the information; just be careful
how you present it. Use frequent paragraph breaks and bulleted lists, and spread
information across several pages rather than putting it all on a single page.

From the cradle of cyber space the concept of Online Journalism evolved. Though Internet
journalism is still evolving, but its contours are getting more sharply defined. Online
journalists read globally are increasingly becoming aware of the need to develop a new
phrase for the medium. The media itself understood that the internet cannot be treated as
an extension of the print media despite numerous similarities between the two. There are
many advantages of this new entrant in the media bandwagon where a story can be told in
three different ways – in the text format, in audio mode, and as a video clip. The medium
further demands that stories be communicated in different forms – as a news alert; as a
wireless headline; and as well as written story on the net. The medium further calls for
knowledge links, audio and video skills, and some latest skills that go far beyond
traditional reporting and editing requirements. There are five unique areas where online
journalism is different from its traditional counterpart “print”.
The five areas are follows:
- News Cycle
- Updating Frequency
- Packaging
- Knowledge Links
- News Vehicles
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Proofread. You never get a second chance to make a first impression, and a first
impression rife with spelling and punctuation errors is not a good one. Users are
much more likely to put their faith in you if you present a professional image. And
that extends to the copy on your Web site.

UNIT 3. WEB LAYOUT WRITING FOR NEWSPAPERS &
MAGAZINES

Some general guidelines apply to writing web articles are the rules of brevity,
information and user-centricity. Using these rules actually makes writing for the
Web faster and easier than for print media.

Brevity Be brief and to the point. Web users are looking for solid, helpful
information and/or advice on well-targeted topics. Most of what they need to
know about the topic can be concisely covered in the web equivalent of two or
three printed pages. In fact, much can be covered in just one focused page.

3.1. Information with breakout links to further information. The great thing
about writing on the Web is that anything you don't put on any particular page
you can put on another and link to it. That means both reader and writer benefit
from the ability to tightly focus on significant points and not waste the time of
either on undesired details. Yet, all the details can be covered and quickly
accessed by link.

"User Centricity" Let the viewers know what’s on the page. They can then
decide if that’s what they’re looking for or if they should try elsewhere. If you
have a well-designed page, they’ll also be able to determine if they might find
what they want elsewhere on your site, give them what you promised, and make
sure they know what was important about your article and what to do next.

In designing the article page for maximum reader usability, begin with the
proposed title of the page and the proposed title of the article. Those may be
different because you design the page title to optimize the page for search
engines and yet you want your article title and subtitle to immediately convey
the essence of the article as part of helping your readers know they’ve found the
right place.

Next, create an introductory paragraph that summarizes what's going to be
covered in the article. As in other advice usually given to speakers, limit your
coverage to about three key points. Cover each of the three points in one
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paragraph each.

Close with a wrap up paragraph including any needed review, call to action or
follow-up advice. If you have a connection between your article and something
you sell, the wrap up paragraph is the place to make that connection and
encourage your reader to consider buying your product or contracting your
service. The wrap up paragraph is also a good place to mention other areas of
your site your readers might find of interest.

Following the wrap up or conclusion paragraph, list any references and
additional links important to following up on the main material. You may also
include charts, tables, examples or illustrative material you've referred to in the
main text that are unsuitable for breaking out into full pages of their own.

Remember: include every detail that is relevant and necessary to a focused topic
but not one that isn't. A good rule of thumb is that if you've written more than
two pages of text, exclusive of your references and links at the bottom of the
page, then you've probably got too much. If you only have 1/2 a page, you've
probably got too little. "Page" means the printed equivalent using 12 -point Ariel
or Helvetica. Don't cheat by just using larger or smaller type to give a deceptive
size appearance.

3.2. Some parts of the web are finished, unchanging creations – as polished and
as fixed as books or posters. But many parts change all the time:

 News sites bring up-to-the-minute developments, ranging from breaking
news and sports scores to reports on specific industries, markets, and
technical fields

 weblogs, journals, and other personal sites provide a window on the interests
and opinions of their creators

 Corporate weblogs, wikis, knowledge banks, community sites, and
workgroup journals provide share news and knowledge among co-workers
and supply-chain stakeholders

Some of these sites change every week; much change every day; a few changes
every few minutes. This is the Living Web, the part of the web that is always
changing.

Every revision requires new writing, new words that become the essence of the
site. Living sites are only as good as today’s update. If the words are dull, nobody
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will read them, and nobody will come back. If the words are wrong, people will be
misled, disappointed, and infuriated. If the words aren’t there, people will shake
their heads and lament your untimely demise.

3.3 Basic rules Do's & Don'ts

Writing for the Living Web is a tremendous challenge. Here are ten tips that can
help.

1. Write for a reason

Write for a reason, and know why you write. Whether your daily updates concern
your work life, your hobbies, or your innermost feelings, write passionately about
things that matter.

To an artist, the smallest grace note and the tiniest flourish may be matters of great
importance. Show us the details and teach us why they matter. People are
fascinated by detail and enthralled by passion; explain to us why it matters to you,
and no detail is too small, no technical question too arcane.

Bad personal sites bore us by telling us about trivial events and casual encounters
about which we have no reason to care. Don’t tell us what happened: tell us why it
matters. Don’t tell us your opinion: tell us why the question is important.

If you don’t really care, don’t write! If your site belongs to a product, a project, or
an enterprise, you must still find a way to represent its passion and excitement. If
you do not understand why your product is compelling or comprehends the beauty
of your enterprise, find the reason or find a new writer.

Write honestly Don’t hide, and don’t stop short. When writing about things that
matter, you may be tempted to flee to safe, familiar havens: the familiar, the
sentimental, and the fashionable. Try to find the strength to be honest; to avoid
starting the journey with passion and ending it with someone else’s tired formula.
The work may be hard, it may be embarrassing, but it will be true – and it will be
you, not a tired formula or an empty design. And if you can be satisfied with that
tired formula, you aren’t writing for a reason.

Never, for any consideration, publish a statement you know to be false.

Though you write with passion about things that matter greatly, always remember
that it’s a big world, filled with people and stories. Don’t expect the world to stop
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and listen. Never expect any individual or, worse, any quantity of individ uals to
read your work, for they may have other things to do. At the same time, steel
yourself to expect the unexpected visitor and the uninvited guest; the most unlikely
people may read your work. Your mother, who never uses a computer, may read
your intimate weblog one day in the library. To be honest with the world, you may
need to be honest with your mother; if you cannot face your mother, perhaps you
are not ready to write for the world.

2. Write often

If you are writing for the Living Web, you must write consistently. You need not
write constantly, and you need not write long, but you must write often. You don’t
need to write much, but you must write, and write often.

If you don’t write for a few days, you are unfaithful to the readers who come to
visit. Missing an update is a small thing – rudeness, not betrayal – and readers will
excuse the occasional lapse.

If you are inconsistent, readers will conclude you are untrustworthy. If you are
absent, readers will conclude you are gone. It’s better to keep religiously to a once-
a-week or once-a-fortnight schedule, than to go dark mysteriously.

If you cannot write for a time, and the reason for your absence is interesting, write
about it. Don’t assume that you will find something to say every morning. The day
will come, sooner or later, when you need inspiration and find you have none.
Store topics, news items, and entire articles for slow times. Carry a notebook or a
PDA and jot down reminders. You cannot have too many notes saved up, but you
can easily find yourself with too few. Since you write often, use good tools. Select
them to fit your hand and voice. Learn to use them well.

3. Write tight

Omit unnecessary words!

Choose a visual design that fits your voice. Unless the design is the point of your
site, select colors and visual elements that support without dominating. Resist the
temptation to add features, for it is often best to use only those few technical and
design elements that support your mission. Don’t rush to replace a good design:
you will grow bored with it long before your readers do.
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Read your work. Revise it. Don’t worry about being correct, but take a moment
now and then to think about the craft. Can you choose a better word – one that is
clearer, richer, and more precise? Can you do without a word entirely? Omit
unnecessary words.

4. Make good friends

Read widely and well, on the web and off, and in your web writing take special
care to acknowledge the good work and good ideas of other writers. Show them at
their best, pointing with grace and respect to issues where you and they differ.
Take special care to be generous to good ideas from those who are less well
known, less powerful, and less influential than you.

Weblog writers and other participants in the Living Web gain readers by
exchanging links and ideas. Seeking to exchange links without ideas is vulgarly
known as blog rolling. Begging high-traffic pages or famous writers to mention
you are bothersome and unproductive.

Instead of begging, find ways to be a good friend. All writers thrive on ideas;
distribute them generously and always share the credit. Be generous with links. Be
generous, too, with your time and effort; A-list sites may not need your traffic, but
everyone can use a hand.

Friends are vital for business sites as well, but business and friendship can be a
volatile mix. Your prospects, customers and vendors are obvious friends, but both
they and your readers will understand that your friendship is not disinterested.
Unlikely friends, including your competitors, may prove more convincing.

5. Find good enemies

Readers love controversy and learn from debate. Disagreement is exciting.
Everyone loves a fight, and by witnessing the contest of competing ideas we can
better understands what they imply.

Dramatic conflict is an especially potent tool for illuminating abstract and
technical issues, whether in software engineering or business planning. At
times, choosing a communications protocol or adopting an employee benefits plan
may seem an abstract task, barely related to the human crises that daily confront
us. If each alternative has a determined, effective advocate, however, it may reveal
the source of the conflict and to remind us of the consequences of the choice.
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To make an abstract or difficult point more real, identify and respond to an
advocate who holds a different position. Choose your opponent with care. If you
choose a rival who is much less powerful than you, readers may see you as a bully.
If your rival is a business competitor, you may seem unscrupulous. The best
enemy, in fact, is often a friend – a writer you cite frequently and who often cites
you, but with whom you disagree on specific questions.

6. Let the story unfold

The Living Web unfolds in time, and as we see each daily revelation we
experience its growth as a story. Your arguments and rivalries, your ideas and your
passions: all of these grow and shift in time, and these changes become the
dramatic arc of your website.

Understand the storyteller’s art and use the technique of narrative to shape the
emerging structure of your living site. Foreshadowing hints at future events and
expected interests: your vacation, the election campaign, and the endless midnight
hours at work in the days before the new product ships. Surprise, an unexpected
flash of humor or a sudden change of direction, refreshes and delights. Use links
within your work to build depth, for today’s update will someday be your own
back-story.

People are endlessly fascinating. Write about them with care and feeling and
precision. Invented characters, long a staple of newspaper columnists, are rarely
seen on the Living Web; creating a fascinating but imaginary friend could
balance your own character on your site.

When the star of the site is a product or an organization, temper the temptation to
reduce the narrative to a series of triumphs. Although you don’t usually want to
advertise bad news, your readers know that every enterprise faces challenges and
obstacles. Consider sharing a glimpse of your organization’s problems: having
seen the challenge, your readers will experience your success more vividly.

Interweave topics and find ways to vary your pacing and tone. Piling tension
on tension, anger on rage, is ultimately self-defeating; sooner or later, the writing
will demand more from you than you can give and the whole edifice will collapse
in boredom or farce. When one topic, however important, overshadows everything
else in your site, stop. Change the subject; go somewhere new, if only for a
moment. When you return, you and your reader will be fresher and better prepared.
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7. Stand up, speak out

If you know your facts and have done your homework, you have a right to your
opinion. State it clearly.

If you are not sure you are right, ask yourself why you are writing. If you are
seeking information or guidance from your readers, ask them. Don’t bore them
with a hesitant, unformed opinion. If you are writing in order to discover your
mind or to try out a new stance, continue by all means– but file the note in your
desk drawer, not on your website.

If you believe you are right, say so. Explain why. It doesn’t matter that you are
young, or unknown, or lack credentials, or that crowds of famous people disagree.
Don’t hesitate or muddy the water. The truth matters; show us the right answer,
and get out of the way.

8. Use your archives

When you add something to the Living Web and invite others to link to your ideas,
you promise to keep your words available online, in their appointed place,
indefinitely. Always provide a permanent location a “permalink”) where each
item can be found. Do your best to ensure that these locations don’t change,
breaking links in other people’s websites and disrupting the community of ideas.

The promise to keep your words available need not mean that you must preserve
them unchanged. In time, you may find errors you want to correct. The world
changes and things that once seemed clear may require explanation.

Today, this permanent location is often a chronological archive, a long list of
entries for a particular week or month. These archives are useful and easy to make.
Many popular tools build chronological archives automatically. But chronological
archives are limited: you might someday want to know what you wrote in May of
1999, but why would anyone else care? Topical summaries and overviews are
much more helpful to new readers and to regulars alike, and if they require a
modest additional effort every day, that effort pays dividends that grow as your
archives expand.

Introduce yourself on every page, and be sure that every page, however obscure,
has links to tell people:

 Who you are, what you want, and why you’re writing
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 Your email address
 Where to find your latest writing

Link to work you’ve already written – especially to good work that you wrote long
ago. Don’t be shy about linking to yourself: linking to your own work is a service,
not self-promotion.

9. Relax!

Don’t worry too much about correctness: Find a voice and use it. Most readers will
overlook, and nearly all will forgive, errors in punctuation and spelling. Write
clearly and simply and write quickly, for if you are to write often you must neither
hesitate nor quibble.

Don’t worry about the size of your audience. If you write with energy and wit
about things that matter, your audience will find you. Do tell people about your
writing, through short personal email notes and through postcards and business
cards and search engines. Enjoy the audience you have, and don’t try to figure out
why some people aren’t reading your work.

10. Don’t take yourself too seriously

Do let your work on the Living Web flow from your passion and your play, your
work life and your life at home. Establish a rhythm, so your writing comes
naturally and your readers experience it as a natural part of their day or their
week. But if the rhythm grows onerous, if you find yourself dreading your next
update or resenting the demands of your readers, if you no longer relish your
morning web routine or your evening note-taking, find a new rhythm or try
something else. Change the schedule, or voice, or tone. Switch topics. Try, if you
can, to resist the temptation to drop things entirely, to simply stop.

Don’t worry about those who disagree with you, and don’t take bad reviews to
heart. The web is filled with caring and kindness, but thoughtless cruelty can and
does cloud every writer’s spirit from time to time.

3.4. Editorial Style

Editorial issues are always up for debate you can look at multiple style guides and
get conflicting opinions. Think of this as a starting point, to get you thinking like a
true editor.

Edited with the trial version of 
Foxit Advanced PDF Editor

To remove this notice, visit:
www.foxitsoftware.com/shopping

http://www.foxitsoftware.com/shopping


 Cyber Journalism

36

Take a look at a good newspaper or magazine and just read the headlines. What
draws you in what makes you want to read a particular story?

What's the trick? Here are a couple of ideas:

 Use Action Verbs. Remember those? Avoid flat verbs like Is, Have, Was.

Which has more action? The New Product Is Here!

Catch Their Attention. Don't be afraid to be playful or clever assuming it's
appropriate for the web site). Your goal is to draw the reader in to read more.

Which is more interesting? Drink Water Every Day or Ever Quake In Your
Boots for a Quenching Quaff of Aqua?

 Be Descriptive. Include the key elements of the "thought" in your headline.
Give the reader a good idea of what they'll get if they read further.

Which tells you more? My Summer Vacation or The Highs and Lows of My
Summer On the Road: A Wanderer's Musings

Here are a few tips for avoiding the most common pitfalls and grammatical
mistakes:

 Check Your Pages After Uploading. Look at your pages using as many
browsers and platforms as you can get your hands on.

 Spell check Your Work. Get an HTML authoring tool with a built-in
spellchecker. Use it.

 Go Beyond the Spellchecker. Yes, it's true, spellcheckers won't catch
grammatical errors. You'll have to train yourself to catch these. They're
organized into three categories: editorial style, grammar, and punctuation.

 Email vs. email vs. E-mail vs. e-mail. Just use e-mail, with the hyphen and
no capitalization, unless it begins a sentence or is in a headline.

Here are a few pointers for achieving a comfortable, easy-to-read writing style:

Edited with the trial version of 
Foxit Advanced PDF Editor

To remove this notice, visit:
www.foxitsoftware.com/shopping

http://www.foxitsoftware.com/shopping


37

 Be Yourself. Write Conversationally. It's the most natural way to write --
try writing the same way you speak to a friend. You'll end up being more
concise, clearer, and more engaging. Use You instead of I or We or They.

 Write Short, Tight Paragraphs. OK, so you wrote naturally. Great. Now
go back and edit your work so it says what you want using the fewest words
possible i.e. without changing the original meaning. It's not as easy as it
sounds, but it's a good technique to use when publishing on the web.

 Chunk the Information into Bite-sized Bits. This one's really important
when writing for the web. People don't read -- they skim. Nobody likes to
scroll through a long narrative looking for the "good stuff."

Take a look at what you just wrote. Draw a line between each unique
"thought." Write a headline for each thought even if the thought is just one
paragraph.

Better yet, avoid narrative paragraphs whenever possible. Look at what you
wrote again -- are you listing or comparing information? Try using a
bulleted list or a table instead. It's a lot easier on the eye.

3.5. ONLINE INTERVIEWING

Online interviewing, or web interviewing, is increasingly becoming a viable option
for research. Although not ideal for all research studies, the Internet and its
audience can be a cost effective and quick way to get answers.

If it is strictly quantitative information you need, from a broad audience, web
interviewing might be the way to go. Typically, surveys need to be brief and
straightforward – complicated surveys will lead to a high dropout rate.

We can categorize the benefits of online qualitative research as `communication
facilitation' and `practical and economic'. In regard to communication, online
methodologies overcome barriers of time zones and geography. Other benefits
include the documentation of communication, active participation and engagement,
honesty, and critical review of submissions prior to posting. Recruitment is easily
negotiated through email; reduced travel, venue and transcribing costs; reduced
need for synchronous interview times; access costs reduced by reading and
composing interactions off-line; easy communication storage and archiving; ease
of distribution of discourse interpretations to participants for evaluation; and ease
of publishing and updating results online.
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In regard to technological limitations, we can mention non-receipt of messages,
disjointed contributions, and the temporary nature of individual participation and
online groups. In regard to missing cues, we can list sensory cues that are present
in face-to-face and not online, such as speed, loudness and pitch, appearance and
facial expressions.

Internet interviewing is a way of interviewing where respondents access the
interview through the Internet with a cli ck on the web address link of the
interview.

Web interviews, accessible through the Internet, are made in a programme for
preparing web interviews. The programme enables us to include not only questions
but also pictures, audio and videotapes, links to web pages.

The next step is a publication of interview on the web and informing potential
respondents that they can participate.

There can be several ways to inform respondents and the choice depends above all
on the goals of research and on the target group.

Internet interviewing by e-mail

In interviewing by e-mail, we send link and invitation to a web interview via e-
mail to the respondents who have agreed to participate in such interviews and
who have trusted us with their e-addresses and demographic information.

This way of interviewing is usually the most appropriate because it ensures a
permanent sample which enables us to almost precisely foresee responsively and
structure.

Why Online Interviews?

Today's organizations are struggling with improving employee retention,
satisfaction, and productivity. Employee turnover and workplace litigation are
concerns for all organizations. An average company with 5000 employees spends
huge money per year on employee turnover. As companies struggle to understand
what motivates today's work force, they often end up implementing solutions
without understanding the problems.

In the past, understanding these issues meant hiring expensive consultants or
conducting costly surveys that sometimes created more problems than they helped
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solve. Online Recruiting Interviews determine appropriate skills, experience, and
character of applicants.

Discover the amount of time you can save by allowing your applicants and
employees to take self-service online interviews. Whether it's Recruiting
Interviews, employee Exit Interviews, or Internal Job Posting Interviews, online
interviewing frees up HR's staff time.

Reports are generated at the push of a button, so HR staff and senior management
can spend more time analyzing and solving problems. Online interviews provide
the comprehensive information you need to make effective recruiting and retention
decisions.

With online interviews such as web based exit interviews, employee turnover
and retention data is available at the click of a button. Create informative
reports for senior management in minutes. Determine areas needing attention and
review HR analytics and benchmarking metrics with a few simple keystrokes.
Today more than ever, Human Resource professionals need to take a pro-active
role in providing management with HR business intelligence. Online interviews
put the power and the knowledge in the hands of the successful HR Manager.

Online exit interviews are your first line of defense in the knowledge management
arena. When your employees terminate, are they taking critical business
knowledge with them? With online exit interviews you can find out what
information the exiting employee needs to hand off, enabling a smooth transition.
Whether it is customer relations, marketing plans, design notes, or current projects,
employees need a smooth process for passing their knowledge to their coworkers
before they leave.

Hundreds of thousands of dollars can be saved with online interviews.
Reducing turnover by just a few percentage points can create a return on
investment. When an employee leaves, a myriad of costs reverberate throughout
the organization. If the employee is critical on a day-to-day basis, a temporary may
need to be hired immediately. To fill the position requires advertising and
recruiting expenditures, as well as HR and staff time to interview and hire
prospective candidates. Once an employee is hired, that employee needs to be
trained in the functions of the position. By reducing your turnover, you reduce your
costs in all these areas.
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Savings are also achieved when you free up your HR staff to work on other
projects instead of on processes that can be easily automated with self-service
online interview systems.

Interviewing On the Web Is Now Easier Than Ever

Interviews can be a great way to let others know about a cause you believe in.
They can also be a great way to announce things like charitable events. Most
people think they have to talk to a reporter who is taking notes for a newspaper
article or stand in front of a camera for a television news segment. This can create
an uncomfortable situation knowing anything you say or do at that moment can
find its way on the news.

Today, blogs have gained a significant amount of influence and respect in the news
community. Blogs have become a part of the new media. In the past, you may
have been nervous about standing in front of a camera or reporter while answering
questions on the spot. Interviewing with a blogger is much different. First,
questions are developed and sent to you in advance. Then, you type your
response to each of those questions and send them back to the blogger when you're
comfortable with your answers. You have the ability to review and edit your
answers before the interviewer sees and publishes them. This means each interview
that you do could be picked up and published multiple times on the Internet.

3.6. IMPACT OF WEB JOURNALISM

Online or Web Journalism is defined as the reporting of facts produced and
distributed via the Internet.

Many news organizations based in other media also distribute news online, but the
amount they use of the new medium varies. Some news organizations use the Web
exclusively or as a secondary outlet for their content.

The Internet challenges traditional news organizations in several ways.
Newspapers may lose classified advertising to websites, which are often targeted
by interest instead of geography. These organizations are concerned about real and
perceived loss of viewers and circulation to the Internet. And the revenue gained
with advertising on news websites is sometimes too small to support the site.
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Even before the Internet, technology and other factors were dividing people's
attention, leading to more - but narrower - media outlets. The Internet has also
given rise to more participation by people who aren't normally journalists.

Bloggers write on web logs or blogs. Traditional journalists often do not
consider bloggers to automatically be journalists. This has more to do with
standards and professional practices than the medium. But, as of 2005, blogging
has generally gained at least more attention and has led to some effects on
mainstream journalism.

Other significant tools of on-line journalism are Internet forums, discussion
boards and chats, especially those representing the Internet version of official
media. The widespread use of the Internet all over the world created a unique
opportunity to create a meeting place for both sides in many conflicts, such as
the Israeli-Palestinian conflict and the Russian-Chechen War. Often this gives a
unique chance to find new, alternative solutions to the conflict, but often the
Internet is turned into the battlefield by contradicting parties creating endless
"online battles."

Most Internet users agree that on-line sources are often less biased and more
informative than the official media. This claim is often backed with the belief
that on-line journalists are merely volunteers and freelancers who are not paid
for their activity, and therefore are free from corporate ethics. But recently many
Internet forums began to moderate their boards because of threat of vandalism,
which many users see as a form of censorship.

Some online journalists have an ambition to replace the mainstream media in the
long run. Some independent forums and discussion boards have already achieved
a level of popularity comparable to mainstream news agencies such as television
stations and newspapers. Particularly interesting are About.com in the United
States, Expatica in Western Europe and several others.

Internet radio and Podcasts are other growing independent media based on the
Internet.

Legal Issues

One emerging problem with online journalism is that, in many states, individuals
who publish only on the Web do not enjoy the same First Amendment rights as
reporters who work for traditional print or broadcast media. As a result, unlike a
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newspaper, they are much more liable for such things as libel. In California,
however, protection of anonymous sources was ruled to be the same for both
kinds of journalism.

In Canada there are more ambiguities, as Canadian libel law permits suits to
succeed even if no false statements of fact are involved, and even if matters of
public controversy are being discussed. In British Columbia, as part of "a spate
of lawsuits" against online news sites, several cases have put key issues in online
journalism up for rulings. Green Party of Canada financier Wayne Crookes filed
a suit in which he alleged damages for an online news service that republished
resignation letters from that party and let users summarize claims they contained.
The lawsuit, "Crookes versus open politics", attracted attention from the BBC
and major newspapers, perhaps because of its humorous name. Crookes had also
objected to satire published on the site, including use of the name gang of
Crookes for his allies.

Some experts believe that libel law is wholly incompatible with online
journalism and that right of reply will eventually have to replace it. Otherwise
commentary on events in places that give libel plaintiffs too many rights or
powers will move to other jurisdictions and most of the comment will be made
anonymous. Everyone would then lose rights and remedies, due to a few wealthy
people with resources to launch libel suits on weak grounds.

3.7. Recent Trends in Online Journalism

No longer are journalists and the news constrained by the technical limitations of
analog media boundaries of print, television, or radio. Instead all modalities of
human communication are available for telling the story in the most compelling
interactive, on- demand, and customized fashion possible.

Of course, newsroom traditions and training, as well as newsroom economics, may
ultimately determine whether journalists fully utilize these online capabilities to
create better, more complete and conceptualized news reports. Nevertheless, the
technology makes improved journalism possible. For example “Apbonline” is a
news website covering crime throughout the United States and internationally. It is
an internet-original, or purely online, news product; it has no print or broadcast
parent. Not just confined to text reporting, the site utilized interactivity, images. It
also illustrates the unique capabilities of online news.
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A 1998 study places these findings in the context of online journalism, reveals that
the 80 percent of adult Americans who use online media rate online news sources
as just as credible as traditional news providers.

The Internet has revolutionized the computer and communications world like
nothing before. The invention of the telegraph, telephone, radio, and computer set
the stage for this unprecedented integration of capabilities. The Internet is at once a
world-wide broadcasting capability, a mechanism for information dissemination,
and a medium for collaboration and interaction between individuals and their
computers without regard for geographic location.

3.8. PRESENTATION & LAYOUT

Presentation & Layout of Web Newspapers & Magazines

An online newspaper, also known as a web newspaper, is a newspaper that exists
on the World Wide Web or Internet, either separately or as an online version of a
printed periodical.

Going online created more opportunities for newspapers, such as competing with
broadcast journalism in presenting breaking news in a timelier manner. The
credibility and strong brand recognition of well-established newspapers, and the
close relationships they have with advertisers, are also seen by many in the
newspaper industry as strengthening their chances of survival. The movement
away from the printing process can also help decrease costs.

Professional journalists have some advantages over blogs, as editors are normally
aware of the potential for legal problems.
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Online newspapers are much like hard-copy newspapers and have the same legal
boundaries, such as laws regarding libel, privacy and copyright, also apply to
online publications in most countries, like in the UK. Also in the UK the Data
Protection Act applies to online newspapers and news pages. As well as the PCC
rules in the UK. But the distinction was not very clear to the public in the UK as to
what a blog or forum site was and what an online newspaper was. In 2007, a ruling
was passed to formally regulate UK based online newspapers, news audio, and
news video websites covering the responsibilities expected of them and to clear up
what is, and what isn't, an online publication.

News reporters are being taught to shoot video and to write in the succinct manner
necessary for the Internet news pages. Many are learning how to implement blogs
and the ruling by the UK's PCC should help this development of the internet.
Journalism students in schools around the world are being taught about the
"convergence" of all media and the need to have knowledge and skills involving
print, broadcast and web.

Some newspapers have attempted to integrate the internet into every aspect of their
operations, i.e., reporters writing stories for both print and online, and classified
advertisements appearing in both media; others operate websites that are more
distinct from the printed newspaper.

Examples of newspaper online

It would be difficult to find a daily newspaper in the UK or United States, in fact in
the world, in the 21st century that does not have or share a website.
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Very few newspapers in 2006 will claim to have made money from their websites,
which are mostly free to all viewers. Declining profit margins and declining
circulation in daily newspapers have forced executives to contemplate new
methods of obtaining revenue from websites, without charging for subscription.
This has been difficult. Newspapers with specialized audiences such as The Wall
Street Journal or The Chronicle of Higher Education, successfully charge
subscription fees. Many of the web papers have simplified their URLs so that, for
instance, miami.com will take you to The Miami Herald whose website first
appeared in the mid-1990s. Most newspapers now have an online edition.

Online-only newspapers

To be a "Web-Only Newspaper" they must not be part of nor have any connection
to hard copy formats, and must be regularly updated at a regular time and keep to a
fixed news format. They must only be published by professional media companies,
and fall under national and international press rules and regulations and have 80%
or above news content. For example, in 2000 an independent web only newspaper
was introduced in the UK called the Southport Reporter. It is a weekly regional
newspaper that is not produced or run in any format other than soft-copy on the
internet by its publishers PCBT Photography.

Soft-copy news sheets

A news sheet is a paper that is on one or two pages only. Soft-copy sheets are like
online newspapers, in that they have to be predominantly news, not advert or
gossip based. These sheets can be updated periodically or regularly, unlike a
newspaper. They must also like a newspaper be regarded as a news outlet by media
groups and governments. The development of electronic newspapers, will very
soon be replacing hard-copy printed papers via electronic paper.

An online magazine is a magazine that is delivered in an electronic form. An
online magazine may be online-only, or may be the online version of an otherwise
print-published magazine.

Internet websites

An online magazine that caters to a niche or special interest subject matter, i.e. a
zine, is referred to as an ezine usually pronounced "e -zeen". An ezine that
appears on the World Wide Web is called a webzine, although webzine may also
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refer to all online magazines. Other names include cyberzine and hyperzine. For
web sites that represent an existing print magazine, the web site is usually referred
to as "<publication title> Online", whereas an online only magazine is often titled
"<publication title> Online Magazine".

Format

A webzine tends to be published on a regulated basis weekly, biweekly, monthly
and may maintain an editorial control system. A distinguishing characteristic from
blogs is that webzines bypass the strict adherence to the reverse-chronological
format; the front page is mostly clickable headlines and is laid out either manually
on a periodic basis, or automatically based on the story type.

Delivery

Today, the majority of online magazines use a website. Historically, the first e-
zines were delivered on electronic media such as CD-ROM by mail; this is now
relatively rare. There are some publishers that publish with an online presence that
is archived on to CDs at the end of the publishing year as a volume and distributed
through postal mail.

There are also subscription newsletters delivered by e-mail. Most modern online
magazines use websites, and often offer e-mail subscription to either notify the
subscriber of updated content, or in some cases, send the content itself.

Circulation

Many general interest online magazines provide free access to all aspects of their
online content although some publishers have opted to require a subscription fee to
access premium online article and/or multi-media content. Online magazines
generate revenue based on targeted search ads to web-site visitors, banner ads
online display advertising, affiliate links, online classified ads, product -purchase
capabilities, advertiser directory links, or alternative informational/commercial
purpose.

Many large print-publishers now provide digital reproduction of their print
magazine titles through various online services for a fee. These service providers
also refer to their collections of these digital format products as online magazines.
The original ezines and diskmags, due to their low cost and initial non-mainstream
targets, may be seen as a disruptive technology to traditional publishing houses.
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History

Cult of the Dead Cow claims to have published the first ezine, starting in 1984,
with its ezine still in production more than 20 years later. While this claim is hotly
debated, ezines certainly began in the BBS days of the 1980s. Phrack began
publication in 1985 and, unlike Cult of the Dead Cow which publishes articles
individually; Phrack published collections of articles in a manner more similar to a
print magazine.

Growth

In the late 1990s Ezine publishers began adapting to the interactive qualities of the
Internet instead of duplicating magazines on the web. Some of these attempts
included Kafenio and Zone451 now re named JustSayGo and first published in
traditional format in 1995. Themestream was another attempt at generating
content by opening its pages to everybody who cared to write and get paid by the
click. Webseed tried to take up on the idea but to the contrary of Themestream
created individual zines. This experiment was terminated shortly after the dot-com
crash though some of the zines created are still on the market such as
NatureOfAnimals or FranceForFreebooters.

The tendency seems to be that the new concepts of the Ezines go more towards
interactive content and those using old fashioned layouts are slowly ceasing
publication, such as zinos. These changing trends are in part due to escalating
problems getting ezines past ever-more-vigilant spam filters and to the increasing
popularity of weblogs blogs. Many established ezines have now become little
more than teasers for web-based versions, or for blog versions that provide greater
interaction. In the 2000s, some webzines began appearing in a printed format to
complement their online versions. These included Movie Insider, Slate, Synthesis
and Lucire magazines.

Text Formatting for Web Writing
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Short Paragraphs > A 100-word paragraph looks pretty long on a Web page. Long
paragraphs send a signal to the reader: This will require effort. The writer expected
you to have a lot of spare time. Sit down and read awhile. Short paragraphs send a
different message: I'm easy! This won't take long at all! Read me!

Chunks > Size does matter.

Headings > The heading at the top of the page should make absolutely clear what
the page contains or concerns. The text under the heading must not repeat the
heading information.

Subheadings > If the page text exceeds 300 words, subheadings will help the reader
scan the page efficiently and happily.

Boldface > Depending on the content, words or phrases in boldface can help readers
find what they want. Combining boldface and subheadings could lead to visual
noise, so do not overdo it. Combining links and boldface text in the same paragraph
could have the same unsightly result.

Lists > Numbered, bulleted or other indented lists help the reader make sense of the
information on the page. In many print contexts, lists would look ugly and thus are
not used. On Web pages, lists work well in almost all contexts. Like paragraphs, lists
appeal more to the reader when they are short.

Text Content

Brevity > Write tight. Omit all unnecessary words.
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Sentence Structure > Be straightforward. While a meandering introductory clause
may seem like a good idea to you, the reader might stop reading -- before she gets to
the heart of your sentence.

Active Verbs > It is easy to write with passive verbs am, is, are, has, have. Using
active verbs makes the writer work harder -- but the reader benefits. The writer also
benefits, because the reader stays interested. Passive verbs bore readers. Bored
readers leave.

Say What You Mean > Try saying it out loud before you write it. We tend to speak
more directly than we write. We get to the point more quickly, too, when we can see
the listener's eyes glazing over.

Redundancy > Reading the same information twice wastes a person's time.

Links

What They Say > Link text should not break any of the rules given for text at left.
A link must give the reader a reasonable expectation of what she will get when she
clicks. Linked phrases such as "click here" or "Web page" do not provide helpful
information.

What They Do > A link that does not open something or take the user to a new
Web page seems to be a broken link. When the link will take the user to a different
place on the same page, or open a media player, give the user a cue.

How They Look > A long phrase more than about f ive words can be hard to read,
or just ugly, when underlined and/or in a highlight color. Links that are not
underlined and do not appear in a different color from the surrounding text are
almost impossible for the users to see.

3.9. FUTURE OF WEB JOURNALISM

Speed and timeliness were once the strength of newspapers. The wire services built
their reputations on being first with the big stories, which people typically found in
their local papers. The immediacy of television took that edge from the printed
press. Now the Internet has established its own advantages of speed and
timeliness. In doing so, it has enabled newspapers to come full circle by posting
breaking news and extending their brand identities through such innovations as
online afternoon editions.
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Web technology has strengthened the traditional watchdog functions of journalism
by giving reporters efficient ways to probe more deeply for information. The
capacity to search documents, compile background and historical context, and
identify authoritative sources has expanded the reporter's toolbox. It also has
introduced a fundamentally different culture built on interactivity, fewer rules, and
fewer limits.

The process of establishing standards online has been influenced by three
developments. First, the reality that the dominant news Web sites will be run by
the old media the traditional news organizations such as daily newspapers,
newsmagazines, and network and major cable television outlets. Second, efforts by
online journalists to craft standards for the Web. The Online News Association is
beginning a project to develop strong guidelines, including recommendations for
how they can be applied and monitored. The third, and perhaps the most far-
reaching influence on journalistic standards, is the interactivity of e-mail. E-mail
can bring instant feedback, enabling reporters and editors to hear from people who
may know something about the story and who can share an authoritative
perspective, provide additional sources, or point out parts of the story that may be
unbalanced or unfair.

The impact of the change is Information Media and Internet is the age of
Participation. Readers are not passive recipients of news, but participate in the
process. You decide which is the media? The TV channel or newspaper? Or the
SMS platform? Or the web, forums, blogs & social networking!

The print media is yet to make up its mind whether to compete or cooperate
with the new challenger - The Internet & the Blogs! Print journalism players
have a Web presence, that is mostly the result of a domino effect rather than a
carefully thought out strategy. Sadly, the egoist attitude of the editorials always
thinks their domains as 'own territory' but unfortunately, no more on the web.
Here rules the righteousness. With Internet gaining popularity, the dynamics of
readership changes. The fundamental principles of captive audiences changes. The
Internet changed the way commerce and business functions. There lies the real
challenge for the media to compete. Many of them remain content cum distribution
centric activities with rising expenses, no marketing gains except the political
triggered liaisons!

Internet is media plus, not a print media property and so, web is the biggest
revolution in our lives. Internet has in the last decade reached 40 million people
and growing. It substitutes for your shopping; it substitutes for your bank; it
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substitutes for your newspaper and much more. Every minute, the news on web is
updated and more, you read your choicest newspapers, websites and blogs in your
newsreaders. Why, you can create your very own newspapers with the contents
and feeds - the AP, Reuters, etc. and earn too. A journalist acquires great
significance; he can make or break, destroy and mould. Depends on the attitude! A
writer can expose, review, inform, entertain, teach, preach or just about perform his
role in online media with clarity, power and impact.

In recent months, it is fashionable to point at the increasing popularity of blogs as
sign that traditional media may be under threat from so called citizen journalists.
Yonder, with the recent Blogger bans, the proliferation of independent bloggers
tells us that independent voices are more likely to be heard today than in the era
where a few media oligopolies ruled. And with the rising tech savvy, watch out
for the search on the search engines to see more Bloggers with their voice,
more news and kids’ news websites coming your way - the 20-30s generation
when reached to 35-40 bracket, the web is to rule.

Media is to stay but Media - be it press or television have to sort for Internet
medium and the result is more media lagging behind of news, more media
adopting way of web - the blogging community, forums, etc. it is for the people to
decide how to spend Time, Money, Energy.

The Information Technology has revolutionized the communication media with the
emergence of Internet. The process has begun with On-line journalism utilizing
Internet wherein websites are replacing the print media. Most of the On-line
newspapers are free, interactive and archival in nature and it provides users to
search the information on newspapers through various access points i.e. by
contributors, title, and date.

3.10. WEB JOURNALISM WRITING TECHNIQUES

By approaching writing in a logical manner and stepping through these levels of
reader interest, many of the recognized techniques for clear and effective web
writing are included without deliberate effort.

Scan able, concise and objective language improves usability. Creating scan
able pages is the primary focus.

By presenting information at a number of levels we allow the reader to choose
how concise the page should be. Readers with very little interest can get the
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major points by scanning the headings, an extremely concise presentation. Those
with a strong interest are not as concerned with brevity and can read the entire
article. The emphasis on keeping each page extremely specific with links to
related or more detailed information also aids the writer in their effort to be
concise.

Objective language is reached by removing exaggerations and marketese from
the pages. Honest, informal and personal writing is fairly objective by
nature. Since most readers will only scan the page, making the major and minor
points informational rather than teasing will make the page more objective for
many users.

Initially the inverted pyramid style seems similar to the multi-level approach.
The accessibility of levels of information in each method is similar. The way of
extracting the information is completely different however. The inverted pyramid
gives the reader information as long as they are interested, getting more detailed
with time. When the user has enough information they will get bored and leave
the article unfinished. In contrast the reader should always finish a multi-
level article since the information is spread throughout the article. The
reader will skim the entire article focusing in on areas, which they find
interesting.

The multi-level and inverted pyramid styles are not mutually exclusive. The
inverted pyramid is based around the ordering of information within the
article. The multi-level technique draws on the structure of the content. In
fact, content ordered in the inverted pyramid style and structured with a multi-
level approach could be easily produced.

Filtering Information is our main requirement when writing in today's
information heavy world. The summary and title techniques presented here
encourage the writer to help filter their own information.

Multi-level writing captures the best web writing techniques into a logical
layout process.

Here is the top down methodology:

1. Create the major headings / sections
2. Write down the minor points for each section, ordering them

appropriately
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3. Put relevant links next to their corresponding point
4. Work through the article in order turning each minor point into a

paragraph
5. Boldface the minor points
6. Write a one sentence summary of the article
7. Using that sentence to start a one paragraph summary
8. Shorten the one sentence summary into a short informative title

It is the style that is important, not the method by which it is written; the multi-
level style lends itself well to the logical, technical brain.

Testing and Editing Your Writing

The clear structure and style of the multi-level approach invites both testing and
editing. As with any article, the writing itself needs to be edited. More interesting
is the concept of testing your writing for readability at each interest level.

The different levels of reader interest have been clearly defined. Testing
readability at each level is simple. Starting with the title, read the article at each
level of interest. The article should be readable at each level. For example, the
title, summary and major headings should give me a very broad overview of the
topic. If I am skimming the minor points then they should tell a story. The reader
should be able to piece together the bits that are in between, taking away the
ideas without all the specifics.

A logical extension of this testing process would be to use special testing
cascading style sheets, which hide the more detailed content from the tester.

The final step in testing is for links. Ensure that your title and summaries
provide information about the contents of the page, that is, make sure they would
be good link descriptors. Finally check that you have included relevant, accurate
and unbroken links from within your text.

Web Design Layout Principles

Why most web pages are designed the way they are?

Many web page look very the reason why so many web pages look similar may to
some extent be because people copy each other's layout. But more important is that
there are simple, sound reasons for the common way in which web page layout is
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structured. The common structure does not happen by chance, it is based on
simple, easy-to-understand layout principles.

Most web pages have a common structure. Usually three or four columns, the main
text in the middle column, navigation info in the left column, additional reading
connected to the main text in the right column. Why is this structure so common?
Why do so many web pages have a similar structure?

Screen Width

The explanation is rather simple.

Note first, that it is very cumbersome, for a web page reader, to have to scroll
horizontally to view a web page. Because of this, most people give their web
browser a wide enough window, so that most web pages can be shown without
horizontal scrolling. This means that most people give their browsers a main
viewing window, which is at least 780 pixels wide. A few people with small
screens instead set their main viewing window at 640 pixels. Second, it is known
that many visitors to a web site do not go beyond the first page. Therefore, web
site designers want to cram as much information as possible into a single page.
So, they usually design their web pages for viewing with a width of at least 780 or
640 pixels, sometimes a little more. When the width is larger than this, they often
put not-absolutely-necessary information in the rightmost column.

Font Size

Now, how can you cram a lot of information into a fixed-size page? By using
small-size fonts. The choice of a serif font for the main article is because this gives
the page a newspaper like feeling, and also serif fonts are easier on the eye when
reading large texts. Many other web pages, which do not have any large main
article, do not use serif fonts at all.

Line Length and Number of Columns

Thirdly, it is well known that people can read text fastest if the text has about 30-
50 characters per line. More than 80 characters per line make the text much more
difficult to read. This means that with a small font size, and browser windows set
to 700 or more pixels wide, the text has to be split into columns, usually about
three or four columns. But you cannot, as in a newspaper printed on paper, let
users read one column down, and then continue at the top of the next column,
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because this requires scrolling up and down for the reader to switch between
columns.

Many web pages thus have the main text in a wider middle column, and use the
two border columns for indexes, commands and advertisements. The reader of the
main text in the middle column will then not need to scroll up and down.

Many people have their web browsers set to a default font size of 16pt, and this is
the default setting of major browsers at installation. This default setting gives best
readability for text, which is not split into columns. Such texts need a large font
size; otherwise there would be much too many characters per line. But since most
major web pages limit the line length in various ways, they can also use relative
fonts smaller than the default setting of the web browsers

In summary:

a. People give their web browsers wide windows, to avoid horizontal scrolling.
b. Web browsers have a rather large default font size, to get reasonable number

of characters with such wide web browser windows.

But major web pages reduce the line length by using columns, and they can then
use a font smaller than the default setting of the browser.

3.11 Online Advertising

Online advertising is a form of advertising that uses the Internet and World Wide
Web in order to deliver marketing messages and attract customers. Examples of
online advertising include contextual ads on search engine results pages, banner
ads, advertising networks and e-mail marketing, including e-mail spam.

A major result of online advertising is information and content that is not limited
by geography or time. The emerging area of interactive advertising presents fresh
challenges for advertisers who have hitherto adopted an interruptive strategy.

Online video directories for brands are a good example of interactive advertising.
These directories complement television advertising and allow the viewer to view
the commercials of a number of brands. If the advertiser has opted for a response
feature, the viewer may then choose to visit the brand’s website, or interact with
the advertiser through other touch points such as email, chat or phone. Response to
brand communication is instantaneous, and conversion to business is very high.
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This is because in contrast to conventional forms of interruptive advertising, the
viewer has actually chosen to see the commercial.

The three most common ways in which online advertising is purchased are CPM,
CPC, and CPA.

CPM Cost per Impression is where advertisers pay for exposure of their message
to a specific audience. CPM costs are priced per thousand impressions. The M in
the acronym is the Roman numeral for one thousand.

CPV Cost per Visitor) is where advertisers pay for the delivery of a Targeted
Visitor to the advertisers’ website.

CPC Cost per Click is also known as Pay per click PPC). Advertisers pay every
time a user clicks on their listing and is redirected to their website. They do not
actually pay for the listing, but only when the listing is clicked on. This system
allows advertising specialists to refine searches and gain information about their
market. Under the Pay per click pricing system, advertisers pay for the right to be
listed under a series of target rich words that direct relevant traffic to their website,
and pay only when someone clicks on their listing which links directly to their
website.

CPA Cost per Action or Cost per Acquisition advertising is performance based
and is common in the affiliate marketing sector of the business. In this payment
scheme, the publisher takes all the risk of running the ad, and the advertiser pays
only for the amount of users who complete a transaction, such as a purchase or
sign-up. This is the best type of rate to pay for banner advertisements and the worst
type of rate to charge. Similarly, CPL Cost per Lead advertising is identical to
CPA advertising and is based on the user completing a form, registering for a
newsletter or some other action that the merchant feels will lead to a sale. Also
common, CPO Cost per Order) advertising is based on each time an order is
transacted.

Cost per conversion describes the cost of acquiring a customer, typically calculated
by dividing the total cost of an ad campaign by the number of conversions. The
definition of "Conversion" varies depending on the situation: it is sometimes
considered to be a lead, a sale, or a purchase.

Though, as seen above, the large majority of online advertising has a cost that is
brought about by usage or interaction of an ad, there are a few other methods of
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advertising online that only require a onetime payment. The Million Dollar
Homepage is a very successful example of this. Visitors were able to pay $1 per
pixel of advertising space and their advert would remain on the homepage for as
long as the website exists with no extra costs.

The display advertising portion of online advertising is increasingly dominated by
rich media, generally using Adobe Flash. Rich media advertising techniques make
overt use of color, imagery, page layout, and other elements in order to attract the
reader's attention. Some users might consider these ads intrusive or obnoxious,
because they can distract from the desired content of a webpage. Some examples
of common rich media formats and the terms of art used within the industry to
describe them:

 Banner ad: An advertising graphic image or animation displayed on a
website, in an application such as Eudora, or in an HTML email. Banner
ads come in numerous standard sizes defined by the IAB, but originally in
the mid to late 1990s were only rectangular GIF images 468 pixels wide by
60 pixels high. Media types and sizes have since become much more varied.

 Interstitial ad: The display of a page of ads before the requested content.

 Floating ad: An ad which moves across the user's screen or floats above the
content.

 Expanding ad: An ad which changes size and which may alter the contents
of the webpage.

 Polite ad: A method by which a large ad will be downloaded in smaller
pieces to minimize the disruption of the content being viewed

 Wallpaper ad: An ad which changes the background of the page being
viewed.

 Trick banner: A banner ad that looks like a dialog box with buttons. It
simulates an error message or an alert.

 Pop-up: A new window which opens in front of the current one, displaying
an advertisement, or entire webpage.
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 Pop-under: Similar to a Pop-Up except that the window is loaded or sent
behind the current window so that the user does not see it until they close
one or more active windows.

 Video ad: similar to a banner ad, except that instead of a static or animated
image, actual moving video clips are displayed.

 Map ad: text or graphics linked from, and appearing in or over, a location
on an electronic map such as on Google Maps.

 Mobile ad: an SMS text or multi-media message sent to a cell phone.

In addition, ads containing streaming video or streaming audio are becoming very
popular with advertisers.

Email Advertising

Legitimate Email advertising or E-mail marketing is often known as "opt-in e-mail
advertising" to distinguish it from spam.

Affiliate Marketing

Affiliate marketing is a form of online advertising where advertisers place
campaigns with a potentially large number of small and large publishers, whom
are only paid media fees when traffic to the advertiser is garnered, and usually
upon a specific measurable campaign result a form, a sale, a sign -up, etc). Today,
this is usually accomplished through contracting with an affiliate network or CPA
network, such as Performics, Hydra Network, Commission Junction/BeFree,
LinkShare, Primeq or Azoogle.

Contextual advertising

Many advertising networks display graphical or text-only ads that correspond to
the keywords of an Internet search or to the content of the page on which the ad is
shown. These ads are believed to have a greater chance of attracting a user,
because they tend to share a similar context as the user's search query. For
example, a search query for "flowers" might return an advertisement for a florist's
website.
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Another newer technique is embedding keyword hyperlinks in an article which are
sponsored by an advertiser. When a user follows the link, they are sent to a
sponsor's website.

Different forms of Web advertising

We will look at all the different forms of Web advertising in use today, as well
as the economics that are driving them, so that you can have a much better
understanding of how Web advertising works. Whether you are a casual surfer or
someone running your own Web site, you will find this article to be a real eye-
opener.

Banner Ads

When the Web first started being a "commercial endeavor" around 1997 or so,
thousands of new sites were born and billions of dollars in venture capital flowed
into them. The sites divided into two broad categories:

E-commerce sites - E-commerce sites sell things. E-commerce sites make their
money from the products they sell, just like a brick-and-mortar store does.
Content sites - Content sites create or collect content words, pictures, video, etc.
for readers to look at. Content Web sites make their money primarily from
advertising, like TV stations, radio stations and newspapers.

In the beginning, "advertising" on the Internet meant "banner ads"  the 728x90-
pixel ads you see at the top of almost all Web pages today. In 1998 or so, banner
advertising was a lucrative business. Popular sites like Yahoo could charge $30,
$50, even $100 per thousand impressions to run banner ads on their pages. These
advertising rates provided fuel for much of the venture capital boom on the Web.
The idea was that sites could start up and increases their page impressions to make
easy money from banner ads. If a site could generate 100 million page impressions
per month, it could make $3 million per month with banner ad rates at $30 per
thousand impressions.

Where did numbers like $30 or $50 per thousand impressions come from? That's
what magazines typically charge for full-page color ads. The Internet took the
same payment model and applied it to banner ads.

At some point, advertisers came to the conclusion that banner ads were not as
effective as full-page magazine ads or 30-second TV commercials. At the same
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time, there was an incredible glut of advertising space -- thousands of sites had a
million or more page impressions available per month, and companies began
collecting these sites into massive pools of banner-ad inventory. The economic
principle of "supply and demand" works the same way on the Web as it does
everywhere else, so the rates paid for banner advertising began to plummet.

Banner Ad Prices

A company buys advertising for one of two reasons:
 Branding
 Direct sales

Branding refers to the process of impressing a company name or a product name
onto society's collective brain. Let's say you have come up with a new brand of
soda, or you are opening a new restaurant, or you are selling a new widget. You
want to get the product's name and sometimes the product's features and benefits
firmly planted in people's heads. This is branding. Branding happens with both
new and existing products. The advertiser does not necessarily expect you to do
anything today the advertiser simply wants to impress itself on your consciousness.

On the other hand, a direct sales ad is an ad that is trying to get you to do
something today, right now, as you look at the advertisement. The advertiser wants
you to

 Click on the ad
 Call an 800 number
 Drive immediately to the store
 Or do some other active thing so that you buy something, download something

or sign up for something today. The advertiser counts the direct responses to the
ad and measures the effectiveness of the ad by those responses.

What branding advertisers came to feel about banner ads is that banner ads are
not the most effective vehicle for branding. Relative to a magazine ad or a TV ad,
banner ads are small and easily ignored.

What direct sales advertisers came to feel about banner ads is that the response
rate for banner ads is low. For most banner ads, the industry average seems to
hover between two and five clicks per 1,000 impressions of the ad. That is, if a
banner ad appears on 1,000 Web pages, between two and five people will click on
the ad to learn more.
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Those five clicks per thousand impressions don't have much value to most
advertisers. The reason is because those five clicks will not all generate sales. Out
of 100 clicks, perhaps one person will actually do the desired thing buy
something, download something, etc..

Sidebar Ads

A sidebar ad also known as a skyscraper ad is similar to a banner ad, but it is
vertically oriented rather than horizontally. Because it is vertical, the height of a
sidebar ad can often reach 600 pixels or more, and sidebars are generally 120
pixels wide.

A sidebar ad has more impact than a banner ad for at least two reasons:

 A tall sidebar ad is two to three times larger than a banner advertisement.
 You cannot scroll a sidebar ad off the screen like you can a banner

advertisement. With a banner ad, you can scroll just 60 pixels down and the
ad is gone. With a sidebar ad, the ad is with you much longer.

Floating Ads

If you have ever been to a Web site that uses them, you know what "floating ads"
are. These are ads that appear when you first go to a Web page, and they "float" or
"fly" over the page for anywhere from five to 30 seconds. While they are on the
screen, they obscure your view of the page you are trying to read, and they often
block mouse input as well.

Floating ads are appearing more and more frequently for several reasons:

 They definitely get the viewer's attention. They are animated. Many now have
sound. Like TV ads, they "interrupt the program" and force you to watch them.
They can take up the entire screen. Therefore:

 From a branding standpoint, they are much more powerful than something like
a banner ad or a sidebar advertisement. They cannot be ignored.

 They have a high click-through rate, averaging about 3 percent meaning that
30 people will click through for every 1,000 impressions of a floating ad. The
high click-through rate, as well as the greater branding power, means that
advertisers will pay a lot more for a floating ad and Web sites are willing to run
floating ads.
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The only problem with floating ads is that they annoy people. Some people
become infuriated by them, and will send death threats and three-page-long rants
via e-mail. That is why you do not yet see them everywhere.

The annoyance problem points out something interesting about advertising,
however. When pop-up ads first appeared, they bothered lots of people and you did
not see them on very many sites. After a while, people got used to them and
stopped complaining, and now pop-up ads can be found on tons of sites.

Television provides another useful example. If television programs were ad-free
today, and suddenly a TV station were to start running eight minutes of advertising
every half hour right in the middle of programs, people would go NUTS! There
would, quite possibly, be riots in the streets. But since we are all familiar with TV
ads, they don't bother us much.

Pop-Up

A pop-up ad is an ad that "pops up" in its own window when you go to a page. It
obscures the Web page that you are trying to read, so you have to close the window
or move it out of the way.

UNIT-4. ANALYSIS OF IMPORTANT INDIAN NEWS -
BASED WEBSITES

A news site is a web site with the primary purpose of reporting news. There are
two main types of news site: general news and subject-specific. The first set of
news sites emerged when traditional news providers moved their content online.
One of the earliest was a Raleigh, North Carolina newspaper, The News &
Observer, which launched its companion site NandO.net in 1994. Others soon
followed, including The New York Times, MSNBC.com, CNN, and BBC News.
The offline news industry, newspapers in particular, face a huge threat from the
internet medium as more and more users have moved online for their news fare.
This has resulted in declining newspaper subscription across the world.

The Internet, the worldwide network of interconnected machines, has evolved over
the last couple of years from a research project, to a geek's medium, and into a
common communication medium. Web sites have been sprouting everywhere,
creating an online presence for companies, institutions, organizations and
individuals. However, along with the rise of Internet, there has also been a
corresponding rise in the number of Internet related thefts, fraud and system
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compromises. As more and more bugs in server implementation are discovered,
they are promptly used to break into online systems and gain access to restricted
information.

India is not an exception to this trend. As the number of Indian Web sites has
increased, so have the attacks directed against them. The media and the security
industry are slowly realizing the extent of the problem. It was felt that research
needed to be done to gather statistical and empirical information on the state and
trends of defacement activities targeted against Indian Web sites, as there has not
been any previously reported study or survey on this topic.

Recently there has been a noticeable rise of cyber crime in different forms, ranging
from information theft/modification to launching denial of service attacks. Among
the different form of cyber attacks, defacement of websites has become popular
among the hackers/ hacker groups. These defacements are carried for different
motives including fun, political, revenge or just proving their competency. With
the global rise in cyber terrorism activity, Indian websites have also been similarly
affected and have been the targeted by many attackers, some of them being
opportunist while some have targeted specific sites/domains.

There are many web sites that keep track and mirror global defacements through
active submission from the hackers. The website www.zone-h.org is one of the
most popular and comprehensive web defacement mirroring site.

4.1. Indian News Websites

The growth and spread of the internet has made it possible to disseminate
information to the remotest corners of the country. Online journalism in India is
the fastest growing media sector in the country. Online journalism provides instant
and readily accessible news to millions of internet users in India.

The number of internet users in the country is forever on the rise. The hunger for
news, information and knowledge has shown a remarkable rise in India. There are
plenty of Indian portals that offer international, national and local news to internet
users in the country. Some of the popular news websites that net savvy Indians
visit, are:
1 Rediff
2 Sify
3 Samachar
4 Headlines India
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The 4 websites that have been mentioned above, are not an offshoot of any
television or print media brands. They exist primarily as an online entity. Samachar
and Headlinesindia function purely as a news portal, whereas sify and rediff have
several other interest areas.

The major television news channels and newspaper houses in India have
significant online presence. They continue to attract most of the online traffic in
India. Some of the newspaper houses and television news channels that own
popular portals on the internet are listed below.

The Times of India
The Hindu
The Tribune
Hindustan Times
NDTV
The Indian Express

There are millions and millions of people in India who are yet to discover the
wonders of the internet. They are still dependent on newspapers, television
channels and radio stations to listen to the latest happenings from around the
world. In another 3-5 years time, online journalism will become much larger in
terms of reach, operations and business prospects. Some of the prestigious
journalism institutes in the country do have modules that deal with the topic of
online journalism.

Most of the Indian professionals who work as online journalists usually hail from a
print or television media background. A graduate degree in English, Journalism or
Mass Communication could prove to be an added advantage for candidates
aspiring to be an online journalist in India. Cyber Journalism is different from the
print media in the following areas: News Cycle, Updating Frequency,
Packaging, Knowledge Links, News Vehicles.

Following is the list for the Indian Newspapers and News Sites:

 Asian Age
Offers daily India and South Asia news.

 Asian News International ANI
New Delhi based multimedia news agency providing news coverage from
India and South Asia.
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 Business Line
Business daily from The Hindu group of publications.

 Business Standard
Major financial newspaper.

 DNA Daily News & Analysis
Online newspaper from Mumbai.

 Economic Revolution
Financial news weekly, covering mostly stock market and commodity in
India.

 Economic Times
Daily business newspaper from the Times of India group.

 Express India
News portal publishing several major Indian newspapers.

 Financial Express
Provides financial and industrial news, stock market reports.

 Asian Age
Offers daily India and South Asia news.

 Asian News International ANI
New Delhi based multimedia news agency providing news coverage from
India and South Asia.

 Business Line
Business daily from The Hindu group of publications.

 Business Standard
Major financial newspaper.

 DNA Daily News & Analysis
Online newspaper from Mumbai.

 Economic Revolution
Financial news weekly, covering mostly stock market and commodity in
India.

 Economic Times
Daily business newspaper from the Times of India group.

 Express India
News portal publishing several major Indian newspapers.

 Financial Express
Provides financial and industrial news, stock market reports.

 Hard News
Political Indian magazine, partner of the eminent French monthly Le Monde
Diplomatique.

Edited with the trial version of 
Foxit Advanced PDF Editor

To remove this notice, visit:
www.foxitsoftware.com/shopping

http://www.foxitsoftware.com/shopping


 Cyber Journalism

66

 Hindu
National daily newspaper, based in Madras.

 Hindu Group of Publications
Online presentation of many Indian newspapers and magazines.

 Hindustan Times
Major daily newspaper from Delhi.

 India Daily
News, primarily aimed at foreign and expatriate audience.

 Indian Express
Delhi based daily.

 Mid-Day
Mumbai daily.

 Milli Gazette
Newspaper for Indian Muslims.

 Mumbai Mirror
Daily tabloid published by the Times Group.

 NDTV.com
News site of Delhi-based TV offering live video reports.

 New Indian Express
Newspaper with focus on the southern states.

 News Track India
News portal contains all the latest stories from India and around the world.

 Outlook India
Weekly news magazine known for in-depth, investigative reporting.

 Radiance Views weekly
India's oldest Muslim English weekly.

 Rediff
Indian news and entertainment portal.

 Samachar.com
Provides aggregates news from all major Indian newspapers.

 Statesman
One of India's oldest newspaper, based in Calcutta.

 Tehelka
Alternative news magazine.

 Telegraph
Calcutta-based national daily.

 Times of India
Quality national daily from Delhi.
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 Week
Weekly magazine with critical reporting of national news.

How to report a news story online

Be the first with the facts by trying some of these suggestions for uncovering news
that others haven't.

The interactive nature of the Internet allows online writers to involve readers in
news reporting in ways that print and broadcast journalists never could before.
Online writers can solicit leads and advice from readers through open source
reporting, or even ask readers to report a story themselves, through a distributed
reporting project. Still, the vast majority of online reporting is done the old-
fashioned way, through interviews, observations and record checks done by the
writers themselves.

Open Source Reporting

Reporters traditionally don't tell readers in advance what stories they are working
on. Reporters don't want to lose a potential scoop to a competitor by announcing
what they are investigating before they have that story ready to go.

Open source reporting takes the opposite approach. A reporter announces the
topic he or she wishes to investigate, and invites readers to submit leads, tips,
sources and ideas. The potential for a "scoop" is lost, as other writers can do the
same thing. But open source reporting is based on a collaborative model, emerging
from the ideal that a community of readers knows more, and has access to more
resources, than a single reporter or newsroom. Open up your reporting process to
engage that community, and you can report with greater speed and depth than you
could on your own. Open source techniques can prove valuable for solo bloggers
and small newsrooms that lack the resources of major news organizations.

Simple open source reporting predates the Internet, as reporters and news
organizations have run "tip lines" for years. But blogging and discussion forums
now allow journalists to work with an unprecedented level of transparency
throughout the reporting process.

Distributed Reporting
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Distributed news reporting takes open source reporting one step further, by relying
on readers to submit information themselves. In this model, readers become
reporters, publishing information into a database of incident reports that is then
coalesced for publication.

A distributed news reporting effort can involve sophisticated Web front-ends,
merged with detailed databases, such as US Geological Survey's "Did You Feel
It?" Earthquake shakes maps.

The trick to good distributed reporting is to use this method for information about
which a large number of readers are likely to have first-hand information, such as
earthquake damage. Distributed reporting efforts also can effectively gather and
sort published information, such as in TalkingPointsMemo.com's Katrina Timeline.
Indeed, Wikipedia is perhaps the world's best-known example of a distributed
online reporting project.

Handled poorly, a distributed reporting effort can degenerate into an anonymous
bulletin board, with false reports and defamation. But if a journalist designs his or
her distributed reporting effort responsibly, sourcing all information and requiring
readers to verify their identity to post such as verifying an e -mail address,
distributed reporting can produce a massive quantity of well-organized information
in a fraction of the time it would take a traditional newsroom to do the same work.

Traditional Reporting

The three traditional methods for gathering information for a news story are
through interviews, observation and document searches.

1. Interviews

Want to know what's happening? Find people who know and talk to them. The best
sources are folks who were or are directly involved in the incident or subject that
you're covering.

Introduce yourself and say for whom you are writing. If you are recording the
interview, be sure to ask permission first. It is illegal in many places to record
someone without their consent. If you are unsure of your ability to take accurate
notes, record the interview. Start by getting the source's name, and its spelling, as
well as his or her official title, if it is relevant to the story.
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Ask questions that cannot be answered with a 'yes' or a 'no.' Instead, ask people to
describe the incident or situation. Listen as they respond and imagine what
additional information a reader would want. Then ask follow-up questions to get
that information.

Don't get intimidated and feel afraid that you are asking "dumb" questions. If your
source says something you do not understand, ask them to explain it in simpler
terms. If something a source says does not make sense to you, say why and ask for
an explanation. If you don't understand something, your readers likely will not as
well. Always be polite and respectful when interviewing someone, but respect your
readers as well. Don't allow a source to intimidate you into not asking tough,
appropriate questions.

2. Observation

Your five senses can provide the details that help a make an otherwise dry story
come to life for a reader. Even if you are "just" doing an interview, make note of
the setting: What do you see? Hear? Smell? Feel? Drop those details into your
story to help bring your reader into the place and the moment from where you are
reporting.

Be careful, however, not to load your story with gratuitous detail that demeans or
insults your subject. We don't need to know what color your interviewee's hair is,
unless it is relevant to the story.

Try sitting someplace alone for 30 minutes, and then write a story about what you
saw, as practice in developing your observational skills.

3. Looking through documents

Online reporters can find thousands of stories lurking within public data.
Government databases on crime, school test scores, population statistics, accident
reports, environmental safety and more can keep a motivated writer busy for years.
Documents also provide a great way to fact-check statements made by an interview
subject.

Start with voting records. Go to the county courthouse and ask to see the
registration records for some of your local officials. How often do they vote? Have
they always been in the same party? If something is public record, any member of
the public has the right to inspect it. You need not work for some major news
organization. That said, manners go a long way in getting people to help you. Ask
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nicely and be genuinely kind to the folks working in government offices who get
records for you.

Journalists often use computer-assisted reporting to find trends in large datasets,
including budgets and crime reports. If you know how to use programs like Excel,
Access and MapInfo, you can crosscheck any number of interesting public
databases, such as a list of school district employees with criminal convictions. Or
you can use mapping software and police traffic reports to find the intersections
with the most accidents. Or to find the most common speed traps.

No matter which method you use and you should try to use them all on each story
you want to find information that illustrates and explains the issue or incident you
are writing about. It's basic nature to start with an assumption of your own. But
look for information that challenges or contradicts your assumptions. Don't just
"cast" a story, looking for quotes and data that support your opinion, while
ignoring information that doesn't. Great reporters cycle through the process
many times in pursuit of their stories. They go back and do more interviews, look
for more documents and spend more time observing as their initial reporting leads
them in different directions.

Check, check and double-check your facts. Try not to make mistakes when
transcribing an interview, copying data from official records or describing
something you've seen. Everyone makes a mistake at some point, but that does not
excuse carelessness.

How to find story ideas

An interview with an interesting expert, presented in a simple Q&A format,
provides a great way to get started reporting. Beyond that, keep your eyes open
when reading the newspapers, message boards and blogs you like to find issues
that other people are talking about. Al's Morning Meeting on Poynter.org also
offers fresh story tips each weekday put together by Investigative Reporters and
Editors for good examples of investigative pieces.

Hit the mental "record" button as you go through life and keep asking yourself,
"would my readers find this interesting?" You might be surprised how often the
answer is "yes."
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Finally, invest in a paper notebook and carry it and a pen with you everywhere.
Take notes whenever you speak with someone or find something you think might
make a good item for your website.

Journalism, ethics and society are inter-connected. One cannot thrive or survive
neglecting the other. These are like three flowers of one stalk. Main function of
journalism is to find out facts from the society keeping in mind that it is the
hinterland of the journalists and to communicate them to the public without
distortions or exaggeration, through the existing news media of the country.

4.2. IMPACT OF GLOBALIZATION ON WEB JOURNALISM

The globalization of journalism online

Some British news websites are attracting larger audiences than their American
competitors in US regional and national markets. At the British news websites
studied, Americans made up an average of 36 per cent of the total audience with up
to another 39 per cent of readers from countries other than the USA. Visibility on
portals like the Drudge Report and on indexes such as Google, News brings
considerable international traffic but is partly dependent on particular genres of
story and fast publication times. Few news websites are willing to disclose
breakdowns of their large numbers of international readers fearing a negative
reaction from domestic advertisers. Some see little value in international readers —
some of whom read 3 to 4 times fewer pages than their domestic counterparts.
Others are actively selling advertising targeted at their international audience and
even claiming their presence is beginning to change their news agenda.

4.3. Trends in Cyber Reporting & Editing

We can hear the ominous warnings from newsroom elders who, with the dot.com
boom, were sounding the death knell for newspapers and warning us to consider
new careers. With the Internet has come the expected circulation drops and
downsizing, but newspapers are still hiring and still filling the stands each morning
and should for some time to come.

Yet as editors are telling their newsrooms that they will be the ones to lead the
online news revolution, they're still quaking in their boots about the future of the
pressroom. The smart journalist needs to not just accept the Internet news
revolution with a grin-and-bear-it attitude, but embrace what the Web can do
for the news business and for his or her career.
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 Easy access: What were the chances before the Internet that someone
abroad would read an article written in a small-town newspaper? Major
metropolitan markets to heartland weeklies are getting exposure like never
before by writing the right stories with key buzzwords to be picked up on
news searches such as Google and Yahoo. It's truly an exciting era of news
globalization.

 Clips files: Instead of running to the Kinko's with a folder full of ragged
clips every time an opportunity beckons, journalists can easily compile their
work on Web sites for all to peruse. By using links to one's paper or
freelance clients, a journalist can also show these entities that he or she is
generating reader interest and driving traffic to their Web sites.

 Reader feedback: In the print world, readers can respond with letters to the
editor that most often don't wind up in front of the reporter. But when a
journalist's work is online, discussion on blogs and other sites gives a
reporter the opportunity to eavesdrop on the conversation and get invaluable
feedback about what the readers really think.

 No limits: Many publications have launched online publications bearing the
same name with original content, such as The Wall Street Journal's Opinion
Journal and National Review Online. Though these pay less than print, the
exposure is great and because there are no ad stack design constraints one
usually isn't hindered by maximum word counts.

In the future, a journalist may not see as much of his or her work on newsprint, a
clipping stuffed in a scrapbook. But a lot more people will be reading that
journalist's work, and that's really what it's all about.

The Internet and specifically its graphic interface the World Wide Web is reaching
a level of saturation and widespread adoption throughout the world. Specifically
for journalism practiced online - in the discipline of computer-assisted reporting
CAR and a specific kind of journalism: online journalism - we can now identify
and theorize about the impacts the global system of networked computers has had
on journalism.

4.4. Cyber law is a term used to describe the legal issues related to use of
communications technology, particularly "cyberspace", i.e. the Internet. It is
less a distinct field of law in the way that property or contract are, as it is an
intersection of many legal fields, including intellectual property, privacy, freedom
of expression, and jurisdiction. In essence, cyber law is an attempt to integrate the
challenges presented by human activity on the Internet with legacy system of laws
applicable to the physical world.
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Requirement of e-governance in India

India became independent on 15th August 1947. Since then it has been struggling
through to make its stand in the world. Many new technologies were brought and
many new are still are to be found. One such revolution was brought about by the
introduction of the ‘internet’, which is till date considered as the pool of
knowledge…the deeper you go in, the more you learn about your world, about
yourself.

But who could think of the time when this rich source of knowledge will be
misused for criminal activities. There are many such disturbing activities that
occurred in past and demanded of some rules and regulations urgently, some set
definite patterns that can be put forward while carrying out any business
transaction over the net, ranging from a simple friendly e-mail to carrying out the
whole set of your work, without which it may go wild and beyond control and it
can be used as a tool for the very destruction of mankind.

It was at this point of time that the government of India felt the need to enact the
relevant cyber laws, which can regulate the Internet in India. It denotes all aspects,
issues and the legal consequences on the Internet, the World Wide Web and cyber
space.

There are numerous factors that stand behind this decision of government.

1. Although India has a very well defined legal system that has been developed
with the aim cover all possible situations and cases that have occurred or might
take place in future, but it lacks when it comes to the newly developed Internet
technology. With the arrival of Internet many new complex and ticklish issues
cropped up which could not be interpreted cleared in the light of existing laws
and thus necessitated the enactment of the cyber laws.

2. Also, with the growth of the Internet, it became important to give some legal
recognition to what is going on the Internet. Internet has grown up as one of the
dominating resources to carry out one’s business in today’s world. Most of the
world fame companies prefer to outsource their business processes, which have
become possible because of the Internet. How come a company can carry out its
business safely and securely when there is no legal validity or sanction to the
activities in the cyberspace? It is now with the emergence of cyber laws the
concept of digital signatures and digital records have come up, with which a
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business organization can legally carry out its business process; or else even the e-
mails were not given the legal recognition in the country.

3. With the growth of the Internet and many associated business and friendly
activities, grew the cyber crime and cyber terrorism. Here the two terms hold an
entirely different meaning. While the cyber crime refers to some activity done with
the criminal intentions aiming to harm or completely destruct ones workplace or
something similar with or without the use of computer; cyber terrorism is defined
as a premeditated use of disruptive activities or the threat thereof, in cyber space,
with the intention to further social, ideological, religious, political or similar
objectives, or to intimidate any person in furtherance of such objectives. The cyber
criminals can employ conventional activities or could use some innovative
methods and develop some new ways to achieve destroying their target places.
Such crimes may include Virus/worm attack, E-mail spoofing¸ Email bombing,
Salami attack or Web Jacking.

4. There were certain issues that required either the existing laws to be amended as
they were outdated in the present scenario of the world or required certain new
clauses to be added up in the existing cyber laws to check the various criminal
activities going on the Internet. Among various such cases is the MMS porn case in
which the CEO of bazee.com was arrested for allegedly selling the MMS clips
involving school children on its website. Then there was a case where the two
actors threatened the Mid-day daily with a defamation suit when the newspaper
published the pictures of the Indian actor kissing her boyfriend at the Bombay
nightspot.

All such activities taking place around the country needed a new discipline that
could provide everyone with the safe and secure environment where an illegal
encroachment of some cyber criminal, as law calls it, to be prosecuted and
punished for his crime. Also these laws were needed to lay the foundation of the
legally recognized rules and regulations that a company or an individual must
follow while carrying out his business…giving even the business processes carried
out by this newly evolved hot media even the legal status.

Keeping all these factors in to the consideration, Indian Parliament passed the
Information Technology Bill on 17th May 2000, which is known as the
Information Technology Act, 2000. It talks about the Cyber laws and forms the
legal framework for electronic records and other activities done by electronic
means/ways.
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Jurisdiction and Sovereignty

Issues of jurisdiction and sovereignty have quickly come to the fore in the era of
the Internet. The Internet does not tend to make geographical and jurisdictional
boundaries clear, but Internet users remain in physical jurisdictions and are subject
to laws independent of their presence on the Internet. As such, a single transaction
may involve the laws of at least three jurisdictions:

 the laws of the state/nation in which the user resides,
 the laws of the state/nation that apply where the server hosting the

transaction is located, and
 the laws of the state/nation which apply to the person or business with whom

the transaction takes place. So a user in one of the United States conducting
a transaction with another user in Britain through a server in Canada could
theoretically be subject to the laws of all three countries as they relate to the
transaction at hand.

Jurisdiction is an aspect of state sovereignty and it refers to judicial, legislative and
administrative competence. Although jurisdiction is an aspect of sovereignty, it is
not coextensive with it. The laws of a nation may have extra-territorial impact
extending the jurisdiction beyond the sovereign and territorial limits of that nation.
This is particularly problematic as the medium of the Internet does not explicitly
recognize sovereignty and territorial limitations. There is no uniform, international
jurisdictional law of universal application, and such questions are generally a
matter of conflict of laws, particularly private international law. An example would
be where the contents of a web site are legal in one country and illegal in another.
In the absence of a uniform jurisdictional code, legal practitioners are
generally left with a conflict of law issue.

Another major problem of cyber law lies in whether to treat the Internet as if it
were physical space and thus subject to a given jurisdiction's laws or to act as if
the Internet is a world unto itself and therefore free of such restraints. Those who
favor the latter view often feel that government should leave the Internet
community to self-regulate. This governance will arise according to the conditions
of our world, not yours. “Our world is different" Barlow, A Declaration of the
Independence of Cyberspace. A more balanced alternative is the Decla ration of
Cybersecession: "Human beings possess a mind, which they are absolutely free to
inhabit with no legal constraints. Human civilization is developing its own
collective) mind. All we want is to be free to inhabit it with no legal constraints.
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Since you make sure we cannot harm you, you have no ethical right to intrude our
lives. So stop intruding!" Other scholars argue for more of a compromise between
the two notions, such as Lawrence Lessig's argument that "The problem for law is
to work out how the norms of the two communities are to apply given that the
subject to whom they apply may be in both places at once".

Though rhetorically attractive, cybersecession initiatives have had little real impact
on the Internet or the laws governing it. In practical terms, a user of the Internet
is subject to the laws of the state or nation within which he or she goes online.
Thus, in the U.S., Jake Baker faced criminal charges for his e-conduct, and
numerous users of peer-to-peer file-sharing software were subject to civil lawsuits
for copyright infringement. This system runs into conflicts, however, when these
suits are international in nature. Simply put, legal conduct in one nation may be
decidedly illegal in another. In fact, even different standards concerning the
burden of proof in a civil case can cause jurisdictional problems. For example, an
American celebrity, claiming to be insulted by an online American magazine, faces
a difficult task of winning a lawsuit against that magazine for libel. But if the
celebrity has ties, economic or otherwise, to England, he or she can sue for libel in
the British court system, where the standard of “libelous speech” is far lower.

Net Neutrality

Another major area of interest is net neutrality, which affects the regulation of the
infrastructure of the Internet. Though not obvious to most Internet users, every
packet of data sent and received by every user on the Internet passes through
routers and transmission infrastructure owned by a collection of private and public
entities, including telecommunications companies, universities, and governments,
suggesting that the Internet is not as independent. This is turning into one of the
most critical aspects of cyber law and has immediate jurisdictional implications, as
laws in force in one jurisdiction have the potential to have dramatic effects in other
jurisdictions when host servers or telecommunications companies are affected.

Free speech in Cyberspace

In comparison to traditional print-based media, the accessibility and relative
anonymity of cyber space has torn down traditional barriers between an individual
and his or her ability to publish. Any person with an internet connection has the
potential to reach an audience of millions with little-to-no distribution costs. Yet
this new form of highly-accessible authorship in cyber space raises questions and
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perhaps magnifies legal complexities relating to the freedom and regulation of
speech in cyberspace.

Recently, these complexities have taken many forms, three notable examples being
the Jake Baker incident, in which the limits of obscene Internet postings were at
issue, the controversial distribution of the DeCSS code, and Gutnick v Dow Jones,
in which libel laws were considered in the context of online publishing. The last
example was particularly significant because it epitomized the complexities
inherent to applying one country's laws to the internet international by nature).

In many countries, speech through cyberspace has proven to be another means of
communication which has been regulated by the government. The Open Net
Initiative, whose mission statement is "to investigate and challenge state
filtration and surveillance practices" in order to "generate a credible picture
of these practices," has released numerous reports documenting the filtration of
internet-speech in various countries. While China has thus far proven to be the
most rigorous in its attempts to filter unwanted parts of the internet from its
citizens, many other countries - including Singapore, Iran, Saudi Arabia, and
Tunisia - have engaged in similar practices. In one of the most vivid examples of
information-control, the Chinese government for a short time transparently
forwarded requests to the Google search engine to its own, state-controlled search
engines. These examples of filtration bring to light many underlying questions
concerning the freedom of speech, namely, does the government have a legitimate
role in limiting access to information? And if so, what forms of regulation are
acceptable? The recent blocking of "blogspot" and other websites in India failed to
reconcile the conflicting interests of speech and expression on the one hand and
legitimate government concerns on the other hand.

Internet regulation in other countries

While there is some United States law that does restrict access to materials on the
internet, it does not truly filter the internet. Many Asian and Middle Eastern
nations use any number of combinations of code-based regulation one of Lessig's
four methods of net regulation to block material that their governments have
deemed inappropriate for their citizens to view. China and Saudi Arabia are two
excellent examples of nations that have achieved high degrees of success in
regulating their citizens’ access to the internet

Many think the Internet is a good thing because it is un-regulatable. The Internet is
good, but not because it cannot be regulated. Like anything else, policies are
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voiced and implemented on the Internet. The true strength of the Internet is that, as
an institution, it exhibits characteristics of policy formation that appeal to
one's sense of liberty. This is not solely because of maxims like "The Net
interprets censorship as damage and routes around it," or "No one knows you're a
dog on the Internet." Free speech and privacy are laudable characteristics of
the early Internet; however they are neither absolute nor guaranteed forever
more. In fact, mechanisms of identifying oneself and controlling content can be
useful as well as invasive. Instead, what make the Internet a "good thing" is its
anarchical characteristics of policy formation, such as decentralization, consensus,
and openness that real world social structures have striven for – some with more
success than others.

4.5. E-GOVERNANCE

E-governance-Internet governance is the development and application by
Governments, the private sector and civil society, in their respective roles, of
shared principles, norms, rules, decision-making procedures, and programmes that
shape the evolution and use of the Internet.

Concept

E-Governance is the application of Information-Technology in the processes of
Government functioning to ensure the highest standard of services to the citizens
by providing instant access to selected Government information, and interfaces for
communicating with the various government functionaries, wherever and
whenever they need it. Since the Internet has proved its potential as a powerful
and effective means of disseminating information, it is here that the
importance of having good government web-enabled interfaces comes into
light.

The Objectives are:

 Better dissemination of government information at the remotest corner,
resulting in better awareness among rural masses about various Govt.
Schemes and bringing in transparency.

 Saving in time & cost of people visiting District headquarters time and again
for getting information, lodging complaints & inquiring their status etc.

 Reduction in response time by the concerned departments and increase in
their accountability to people of the State.
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 Virtual Extension Counters for the Government, by way of using these
Centres for getting the departmental Data entered and transmitted from time
to time.

 A platform for the people to interact with each other on areas of mutual
interests e.g. matrimonial, sales/purchases etc.

 Additional income opportunities from Citizen Information Centres by using
them for General Training, Word Processing and Data Entry jobs, and
extending Internet Access.

 Employment generation by opening up of Citizen Information Centres
throughout the State in the private sector.

 Facilitating the growth of Internet Service Providers ISPs throughout the
State.

Global Internet governance is a complex issue, which involves powerful
interests. After all, it has to do with defining and improving global coordination of
the different network components, from infrastructure to appropriate methods for
possible supervision of content which involves subjects that range from child
pornography to undue use of e-mail for frauds. A consensus already exists: the
way it is now cannot continue. There is no world forum to establish effective
agreements related to the Internet for fair sharing of connection costs between
countries, to define effective policies against “spam” to guarantee freedom of
expression, the right to information, and many other rights and duties that, with
the inevitable presence of the Internet in our lives - even in the lives of people
without access to it - become crucial.

On the other hand, one of the world demands is that network governance as a
whole begin to be actually global, democratic, transparent, and pluralistic - that is,
with representation of all interest groups in the decision-making process. It is
fundamental to search for a new type of global governance organizations, which
can operate as forums for dispute resolution and also as mechanisms for
coordination, recommendations, and standardization of the various network-related
issues.

E-Governance involves new styles of leadership, new ways of debating and
deciding policy and investment, new ways of accessing education, new ways of
listening to citizens and new ways of organizing and delivering information and
services.

Administrative authority in the management of a country’s affairs, including
citizens’ articulation of their interests and exercise of their legal rights and
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obligations.

E-governance may be understood as the performance of this governance via the
electronic medium in order to facilitate an efficient, speedy and transparent process
of disseminating information to the public, and other agencies, and for performing
government administration activities.

E-governance is generally considered as a wider concept than e-government, since it
can bring about a change in how citizens relate to governments and to each other.
E-governance can bring forth new concepts of citizenship, both in terms of citizen
needs and responsibilities. Its objective is to engage, enable and empower the
citizen.

Why introduce e-governance?

The purpose of implementing e-governance is to enhance good governance. Good
governance is generally characterized by participation, transparency and
accountability. The recent advances in communication technologies and the
Internet provide opportunities to transform the relationship between governments
and citizens in a new way, thus contributing to the achievement of good
governance goals. The use of information technology can increase the broad
involvement of citizens in the process of governance at all levels by providing the
possibility of on-line discussion groups and by enhancing the rapid development
and effectiveness of pressure groups. Advantages for the government involve that
the government may provide better service in terms of time, making governance
more efficient and more effective. In addition, the transaction costs can be lowered
and government services become more accessible.

The fields of implementation of e-governance are:

 e-administration- refers to improving of government processes and of the
internal workings of the public sector with new ICT-executed information
processes.

 e-services- refers to improved delivery of public services to citizens. Some
examples of interactive services are: requests for public documents, requests
for legal documents and certificates, issuing permits and licenses.

 e-democracy- implies greater and more active citizen participation and
involvement enabled by ICTs in the decision-making process
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Governance

The unique structure of the Internet has raised several judicial concerns. While
grounded in physical computers and other electronic devices, the Internet is
independent of any geographic location. While real individuals connect to the
Internet and interact with others, it is possible for them to withhold personal
information and make their real identities anonymous. If there are laws that could
govern the Internet, then it appears that such laws would be fundamentally
different from laws that geographic nations use today.

In their essay "Law and Borders -- The Rise of Law in Cyberspace", David
Johnson and David Post offer a solution to the problem of Internet governance.
Given the Internet's unique situation, with respect to geography and identity,
Johnson and Post believe that it becomes necessary for the Internet to govern itself.
Instead of obeying the laws of a particular country, Internet citizens will obey the
laws of electronic entities like service providers. Instead of identifying as a
physical person, Internet citizens will be known by their usernames or email
addresses. Since the Internet defies geographical boundaries, national laws will no
longer apply. Instead, an entirely new set of laws will be created to address
concerns like intellectual property and individual rights. In effect, the Internet will
exist as its own sovereign nation.

Law: Standard East Coast Code, and the most self-evident of the four modes of
regulation. As the numerous statutes, evolving case law and precedents make clear;
many actions on the internet are already subject to conventional legislation both
with regard to transactions conducted on the internet and images posted. Areas
like gambling, child pornography, and fraud are regulated in very similar ways
online as off-line. While one of the most controversial and unclear areas of
evolving laws is the determination of what forum has subject matter jurisdiction
over activity economic and other) conducted on the internet, particularly as cross
border transactions affect local jurisdictions, it is certainly clear that substantial
portions of internet activity are subject to traditional regulation, and that conduct
that is unlawful off-line is presumptively unlawful online, and subject to similar
laws and regulations.

Architecture: West Coast Code: these mechanisms concern the parameters of how
information can and cannot be transmitted across the internet. Everything from
internet filtering software which searches for keywords or specific URLs and
blocks them before they can even appear on the computer requesting them, to
encryption programs, to the very basic architecture of TCP/IP protocol, falls within
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this category of regulation. It is arguable that all other modes of regulation either
rely on, or are significantly supported by, regulation via West Coast Code.

Norms: As in all other modes of social interaction, conduct is regulated by social
norms and conventions in significant ways. While certain activities or kinds of
conduct online may not be specifically prohibited by the code architecture of the
internet, or expressly prohibited by applicable law, nevertheless these activities or
conduct will be invisibly regulated by the inherent standards of the community, in
this case the internet “users.” And just as certain patterns of conduct will cause an
individual to be ostracized from our real world society, so too certain actions will
be censored or self-regulated by the norms of whatever community one
chooses to associate with on the internet.

Markets: Closely allied with regulation by virtue of social norms, markets also
regulate certain patterns of conduct on the internet. While economic markets will
have limited influence over non-commercial portions of the internet, the internet
also creates a virtual marketplace for information, and such information affects
everything from the comparative valuation of services to the traditional valuation
of stocks. In addition, the increase in popularity of the internet as a means for
transacting all forms of commercial activity, and as a forum for advertisement, has
brought the laws of supply and demand in cyberspace.

SUMMARY

Cyberspace is a domain characterized by the use of electronics and the
electromagnetic spectrum to store, modify, and exchange data via networked
systems and associated physical infrastructures. The term originates in science
fiction, where it also includes various kinds of virtual reality experienced by deeply
immersed computer users or by entities that exist inside computer systems.

The information superhighway can be defined as ‘an information and
communication technology network, which delivers all kinds of electronic
services-audio, video, text, and data, to households and businesses. It is usually
assumed that the network will allow for two-way communication, which can
deliver ‘narrow-band’ services like telephone calls as well as ‘broad-band’
capabilities such as video-on-demand, teleshopping, and other ‘interactive TV’
multi-media applications. Services on the superhighway can be one-to-one
telephone, electronic, mail, fax, etc) one -to-many broadcasting, interactive TV,
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videoconferencing, etc); or many-to-many bulletin -boards and forums on the
internet.

The World Wide Web has spawned the newest medium for journalism, on-line or
Cyber journalism. The speed at which news can be disseminated on the web, and
the profound penetration to anyone with a computer and web browser, have greatly
increased the quantity and variety of news reports available to the average web
user.

Cyber journalism is a term coined after the merging of various traditional media
brought about by the proliferation of media industries due to current influx of new
technology and globalization. Cyber journalism made possible by the Internet
technology has gained importance and is functioning as a pervasive medium along
with the traditional media such as print and electronic. However, cyber journalism
has created a big vacuum in journalism education and training since it is a recent
development in journalism and journalism educators are caught unprepared. While
journalism educators are well groomed and prepared towards the epistemology of
journalism education, and well aware of the demands of professionalism in the real
world, the emergence of cyber journalism has brought new challenges to
schools offering journalism courses.

The Internet or the World Wide Web is indeed a wonderful and amazing addition
in our lives. The Internet can be known as a kind of global meeting place where
people from all parts of the world can come together. It is a service available on
the computer, through which everything under the sun is now at the fingertips of
anyone who has access to the Internet.

Writing effective text for the Web is more than just stringing words together and
hoping for the best. It goes beyond just conveying information. If you really want
to capture the interest and engagement of your users and members, the text
needs to do much more. Ideally, you want your writing to:

 Attract their attention
 Grab their interest
 Pull them into the content
 Add real value to their work
 Make then want to register or return, and
 Increase their sense of trust in your community.
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Speed and timeliness were once the strength of newspapers. The wire services built
their reputations on being first with the big stories, which people typically found in
their local papers. The immediacy of television took that edge from the printed
press. Now the Internet has established its own advantages of speed and
timeliness. In doing so, it has enabled newspapers to come full circle by posting
breaking news and extending their brand identities through such innovations as
online afternoon editions.

Cyber law is a term used to describe the legal issues related to use of
communications technology, particularly "cyberspace", i.e. the Internet. It is
less a distinct field of law in the way that property or contract are, as it is an
intersection of many legal fields, including intellectual property, privacy, freedom
of expression, and jurisdiction. In essence, cyber law is an attempt to integrate the
challenges presented by human activity on the Internet with legacy system of laws
applicable to the physical world.

The purpose of implementing e-governance is to enhance good governance.
Good governance is generally characterized by participation, transparency and
accountability. The recent advances in communication technologies and the
Internet provide opportunities to transform the relationship between governments
and citizens in a new way, thus contributing to the achievement of good
governance goals. The use of information technology can increase the broad
involvement of citizens in the process of governance at all levels by providing
the possibility of on-line discussion groups and by enhancing the rapid
development and effectiveness of pressure groups. Advantages for the
government involve that the government may provide better service in terms of
time, making governance more efficient and more effective. In addition, the
transaction costs can be lowered and government services become more
accessible.

QUESTIONS FOR PRACTICE

1. Define Cyber Space.
2. What is meant by Information Super Highway?
3. Write a note on web search engines.
4. Explain the term e-governance.
5. What is website?
6. Define Cyber journalism?
7. Why are print and electronic media networks making a web presence?
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8. Name some of the Indian web newspapers.
9. Write a note on advertising on web.
10.How is the circulation or popularity of web newspapers measured?
11.What are basic do’s and don’ts of writing for the web?
12.How are interviews presented on the web?
13.What is the impact of web journalism on the current media scene?
14.Discuss the presentation and layout of a web newspaper.
15.Write a note on future of web journalism.
16.What are the various trends in cyber reporting and editing?
17.Discuss the impact of globalization on web journalism.
18.Write a critique on cyber laws in India.
19.How are articles and features written for the web?
20.Analyze any Indian news based website.

SUGGESTED READING

1. Cyber Media Journalism Emerging Technologies by Jagadish
Chakarvarthy Authors Press

2. Cyber Forensics: Tools & Practices by Ravi Kumar Jain ICFAI
University Press
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